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c&b Communication and Dissemination; Emitkowvwvia kat Atddoon

CBE Consultative Body of Experts; ZupBouAgutiko ‘Opyavo Epmelpoyvwpovwy

CD&E Communication, Dissemination and Exploitation; ETitkowvwvia, Atddoon kat
ExpetdAAeuon

CDP Communication and Dissemination Plan; Zxe&to Emiikowvwviag kat Atddoong

D n Deliverable; Mapadotéo

EACEA Eupwraikog EkteAeotikdg Opyaviopog Ekmaidsuong kat MoAltiopou

EC EK European Commission; Eupwttaikr Emitporr) / Koplowov

EL EMASa / ENAnVika

EN AyyALkd
European Quality Assurance Reference Framework for Vocational Education

EQAVET and Training; MAatolo Avagopdg Eupwtailkng Atac@daAilong MNowdtntag otnv
ErtayyeApatikry Ekmtai&euon kat Katdaption

EQF European Qualifications Framework; Eupwtaiko MAaiolo Mpooovtwv

EU E.E. European Union; Eupwrtaikr Evwon

FGs Focus Groups; Opadeg Eotiaong

GA Grant Agreement; Zup@wvia ETityopriynong

GDPR | FKNA | l'svikog Kavoviopég MNpootaoctiag Aedopévwy

HE AE Higher Education; Avwtatn Eknaiéguon

HEI AEI Higher Education Institutions; Avwtata Ekmatseutikd 16pupata

HR Kpoatia / Kpoatika

HU Ouyyapta / Ouyyplkd

IcT TRE Information anq Communications Technologies; TexvoAoyieg MAnpogopLwv
Kat ETikovwviwv

IT ItaAla / ItaAka

KPIs Key Performance Indicators; Baotkol Agikteg ATtosoong

L&D | E&E | Learning and Development; Ekmatéeuon kat eEeALEN

LP Em.E. | Lead Partner; ETiike@ahng Etaipog

M Mrvag

MS oP Milestone; Opoonuo

N.S. A.E. Not Specified; Aev €€elSikeveTal

OER Open Educational Resources; Avolktol Ekrtatdeutikol Mopot
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PC Project Coordinator; Zuvtoviotrg Epyou

PM AE Project Management; Ataxelplon Epyou

PT MoptoyaAia / MoptoyaAlkd

PU Public; Anuooto

QAC | EAN | Quality Assurance Committee; Emitpottry Alac@daAiong Mowdtntag

R Report; 'EkBeon

SDG | ZBA | Sustainable Development Goals; Ztdxol Blwolpng AVAmtugng

| YAoBevia / TAoBevikd

SMEs | MME | Small and medium-sized enterprises; MIKPEG KAl HECALEG ETILXELPOELG

T E Task; Epyaota

TBU To be updated; Mpog emkatpotoinon

VET | EEK Vocajtional Education and Training; EmayyeApatikr) Ekmatésuon kat
Kataption

VLH Virtual Learning Hub; Etkovikog KopBog Ekudenong

VOOC Vocational Open Online Course; Avolktd Atadtktuakd Mabrjpata
ErayyeApatikng Katdptiong

WBL Work-based Learning; Mdbnon oto xwpo Epyactag

WP EE Work Package; Evotnta Epyaciag
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Zuvomtikni MNepLypapn

To €pyo HyPro4ST, Tou xpnuatodoteltal amo to Tpoypappa Erasmus+, ETILOLWKEL VA ETTLPEPEL
DETIKEG KOWWVLKEG KAl BLWOLPEG €TILEPACELS OTOV TOHPEQ TOU TOUPLOPOU. ATIOOKOTIEL OTNV
avaTtugn evog VEOU ETTAYYEAUATIKOU TIPO@IA yLa TOV TOHEA TOU BLWOLUOU TOUPLOPOU ME TLTAO
«YTevBuvoc/n Buwolpng kat YRpLSLkng Ataxeiplong Epywv», otnv avaBdaduion twy Se€Llotrtwy
TWV ETAYYEAPATLWY OTOV TOMEA TNG PBlwolung, UBPLSLKAG, PNnN@LakKAG, SnULOUPYLKAG Kal
ETILXELPNMATIKAG Slaxelplong €pyou, oupBailovtag TApAMNAQ OTNV QVTLHETWTILON TWV
ATIWAELWV TWV B€ocwv epyactag Kal otnv eE0PAAUVON TWV AVLOOTTWY Kal AAWY KLVEUVWV.
ETiLTAEOV, ETILSLWKEL VA CUPBAAAEL 0T SLapdpwon evog ouUoTHUATOG armoppo@nong (VEwWV)
TOAEVTWY, To oTtolo Ba propet va aglomotrioel 0 KAAS0G TOU TOUPLOPOU yLa Tn JEAAOVTLKN TOU
avamtugn.

Ma TNV avamtuén tou emayyeAPatikol TIPo@iA tou «YTevuBuvou Blwolung kat YBpLSLKNG
Ataxeiplong Epywv», Tipaypatomno)dnke avaAucon tng ayopag Epyaciag o€ OAEG TLG XWPES
etaipoug (Kpoatia, EMASa, Ouyyapia, ItaAla, MoptoyaAla, ZAoBevia) pe oKOTIO TNV
a&loAGyNoN TWV avaykwy Tng ayopag Kat Tov TIpoadLopLopo tTng TpExouoag katdotaonc. OAeg
oL SpaotnpLotnteg tng Epyaciag 2.2 «Mpoodloplopog twv Avaykwv tng Ayopdg Epyaciag»
opyavwbnKav apyLka PECW TNG TTAPOXNG CUYKEKPLHEVWVY KATEUBUVTHPLWY YPAUHWV.

H akdAoubn €kBeon TEPLEXEL YLa oUVTOUN €Loaywyr oto B€pa, Kabwg Kal pla avaAuTikn
mtapouctiaon tng pebBodoloylag mou akoAoubrBnke yla tn cUAMOYN Kal tnv avaAucon Twv
S5eS0pEVWV.

H €kBeon mepllapfavel eva kepalalo oOmou Tapouciadovtal n peBodoAoyla kat Ta
ATIOTEAECHATA TNG TIOOOTLKAG KAl TNG TIOLOTIKAG €peuvag. Ma tnv avdAuon Twy avaykwy,
XpnoLyoto)bnkav TOCO TIOOOTIKEG OCO0 KAl TIOLOTLKEG HEBOSOL €peuvag. TNV TIPWIN
Tieplmtwon, xpNoLhotoBnKe €va SLASLKTUOKO €pWTNPATOAOYLO TIOU SLAPOLPACTNKE O€
Tieplocotepoug amd 300 evdLapepOUEVOUG. ZTn SeUTEPN TIEPLTITWON, N TIOLOTIKN €pguva
UAOTIOLAONKE PE SUO TPOTIOUG: YLa KABE xwpa, aevog, cuotdBbnke pLa opada eotiaong (FG) kat
opyavwOnKav CUVEVTEUEELG (UE TN CUPPETOXT) CUVOALKA 37 EUTIELPOYVWHOVWV) KAL, APETEPOU,
SLe€NxOn pLa BLBALoypagikn épeuva tekunpiwong (desk research) oe Ssutepoyevelg TinyEg. Qg
€K TOUTOU, PEAETNONKE KAl AVAAUBNKE €vag PEYAAOC apLOPOC TEXVIKWY KAl ETLOTNHOVIKWY
KELMEVWY, TOOO KATA TNV TIPOETOLYACLA TWV EPWTINCEWV TOU E€PWTINHATOAOYIOU KAl TWV
aVTLOTOL(WV TIOU XPNOLPOTIONONKAV OTLG OUVEVTEULEELG, KABWG Kal Katd Tn SLApKELa TNG
BLBALOYpaPLKAG EpELVAC.

H ¢peuva oAokANPpwWONKe PE TOV TIPOCSLOPLOPO 15 BEATLOTWY TIPAKTLKWV.

210 teAOG NG £kBeong, mapatiBevtal SLdgopa CUPTIEPACHATA KAl CUOTACELG Tou Bacifovtat
OTNV £PELVA KAl TNV AVAAUON TIOU TIpaypatorol}Bnke. Ta KupLotepa amo autd Pmopouv va
OUVOLOTOUV WG €EMG: OL OUYXPOVEG TOUPLOTLKEG TIPAKTLKEG ETILKEVTPWVOVTAL TIAEOV O PEYAAO
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Babuo og Bepata Blwolpotntag, urteubuvdtnTag kat Seovtoloylag N avdamtugn Twy Pn@Lakwy
TEXVOAOYLWV attoteAel {rTnpa KaBopLoTIKrG onpactag ol aAlayeg Ttou Bplokovtal og eEEAEN
OTOV TIAPAYWYLKO KOOHO KAl OTNV TOUPLOTLKA Blopnyxavia amattouv ouvexws BEATIWHPEVEC
ETIAYYEAUATLKEG S€ELOTNTEG TIOU Pacilovial O EUEALKTEG OPYAVWTLKEG KAl SLAXELPLOTIKEG
HEBOSOUC. TUVETIWG, Elval OAO KaL TILO ONHPAVTIKO VA €QaPPOOCTEL pla TipocgyyLon Slaxeiplong
(managerial approach) otnv apaywyr Kat tn SLavour Twv TOUPLOTIKWY UTINPECLWY. QoTtdoo,
N avamrtugn autwyv Twv eflotntwy dev uTtootnpldeTal EMAPKWE At TO UTIApYoV cuoTtnua
ekmatdéeuong kat katdptiong. H Snupuoupyla kat n edpalwon &vog Tponypevou  Kal
ToAudidotatou TPoWiA, OTwG autd tou «YTeLBuvou Blwolung kat YRpLSikng Ataxelplong
Epywv», UTIOPEL VA ATIOTEAECEL PLA ATIOTEAECHATLKA ATTAVTNON OTLG AAAQYEC TIOU ATTALTEL N
olyxpovn Kowvwvia.

ZeAiba 14 amd 359
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1. ELoaywyn

T KOTIOG Tou 2.1 EkBeon yLa tig Avaykeg tng Ayopdg Epyaciag elval n epappoyr) prag AvaAuong
Avaykwv, apxLka o€ KaBe cuppetéxouoa xwpa (EAGda, AoBevia, Kpoatia, Itaiia, Ouyyapia
Kat MoptoyaAia), Je Tn XPrion TTOCOTLKWY KAl TIOLOTIKWY PEBOSWVY €peuvag. ZTOX0G elval va
XapToypa@nbouv ta KeEVA TWV SEELOTHTWVY 0TOUG TOHELG TNG UBPLSLKAG SLaxelplong €pywy, TNG
BLWOLUOTNTAG OTOV TOPEA TOU TOUPLOHOU, TNG YneLottoinong, Twy §€ELOTNTWY avBEKTIKOTNTAG
(KOWVWVLKEG SEELOTNTEG) TIOU ATTALTOUVTAL OTOV TOUEQ, KaBWG Kal oL BEATLoteg pebodol yla tnv
uAottoinon twv dpdoswv katdptiong. H mapouoa €kBeon ep\auBAavel Ta eupripata, Kabwg
KAl OAEG TLC amapaltnteg TANPOYOPLEC KAl TA CUPTIEpAoHata amod TG EOVikEG EkBEoELg
AvdAuong AvayKwv.

Baotkol otdyol tng €kBeong elvat oL €ENG:

e 0 TIPOCSLOPLOPOG TOU XAOHATOG HETAEY TWV avayKwV Kal Twv SEELOTHTWVY OTOV TOHEA
TOU TOUPLOPOU Og KABE CUPPETEXOUOA XWPA KAL OE EVPWTIALKO ETTESO.

e 0O TIPOCSLOPLOHOG KAL N ETLOKOTINCN TWV BEATLOTWY TIPAKTIKWY TIOU ULoBeTouvTal O
GAM\a  Tipoypdupata  ETIAYYEAPATIKAG KAl akadnpailkAg — KATAPTLONG  OTOUG
TipoavapepBEVTEG TOUELG.

tnv oULVOALKN &ladlkacta cuppeteiyxav 364 dtopa (touAdylotov 50 avd xwpa) yla va
€€A0WAALOTEL N LOOPEPNG EKTIPOCWTINGN KAL N EYKUPOTNTA TWV ATIOTEAECUATWVY.

H €kBeon Tmapexel OAEC TLC OXETIKEG TIANPOWOPLEG TIOU ATIALTOUVTIAL TIPOKELUEVOU N
kowvotpagla, oe cuvepyaoia pe Toug ouvepyalOpEVOUC Taipoug, To ZUPBoUAEUTIKO Opyavo
Epmelpoyvwpovwy (CBE) kat TLg eBvikeg Opadeg Eotiaong (FGS), va avamtugel To veo Tipo@iA
gpyaotag tou «YmevBuvou Blwowung kat YRpLdkng Alaxeiplong Epywv» yla TOV TOHEQ TOU
BLwaotpou touplopoL padl pe éva veo TIPATUTIO TIPOCOVTWY yLd AuTo To TIPOYIA, KaBwg Kat To
UALKO KATAPTLONG YLa TNV EKTIALSELON TWV €V AOYW SLAXELPLOTWY KAl SLAXELPLOTPLWVY EPYWV, TO
ottolo Ba avtanokplBel oTLg avaykeg TNG ayopdg epyaciag o€ SEELOTNTEG.

‘OMoL oL etaipol Sle€nyayav tnv avdAuon avaykwv OTLG XWPEG TOUG oUPQPWVA HE TLG
KATEUBLVTNPLEG YpANPES KaBopLopoU TNG peBodoAoyiag yla tnv oAOKArpwaon TG epyactiag 2.2.
Kd&Be €Bvikn €kBeon avamtuxOnke AauBdavovtag uttdPLy ta €yypaga TIoU EXEL EKTIOVHOEL TO
ConfesercentiPA, w¢ EmikepaAn¢ Etaipog (LP - ET.E.) Tou €pyou, pe tn cupBoAr; OAwV Twv
UTTOAOLTIWV €TAlpwV. MO CUYKEKPLUEVQ, TA EYYyPaYa TIOU avartuxdnkav ntav:

e MeBoboloyLkr ELoaywyn)

e TPOCYXESLO EPWTNOEWV YLA TO EPWTNHATOAOYLO KaL TLG Opddeg Eotlaong/ouvevtelEeLs
e 0bnyleg ya tn Ste€aywyn tng BiBALoypawikng Epeuvag Tekpnpiwong

e 0&nyog MNpotumou EBviknG EkBeong.
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Fla TEPLooOTEPEG TTANPOYOPLEG OXETIKA HE TA €yypapa TIOU avartuxdnkav, avatpefte oto
Napdptnua A.

'OAeg oL €BVIKEG ekBETeLG §0OnKav otov ET.E. ipokelpévou va evottolnBel To UALKO Kal va
SLapopPwBel N TEAK €kBeon. Katd OUVETIELQ, N TEALKN €KOEON QVILPOCWTIEVEL TOCO TN
ouvBeon Twv €BVIKWV €KBECEWV TIOU eKTTOVNOAV OL €Taipol, 000 Kal €va gyxelpidlo Tou
TIPONABE Ao TNV avAAUon TwWV avayKwyv Tng ayopag epyactiac.
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2. MeBoboAoyia, amoteAéopata Kat culntnon

H avdAuon twv avaykwv UAOTIOLHBNKE XPNOLUOTIOLWVTAG TOOO TIOCOTIKEG 000 KAL TIOLOTLKEG
HEBOSOUC Epeuvac. OL 5paoTtnPLOTNTEG TNG CUYKEKPLUEVNG Epyaciag Tiep\duBavav:

1. TOOOTWKN} avAAuon, n otola TpaypatomolOnke péow SLadLKTuakng €psuvag (BA.
MNapdptnua B).

2. TIOLOTLKN avdAAuaon, N oTtola TIPayHaTOTIOONKE HECW:
e ouvVeVTELEEWY, KUPLWG PE TA PEAN TWV EBVikwy Opddwv Eotiaong (FGs)
e BiBAloypagikig epeuvag tekpnpilwong (desk research).

To medlo €@ApUOYNG TWV OUVEVTEUEEWV OLEUPUVONKE, WOTE va CUPTIEPANPOOUV Kal
aTIAVTACELG aTTO TA PEAN TOU ZUPBOUAEUTIKOU Opyavou Epmelpoyvwpdvwy (CBE).

Ta amoteAéopata NG €psuvag (epwtnuatoAdyla) kat g PLBAloypa@lkng €psuvag
TeKUNplwong Kataypd@nkav Pe evialo TPOTo otnv KABe €BVIKN €kBeon, oUPPWVA PE TLG
KATELOLVTNPLEG YPAUMEG TIoU UTIESELEE o ETLLE. Tng E2.2 kal akoAouBwvtag To TpOTUTIO TIOU
EVEKPLVE N KolvoTtpagia.

To poVTEAOD TIOU ULOBETABNKE yLa Tn CUAAOYH Kal TNV avaAuon twv edopévwy amodeixBnke
OUVEKTLKO KAL AELTOUPYLKO KAL O CUVSEUACHOG TIOCOTIKWY KAL TIOLOTLKWV PHEBOSWVY £peuvag ntav
LSlaltepa ATOTEAEOPATIKOG. XTNV TIPAEN, XPNOLHOTIONONKE pLla PELKTH Kal ouykAlvouoa
pEB0S0C, N oTtola ETETPEPE OTOUC EPELVNTEG VA ETIEEEPYATTOUV TA SESOUEVA XPNOLUOTIOLWVTAG
€va evialo EpUNVEUTLKO TIAALOLO, TIPOKELUEVOU VA ETILTEVXOEL pLa TILO OAOKANPWHEVN avaluon
Twv awopevwy (Creswell J. W., 2009; Creswell & Cresswell, 2018).

Moootikr) AvdAuon Atadiktuakn épeuva

Opada eotiaong

Mototikr) AvaAuon

ANAAYZH ANATKQN

‘Epeuva tekpnplwong

Sxnpa 1: To mAaioto tn¢ AvaAvong Avaykwv
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2.1 Nocotikr AvaAuon

To KatdM\nAa SlapopPwpeévo  ALaSLKTUAKO EpwtnpatoAdylo TOU  XPNOLUOTIOLHONKE,
aroteAoUTaV amo EPWINOELG KAELOTOU TUTIOU TIOU uTtootripl{av tn CUAAOYN aplBunTkwy
SeSopevwy, PE TNV epappoyn tng pebddou CAWI (Computer Assisted Web Interviewing). H
Sopn Tou SlapopPwenke pe T xpnon «egumvng SltakAhddwong» (smart branching), wote va
elval Alyotepo TIOAUTIAOKO.

ML T cUAAOYN TWV ATIAVTACEWY TOU NAEKTPOVIKOU gpwtnuatoloyiou, xpnolyoto)Bnke To
epyaleio Google Forms, To omolo Ttepleiye 21 €pWTNOELG TwWV AKOAOUBWV TUTIWV:

e ALXOTOMLKEG

e TMOA\QTIARG ETILAOYAC

e J& OTUA Alotag eAéyyou (mAaiola eAéyxou) / Check-list style (Checkboxes)
e KAlpakag Likert (Fpaupikr KAlpaka)

e AZLoAGynong (MAEypa TTOAAATIANG ETILAOYNG).

To NAEKTPOVLKO EPWTNHATOAOYLO XWPLLOTAV OTLG AKOAOUBEG EVOTNTEC:

e Eloaywyn (TIou TepAapBave TANPOYOPLEC OXETLKA HPE TO €PyO KAl TOV OKOTIO TNG
€peuvag)

e XTOLXElO OUPMETEXOVTWV/CUUUETEXOUOWVY (TOpEQG epyaciag, Beon, nAKLaKr opada,
@UAO)

e Blwolpotnta, §€ELOTNTEG KAL KATAPTLON OTA TOUPLOTLIKA cuothuata (Tou mepAappBave
EPWTNOELG OXETLIKA PE AUTOUC TOUC TOPELQ)

e To mpowiA tng YBpLdikng Alaxeipliong Epywv (mou TepAAPPBavVE €PWTACELG TIOU
BonBouv otov TIPOCSLOPLOPO TWV SEELOTATWY TOU VEOU TIPOYIA)

e TeAKn emkowvwvia (MPOooWTILKA oToLXEla OoWV ETILOUPOUV VA EVNUEPWVOVTAL YLA TNV
TIp60o&0 Tou £pyou).

To EPWTNUATOAOYLO KOLVOTIOLBNKE OTLG OPASEG-OTOXOUG TOU €PYOoU (aVWTEPA SLEUBUVTIKA
otelexn, umevBuvoug/veg Slaxelplong €pywyv, uTELBUVOUG/VEG  avOPWTILVOU SUVAULKOU),
LELOKTNTEC/TPLEG ETALPELWY, ETILXELPNMATIEG, KABNYNTEG/TPLEG TIAVETILOTNHLOU, EKTIALSEUTLKOUG
EEK/evnAlkwy, emayyeApatie Tou TOUPLOPOU KATL.) HEOW:

e EVNUEPWTLKWVY SeATLwV (newsletters) r)/kat eEatoplkeuPEVWY emails/punvupdtwys
e  QVAPTNOEWV OTLG OEALSEC HECWVY KOLVWVLKNG SIKTUWONG TOU £PYOU I/KAL TWV ETALPWV.

Mla TNV avdAuon TwV TIOOOTIKWV S£S0UEVWY XpNoLUoTIoBnkay PeBodoL TeEpLypaPLKG
OTATLOTLKAG PE OKOTIO autd va cuvoidovTtal Kal va 0pyavwvovTal PE CaPrveLd, WoTte va ivat
gUKOAQ Katavontd. EmumAéov, mpaypatomolifnke avdiuon Tivaka stactaupwong (cross-
tabulation analysis) (xprion TAakwv §€5o0pEVWY yLa TNV TTAPOUGCLACT TWV ATIOTEAECHATWY TWV
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M2.1 EkBeon yLa tig Avaykeg tng Ayopdg Epyaoiag

OUMHETEXOVTWVY/0UOWY 0TNV £pELVa) Kal avdAuon kooptng (cohort analysis) (TTpooSLoplopog
OPASWY TWV CUHPETEXOVTWV/OUCWV TIOU polpadovtal Kowd XapaktnpLotikd) (HubSpot, 2021,
ScienceDirect, n.d.). MoAovotL To epyaAeio Google Forms Tipoo@epeL cUvon TwV Amavtroswy
KAl YPAPLKEG aVaATIaPAOTACELG TWYV SE60PEVWY TOUG, autd &gv KplBnkav emapkr, agou ta
EPWTNUATOAOYLA €lyav HPETAPPAOTEL OTL( YAWOOEC TWV ETAlPWY, HE ATIOTEAECHA VA PNV
UTIopoULV va a&lomotnBolv oTLg BVLIKEG EKBEDELG. QG ek TOUTOU, AA\a epyaleia OTIwG To Excel
AGAAQ TIPOYPAPHATA OTATLOTIKAG avAAUOoNG ATtav Ta Pactlkd epyaleia Tou xpnotuoTto|enkav
yla TNV enegepyacia Twy Se60PEVWV.

2.2 NMowotik AvaAuon

XpnotpotoBnke PEBOS0G TTIOLOTLIKAG CUANOYNG SESOPEVWY YLA TNV ATIOKTNON AETITOPEPWVY,
UTTOKELPEVIKWY KAl TIPOCWTILKWY ATIOPEWY OXETLKA PE SLdpopa Beparta.

OL pgBodol Tou ypnotuoTiol|BnKav yLa Tt cUAOYN TwV §€80UEVWV TNG TIOLOTLKIG EPELVAC
Atav oL €ENG:

e YUVEVTEUEELG Ta PHEAN Twv EBvikwy Opddwy Eotiaong (FGs) r/kat Tou ZUPBOUAEUTLKOU
Opydvou Eptetpoyvwpovwy (CBE) cuppeteixav otig ouvevtelEelg amavtwvtag TG 23
EPWTINOEL avolYToU TUTIOU TIOU TIPOETOLUAOTNKAV KAl €ykpiBnkav amd tnv
kowvompagia, eotidlovtag ota €&n¢ Bepara:

- Buwwolpotnta, 6€8L0TNTEG KAl KATAPTLON OTA TOUPLOTLKA cuoThpata

- TompowiA tng YBpLSKAG Alaxeiplong Epywv:

- BEATLOTEG TIPAKTLKEG.
OL ouvevteUEelg mpaypatomolbnkav elte atoulkd elte o€ opAdeg Kal Kuplwg
SLASLKTUOKA (MEOW TNG TIAAT@OPpHAG Zoom), KaBwG v ATAV €QLKTA N TAUTOXPOVN
TIPOCEAEUOTN OAWV TWV PHEAWV TWV OPASWY O€ vav Xwpo. OL aTtavtnoEeLg Kataypagpnkav
KWOLKOTIOLNHUEVEC HECW KPATNONG ONUELWOEWV.

e ‘Epeuvva o€ €mOTNUOVIKY Kal Yykpida (un &nuooteupevn) BpAoypapia Pdoel
BLBALOYpaPLKAG avaoKOTINoNG, HE yVWHovVa TG 23 EPWTNOCEL AVOLXTOU TUTIOU TIOU
Xpnotpototenkav Katd tn Sle€aywyr TwvV CUVEVTEVEEWV:

- Eowtepikn BipAoypapikn Epeuva Tekunplwong: €va PJePOC TWV TIANPOYOPLWV
SnULoUPYNBNKE ECWTEPLKA OTOUC OPYaVLOHOUC
- EEwtepkn) BBAloypaglkr) Epeuva Tekunplwong: O OUYKEKPLUEVOC TUTIOG
EPEUVAG QVAPEPETAL OTNV €Peuva TIOU SLEEAYETAL EKTOG TWV SLAYOPWV
OPYQVLOHWV.
OL eEWTEPLKEG TINYEG TTOU XpNoLUoTIoiBnKav TepLlypd@ovTal Tapakdtw:
o Awadiktuakn Epsuva Tekunplwong: Asdopeva Slabéoipa oto SLadiktuo
TIOU CUAAEyovtal pe ameuBelag TepLynon o€ €L8LKEG TIAATYOPUEG, OL
ottoleg Slvouv podoPRacn oE eMLOTNUOVIKA ApBpa, Kal 0 BLOPNXAVLKEG,
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EUTIOPLKEG I ETILXELPNHUATLKEG LOTOOEALSEG, XPNOLHOTIOLWVTAG HNXAVES
avalntnong. H avalritnon €€elSIkeUTNKE e TETOLO TPOTIO, WOTE va
TIPOKUP oLV a€LOTILOTA, AKPLPH Kal cuvagr) amoTteAECHATA.

lototomol Tmapodxwv EEK kat mavemotnuiwv/koAeylwv: Ta Sedopéva
OUMEXONKaV pEow  emlokePnG OTOUC  LOTOTOTIOUG Nh/KAl  PEOW
ouvevteLEEWV/oUNTNOEWV E ETtayyeAPatieg Tou epyddovtal o autoug
TOUG OPYaVLOHOUC.

Anpootevpéva Sedopéva tNG KuPBepvnong: Ymoupyela Maldelag kat
Touplopou.

OL pgBodol NG avaAiuong Molotikwy Sedopevwy (Hotjar, 2023) Baclotnkav otnv avdiuon

TIEPLEXOMEVOU,

n ormola avagépetat otn Sladlkacla Katnyoplotoinong AEKTIKWY )

OUMTIEPLYPOPLKWY SES0UEVWY yLa TNV Ta&vopunaon, tn cuvoyn kat tnv tomobEtnor toug o€
Tlvaka, Kat otnv avdAuon Adyou, n orola armoteAel péBodo avaiuong tou aubBopuntou
TIPOYOPLKOU AOYOU Kal OAWV TWV TUTIWV YPATITOU KELPEVOU.
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3. Mpwtoyevng Epguva

3.1 NMpwtoyevig (TtocoTLKNA) Epeuva: To EPWTNHATOAOYLO
3.1.1 TexvikéG MANPOPOPLES GYETLKA PE TNV EPEUVA

To epwTNUATOAOYLO SLAPOPPWONKE WG EPELVNTLKO TECT KAL XPNOLPOTIOLONKE yLa TN SUAAOYN
Kal emegepyaoia TOLOTIKWY Sedopévwy. Mepleixe 21 €pWTNOELG KAL N CUUTIANPWOT] TOU &gV
ETpetie va SLapkel eplocotepo amd 10-15 Aemtd, xpOVoG TIoU BewpPriBnKe OXETIKA EMTAPKIG
WOTE Ol OUMPMPETEXOVTEG/OUCEC VA MPNV  aoxoAnBouUv umepPoAkd pe T Sladlkaoia
OUPTIANPWONG. H €peuva SLe€rxOn SladtkTtuakd Pe tn Xprion tou epyaieiou Google Forms. Ze
OPLOPEVEG TIEPLTTTWOELG, TO EPWTNHATOAOYLO SLAPOLPACTNKE KAl 0Ta PEAN TNG opddag eotiaong,
eviote €xovtag UBPLSIKN popwn (EpwTnuatoAdylo pall pe ouvévteugn). Ta amoteAéopata
TiapoucLaotnkav eniong peow infographics.

3.1.2 uvBeaon Ssiyuarog

To Selypa (N=364) fitav LooppoTtNPEVO KaL N oUVOEGT) TOU amodelyBnKe AVTLTPOCWTIEUTLKN TWV
KAQSWV TIou SpactnpLotiolouvtal KUpLwg 0ToV TOPEX TOU ToupLopou. O LBLWTLKOG TopEag lvat
ekelvog Tou €xel TNV UPNAOTEPN EKTIPOCWTINGN, €VW AKOAOUBOUV 0 &nudoLoG TopEag, N
ekmtatdeuon kat ot Mn KuBepvntikol Opyaviopol / Mn Kepdookotitkol Opyaviopot (MKO). H
NALKLOKN OpAda PE TN HEYAAUTEPN EKTIPOOWTINON €lval ekelvn Twv 35-49 €Twv. ITNV £peuva
OUMMETEYaV KUPLWG YUVALKEG.
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Xwpa

ATtavtoeLg

ETiLXelpnpatikog Topgag

M2.1 EkBeon yLa TG Avaykeg tng Ayopdg Epyaoiag
Mivakag 1: Kotvwviko-puyxoypapLkd xapakTnpLotikd Tov Seiypatog

Katnyopia AmtacxoAnong

HAlKLOKEG OpASEG

ISlwTikOG Topéag: 35%
Anpociog topgag: 41%

EkmipocwToL Tou cUpBouliou TtoupLopol: 23%

ALteUBUVTEC/TPLEG KaL ETTILXELPNHATIEG OTOV TOpEQ
NG €otiaong Kat Tng otéyaong: 19%

18-24: 6%
25-34: 16%
35-49: 55%

Fuvaikeg: 70%

Avbpeg: 30%

Alep@uALKol avpeg: 0%
ALEPPUALKEG yuvaike: 0%

69 MKO:11% AMN\OL POPELG OXETLKOL PE TOV TOUPLOPO: 9% 50-64: 20% Atopa pn
Eknaigeuon: 10% Kabnyntég/tpleg TpltoBabuiag ekmaidevong 10% 65-74: 3% gziz?giw“éva HETo
AMoO: 3% YrevuBuvou/veg Alaxeiplong Epyou: 7% 75+ 0% Apynon amévenonc: 0%
ANO: 0%
EmtayyeApatieg tou kAddou tapoxrng Fuvaikeg: 58%
UTINPEGLWYV TOUPLGHOU: 24% AVSpEC: 40%
Erioxetpnpateq: 16% Atep@uALkol avpeg: 0%
YTiaAANAoL ypageiwv Sloiknonc/umootrpténg: 11% 18240 5% AepUALKEC yuvalkec: 0%
18w TLKOG Topéag: 62% ExmtalSeuTéG/TpLEG EVNALKWV: 9% 5534 119 Atopia pn
Anpoolog topeac: 16% MdapoxoL eTayyeAPATIKAG EKTIAlSEUONG Kal CUMPHOPPWHEVA PE TO
55 MKO: 4% Kataptong: 5% 35-49: 55% @UAO: 0%

EkmaiSeuon: 13%

AN\O: 5%

YmeuBuvou/veg Alaxeiplong Epyou: 9%
YmeuBuvol/veg Alayelplong Mpooplopwyv: 2%
doLTNTEC/TPLEG: 5%

Aopyavwteg/tpleg ta&ldLwv: 4%

Yrinpeoleg urtooTrpLENG eTLXELPHOEWV: 2%

AN\O: 13%

50-64: 27%
65-74: 2%
75+: 0%

Apvnon andvtnong: 2%
AANAO: 0%

Me Tn ouyXpnuaTodoTnon
NG Eupwtraikng 'Evwong
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Xwpa Amavtioelg | Emuyelpnpatikog Topgag Katnyopia AmtacxoAnong HAlKLOKEG OpASEG

Fuvaikeg: 55%

18-24: 2% Avépeg: 43%
A £ . 0, Y L L .
1I6LwTLkoG TopEag: 39% OL 4 peyahUtepeg opAdeg NTtav: 55 34 18% AtepQUALKOL AUSPEC: 0%
A L . 0, PR 0,
Anuootog topeag: 12% Emiixelpnpatieg: 17,6% 35.49: 51% MepQUALKEC yuvalKee: 0%
51 MKO: 23,5% ExmalSeutég/Tpleg evnAlkwy: 15,7% ,

50-64: 21% Atoua pn

Exmaidevon: 26,5% YmeuBuvou/veg Alaxeiplong Epyou: 13,7% CUMHOPPWHEVA PE TO
65-74: 8% QUAO: 2%

AMec: 0% Aopyavwtég/tpleg tagldlwv: 11,8% '
75+: 0% Apvnon andvtnong: 0%

AMN\O: 0%

Ta&LSwwtikol TTpAaKTopEG: 21,6% ruvaikec: 41%

ETixelpnuatiec: 19,6% 18-24: 2% Avdpeg: 59%
16w TLKOG Topéag: 45,1% . o
AtevBuvTtéc/TpLec ypagetou: 11,8% 25-34: 29% Ateppulikot audpec: 0%
Anpdolog topeag: 15,7% , TP
YrewBuvou/veg Alayetplong Mpooplopwv: 9,8% 35-49: 37% AlepQUALKEG yuvaikeg: 0%
51 MKO: 17,6% ,
Kadnyntég/tpleg tpttoBaduiag ekmatdsuong 5,9% | 50-64: 20% Atopa pn
Exmaibevon: 11,7% OUMPHOPYWHEVA PE TO
L . 0, _ . 0, v
Ao 9.9% Exmaldeuteg/tpleg: 3,9% 65-74: 12% @UAO: %
KaBnyntég/tpleg Maveriotnuiou: 3,9% 75+: 0% Apvnon anavinonc: 0%
AAAo: 23,5% AM\O: 0%
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Xwpa Amavtioelg | Emuyelpnpatikog Topgag Katnyopia AmtacxoAnong HAlKLOKEG OpASEG
Fuvaikeg 55%
Avbpeg 44%
icc: 419 18-24: 2%
1I8LwTLkOG Top€ag: 97% Eruxetpnpariec: 41% AteppuALkol avpeg: 0%.
) ) E { ; : : 25-34: 5% ) )
Anpootog topeag: 3% T[ClWE?\pC’l.tLECOIOU KAABOL TAPOX TG LTNPESLLY ALEPPUALKEG YUVALKEG:
ToupLopou: 20% 35-49: 58% 0%,
87 MKO: 0% . . . .
YmeuBuvol/veg Slaxeiplong epywv, UTEUBUVOUVES | 50.64: 31% ,
; . . . : Atopa pn
Ekmaidevon: 0% TAELOLWTIKWY TIpaKTopeiwy, Tagldlwtikol ,
, . . 65-74: 3% OUMHOPYPWHEVA PE TO
, . TIPAKTOPEG KAl ETTAYYEAMATLEG OTLG UTINPEDLEG : o
ANo: 0% , , PUAO: 0%
UTTOOTNPLENG ETILXELPHOEWV: 39% 75+ 1%
Apvnon artdvtnong 1%
AMN\O: 0%
Fuvaikeg 76%
. p ) . 160
YmevOuvol Awaxeipiong Epyou: 16% AVSpEC: 24%
dortntég/TpLeg: 16% 18-24: 14% , .
I8LwTLKOG Topéag: 39% ANo: 0%
KaBnyntéc/tpleg tpltoBabuLag ekmaidsuonc: 14% 25-34:23% . )
AnpboLOC Topéac: 25% N P pLropaby d Alep@ulikol avdpeg: 0%
4 { { 2 - 109 -49: 539
5 VKO: 4% YrtdAAnAoL ypapeiwv Stoiknong/umootripténg: 10% | 35-49: 53% MEp@UALKES yuvalkec: 0%
Ertixelpnpatieg: 8% 50-64: 10% ,
ExmaiSsuon: 22% Atopa pn
YrieUBuvou/veg Alayeiplong Mpooplopwv: 6% 65-74: 0% CUMHOPYWHEVA PE TO
AMN\O: 10% QPL')}\OI 0%
ExmaldeuTtéG/TpLeG eVNALKwY: 6% 75+: 0%
ANNo: 14% Apvnon andvtnong: 0%

s . Bl Me T ouyXpnparodotnon
i ™G Eupwraikng Evwong
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Ol TIOPOKATW TIVOKEG TIEPLEXOUV TLG EPWTNACEL TOU €pWTNUATOAOYlOU Kal TLG PBACLKEG

ATIAVTACELG TIOU OUYKeVTpWwONKav katd tnv emnegepyacia twv Sedopevwy. Me tov Opo

«BOOLKEG» aAVAPEPOUAOTE OTLG ETILKPATEOTEPEG ATIAVTNOELG TIOU Ttapouciacav PEYaAUTEPO

Babud amodoxnc. Emopévwg, o mivakag elval POvo eVEELKTIKOG Kal PTtopel va BewpnBetl

XPAOLWUOC HOVO yla TOV KABOPLOWO MLOG YEVIKAG avamapdotaong tng SUVAMLKAG TIoU

XAPAKTNPLZEL TA TOUPLOTIKA CUOTHHATA KAL YLA TNV avdadelén Twy {NTnPdatwy ou Bewpouvtal
TILO ONMAVTLKA ATTO TOUG EPWTNBEVTEC/TLG EpWTNOELTEC. 'l LA TILO AETITOEPN ETILOKOTINGN TWV

ATIAVTACEWY, QVATPEETE OTO TIANPEG EPWTNHATOAOYLO.

Mivakag 2: EpWTHOELS KAL ETILKPATETTEPES ATAVTI)OELS EpwWTHUATOAOYiOU otV Evétnta 1.
Biwawuotnta, S§£§L0TNTES KAL KATAPTLON OTA TOUPLOTLKA CUCTIUATA

Epwtnon

ETtLKpaTECTEPEG ATIAVTIOELG

MOLEC OUYKEKPLUEVEG SPATELG TILOTEVETE
OTL Ba TIPETIEL VA £QAPPOCEL O OPYAVIOHOG
0QG YL VA KATAOTIOEL TLG TOUPLOTLKEG
TIPAKTLKEG TOU TILO BLWOLUEG;

ApACELC AVTIHETWTILONG/PETPLACHOU TNG KALUATLKNAG
aMayne: 21,3%

Apdoelg Slatripnong Tng PLoTtolkAoTnTag: 19%
ApdoeLg avamtuéng tng KUKALKAG otkovoplag: 18,2%
Apdoelg BeAtlwong tng SlakuPBépvnong Kat  Tng
xpnpatodotnong: 15%

Moot TLoteveTe OTL elval ot KUpLoL Adyot
yla TOUG oTtoloug 0 0pyaviopog oag Ba
TIPETIEL VA aoX0ANBel pe nTruata
Bwolpotnrag;

EuBuypappLon PE Toug 0TOXO0UG, TNV ATTOCTOAN KAl TLG
aleg pag: 21%

AvTamoKplon OTL TIPOOSOKIEC TwV KaTavaAwtwv/
meAatwv: 17,7%

AVATITUEN VEWV EUKALPLWV €EEALENG: 17%

BeAtlwon tng emxelpnolaknig anodoonc: 13%

KOWWVLKNG Blwotpdtntag Ba mpémeL va
Bewpouivtal TIPOoTEPALOTNTA ATIO TOV
opyavilopo oagc;

EyyUnon tng ac@dAslag oto Xwpo epyactag: 19,2%
MpowBnon tng amacxoAnong Twv VEwv, Slwg Twv
VEWV YUVaLKWV: 18,4%

MpowBnon &vog yevikoU TEPBANOVTOG PNSEVLIKIG
avoxng otn Bla TV  TapevoxAnon,
oupTiepAapBavopévng tng EPPUANG Blag: 17,6%

KaL

‘Evtagn twv epyaldopévwy pe avarmnpla oto epyatikd
Suvap ko Tou ToupLlopou: 13,1%

Moleg amd tLg akOAOUBEG eVEPYELEG / PHETPA
TILOTEVETE OTL Ba TIPETIEL VA EQYAPHOCTOUV
a6 GAoUG TOUG EPTIAEKOHEVOUG yLd TNV
avalwoydvnon Tou ToUPLOTLKOU TOHEQ;

Ae€lotnreg, ekmaibevon kat katdption: 19,3%
Mpdown petaBaon: 17,5%

JUHPETOXH TWV TOTILKWY KOWWVLWV: 17,5%
Wnolakn petaBaon kat éEuveg texvoloyiec: 13%

Moleg amod TIC TTAPAKATW SEELOTNTEG Kal
LKAVOTNTEG TILOTEVETE OTL ElvaL OL TILO
ONMAVTLKEG yla Ta dtopa Tou BéAouv va

Moleg amod tig akdoAoubeg SpdoeLg
€PYQOTOUV OTOV TOUEA TOU TOUPLOHOU;

Eueli&la kal tpooappootikotnTa: 20,7%
Eotlaon otov meAdtn: 20,1%
AnploupylkdTnTa Kat kawvotopia: 18,9%
Ikavotnta epyactiag og opada: 16,5%

Bl M:s T cuyxpnuarodotnon
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Epwtnon

M2.1 EkBeon yLa tig Avaykeg tng Ayopdg Epyaoiag

ETLKpaTECTEPEG ATIAVTIGELG

SeELOTNTEG TILOTEVETE OTL B TIpETEL Va
Katéyouv oL AvBpwrtioL Ttou epyadovtal
OTLG TOUPLOTLKEG ETILYXELPNOELG /
OpyavLopoUG, WOTe va elvat eQLkTn n
BeAtiwon TNG avtaywvloTkdTNTag TOU
OLKOOUCTHHATOG TOU TOUPLOHOU;

Ikavotnta  Slaxelpong  amoPArTwy,
avaKUKAWGONG Kat kKoptoototoinong: 20,8%
MpowBnaon &pactnPLOTATWY KAl TIPOIOVIWY OALKWY
TPOG TOo TEPLBAAOV: 19,9%

Avvatdtnta pelwong Tng xpriong kat BeAtiwon tng
amoSOTLKNAG SLaXELPLONG TNG KATAVAAWONG EVEPYELAG
Kat vepou: 19,1%

MpowBnon Blwolpwy TPOTIWV PETaWopds: 15,2%

Aupdatwy,

Moteg amd TG akOAoUBEG YNYLAKEG
SeELOTNTEG TILOTEVETE OTL Ba TIPETEL Va
Katéyouv oL dvBpwriot Ttou epyadovtal

OTLG TOUPLOTLKEG ETILXELPHOELG /
OpYyavLopoUG, WOTE va elval eQLKTh N
BeATlwon TNG AVTaywvLOTIKOTNTAG TOU

Moleg amd TG akOAOUBEG TIPACLVEG
OLKOGUGTIHATOC TOU TOUPLOHOU;

Ae€LoTNTEG SLadLktuakol
eTkovwviac: 26,3%
AEELOTNTEG OTA PEOA KOWVWVLKNAG SIKTUwong: 17,9%
AELOTNTEG aVAAUCNG SESOPEVWY, ETILXELPNHATLKAG
eupulag, peydAwv dedopévwy: 13,9%

Ae€LOTNTEG avATTTUENG LoToToTwY: 10,8%

HAPKETLVYK Kat

Ye ota amd ta akoAouba Bepatikd
QVTLKELPEVA TTou oxetilovtal Pe To
ETILOTNHOVLKO TS0 TNG
Emtiyelpnuatikotntag 6a BéAate va
BEATLWOETE TLG YVWOELG KaL TLG SEELOTNTEG
oag;

AVATTTUEN OTPATNYLKAG HAPKETIVYK: 18,7%
AnploupylkoTnTa Kat kawvotopia: 16,1%

MeBoSoloyia ZxeStaotikng ZkePng (Design Thinking)
yla TNV avamtuén TpolovTwv/UTiNpECLWV/EUTIELPLWV
JE eTtikevTpo Tov TteAaTn: 15,8%

AVATITUEN ETIL(ELPNHATLKAG OTPATNYLKNG: 13,6%
AVATITUEN  OTPATNYLKNAG ~ EPTIOPLKOU  ONHATOG
(Branding): 13,5%

Y€ TIOLEG ATTO TLG TIAPAKATW KOWWVLIKES
SeELOTNTEG TILOTEVETE OTL Ba TIPETEL VA
BeAtwwOelts;

Alaxeiplon aMaywv: 11%

Emitkovwvia: 9,9%

Hyeola: 9,6%

Mapouotaon 18wy / N té€xvn Tou "mapouotalewv": 9,5%
Aktowon: 9,2%

Katd tn yvwpn oag mota elval n mo
QTTOTEAECHATLKI HOP®N EKTIALSEVONG YyLa
€vav €mayyeApatia Tou ToupLopou;

Ekmatdeutég otnv epyaocta: 33,5%

Ala {wong eknaibevon: 28,3%

Epmelpikr) pdbnon («MaBatvw kdvovtag» / Learning-
by-doing): 26,9%

Mivakag 3: EpWTHOELS KAL EMLKPATEGTEPES ATAVTIHTELS EPWTNUATOAOYiOU otV EvotnTa 2. To mpopiA
¢ YBpLéLkn¢ Atayeiptong Epywv

ApLr6. Epwtnon ETlLKpATESTEPEG ATIAVTIGELG
Moleg amod TG akOAOUBEG - Aev xpNOLOTIOW Kapla amo autég TLG TIPAKTLKEG / epyaAeia:
TIPAKTLKEG / epyaAeia 40,6%
XPNOLUOTIOLELTE yLa TNV - Baowkol Seikteg amddoong yla Tn HETPNON TNG TIOLOTNTAC, TOU
OAOKANPWON TwV KABNUEPIVWY 0ag QVTLKTUTIOU Kat TNG emttuytag: 23,8%
EPYAoLWVY; - Edwka mpdtuta Saxelplong epywv: 23,1%

Bl M:s T cuyxpnuarodotnon
et ™S Eupwiraikng ‘Evwong
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ApLrO.

Epwtnon

M2.1 EkBeon yLa tig Avaykeg tng Ayopdg Epyaoiag

ETILKPATESTEPEG ATIAVTIIGELG

Avagépete Tov Babpd otov omolo
TIPAYHATOTIOLELTE TLG AKOAOUBEG
Sladikaoteg yla tnv uAotoinon

TWV €pywv 0ag ) / Kat Tnv
OAOKANPWON TWV KABNUEPLVWY 0ag
EPYQAOLWV.

Awaxeiplon XpovoSiaypappatog Epyou > ouvéxela / o€
peydAo Babud: 48,4%

Awaxetplon Kootoug Epyou > ouvéxela / o€ peyalo Babuo:
45,3%

Ataxetplon AvBpwTivwy Mopwv Epyou = ouVEXELA / O€ PEYGAO
Babuo: 40,7%

Awayeiplon Emikowwviwy Epyou = wg éva Babud: 47%
Awayeiplon Kwduvwy Epyou = wg éva Babpo: 45,9%
Awaxetplon Evottoinong Epyou = wg éva Babuo: 45,6%
Aaxeiplon Mowotntag Epyou = wg éva Babuo: 44,2%
Awayeiplon ®uotkol Avtikelpévou Epyou > wg éva Babpo:
42,6%

Ataxeiplon TupBacswv/MpopnBewwy Epyou = wg éva Babuo:
40,7%

MioTeVETE OTL £lVAL TILO WPEALHO
yla pLa TOUPLOTLKN €TLXelpnon va
€lval eUEALKTN, va Slaxelpietal Tig
aM\ayEg Aueoa Kal
OTTOTEAECHATLKA KAl VA aKOAOUBEL
TLC TAOELG TNG ayopdg, aro To va
EPAPHOLEL HECOPAKPOTIPOBEDHO
oxeSLAoUO;

JUPEWVW: 34,9%
JUPPWVW attoAuTa: 32,7%

TTOV 0pyavlopd 0ag n TpooeyyLon
NG Staxelplong Epywv (SnA. n
XPON CUYKEKPLHEVWY YVWOEWVY,
Seglottwy, epyaielwv Kat
TEXVLKWV YLa VA TIAPASWOETE KATL
Tou €xeL agla yLa Toug avBpwoug)
elvau:

YBpLSikn (Hybrid approach): 26,1%

Euéhiktn (Agile approach): 25,3%

Autr) mpoogyylon (Lean approach): 16,5%

Mpoaoéyylon «Katappaktn» (Waterfall approach): 15,7%

Me t™n ouyxpnuarodotnaon
TnS Eupwtraikfg ‘Evwong
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M2.1 EkBeon yLa tig Avaykeg tng Ayopdg Epyaoiag

ETILKPATESTEPEG ATIAVTIIGELG

ApL6. Epwtnon

MapakaAoUPE avagEPETe €AV Kat
0€ TI0L0 Babuod 0 opyaviopog oag
XPNOLUOTIOLEL TLG akOAOUBEC
peBoSoloyieg Alayeiplong Epyou
Katd Tnv vAoTtolnon €pywv fi/kat
TLG KOBNUEPLVEG Epyacled:

MeBoSoAoyia Staxelplong Epyou
(Project management
methodology): apx€c, epyaleia kat
TEXVLKEG TIOU XpnoLpoTolovvtal
yla To oXESLAOHO, TNV EKTEAEDN Kal
T Slaxeiplon Epywv.

- Waterfall Methodology - Movtého "Katappdkin" = wg éva
Babuo: 36,3%

- Agile Methodology - Movtého EuéALkTNG Alaxeiplong = wg éva
Babpo: 31,3%

- Hybrid Methodology - MovtéAo YBpLSikng Alayeiplong = wg
éva Babpod: 29,4%.

- PRojects In Controlled Environment Version 2 (PRINCE2) -
MéBodog Alayeiplong Epywv o€ EAeyyopevo TeptBariov
(AEGEI) = kaBdAou: 39,6%

- Extreme Programming (XP) - Akpaiog Mpoypaupatiopog >
kaboAou: 33,8%

- Six Sigma - M£Bo&0og 60 > kabohou: 33,8%

- Kanban Methodology - MéBo&og Kanban - kaBoAou: 33%

- Critical Chain Project Management (CCPM) - M£Bo&o¢ tng
Kplowng AAuoisag - kaBohou: 31,3%

- Lean Methodology - MéBo&og Altrig Alaxeiplong > kaboAou:
31,3%

- Scrum Methodology - MéBo&og Scrum = kaBohou: 31,3%

- Project Management Body of Knowledge (PMBOK) - MéBo&og
Awaxeiplong Epyou Body of Knowledge = kaBoAou: 30,2%

- Critical Path Method (CPM) - MéB0&0g tng Kpiolung Aladpoung
> kaboéiou: 30,2%

- Green PM Methodology - Movtého MMpdowvng Awaxeiplong
‘Epyou = kaBolou: 25,8%

Inuelwon: Aev yvwpidw / Aev elpal E0LKELWPEVOC PE QUTOUG TOUG
opoug > 30-50%

Katd tn yvwun oag, pmopet n
uTtapén evog YreUBuvou Buwolpung
kat YRpL&Lkng Alaxeiplong Epyou
(Lkavou va oxedLddlet kat va
UAOTIOLEL OTTOTEAECHATLKA TA £pya
TIOU TOU avatiBsvtal, aA\G Kat va
TIpocappoleTal ypriyopa oTLg
aAAayec) va BewpnBet
AVTAYWVLOTLKO TIAEOVEKTNUA yLa
TLG TOUPLOTLKEG ETILELPOELG KAl
TOUG SNUOCLOUG POPELG TTou glvat
apPOSLOL YL TLG TOUPLOTIKEG
TIOALTLKEG;

- Juppwvw: 38,5%
- Zupewvw amoiuta: 31,9%

YTIapXEL OTO OPYaVOYyPApHA TOU
opyavlopoU otov omolo epydleote
B¢on epyaciac pe titho
"Alayelplotng Epyou / YrieuBuvog
Aaxetplong Epyou - Project
Manager";

- Oxu 61,8%

Me t™n ouyxpnuarodotnaon
TnS Eupwtraikfg ‘Evwong
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M2.1 EkBeon yLa tig Avaykeg tng Ayopdg Epyaoiag

ApL6. Epwtnon

MapakahoUpe SNAwoTe To Babuo
oUHPWVIag oag Pe TNV akoAoudn
SnAwon;:

«OL 8€€LOTNTEG pou ot Slayeiplon
€PYWV ELVaL LKAVOTIOLNTIKEG».

ETILKPATESTEPEG ATIAVTIIGELG

JupewVW: 45,3%
Aev yvwpiw: 29,9%

‘EXETE KATIOLA TILOTOTIONON OTN

Slaxetplon épyou (project ‘OxL: 86,3%
management);
Oa oag evlEpepe va
TtapakoAouBr\oste éva Swpeav
EKTIALSEUTLKO GEPLVAPLO ME TITAO Nau: 74,5%

«Blwotun kat YRpLsikn Atayeiplon
‘Epyou yla Tov Topéa Tou
TOUPLOHOU;

Edav va, mapakahoUpe
SleukpvioTe To Aoyo:

Q&AW Va BEATLWOW TLG YVWOELG TTOU AN £xw: 63,8%
Q&AW va pdbw KAtL kawvoupyLo: 29,9%

3.1.3 AnoteAéopata oc Evpwmnaiko Eminedo

TUPQWVA PE TA amoteAéopata Tou Tpoekupav amd TG €BvikEg ekBeoelg (N=364) kal ta

S5e60pEVA TTIOU CUAAEXBNKAV PECW TWV SLASIKTUAKWY EPELVWY, SNULOUPYNHBNKAV TA TIAPAKATW

SLaypappaTa Tou amelkovi{ouv TNV UPLOTAPEVN KATAOTACN TNG ayopds pyaciag oTig XWPES

gtaipouc.

H ouvtputtikn MAeLoPn@ia TwV CUPPETEXOVTWV/OUOWY aTIACXOAE(TAL OTOV LELWTIKO TOWEQ,

EVW aKOAOUBOUV 0 SNUOCLOC TOPEAG, O EKTIALSEUTLKOC TOMEAG KAL TEAOG O TOMEAG TWV HN

KUBEPVNTIKWV/KEPSOOKOTILKWY 0pYyavwoewv. AELZeL va onpeLwBel 6TL 15 arto Toug epwTnBEvTeg
SNAwoav OTL epyddovtal o SLAPOPETLKO TOHEQ.

Bl M:s T cuyxpnuarodotnon
et ™S Eupwiraikng ‘Evwong
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M2.1 EkBeon yLa tig Avaykeg tng Ayopdg Epyaoiag

Topeag

EHR mEL mHU mIT mPT mS|
16 5 £ag ( A 3
LWTLKOG TOPEQG oupnszpﬁsELaK\;?}p;\}/;);/sx\; 58%
Anpdolog topeag E E E 17%
Mn K to L (MKO) /M
e oot opyanoyol 2 El %
Exmaideuon E 12%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Fpapnua 1: Tougic epyaciag Twv CUUPETEXOVTWV/0UGWY

H mAcoPnela Twv OCUPPETEXOVTWV/OUCWY TIEPLYPAPEL TOV TPEXOVTA POAO TOUG WG
Eriyelpnuatieg kat YrevBuvou/eg Ataxeiplong Epywv.
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2.1 ‘EkBeon yla tig Avaykeg tng Ayopdg Epyaciag

©¢on Epyaoctag / POAog

EHR mEL mHU mIT mPT mSI

YmeuBuvog/vn Alaxetplong Epyou

YmeuBuvog/vn Ta&lsLwTtikou Mpaktopeiou

YmeUBuvog/vn Alaxeiplong MpoopLopwy

Atopyavwtri/tpla TagLsLwv

TagLsLwtikdg/kr ZUPBoUAOL

Ta&Ll8LWTKOC/KN) MPAKTOPES

Emietpnuatiag

YreuBuvog/vn Etatpikng Kowvwviknig Eubuvng

YrtdMnAog Mpageiou Atoiknong/ Yootrpténg
EnayyeApatiag otov kAado Mapoxng Yrnpeotwv ToupLlopov
ErtayyeApatiag otov kKAaSo tng Wuxaywylag kat tTng Anpoupytkng Blopnyaviag

ErtayyeApatiag otn Blopnyavia Tpo@ipwy kat Motwv (Ttou e§UTINPETEL TOV TOUPLOHO)

EmayyeApatiag otig Yrinpeoteg Yootrpléng ETXeLprioewy (AOYLOTHG, £UTIOPOG, ...

doltntrg/ Poltrtpla

Ekmatseutr¢/Tpla EvnAikwy

Mdpoyxog EmayyeApatikng Ekmai&euong kat Katdptiong
KaBnyntig/tpla Avwtatng Ekmaiseuong

ANO

I BN I 7 o 1 I 7 I 5 O 2%
N I B
I ' c ] 1 O ; . s
O 2 [ 1
2 e I I P 2
B s ) D I
0 s B o I o [ o I - I | 20%
g § R
I - I ¢ N > I o I W s s
I - I [ 5 I 7 - | 1%
I | IS 1 1 [ 1
I 5 N 1 i 2%
I - [ ¢ I ¢ I 2
I - I N ¢ P © R s
I N [ 3
B 5 I 6
I 7 [ ¢ ] | [ 7 P e
I > I N O o I W o i 1%

0% 10% 20% 30%  40% 50% 60% 70% 80% 90%  100%

Tpapnua 2: Tpéxovaoes BasLs epyaociag-poAoL GUUUETEXOVTWV/OUGWY

x RCEl Me T cuyXpnHaTod6TnoNn
N TNG Eupwraikng Evwaong
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M2.1 EkBeon yLa tig Avaykeg tng Ayopdg Epyaoiag
OL 8U0 BaCLKEG NALKLOKEG OUASEG lval ekelveg Twv 35-49 (52%) kat 50-64 (22%) eTwv.

HAWKLa

EHR mEL mHU mIT mPT mS|

18-24 5%

25-34 B 9] 16%

35-49 52%

50-64 22,5%

65-74 4%
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

rpapnua 3: HALKLaKEG OUASES CUUUETEXOVTWV/OUCWY

®dUVNo

EHR WEL mHU mIT mPT mSI

ruvalkeg 59%

-

N
I
S
>

P oncontorming) | .
(Nonconforming) 0,4%
Embupw va pnv anavirow 0,6%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Ipapnua 4: PUA0 GUUUETEXOVTWV/OUCWY
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M2.1 EkBeon yLa tig Avaykeg tng Ayopdg Epyaoiag

Ol gpwtnBeévteg/Beloeg TLoTEVOLY OTL OL Spdoelg Tou oxetidovtal PE TOV HPETPLACHS TNG
KALUATLKAG aAAayn g, Tn Slatripnon tng BLOTIOKIAGTNTAG KAL TNV KUKALKH olkovopia elvat oL Tio
Kplolpeg. Qotooo, To LYPNASG TTI0COOTO TWV UTIOAOLTIWY ATIAVTHOEWV SelxVeL OTL oL SpACELS
auTteg Bewpouvtal emiong TIOAU GNUAVTLKEG.

Epwtnon 1: BLwolpeg TOUPLOTLKEG MPAKTLKEG

EHR mEL mHU mIT mPT mS|

Apdoelc Slatripnong Tng PLOTIOKIAGTNTAG (TL.X.
KaAUTEPN SLayelplon TWV OTIAVLWY QUOLKWY TIOPWV) 19%

ApdoELg yLa TNV QVTIPETWTILON / TOV HETPLACHO TNG

KALUOTIKAG aAAaynG (TT.X. BEATIWON TNG EVEPYELAKNG 21%

anodoong)

ApAOELG yLa TNV aVATITUEN TNG KUKALKIG OLKOVOMLAG

(TL.X. LEpapynon mpooeyyloewv BLwolpgwy Tpo@ipwy 13118%
yYLO TNV KUKALKOTNTA)

ApdoeLg yla tn BeATiwon tng SlakuBEépvnaong Kat Ttng

XPNHATOS0TNONG (T.X. SLOXETEUCT KOVSUALWY 15%

avakapPng otov ToupLopo)

ApAoELC yla Tn BeATiwon TN eunueplag Kal Ttng

UYELlag TwV avBpwWTIWV (TL.Y. CUVEECHN TNG UYLEWVNAC PE 7112%
™ Blwotluotnta)

ApAoELC yLa TNV TipowOnon TNC KOWWVLKAC EVTa
PACELG yLa TNV Tipowdnon tng ng &€ng 10l 1%

(TL.X. UTTOOTAPLEN KAL CUPPETOXN EUAAWTWY OPASWV)

o 1[2|M4 2] 21 3%

—

0% 20% 40% 60% 80% 100%

Tpdapnua 5: ApdosLg Tou mMPEMeL va uAomoLnBouv amoé Toug 0pyaviopous TwWV CUUUETEXOVTWV/0UGWY
yla va KatagtoUv oL TOUPLOTLKES TIPAKTLKES TOUG TTLO PLWTLUES.
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M2.1 EkBeon yLa tig Avaykeg tng Ayopdg Epyaoiag

O TIPWTOC AOYOG yLa TOV OTIO(0 0oL EpWTNBEVTEG/Beloeg BEwPOUV TIWG OL OPYAVLOHOL TOUG TIPETTEL
Va avTlgeETWTloouy {ntrpata Blwolpotntag elvatl yia va eubuypapuloTolV JE TOUG 0TOX0UG,
TNV amooToAn Kat TG agleg Toug, va avtamokplBolV OTLG TIPOCSOKIEG TV KATAVOAWTWY /
TIEAQTWV KAl VA avamntUEouV VEEG eUKALPLEG €EEALENG YLA TO EPYATIKO SUVAULKO. Oa TIPETIEL Va
oNUELWBEL OTL N TeAeuTala Katd oeLpd TIPOTLPNON Toug elval N avtandkplon o€ BEpata iieong
aTo TOV QVTAYWVLOWO.

Epwtnon 2: Adyol yLa TNV avTlPeTWTILON ¢NTNHUATWV Blwolpotntag

EHR mEL mHU mIT mPT mS|
R oo gl s
B ooy OE @ B
MpoCEAKUCH, TTAPOXT) KWWHTPWV KS;?;%ZZZSSU ﬂ 9%
AVATTTUEN VEWV gUKALPLWVY EEEALENG ﬂ 17%
Avtamnokplon otnv Tecn Tou avtaywvlopou ﬂ 4%
BeAtlwon tng emxELpnoLaKng amodoong ﬂ 13%
Anpoupyla, Statrjpnon 1y BeAtiwon tng stag;}ﬂg ﬂ 12%
ZUPPOPPWON HE TLG KAVOVLOTLKEG / psggf;;ﬁz u 5%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

AN\O 1%

Fpdapnua 6: Adyot yia toug omoioug oL 0pyavioUOL TWV CUUUETEXOVTWV/O0UCWY TIPEMEL VA
aogyoAn@ouv pe {ntipata BiwaoudtnTag.
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M2.1 EkBeon yLa tig Avaykeg tng Ayopdg Epyaoiag

MpotepaldTnTa, CUPPWVA HE TOUG £pwWINBEVTEG/TIG epwtnBeloeg, elval n eyyunon g
A0PAAELAG OTOV XWPO €pyactag, akoAouBolpevn amo tnv Tpowdnon Tng anacyoAnong Twv
VEWV Kal TNV Tpowbnon €vog yevikoU TepLBAMovTog pndevikng avoxng otn Bla kat tnv
TapevoyxAnon, ouptieplAapBavopévng tng EUQUANG Blag. TeAeutata otn Alota Twv
TIPOTEPALOTHTWY TOUG lval N €Vtagn Twv PETAVAOTWV.

Epwtnon 3: Mpotepaldtnteg o€ SPACELG BLWOLPOTNTAG

EHR mEL mHU mIT mPT mS|

(V) V) 2 2 23 IS I I3 Vo
Vé \% y VALK |’ \ . . 8 5

METtpa TTou SLEUKOAUVOULV TN pETARacn Twv

gpyadopEvwy ato TNV Tapaolkovopia otny emionpn 12%

olkovopia
‘Evtagn twv epyalopévwy Pe avarnpla oto epyatikd 0
SuvVapLKod Tou ToUPLOHOU 13%

‘Evtagn Twv PETAVAOCTWY OTO £pYATLKO SUVAHLKO TOU

TOUupLoHOU E 8%

MpowBnon evog yevikoL TEPLRANOVTOG PNSEVLKNG
avoxrg otn Bla kat tnv apevoxAnon,
oupmeplAapBavopévng tng EPuAnG Blag

] s

Eyyunon tng ac@dlelag oto Ywpo epyaoctiag 55

Ataopdhion Tng pootactiag tng unTpotnTag 10%

AM\O 1%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Fpapnua 7: Apdceis KOWwWVLKIG BLwaLUdTNTAS TTOU BswpoUvTal TPOTEPALOTNTA ATIO TOUG/TLS
OUUUETEXOVTEG/OUTES.
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M2.1 EkBeon yLa tig Avaykeg tng Ayopdg Epyaoiag

H onpavtikdtepn §pdon Tou TPETEL va VAoTIONBEL yla tTnv avalwoyodvnon ToU TOUPLOTIKOU
Top€a lval n avaBdbuilon twy de€lotitwy, N ekmaidsuon Kat N KAtapTion Twv epyalopévwy,
EVW N ALYOTEPO ONUAVTLKA €lvat n nuoota Slotknon kat n SlakuBépvnon.

Epwtnon 4: Apdoelg avadwoyovnong Tou TOUPLOTLKOU TopEA

EHR mEL mHU mIT mPT mS|

Mpdown petdfaon 20 17,5%
Atao@dALlon TNG UYELag TWV KATOKWY KAl TwWV
ETILOKETITWV 6 5| 9%
Wnolakr petdBaon kat €EUTTVEG TEXVOAOYLEG (TT.X.
avolktd sedopéva - open data) U 2 13%
Ae€lotntec, ekmatéeuon Kal Kataption 22 19%
Anpdotla Sloiknon kat StakuBepvnon 24 ' E 7%
AVTaywVLoTIKOTNTA 18 ' 8%
XpNHATOTILOTWTLKOG TOPEAG KAl TIpOoRacn otn
Xpnuatodotnon 15 l 8%
YUHPETOXN TWV TOTILKWY KOWOTHTWV 14 17.5%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Fpapnua 8: Métpa mou Ba mpémeL va epapuoatolv yia tnv avawoyovnar) Tou ToUPLETLKOU Toléa.
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M2.1 EkBeon yLa tig Avaykeg tng Ayopdg Epyaoiag

Ol ONUAVTLKOTEPEG SELOTNTEG TIOU TIPETIEL VA €XOUV Ta dtopa Tou epydlovtatl Nén n Ba
€PYAOTOUV OTO PEAAOV OTOV TOHE TOU TOUPLOMOU elvat n eueAL€la Kat n T(PoOoaPHOCTIKOTNTA
KaL n €otlaon otov TEAATN, EVW OL ALYOTEPO ONPAVTLKEG E(VAL OL TEXVOAOYLKEG KaL PNPLAKES
LKAVOTNTEG.

Epwtnon 5: Ae&LOTNTEG KAl LKAVOTNTEG

EHR mEL mHU mIT mPT mS|

Eotlaon otov meAdtn

TexVOAOYLKEG Kal PNPLAKEG LKAVOTNTEG 10%
AnploupylkotnTa Kat kawvotopia 26 ' 19%

0,5%

Ikavotnta epyactiag o€ opdda

Agoociwon otnv epyacta

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Fpdapnua 9: Ot Lo onuavtikég SeELOTNTEG KAl LKAVOTNTES yLa Ta dtoja ou BEAouv va epyactolv
OTOV TOUEQ TOU TOUPLOUOU.
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M2.1 EkBeon yLa tig Avaykeg tng Ayopdg Epyaoiag

H wavotnta Slaxelpong twv amoPAftwy, TwV AUPATWY, TNG QVAKUKAWONG KAl TNg
KopTtootoTolnong elvat n mpwtn mpotipnon tng mMeoPn@iag TwV CUPPETEXOVTWV/0UCWY,
EVW N YVWOELG OXETLKA PE TNV KALUATLKY aAAayr) lvat n teAsutala.

Epwtnon 6: MepBarlovTikeg SeELoTNTEG yLa tn BeAtiwon tng
AVTAYWVLOTIKOTNTAG TWV TOUPLOTIKWY CUCTNHATWY

EHR mEL mHU mIT mPT mS|

Mpowbnaon 5pacTNPLOTATWY KAl TIPOLOVTWY PLALKWV

TIPOG TO TIEPLRANOV 20%
MpowBnaon BLWOLHWY TPOTIWV HETAYOPAS (TL.X. 15%
SNUOCLEG PHETAPOPEC) ?
MVWOELG OXETIKA PE TNV KALUATIKY aA\ayn 10%
Avvatotnta pelwong tng xprong kat BeAtiwon tng
amoS0TIKNG SLayelplong tng KatavdAwaong 19%
EVEPYELAG KaL VEPOU
Ikavotnta Staxelplong amoBANTWY, AUpdTwy, 210
avakUKAWONG Kal KopTtootototinang ?
Awatripnon tng BLomokiAdTNTag 14,5%
ANM\O 0,5%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Tpapnua 10: MeptBaArovtikég S£§10TNTES yLa Ty BeATiwoN THG AVTAYWVLOTLKOTTAS TWV TOUPLOTLKWY
ouUOTNUATWV.
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M2.1 EkBeon yLa tig Avaykeg tng Ayopdg Epyaoiag

OL 8€€LOTNTEG SLASIKTUAKOU PAPKETLVYK, ETILKOWVWVLAG KAl HECWV KOWVWVLKNAG SIKTUWOoNG elvat
EMPAVWG OL TILO SNUO@WAELG S€ELOTNTEG, evw OL SEELOTNTEC TEXVNTAG Vonuoouvng Kat
POUTIOTLKNG SV PalveTaL va apopolV Td TOUPLOTIKA CUCTHHATA.

Epwtnon 7: Wnelakeg §€EL0TNTeG yLa tn BeATiwon tng
QVTAYWVLOTIKOTNTAG TWV TOUPLOTLKWY CUCTNHATWY

EHR mEL mHU mIT mPT mS|
Bl oo
Ae€Lotnteg Sladlktuakou HZE[IL(,::Z)KVIESCL w 26%
R o St ]
Ae€LoTNTEG AVATITUENG LOTOTOTIWY w 11%
AeELOTNTEG OTA PHECA KOWWVLKIAG SLKTUWONG lﬂ 18%
O enta v, Sebomeven I 14%
AELOTNTEG TEXVNTNG VONUOCUVNG KAL POUTIOTIKNAC ﬂ 4%

AMO 0,5%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Tpapnua 11: Ynerakég §e§Lotnteg yra tn BeATiwon TN avTtaywvioTIKOTNTAS TWV TOUPLOTIKWY
oUGTNUATWV.
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M2.1 EkBeon yLa tig Avaykeg tng Ayopdg Epyaoiag

OL epwtnbéviec/Beloeg €6el&av  evblageépov  yla OAoUG OXeSOV  TOUG TOMELS TNG
ETILXELPNPATIKOTNTAG, PE TNV AVATITUEN OTPATNYLKNG PAPKETLVYK VA E€lval n €MKPATECTEPN
HETAEL TWV ATavtroewv.

Epwtnon 8: BeAtiwon S€ELotriTwy (ETILXELPNPATIKOTNTA)

EHR mEL mHU mIT mPT mS|

Anploupylkotnta Kat kawvotopia 16%

MeBo&oAoyla ZxedLaotikrg ZkEYng (Design
Thinking) yta tnv avdmtugn mpoidvtwv/ uTinpPESLWV/
EPTIELPLWV HIE ETILKEVTPO TOV TIEAATN

AvAmtugn ETiLXELpNUATIKAG ZTPATNYLKAG

17} 13.5%

AvAmtugn Emiiyelpnpatikol Movtéhou

Avdrtuén Ztpatnyikng Eumopikou Zrpatog .
(branding) 15§ 13,5%

-
e
S

m s o BE

Avdrtuén Ztpatnytkng Mapketvyk

Etaipikry Kowwvikr) EuBuvn

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Tpapnua 12: Toueic EMXELPNUATIKOTNTAG GTOUS OTTOLOUS OL GUHUETEXOVTEG/OUTES EMLOUKOUY va
BeAtiwoouv tig S§L6TNTES TOUG.
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M2.1 EkBeon yLa tig Avaykeg tng Ayopdg Epyaoiag

TXETIKA HE TLG KOWWVLIKEG SEELOTNTEC, N SLaxelplon aANAYyWV CUYKEVTPWVEL TO PEYOAUTEPO
TIOCOOTO ATIAVINCEWY, VW N EEUTINPETNON TIEAATWY £lval n AlyOTEPO TIPOTLHWHEVN Se€LoTNTa.

Epwtnon 9: BeAtiwon §€€L0TNTWVY (KOWWWVIKEG SEELOTNTEC)

EHR mEL mHU mIT mPT mS|

KpLTLk oképn 7%
AtepeLVNTIKE oKéPN 8%
Alaxeipton aayGv 1%
EugAEla / MpooappooTkéTNTA 7,5%
SUVALOBNUATLKY VONHOoUVN 8,5%
Hyeota 23 10%
20 10%
Mapoustaon ISe6v / N Téxvn ToU "apoustaZewy”

(Idea Pitching) 26 12 9,5%

—
—
X

N
o

Emiikovwvia

N
»] 3
‘N

Yuvepyaota E E 4,5%
Awktbwon 9%

EkpdaBnon tou tpdmou pdbnong (Learning how to
learn)

—
o
—
~

o m P
AN 0.5%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

MpowBnan TG ToKNopop®iag, TNG LoOTNTAG KAl
NG évta&ng (DEI) oto xwpo epyactiag (Promoting...

-
(o)}
H

6
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o

o
e

EEuTinpgtnon meAaTwy

N
2
=3

Tpapnua 13: Kotvwvikég Se§LOTNTES TLG OTTIOLES OL CUUHETEXOVTEG/O0UTES ETLOUUOUV va BEATIWTOUV.
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M2.1 EkBeon yLa tig Avaykeg tng Ayopdg Epyaoiag

Mooootd 33,5% TWV CUPHPETEXOVTWV/OUCWY TILOTEVEL OTL N TILO QTIOTEAECUATIKY HOPYN
ekmtatdeuong elval péow eKTIALSEUTWY OTO XWPO €pyactag, to 28% mpoTiPd tn dla {wong
ekmtaldeuaon, evw To 27% TILOTEVEL OTL 0 KAAUTEPOG TPOTIOG ELVAL N EUTIELPLKN pABnon (HaBalvw
Kavovtag). H Alydtepo Tipotipwpevn eTihoyn elval n Stadlktuakn ekmatéeuon pe toocootd 10%
TWV ATIAVTIOEWV.

Epwtnon 10: AMOTEAEOPATLKOTNTA HOPPwV eKTIai&§guong

EHR mEL mHU mIT mPT mS|

Ata Zhonc exmaiSeuon _' 28%
:| ] —
R IR o
Epmetpur] pddnon («Mabaivw Kdvovmg»/t(;i;zii:g ﬂ 27%

N

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

AwaSiktuakn ekmaideuon

—

Fpapnua 14: ATOTEAECUATLKOTNTA TWV SLAPOPWY HOPPWYV KATAPTLONG yLA TOUG EMAYYEAUATIES TOU
ToupLouOU.

A&ileL va onpelwBel 6TL N MAcLoPn@ia Twv cuPPETEXOVTWV/0UoWY Sev QapPOleEL Kapla amo
TLG BAOLKEG TIPAKTLKEG TWV SLASIKACLWY SLaxELpLoNG EpywV. H ETILKPATESTEPN ATIO TLG ETILAOYEG
TIou 806nKav lvat n xprnon Baclkwy SEKTWV amtodoong yLa tn PETPNOoN TG ToLdTNTAG, TWY
ETIMTWOEWV KAl TNG EMLTUXLAG.
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M2.1 EkBeon yLa tig Avaykeg tng Ayopdg Epyaoiag

Epwtnon 11: Xprjon TPakKTkwy yLa TNV EKTEAECN KABNUEPLVWV EPYACLWV

EHR mEL mHU mIT mPT mS|

MAatoppeg Slaxelplong Epywv (T.X. MS Project, o
Basecamp, Jira K.ATL) E ﬂ E 1%
Eldika pdtuma SLaxelplong épywv (LY.
KATOOTATIKO €pyou - project charter, pntpwo 8 23%
EVELAPEPOPEVWV PEPWY, EKBEDN/avapopd...
Baokol Seikteg amodoong (Key Performance
Indicators - KPIs) yLa tnv gétpnon tng molotnTag, 8 24%
TOU QVTIKTUTIOU Kal TNG emituylag tou Kabe €pyou

AN\ 1%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Aev xpnoLUOTIOWW KApia Ao AUTEC TLG TIPAKTLKEG /
epyalela

rpapnua 15: MPaKTIKES TTOU XPNOLUOTIOLOUVTAL ATIO TOUG CUUUETEXOVTEG/OUTES yLA TNV EKTEAEDH TWV
KabnuepLvwy Toug pyactwv.

Onwg @alvetal TapakAtw, N TAsoPn@la TwV CUPHPETEXOVTWV/OUOWY SLOBETEL PAOLKEG
YVWOELG yLa TLIg Sldpopeg Sladtkaoleg Slaxelplong €pywv Kal TLG XpNOLPOTIOLEL O€ KATIOLo
Babuod yLa TNV €KTEAEON TWV KABNPEPLVWY EPYAOLWY, EVW €VA CNUAVTLKO TIOCOOTO KATEXEL
UPNAO eTILTTES O YVWOEWV OXETLKA PE AUTEG KAL TLG EQAPPOLEL cuvEXELa O KaBnuepLvn Baon.

YTIApyxeL eva PIKpO €wg pecalo TTooooTd TwV £pwWTNBeVTWY TIoU &gV xpnotpotiotel kKaboAou
QUTEC TLC SLtadlkaotec.

TEAOG, UTIAPXEL Eva 0TABEPO KAl EEALPETIKA PLKPO TIOCOOTO, OTIWG patvetal amod TLG amavthoEeLg,
TIou eV avayvwpidel Kav autoug Toug OPOUG.
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M2.1 EkBeon yLa tig Avaykeg tng Ayopdg Epyaoiag

Epwtnon 12: BaBuog epappoyng SLadlkaclwy yla tnv UAoTioinon pywv
/KAl KABNUEPLVWV EpyacLwV

B Asv yvwpllw / Agv glpat eE0LKELWPEVOG PE AUTOUG TOUG OPOUG

W YUvéxeLla / og PeydAo Babuod

Qg éva Babuod
B KaBoAou
ALOXELPLON ETILKOWVWVLWV £PYOU 47% 15%
Ataxeiplon avBpwvwy TTIOPWY £pyou 38% 6%
Alayelplon oupBacewv / ipounBeLwy €pyou m 2
Awaxeiplon molotnTag €pyou 6% 34% ﬂl
Awayeiplon KwSUVwv €pyou 5% 26% ﬁ' 22%

Ataxeilplon KOGTOUG €pyou

Ul
N

&
X
l IN l
=
>
w
&
>

=

45% 37% l

AlayelpLon XpovosLaypapupatog £pyou

=

—_ _— W —_
= = l 2 E
x N w X

2 R

Ataxelplon UGLKOU QVTLIKELIEVOU TOU €PYOU 6% 37% 43% l 5%

Awayelplon evomolinong épyou 5% 32% 45%'
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Fpapnua 16: BaBuog aTov oTroio oL CUHUHPETEXOVTEG/OUTES XPHOLUOTIOLOUV SLdpopes Stadtkaaiss
SlayeipLong Epywv yia tnv vAotoinon Twv EPywv Toug /KAt TNV EKTEAEDN TWV KABNUEPLVWY TOUG

Epyaciwv.
ZeAiba 44 amd 359
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M2.1 EkBeon yLa tig Avaykeg tng Ayopdg Epyaoiag

Mocootd 68% TWV CUPHETEXOVTWV/OUOWY CUPQWVEL 1 CUPPWVEL amdAuta OTL Elvat Lo
WEEALPO yLa PLa TOUPLOTLKN €TILXElpNoN va elval eVEALKTN, va Staxelpiletal Tig aAayeg Kat va
aKoAOUBEel TNV ayopd apd va epappoleL HECO-UAKPOTIPOBECHO OXESLATHO, EVW TIOG0O0TO 16%
Slapwvel ) dlapwvel amoAuta pe autd. Ymdpxel miong éva 16% tou dnAwoe OtL oute
OUM@WVEL OUTE SLaPWVEL.

Epwtnon 13: EueAi&la kat Slaxeiplon aA\aywv 1 HECO-PAKPOTIPOBECHOG
OXESLAOHOC;

EHR mEL mHU mIT mPT mS|
JUHPWVW aTTOAUTA 33%

TUPOEWVW 35%

Aev yvwpidw E E 16%
ALapWVE) 6| 12%

Alapwvw amoAuta H 4%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%  100%

Fpapnua 17: Katd méoo sivat w@EALYO 1} OXL yLa [La TOUPLOTLKI) ETILXEIPNON va ival EVEALKTN, va
Stayeipiletal Tig aAdayég kaL va akoAouBei tnv ayopd mapd va spaploleL peco-uyakpormpobsaouo
oxedLaouo.
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M2.1 EkBeon yLa tig Avaykeg tng Ayopdg Epyaoiag

OL 8U0 Lo SnUoYWelg Tipooeyyloelg Slaxelplong €pywv PETAEY TWV amavinoswv sivat n
«UBPLOLKN» (26%) Kal N «EUEALKTN» (25%). NM0000TO 16% TWV CUPHPETEXOVTIWV/OUCWV &lte Sev
elvat eEolkelwpevol/Veg e autoUg Toug Opoug elte Sgv yvwpildouv €AV 0 OPyavLoPOG TOUG
OUMMETEXEL OTN Slayeiplon Epywv.

Epwtnon 14: Mpoogyylon Alaxeiplong Epywv

EHR mMEL mHU ®mIT mPT mSI

Mapadootakr, SNAasdr) Baclopévn oTnv KAatavoun
TWV 5pACTNPLOTHTWY TOU EPYOU OE YPAPHLKES
Sltadoyikeg waoelg (‘Waterfall' approach -
mpoogyylon "Katappaktn").

EUEAKTN KaL KAWVOTOWOG, LKavr va Ttpocappoletat
YPNYOPQa OTLG AANAYEG E EUEALKTEG OTPATNYLKEG KAl
OTOXEUWEVEG TTapepPRAceLC (‘agile' approach -
"EUEALKTN" TIPOCEYYLON).

MPWTLOTWE E0TLACHEVN OTNV LKAVOTIOINGN TWV
xpnotwv / eAatwv ('lean' approach - "Autry"
TIpOCEyyLon)

17%

OALOTIKN, SNAadr) cuVSUALEL OPLOPEVEG I OAEG TLG
TIPONYOUUEVEG Tipooeyyloels (*hybrid' approach -
"YBpLSIKN" TIpooEyyLon)

Aev vopilw OTL 0 0pyavLoUOG JoU acyOAElTal PE TN
SLaxelplon €pywv

Aev yvwpllw / Aev elpat eE0IKELWPEVOC PE AUTOUG
TOUG OPOUG

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Tpdpnua 18: OL mpoaeyyiceLg StayeipLong Epywv mou XPNOLUOTOLOUVTAL OTOUS OPYaVLOUOUS TWV
OUUUETEXOVTWY/0UOWV.

H ouvtpurttikn mAstoPn@ia Twv CUPPETEXOVTWV/0UOWV SV papuolel KaBoAou peBodoloyieg
SLaxelplong Epywv OTLG KABNPEPLVEG TOUG SPaACTNPLOTNTEG N SeV lval Kav EOLKELWUEVOL/VEG
HE autoug Toug OpougG.

Qoto00, 600V apopd TNV YRpLSLKN, TNV EuéAkTn kat tn MeBodoAoyia Katappdktn, umtdpyel

éva uPnAd TooooTO To OTtolo TLG XPNoLpoTIoLEL o€ KATtoLo Babpo. Ot peBodoAoyieg autég lvat
emiong ekelveg TTou tapouctadouv ta LPnAOGTEPa TTOCOOTA XPrionG o€ Peydio Babpo.
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2.1 ‘EkBeon yla tig Avaykeg tng Ayopdg Epyaciag
Epwtnon 15: BaBpog xpriong pebodoloyiag Alayeipiong Epywv

B Asv yvwpilw / Aev lpal eE0IKELWPEVOG PJE AUTOUG TOUG OPOUG W Juvexela / o€ peydio Babuo Hm Qg éva Babuo m KaBdou
PRINCE2
Six Sigma
Kanban Methodology
Critical Chain Project Management (CCPM)
Critical Path Method (CPM)
Project Management Body of Knowledge (PMBOK)
Scrum Methodology
Green PM Methodology 3% 26%

Hybrid Methodology 29% 20% 9% 22%
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Agile Methodology 8% % 21%

Waterfall Methodology 3 21%

2
X

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Tpapnua 19: Katd méoo Kat o€ woto Babuo o opyaviouos TwWV CUUUETEXOVTWV/0UTWV Xpnotuomolel peBododoyics Stayeipiong Epywv katd tnv
uldomoinan épywv/kabnueptvwv AELToupyLwv.
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M2.1 EkBeon yLa tig Avaykeg tng Ayopdg Epyaoiag

Mocootd 70,5% TwV OCUMPHETEXOVTWV/OUOWY CUPPWVEL 1 CUPPWVEL amoAuta OTL €vag
uTIELBUVOG LPBPLELKNAG SLaxelplong Epywv PTtopel va BewpnBel avtaywvloTikog TOPog, VW TO
7,5% Stagwvel | Sltapwvel amoAuta. YdpyeL emiong €va tocootod 22% 1ou SHAWGCE OTL oUTE
OUPQPWVEL oUTE SlawVel.

Epwtnon 16: O YeuBuvog Epywv W avtaywviloTIKOG TIOPOG yLd TLG
TOUPLOTLKEC ETILXELPNOELG

EHR WMEL mHU mIT mPT mSI

Mgy 6} 4%

Alapwvw amoAuta ﬂ 3,5%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%  100%

TFpdapnua 20: Katd méoo évag umteUBuvog uBpLéiki¢ Staxsipions Epywv umopei va BswpnOei
avTaywvioTLKOG TTOPOG yLa TLE TOUPLOTLKEG ETILYELPITELG KAL TOUS SNUOTLOUG (POPELS TTOU gival
appuodLoL yia TiG TOUPLOTLKES TIOALTLKEG.

MooooTO 62% TWV CUPPETEXOVTWV/0UoWY SNAWOE OTL Sgv UTIAPXEL eTtlonun B€on epyactag pe
Titho «YTeuBuvog/n Alaxeiplong Epyou - Alaxelplotrc/otpla Epyou» 0TO 0pyavoypappa Tou
OpPYQAVLOPOU TOUG, VW HOVOo to 30% SnAwoe OTL UTIApXEL. YTIapxeL emiong eva 8% Tou &ev
yvwplleL av uTIApXEL 1) SEV UTIAPXEL N CUYKEKPLUEVN B€on epyactac.
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M2.1 EkBeon yLa tig Avaykeg tng Ayopdg Epyaoiag
Epwtnon 17:'Yriapgn Beong epyaciag "AlaxelpLotrg Epyou" oto

opyavoypaupa

EHR mEL mHU mIT mPT mSI

B
Aev yvwpilw E 8%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Tpdapnua 21: Edv umtdpyxet 1) oxt emionun 6éon epyaciag pe titAo «YnevBuvog Epywv» ato
opyavoypaypa Twv opyaviouwv.

Mocootd 55% TwV CUPPETEXOVTWV/0UOWY Bewpel TG §€LOTNTEG Tou oTn Slaxelplon €pywv
LKAVOTIOLNTLKEG, EVW TO 15% TtLoteVEL To avtiBeto. Yridpyel emtiong éva 30% Ttou oUTE CUPPWVEL
oute Slapwvel pe tn SnAwon autn).

Epwtnon 18: Ot §€LoTNnTeC ou ot Slaxelplon €pywv elvat
LKOVOTIOLNTLKEG

EHR WEL mHU mIT mPT mSI

SUHPWVL ardAUTA B B 9] 10%
Aev yWwpllw 9] 30%
Maguvi B B 1%

Atapwvw amoAuta

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%  100%

Fpdapnua 22: BaBuog cuppwviag CUPUETEXOVTWV/0UOWV UE TN §i)Awan «OL Se§10TNTEG Pou ath
Siaxeipion Epywv givat LKavoToLNTIKEG. »

Elvat eppaveg OtL povo eva €EALPETIKA PLKPO TIOOOOTO TWV CUMHETEXOVTWV/0UoWY (14%)
KATEXOUV KATIOL TILOTOTIolNON 0N Slaxeiplon épywv.
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M2.1 EkBeon yLa tig Avaykeg tng Ayopdg Epyaoiag

Epwtnon 19: Katoyr motomoinong otn Altaxeipion Epywv

H OxL mNal

rpapnua 23: 1oGo0TO TWV CUUUETEXOVTWV/0UCGWVY TIOU KATEXOUV TILOTOTo(non atn Staxeipian
Epywv.

Mocootd 74% TWV OCUMHETEXOVIWV/OUOWVY elval TpoBupol va TapakoAoubrjoouv To
EKTIALSEUTIKO TIPOYPAUHA TIOU TIPOOWEPETAL amd To €pyo HyPro4ST, evw Tto 26% &ev
evdLaepetal.

Epwtnon 20: EvSLa@épov yla TtapakoAoUBnon Tou EKTTALSEUTIKOU
Tipoypdppatog tou HyPro4ST

H OxL mNal

IFpapnua 24: MocooTo TWV CUUUETEYXOVTWV/0UCWY TIOU EVSLapépovTal va mapakoAovBrioouv to
EKTTALSEUTLKO mpoypaupa tou HyPro4ST.
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M2.1 EkBeon yLa tig Avaykeg tng Ayopdg Epyaoiag

OL 8U0 Baotkol Adyol yLa tnv TapakoAolBnon Tou eKTALSEUTIKOU TIPOYPAUHaTog slvat n
TipoBupia va pabouv KatL veo (44%) kat N BEATIWON TWV UPLOTAPEVWY YVWOEWV TOUG (42%).

Epwtnon 21: AdyoL evSLa@EpovTog yLa TtapakoAouBnon tou
EKTIALSEUTLKOU TIPOYPAPHATOG Tou HyPro4ST

EHR WMEL mHU ®mIT mPT mSI

Mapéxetal Swpedv 6] 3,5%
Exw eAeUBEPO XPOVO 2| 2%
OEAW Va BEATLIOW TLC YWLHIOELS TTOU RSN éxw 17) 64%
O¢AW Va PABW KATL KAWOUPYLO 3

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

30%

AN\O

|

0,5%

Fpdapnua 25: Adyot mapakoAouBnaong tov ekmatSeuTLkoU tpoypdupatog tou HyPro4ST.

3.1.3 Ta amoteAéopata tng épguvag (cuvoyn)

IXETIKA PE TO PAKPOTIEPLBAMOV TOU Touplopol (Blwolpotnta, Se§LOTNTEG, KATAPTLON OTa
TOUPLOTLKA OUCTAHATA), TA ATIOTEAECHATA TIOU TIPOKUTITOUV artd OAEG TLG EBVIKEC eKBETELG elval
Ta €ENC:

e H mpdown kat n Ynelakn petdBacn Bewpouvtal OXL HOVO KOWWVLKEG, OAAA Kal
OLKOVOWLKEG TIPOTEPALOTNTEG.

e OL O6nuoolol opelg, oL ETXELPNOELG, OL EKMALSEUTEG KAl oL MKO Tou
5pacTNPLOTIOLOUVTAL OTOV TOHEA TOU TOUPLOPOU yvwpilouv TNV avaykn Tipocapuoyrg
0€ AUTA TA PALVOUEVA PEOW TNG BEATIWONG TWV TEXVIKWY (KABETWV/OKANPWVY) KAl TWV
KOLVWVLKWV (0pL{OVTLWV/NATILWVY) SEELOTATWV.

e OuL otdoyoL autol PmOpoUV va emteuxbolv pecw NG PeATiwong twv ETUMESWV
KaTdpTLong -L8lwg €AV TIAPEXETAL OTOV XWPO EPYACLAG- KAL TWV EMUTESWV gUEALELAG,
SnULoUPYLKOTNTAG Kal Kawvotopiag.

e  OLepwtnBevteg/Beloeg avtipetwniouv pe euvatcbnola to {NTnua tng acPAaAeLag oTov
Xwpo epyactag.

TXETKA e To TIpo@iA NG YRPLSWKAG Alaxeiplong Epywv, TA aTIOTEAECHATA TIOU TIPOKUTITOUV
aTo OAEG TLG €BVIKEG ekBETELG elval Ta €N
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M2.1 EkBeon yLa tig Avaykeg tng Ayopdg Epyaoiag

H Swaxeiplon €pywv Bewpeltal etaipkry afla kat ot Siepyaoieg Siaxeiplong twv
OPYQVLOPWV XpnolpoTiolouvtal o€ Kabnueplvry BAcn Katd tnv EeKTEAEON TWV
EPYAOLAKWY KABNKOVTWV.

e  YTAPXEL ML PLKPN TIPOTLHMNGON OTLG EUEALKTEG 1) UBPLOLKEG TIPOOEYYLOELS, WOTOCO Ta
ouoTApaTa TIoU  €@apuolouv  TIApadooLlaKEG Tipooeyyloelg  €EakoAoubolv  va
Bewpouivtal amoTEAECUATLKA.

e Atagaivetal 6TL N TIPAKTLKA EQAPHOYN TWV EVWWOLWV TG Slaxeiplong Epywv Teplopiletal

0€ €Va PEPOC TOU TAPAYyWYLKOU KOOHOU 1 OTL €va PEPOC TWV ETALPELWV KAl TWV

SNUOCLWV PopEwy Sev elval TIAAPWG EEOLKELWHIEVO HIE TOUG CUYKEKPLPEVOUG OPOUG.

e YTIApXEL PEYANO eVELAPEPOV KAL AVOLKTO TIVEUHA YLA TO CUYKEKPLUEVO BEQ.

Ta ypagniuata ywa kabe epwtnon &nuloupyribnkav yla va ocuvoiocouv KoAUTEpA Ta
aroteAéopara oe emimnedo E.E..

3.2 NMpwtoyevig (TtoLoTKN) €pguva: H opdda ectiaong/ oL cuvevteLEeLg
3.2.1 Texvikég mAnPoYopiss axeTIKA Ue TIg Ouades Eatiaong / Tig ouveVTeUEELS

OL ouvevteUgelg pe TG EBvikEg Opadeg Eotiaong &ie€nyxbnoav amod toug e€taipoug HE
SLAPOPETIKOUG TPOTIOUG. XTLG TIEPLOCOTEPEG TIEPLTTTWOELG N CUPHPETOXN NTav SLASLKTUOKN
(AapBdvovtag uttdPLY TLG ATTOOTACELG, TLG WPEG KAl TN Sltabeolpotnta). ZUXVA oL CUVEVTEUEELG
HE Ta MPEAN TNG opadag eotiaong Tpaypatomolbnkav atopikd. e KdABe mepimtwon,
akoAouBnBnke n Sopn Tou KPLBNKE KATAAANAN yLa Auto To £(60G TIOLOTLKNAG EPELVAG.

3.2.2 uvBeon Ouadwyv Eotiaong kat ouvevteU§ewv

Mivakag 4: Suv@eon tn¢ opdadag eatiaons / twv ouvvevteUEswy atnv Kpoatia

Nemtop€peLeg ZuvOeon

ALeUBLVTNG TOU TOTILKOU GUHBOUALOU TOUPLOPOU EVOC PLKPOU TTAPAKTLOU
TOUPLOTLKOU TIPOOPLOHOU

5 dtopa otnv AleuBLVTEG CUPPBOUALWVY TOUPLOPOU TIOU KAAUTITOUV TLG OUYKEKPLUEVEC
Opada Eotiaong | TEPLOXEG TNG EVEOXWPAG KOVTA O€ PNHULOPEVOUG TIAPAKTLOUG TOUPLOTIKOUG

Kat 1 atopikn TIPOOPLOPOUG (2)

ouvévteuén

AlevBuvtr|g oxoAelou péong ekmaibevong (AUKeLo) Tou €oTldlel OTNV
ekTialdeuon yla BE0ELg epyaciag 0TovV TOUPLOPO, TNV TIAPOXT| UTINPECLWY
@oeviag kal T uttnpeoieg tpopodoaoiag
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M2.1 EkBeon yLa tig Avaykeg tng Ayopdg Epyaoiag

NemtopEpeLEG ZuvOeon

AteuBuvTng etalpeiag CUPBOUAEUTIKWY UTINPECLWY OTOV LELWTLKO TOHEQ,
Tou €€elSLkeVETAL OTOV TOoMEA TNG PBlwolpng Slaxeiplong avBpwrivwy
mdépwv

EKTIPOOWTIOC TOU TOPEQ TIAPOXNG UTNPECLWY PLAOEEVIAG (OUVTOVLOTNG
Slaxelplong prung o€ Eevodoxelakr aAuoida)

AteuBuvTng LBLWTIKAG etatpelag €BVIKNG ePPENELag PE avTikelpevo TNV
TIApOXM) CUHBOUAEUTIKWY UTINPECLWY Kal TNV eKTTal&EVON OTOV TOPEA TNG
Slaxelplong Epywv

Mivakag 5: Suv@eon tn¢ opdadag eatiacng / twv ouvvevteuéswy atnv EAAdSa

Xwpa NETITOPEPELEG: Z0vBeon

ISLoktrtnNg Zevodoyeiou

EkmalSeuTtr¢ Katdptiong evnAikwy

YreuBuvog Zevodoyeiou

6 ouvevtelEelq KaBnyntric TouploTikg AvAmtuEng kat  Owkovouplkwy, [pdedpog
MepLpepelakol Opyaviopou ToupLopou

YmieUBuvog Alayelplong Epywv Kat cUPBOUAOG ETILXELPICEWY

ISLoktnTNG ETiiyeipnong

Mivakag 6: £uv@eon tn¢ opddag eatiacns / twv ouvvevteUEewv atnv Ouyyapia

NemtopEpELEG: ZuvOeaon

KuBépvnon Kopntetag Fejér

‘Evwon yia ta Yyineda tng Living Lake Balaton

Anpog Székesfehérvar

6 OUVEVTEVEELC
Mpaown Evwon Sarrét

‘Evwon MepLpepeLakng Avarmtuéng Atpvng Velence

Mavemotrplo Mavvoviag, Turpa Touplopou

Mivakag 7: £uv@eon tng opddag eatiacns / twv ouvvevteUliswy atnv Italia

Xwpa ‘ NemTopEpPELEG: ZuvOeon

YreuBuvog Alayeiplong Epyou, pe epmelpia oto Batpo, tn Stopydvwon
TIOALTLOTLKWY EKSNAWOEWV, TOV TOUPLOPO KAL TOV BLWOLPO TOUPLOHO
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NemTopEpPELEG:

4 dropa otnv
Opada Eotiaong
Kal 2 ouVEVTEVEELC

M2.1 EkBeon yLa tig Avaykeg tng Ayopdg Epyaoiag

ZuvOeon

AleuBuvtng touplopoy, pe  (Slaltepn  €upacn  otn  Slaxeiplon
Eevodoyxelwv kal tn Stopyavwon taflélwy, pe eumelpla otn Slaxeiplon
EUPWTTALKWY EPywV

Kabnyntri¢ Mavemotnuiou (Mavermotriplo tou MaAéppo), €LSIKOG oTovV
TOMEQ TOU TOUPLOHOU

Epmelpoyvwpovag OTOV TOPEQ TOU TOUPLOHOU, HE EPTIELPlA KAL OTOV
TOMEQ TWV CUVSIKAALOTIKWY 0pYyaVWOEWY

MaVeTLoTNULaKOG kabnyntnig (Mavemotiulo tng Meoonvne. ItaAla),
€LSLKOG OTOV TOHEN TOU TOUPLOHOU

YreuBuvog Alaxelplong Epyou, TipoeSpog TIOALTLOHLKNAG SLadpopng TTou
€xeL SlaknpuyBel amd to ZupPBoUAlo tng Eupwrng, PE LOTOPLKO OTN
Slaxelplon eupwTAlKWY EPYWV

Mivakag 8: SuvBeon tn¢ opddag eariaons / Twv ouvevteuEewv atnv Moptoyalia

7 dtopa otnv
Opdda Eotlaong /
7 ouvevteVEELC

Xwpa NeTITOPEPELEG:

HRESP - Associacdo da Hotelaria, Restauracdo e Similares de Portugal

ZUvBeon

(Evwon Zevoddxwy, Kataotnudtwy Eotiaong kat Tuvagwv ETiielprioswv
otnv MNoptoyaAia)

Vertiriva

Explore Iberia

TOOBRA - TOUPLOTLKEG MPOOYOoPEG TTAVW aro to Opopyo kat MAovloto Alto
Alentejo

Agroturismo Xistos

Escola de Hotelaria e Turismo do Oeste (IXOA ZevoSoxeLaKWY
Emtiyelprioewv kat Touptopou tou Oeste)

Mivakag 9: SuvBeon tn¢ opdadag eatiacns / Twv ouvevteUewv ot SAofevia

Xwpa NeTtTOPEPELEG:

4 dropa otnv
Opada Eotiaong
KaL 2 OUVEVTEVEELC

ZUvBeon

AleuBuvTng Tou TapKou TepUTETelag GEOSS, AnpoTikog ZUPBoUAOG Tou
Anpou Litija kat ipoe&pog Tng ToTikng Kowvotntag Vace

YrevuBuvog Alaxeiplong Epyou oto Kévtpo Avamtuéng

YrieuBuvog Alaxelplong Epyou oto KEVTpO EMLYXELPNUATIKAG aploTtelag
OTOUG TOMElG TnG ekmatldeuong, TG HETAPOPAG YVWONG Kal Tng Tapoxng
OUMPBOUAEUTIKWV UTINPECLWY OTOV TOUPLOPS

Anpodolog urtaMnAog tou Yroupyelou Wnlakol Metaoynuatiopol Tng
YAoBeviag (mpwnv utevBuvog Slaxelplong €pyou oto MavemotruLlo Tng
ALOUPTIALAVA YLa TOV TOUPLOPO Kal TIpWwNV UTELBUVOC SLaxelpLong £pyou
otnv Evwon MoAswv kat Afjpwv tng ZAoBeviag)

AleuBuvtng Napoxnc Yrinpeowwv Touplopou kat Phogeviag

Me t™n ouyxpnuarodotnaon
TnS Eupwtraikfg ‘Evwong
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M2.1 EkBeon yLa tig Avaykeg tng Ayopdg Epyaoiag

Xwpa ‘ NETTOPEPELEG: ZuvOeon

AteuBuvtr)g  Anpoolou  Ivotitoutou  Touplopoy,  TMoALTlopoU  Kal
ABAnTLopoU Tou Afjpou Ormoz

3.2.3 Ta amoteAéopata twv ouddwyv eotiaons / ouvevtevétaopevwy (cuvoyn)

TXETIKA PE TO PAKPOTIEPLBAAOV TOU TOoUpLopoU (Blwolpotnta, S€ELOTNTEG, KATAPTLON OTA
TOUPLOTLKA CUOTAHATA), TA ATIOTEAECHATA TIOU TIPOKUTITOUV aTtO OAEG TLG €OVIKEG EKBETELG lval
ta €ENC:

e YTapxeL augnueévn eotiaon os Bépata Tou oxetidovtal Pe TN Blwolpotnta, Wolwg peta
Vv tavénuia Covid-19.

e H @don autr xapaktnpidetal amo PeyaAUTEPN EUPAOCN OTLG TOTILKEG KOLVOTNTEG KAl
TIEPLOXEG, PLA KATAOTAON TIOU EKSNAWVETAL ETTLONG HEOW TNG ETILTUXLAG TOU BLWPATIKOU
TOUPLOWOU.

e H BuwolyotnTa ToU TOUPLOPOU Elval pla eUPEWS SltadeSopevn evvola Kal Bewpeltal
ONMAVTLKA, aAAG v uTtooTnpldeTal ETTAPKWE ATO TA TIPOYPAUHATA EKTTALSEVONG KAl
Katdptiong.

e H Ynelakn petdfaon amoteAel emiong pla oAogva Kal 1o stadedopevn tdon otnv
Kolvwvia KalL 0Tov KOGPO ToU TOUPLGHOU.

e OL PNQPLAKEG, SNULOUPYLKEG KL ETILXELPNHUATIKEG SELOTNTEG TTOU oxetilovtal YE TOV
BLwoLpo touplopo Bplokovtal akopn oto otddlo NG avamtugng.

e O avayevvntlkog TOUPLOPOG (regenerative tourism) Sgv elval €UPEWG yVWOTOG, aAd
UTTOPEL VA ATTOTEAEDEL LA ONPIAVTLKI] TOUPLOTLKY TIPAKTLKI OTO HEAAOV.

e OL LKavoTNTEG IOV oxetidovTal PE TN SNULOUPYLKOTNTA, TNV KALVOTOMLA KAl TNV nyeota
Bewpouvtal KaBOPLOTLKEG.

TXETIKA PE TO TIPOWIA TNG YPRPLELKNG Alaxeiplong Epywy, TA ATIOTEAECUATA TIOU TIPOKUTITOUV
aTtio OAEG TLG EBVLIKEG €KOETELG Elval Ta €ENG:

e H emayyeApatormoinon (professionalisation), énAadry n avayvwplon w¢ AUTOVOHO
ETIAYYEAUQ KAl OXL oav TIPoodv, Tou TIPOYIA Tou uttelBuvVou Slaxeiplong Epywv o€
LSLWTLIKOUG Kal SnPocoLloug opyaviopoug Bewpeltal amapaitntn, aAa eEakoAoubel va
HNV avayvwpiletal EmapKwe.

e Katd ta emopeva €tn, Ba Bewpouvtal amaltoUPEVESG YVWOELG SLaxelplong Epywv Tou
apopouv os Pn@lakeg Seglotnteg, de€lotnteg TME, Se€LOTNTEC PAPKETLVYK, KABWE Kal
ETILXELPNOLAKEG SEELOTNTEG.

e O avBpwrol avtihapBdvovtal TLG TIPOOTITIKEG TOU TIPOYIA Tou «YTieUBuvou Blwolung
Kat YBpLdkAg Alaxeiplong Epywv», aAAd TA TOUPLOTIKA cuothuata dev sival akoua
€EOLKELWPEVA PE TNV EVvoLla auTh.
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M2.1 EkBeon yLa tig Avaykeg tng Ayopdg Epyaoiag

e H oAlotikn tpocgyyLon lvat olyoupa n Lo evéLagépouoa, aAA Kat N TiLo arnpoBAeTn,
SLOTL eV UTIAPYEL AKOUN €va akpLBEG clotnUa €@apuoyns, aAd povo €va POVTEAO
TIPOCAPHOYNAG PE BAoN TLG AAAAYEG TIOU TIPOKUTITOUV.

3.3 Aeutepoyevig (molotikn) €Epsuva: H BipAloypagplky Epeguva
TEKpNpPiwong
3.3.1 Texvikég mAnpoopiss axetikd e tn PLBALoypapLKn Epeuva TekunNpiwaong

H €peuva tekpnplwong Tou TpaypatorolBnke amod TOug £Talpoug ntav SLe€oSikr Kat
ATIALTOVCE TN HPEAETN TIOAMNWVY £yyPAPWVY. AVOAUBNKE LALKO amd SLAPOPEG ETILONMEG TINYEC,
OTIWG OXESLA HAPKETLVYK TWV SNUOCLWY POPEWV TIOU lval uTteUBUVOL yla SLaKUBEpvNon Tou
TOUPLOPOU, TIEPLPEPELOKA OTPATNYLKA OXESLA, €yypapa Tou Tapdyovtal amd KUBEPVNTLKEG
uTtnNpPEoteg apuodLleg yla tnv amacxoAnon, €yypaga Tou oxeti{ovial PE TOV TOPEA TNG
ekTIal&€UONC, TIAVETILOTNHLAKEG EKOETELG K.ATL.

Mla TNV avaAuon Twy PEAETWY TEPLTTTWONG (case studies) Kal TV EMAYYEAUATIKWY EPTIELPLWVY,
avaAubnkav TANpowopleg Tou CUMEXONKav Kuplwg HEOW ALaSIKTUOU. XXETIKA HE TaA
pabruata Kataptiong, Ta TPOYyPAUHATA OTIOUSWY KAl TO aVTLKELPEVO TNG Slaxelplong Epywy,
xpnotgomotnbnkav  Kuplwg ekBEoelg kal eyypaga akadnuaikng PiBAloypagiag amo
e€eldlkeupeva votLtouTa.

3.3.2 Ta amoteAéopata tng épeuvag tekunpiwaong (cuvoyn)

O mapakdtw Tivakag mapouctddel (eEaLPETIKA CUVOTITLKA) OpLOPEVA ATTOoTIAoKATa amd ta
ATIOTEAECHATA TNG €PEUVAG TEKPNPLWONG TTIOU Tipaypatotoinoav oL etaipol og KAbe ywpa. Na
HlO TILO EUTIEPLOTATWHEVN QVAAUCH TOU TIEPLEXOMEVOU TNG €PEUVAG, TAPAKAAEloBe va
AVATPEETE OTA TIPWTOTUTIA £YypaYa TIoU €KTIOVABONKav amod toug etaipoug (BA. Mapaptnua C
€wg Mapdptnua H - TG apxLkng €kBeong ota ayyAka).
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Mivakag 10: S0voyn Twv aMOTEAEGUATWY TNG EPEUVAS TEKUNPLWONG TTOU TTEPLAauPdvovTal oTLg
EOvIKEG ekBEaelg

Zuvoyn Epeuvag Tekpunpiwong

H €peuva tekpnplwong Slaywplotnke og TPELG PACELG: H TpWTn agpopouse TV avaAuon
EYYPAPWY TWV BECUIKWV QOPEWV, N SeUTEPN ETIKEVIPWONKE O ETMAYYEAUATIKA Kal
aKadnuUaika spupata o€ eBVIKO, TIEPLPEPELOKO KAL TOTILKO ETITTESO, VW N TplTn aYopoUaE,
apevoc, TNV avdluon EMLOTNHOVIKWY TIEPLOSIKWY KAl PBALWY OXETIKA Pe TN Slaxeiplon
€PYWV BUOLUOU TOUPLOPOU Of €BVIKO ETUTIESO Kal, AQETEPOU, TNV AVAAUCHN OXETLKWV
EUTELPLWV TwWV MKO. Oplopéva Bépata mou mpogékupav eival ta €€nc: H avamtuén tou
avBpwTilvou SuvapLkol oTnV TOUPLOTIKY Blopnyavia Tpémel va BewpnBel mpotepatdtnTa:
uTtdpxeL avaykn emevduong og LPNARg ToldTNTag YneLaka/uBpLSIka epyalela padnong:
Tapatnpeltal oNUAvTLKh TIPooYopd KATdpTLong OToV TopEa TG SLaxelplong épywv ota
mavemotrpLa tng Kpoatiag: ot Akadnpaikol Ba Tipémel va SWoouv HeyalUTepn TIPOCO)T) OTO
YEYOVOG OTL oL yvwoelg Awaxelpiong Epywv Ba mpémel va epappdlovtal kat va
EVOWHATWVOVTAL 0TNV TOUPLOTIKN Blopnxavia kat Ta €pya Tng o Ttopeag Twv MKO Tou
aoyololvtal pe Tn Slaxelplon €pywv elval tslaitepa SpactrpLog.

H €pguva tekunpilwong aveSeL&e Tov TPOTIO E TOV OTIol0 €EEALOCETAL O TOUPLOTIKOC TOPEAS
otnv EAAASa, kaBodnyoUpevog amd PEYANEG TACELG, OTIWG N TEXVOAOYLKN QVATTTUEN Kat n
PneLotoinan, ol Snuoypa@Lkeg eEeALEELC Kal N Buwolpotnta. Ol aA\ayeg Ttou Bplokovtal og
€EENLEN Ba 08nyrioouv og av&non tng nTnong yla S€ELOTNTEC KAL YVWOELG KAL OTNV AVATITUEN
€VOG KATAAANAOTEPOU ETIAYYEAUATIKOU TIPOQIA yla TNV kavotolnon tng. H évvola tng
Buwolng avdamtuéng ota eMNVIKA TOUPLOTIKA EKTIALSEUTIKA SpUpaTa elval T0oo TOAU
SNUOPWAAG 600 Kat adplotn, Kabwg To BEpa autd Sev KAAUTITETAL O OAEG TG BaBpideg tng
ekTaléeuong. To (8Lo PTopelg Kavelg va TEL Kat yla TNV ekatéeuon otn Slaxelplon €pywv:
Ta eKTIALSEVUTIKA TIPOYPAPHATA, SIWG Ta PETATITUXLAKA Pabrpata SLolknong ToupLopouy,
TeEp\apBAvouV pabrjpata otn Slayeiplon ekENAWOEWV Kal T SLolknaon emXeLproswy, aAAd
Kavéva amd autd Sev TepAapBAvel KATIOLO TiLo €EELSIKEVPEVO pABNuUa otn Alaxeiplon
‘Epywv, T0oo pdM\ov otn Buwotun, EuEAKTn f YRPLSLIKN Alaxeiplon Epywv.

H €pguva tekpnplwong avamtuxdnke PEow TNG EETAONG TPLWV ELSWV eyypapwv: 1. Eyypagpa
OXETLKA JE TNV TOUPLOTLKI) QVATITUEN, 2. Eyypa@a OXETIKA PE TNV EKTTALSEUTIKN QVATTTUEN, 3.
ExmalSeuon Kal KATAPTLON OXETIKA HE TOV TOUPLOHPO OE CUYKEKPLUEVA EKTTALSEUTIKA
Spupata. TNV Tpwtn TepLmtwon, oplopéva gyypaga (L6lwg eBvikol emUMESOU) £X0LV
Swoel 18laltepn €ugaocn ota ntrpata BuwolpdTnTag Kal KatdpTiong we epyaAsia yia tnv
TOUPLOTIKA avdamtugn. Ztnv mepintwon tng §eUtepng opadag eyypdewy, To {ATtnPa tng
BLwolpoTNTag aVagEPETaL, WOTO0O [E EVaV APKETA YEVIKO TPOTIO KAl XWpPLG avapopd otov
TOUPLOPO. H Tpitn opdda eyypa@wy UTIOYPAUULZEL TA TTAEOVEKTIUATA KAL TLG AVTLPATELG TOU
OUOTAPATOC TOUPLOTIKAG ekmaiSeuong: n ekmaidsuon 1ou oxetiletal PE TOV TOUPLOPO
mapéxetal kuplwg oe Svo emimeda otnv Ouyyapla, A& otnv TpLtoBdadula ekmaidsuon
@Uogeviag kal TouplopoU elval €EALPETIKA KATAKEPUATIOPEVN KAl SEV UTIAPXEL CUVOXN
METAEL TWV TTaveTILoTNPiWY.
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Zuvoyn Epeuvag Tekpunpiwong

H €peuva tekunplwong Tpaypatomol)fnke akoAoubwvtag Vo KateuBUVOELG: H TipwTn
Baoclotnke otnv avdluon Te00ApwWY CTPATNYLKWY EYYPAPWY TIOU avagEpovTav KUpiwg otn
Bwowdtnta Kat TNV €Talplkil opyavwon, tnv ayopd epyaciag KAl TLG TOUPLOTLKEG
Se€LotnTeg, Kabwg emiong Kal to TPoPiA Staxelplong épywv. H AAAN katevBuvon oxeti{otav
HE TNV avAAuon OPLOPEVWVY EYYPAPWY KAl SLASIKTUGKWY LOTOTOTIWY Yyl oplopéva Bepata
TI0U KplBNKav xprioLUa yLa EpEUVNTIKOUG OKOTIOUG, CUUTIEPIAAPBAVOUEVNG TNG KATAPTLONG.
H €peuva tekpnplwong avésel&e Tig alayeg Tou AapBAavouv Xwpa 0TOV TOUPLOTIKO KAASO
KAl TLG SUVATOTNTEC TIOU TIPOCYEPEL N SNPLoUPyLa ETTAYYEAHATIKWY HOPYWV, OTIWE QUTH TOU
YrevBuvou  YBpudikng Awaxeipiong Epywv, Aapfavovtag mapdAAnAa  umdyv TtV
TIEPLOPLOPEVN EQAPHOYH TWV TIPONYHEVWY apXWV tng Slaxelplong €pywv oTov TOUpLoHO.
Mpaypatt, evw To TIPo@iA Tou YreuBuvou YRpLSLKAG Alaxeiplong Epywy éxel kaBlepwBel oe
TIoA\oUG TopelG (TAnpowopLKkr, Blopnyavia, KATL), Sev €xouv akOpa avamtuyxBel eQappoyeEg
OTOV TOPEQ TOU Touplopol. Qotdoo, UTIAPXOULV TOPELG HECA OTO TOUPLOTIKO cUoTNHA OTLG
ottoleg N YRPLSLKA Alayelplon Epywv PTIOPEL VA AELTOUPYHOEL ATIOTEAECHATLKA OTO PEAAOV.

H épeuva tekunplwong xpnolpomolnBnke w¢ epycAelo ylwa TN OUANOYN  YEVIKWY
TIANPOYOPLWV KAl TNV TIPOETOLHACIA TWV OUVEVTEVUEEWY PE TA PEAN TNG TOTILKAG OPASAG
eotlaong. Me tov Tpomo autd katéotn Suvatd va kaboplotel to TMAAlolo NG €psuvag
AapBavovtag uttoPLy TLG TIPOKANCELG TNG TIOPTOYAALKNG Ayopds Epyaciag Kal TLG aVAYKES
Kataptong. H €peuva tekpunplwong avamtuxdnke péow e&€étaocng ndn Snuootleupévou
UALKOU eKBECEWY, ApBpwv ) avAaloywv eyypa@wv.

H é€psuva tekpnplwong emikevtpwOnKe ot OPLOPEVA €EALPETIKA CNUAVTIKA Bfparta.
Ava@opLKa PE TN BLWolpoTnTa, TG S€ELOTNTEC KAL TNV KATAPTLON OTA TOUPLOTIKA CUCTHHATA:
N av€avopevn avaykn yla pua BLwotlyn Kat HAALOTA avayevvnTLKr avamtuglakn petaBaon
QTIOLTEL OUOLACTLKN EKTIALSEVON OTLG TIPACLVEG SEELOTNTEC KAl LKAVOTNTEG TwV £pYAlOHEVWV
og OAa Ta emimeda. Mapd to yeyovdg OTL ta Bépata mou oxetidovtal pe TN Puwaotpotnta
KOQAUTITOVTAL OTA  TIPOYPAMPHATA OTOUSWY  Sla@opwy  EMUTESWY, UTIAPXEL ENAeLDN
Katavonong Tou TPOTIoU PE TOV OTIOLo Ol BLWOLHEG TIPAKTIKEG PTIOPOUV vd EQAPHOCTOUV
OUYKEKPLPEVA 0TOUG TOUPLOTLIKOUG (POPELG (TOUPLOTIKN Blopnxavia). IXETKA PE TO TIPOPIA
™G YBPpLSKNG Alaxeiplong Epywv: Ot Seldtnteg Slaxeiplong epywv eivat {wtikng onpaciag
yla TN AElToupyld TWV TOUPLOTIKWY ETILXELPNOEWY. H Snuloupyld TOUPLOTIKWV
OLKOOUCTNPATWY Kal N avgnon Tou poAou TNG avtalayrg SeS0UEVWY amaltel akopn Lo
TIPONYHEVEG SEELOTNTEC OTOV CUVTOVLOMO, TNV €Mkowvwvia kat tTn Afdn amopdoswyv Paocet
SeSopEVWV.
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4. BEAtLoteG MPAKTLKEG

O TapaKATW TIVAKAG TIEEPLYPAPEL TLG BEATLOTEG TIPAKTLKEG (AVA XWPA) TIOU EVTOTILOTNKAV KATA TN SLAPKELA TNG EPELVAG TEKPNPLwoNG OTIWG
AVaPEPOVTAL OTLG EBVLIKEG EKDETELG.

Mivakag 11: BEATIOTES TTPAKTLKEG TTOU Kataypdpovtal otig eOvikég ekBEaelg

Xwpa BéAtiotn MpakTikn Meprypawpn

H WYG Consulting w¢ LSLWTLKM €Talpela TTapox G CUPBOUAEUTIKWY UTINPECLWY oTNV Kpoatia tapéxet
TILoTOTIOLNKEVN eKTIalSeuon Tipdaotvng Staxeiplong Epywv. Evowpatwvel kal epappolet Stebveic
BEATLOTEC TIPAKTIKEG OTOV TOPEA TNG BLWOLPOTNTAC, CUPTIEPINAUBAVOUEVWVY TWV ZTOXWV BLWoLuNg
Avdmtugng (SDGs) twv Hvwpévwy EBvwy, Twv Tpotuniwy Tou OpyaviopoU AoyLOTIKWY MpoTUTiwyY yla
TN Buwowpotnta (Sustainability Accounting Standards Board), Twv potunwy tng Maykooptag

Mpdowvn Awaxeipion épywv - | MpwtoBouAilag yla toug AttoAoylopoug (Global Reporting Initiative) kat tng MeBoSoAoyiag P5 (Mpotuto
WYG Consulting P5 yla tn Buwotpdtnta Epywv). Emiikevtpwyetal oto PriSM™ (Projects integrating Sustainable Methods -
‘Epya ou evowpatwvouv Buwotpeg MeBodouc) wg pebodoroyla Blwaotpng Staxelplong épywv Tou
Baoiletal og apyeg yla tnv KAAUTEPN KAtavdnaon Tou CUVOALKOU KUKAOU {Wr)G TWV TIOPWV Kal TNV
ETIEKTAON TOU €PYOU TIEPA ATIO TOV TUTILKO KUKAO {Wr|G TOU. AUTH N OAOKANPWHEVN TIPOCEYYLON YyLa Ta
€pya elvat €évag amo Toug TILo ATOTEAECHATIKOUG TPAOTIOUG ETITEVENG TNG €V AOYW LOOPPOTILAG yLd TOUG
ETILYELPNHATIKOUG OpYyaVLOHOUC.

Mplv amd pepka xpovia, Eevodoxela amd 0An tnv Kpoatia cuppetelyav og TAoTIkS €pyo tng UPUHH -
¢ Evwong EpyoSotwv tng ZevodoxeLakng Blopnyaviag tng Kpoatiag, yla tTnv avayvwplon Tou Tithou
«Buwaotpo Zevosoyeio». H UPUHH mLotomolel Tig tpaciveg §paoctnpldtnteg Twy EevoSoxelwy, JETagU
AWV TN SLaxelplon NG Blwolpotntag, tn mpootacia tou epBANOVTOG, TNV EVEPYELAKN ATtod0oa0n,
MiotomoLntiko TNV ekal&€uoN TOU TIPOCWTILKOU, TNV €E0LKOVOLINGN EVEPYELAG KAL VEPOU, TLG EAEYXOUEVEG EKTIOUTIEG
ZEVOSOXELAKNG CO2 kat GAAeG.

Bwwoipotntag UPUHH

.
S
=~

TTNV TIPWTN PAcn, opyavwlnkav €pyactr)pLa yla eyyeypappeva Eevosoyeia kat Stevepyndnkav
ETILTOTILOL EAEYXOL, KATA TOUG oTIoloug KABe EevoSoxelo ETPETTE va oploeL ToV SLKO TOU AVTUTPOCWTIO,
Tov Aeyopevo Mpdowo Tuvtovioth (Green Coordinator), yla Tov omoto ipoopt{otav o TpWTog KUKAOG
epyaotnpiwv. Itn eltepn pdon, Ta Eevodoxela EMPETe va UAOTIOLOOUV TO £py0 Kat va eEacpaiicouv
TNV €Qappoyr tou oxedlou §pdong yLla pla epLoSo TPLWV EWE TIEVTE PNVWV, KAl PETA arod auto
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BéAtiotn MpakTiki Mepiypaen

opyavwhnke €vag SeUTEPOG KUKAOG £pyactnplwy yla va avaluBoulv ta eTLTteuyBEvTa amoteAéopata.
MéxpL oTyunc, 49 Eevodoxela éxouv AABeL Tov TITAO «BLWOLHO ZevoS0oxELo».

H otpatnytkry tou Costa Navarino Hotel TpoPAEmeL OTL oL cuvepydteg/epyaldpevol Bplokovtal oto
ETILKEVIPO TWV TPOOTIABEWY yla TV Tpowbnon Tou PLWOLHOU TOUPLOPOU OTLG TIEPLOXEC
Spaotnplomoinong. H dnuloupyla molotikwy Bécswv epyaciag o éva aoPaleg epyactakd TepLBAANov
Zevodoxeio MoAuteAeiag Tou evBappUVEL TNV KAWVOTOWLa, 08 CUVSUACHO HE TNV TIapoxr UPNARG TtoldTntag Katdptiong e Baon
Costa Navarino otn TA TAAEVTA KAL TG AVAYKEG TOU KABe atdpou, elvat amapaltnta otolyela, wote ot epyaldpevol va yivouv
Mecoonvia UTIOOTNPLKTEG TOU OPAPATOC TOUG, TIAPEXOVTAG TTIAPAANAA TNV KAAUTEPN SuvATH] TIOLOTNTA UTINPECLWV
OTOUG ETILOKETITEG TOUG. ETTUTAE0V, 1 TIOALTLKI} aTtao)OANGoNG TIou £@appoleTal, eVIoYXUEL TOUG SECHOUC HE
TNV TOTILKN KOWWVIa Kal CUPPBANEL QUECA KAl EUPECA OTNV OLKOVOULKN KAl KOWWVLKI avantuén tng

TIEPLOXNG.

.
S
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To EevoS0YELO £XEL SEGUEVTEL yLA TNV CLVEXT TIPOOSO TWV AVOPWTIWVY TOU KaL ETIEVOUEL 0TNV KTIALSEUON
TWV £pyalopéVwy, EVW TIPOCPEPEL TIPOYPAHHATA TIOU SLEUKOAUVOULV TNV avaBadbpion Twv SeElotrtwy
KAl TNV avartuén tng emayyeAPaTIking Toug otadlodpopiag. Ot epyalopevol, amd TN TpwTn Hepa Kat
KaB’ OAn tn SLApKeLa TNG pyAcLakng Toug otadlodpopiag otig EeVoSoXELOKEG HOVASEG, ETWPEAOUVTAL
aTo TNV TIAPOXN| ETAYYEAUATIKAG KATAPTLONG, ETIAYYEAPATIKWY TILOTOTIOLOEWY, EUKALPLWY CUVEXOUG
eKTIALSEUONG KAl CUPPETOXAG OE EMAYYEAUATIKEG OPYAVWOELG WG PEAN. Oplopéva amod ta padrpata
KATAPTLONG TIOU TIapExovTal, TEPAAPBAVOUV BACLKEG APXEG KAl EVVOLEG BLWOLPWY SLASLKACLWY OTIWG
pN&evika amoBANTa, CUPPOPPWON PE TEEPLBAANOVTIKOUG KAVOVEG, ATIOSOTLKI) XPrion EVEPYELAC Kal
vepoU, BLOTIOKINGTNTA, LyEla Kal ao@AAeLa.

SANI-IKOS Group Resort
Hotel

-
>
=

O KUpLOG OTOXOG TNG E€TALPElAG €lval va HELWWOEL TG APVNTLKEG TEPLBOAAOVTIKEG KAl KOLWVWVLKEG
ETIUMTWOEL; TWV EMXELPNHUATIKWY Spaotnplottwy tnG. To GRECOTEL oupBAMel evepyd otnv
Tpootacia Twv EAMNVIKWY 0LKOGUOTNHATWY, Aol ol epyaldpevol ekmtalSevovTal yla va eEoketwBouv
HE T PaACLKEG afleg KAl TOV KWSELKA CUMTIEPLYPOPAC TNG etalpelag kat TéNog TapakoAouBolv
TIPOYPAPHATA KATAPTLONG YA va avartugouv TG SeELOTNTEG TOUG KAl va €VIOXUOOUV TLG EUKALPLEG
ETIAYYEAPATLKNG oTadloSpopiag Toug.

.
>
=~

GRECOTEL Hotel Resort
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BEAtiotn MpakTikn

AwaSLktuakog KOMBOZ kat
TPOypaAHA GTIOUSWV
SLadLKTuaKNnG ekmaideuong
OXETLKA PE TOV KUKALKO,
BLWGLYO TOUPLGHO YLA TOUG
TOUPLGTLKOUG YPOpPELG OE
avtLouppatikoug
TipoopLopoUG. Epyo RE-
CONNECT

M2.1 EkBeon yLa TG Avaykeg tng Ayopdg Epyaoiag

Meprypaepn

To €pyo RE_CONNECT eivat éva ev e€eli&el €pyo xpnupatodotoUpevo amo To Erasmus+. e auto
OUPHETEXOLV 6 eTaipol amo 5 xwpeG. To RE-CONNECT otoyeUeL otnv taxUTePN SLAPOPPWON LKAVOTATWY
Kar avamtuén Seflotitwy o€ EMMESO TOTUKOU TOUPLOPOU O€ QVTLOUMBATIKOUG TIPOOPLOHOUG,
€pappolovTag pla o TPAcLvn Kat Tio YneLakr Tpoceyylon avamtuéng yla tn SLac@aALon TiLo
BLWOLUOU TOUPLOPOU 0TO TIAQLOLO TNG TIPOCEYYLONG TOU KUKALKOU TOUPLOHOU (TOUPLOPOG Ttou Baciletal
OTLG APYEC TLG KUKALKNG OLKOVOopLag). Katd tn SLApKELQ TOU €pYOoU avarmtuxOnke €vag CUVEPYATLKOG
SLaSIKTuaKoG KopBog (hub) Tou emitpémel TNV avamtuén S€ELOTATWY KAl KAVOTATWY OTOV KUKALKO
TOUPLOMO O€ TOTILKO ETITIESO. EKTOC aTIO TO SLaSIKTUakd KOUBO, éva AANO BACLKO ATIOTEAECHA TOU £pYOU
€lval éva TpOypappa OTIOUSWY NAEKTPOVIKNG PHABNoNG TIoU TEPAAMBAVEL EVOTNTEC YLA TOV KUKALKO,
Blwoluo touplopo.

-
>
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BwwaoLpog ToupLopog
Baciopévog otnv KUKALKA
Owkovopia, BSc,
MNaveniotrpto Pannon

JTOX0C TNG OUYKEKPLPEVNG KATAPTLONG ELVAL VA EKTIALSEVOEL ETIAYYEAUATIEG YLA TOV TOPEQ TOU TOUPLOHOU
Tou Ba SLabEtouv evdelexr| katavonaon Tng Aettoupylag TNG KUKALKAG OLKOVOWLAG TIEpA aTTO TLG BACLKEG
YVWOELG TOU TOUPLOHOU Kal elval og Bon va oxeSLACOUV KAl VA SLAYELPLOTOUV TOUG EVSLAPEPOHEVOUG
POpElG, KEPSOOKOTILKOUG KAL PN KEPSOOKOTILKOUG, HE PEBOSOUG TIou Bacilovtal oTnv TPOCEYyLoN TNG
KUKALKNG olkovopiag, o€ eTmeS0 TEPLPEPELAG KAL TIPOOPLOPOU, PE BACN HLO CUCTNHLKNA TIPOCEYYLON 0TN
AOYLKH VOG OXESOV (PUOLOAATPLKOU TOUPLOHOU.

.
S
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deoTtLBAA Alter-native
energies

To peoTBAA Alter-native energies &ekivnoe otnv T{wumeAiva (Gibellina) Tng ZikeAlag to 2007 pe tnv 1&6€a
NG Snuloupylag plag Kawotdpou ekdNAWoNG Tou Ba Tpaypatomoleltal KAbe xpovo otn ZikeAla o€
HovaSLkeG ToToBeoieg. XTOXOC TOU QEeOTIRAAN ATAV va SNULOUPYNACEL Pl KOWOTNTA KOAALTEXVWV,
ETALPELWY, SNHUOCLWV POPEWV KaAL TIOALTWY TIou Ba cuvavtloLvTal yla va TIPowBr|oouV TG EQAPHOYEG
TWV QVAVEWOLHWY TINYWV EVEPYELAG KAl TNG Blwolhotntag, ek@pdlovtag PE TOV TPOTIO auto TNV
EVOAOKTLKN TOUG OTAonN.

To peoTBAA Alter-native energies powBel cuvavtrioelg tutou talk-show yla tnv evalcbntomoincn tou
KOWOU OXETIKA HE TL AVAVEWOLHUEG TINYEG EVEPYELAG, £PYACTNPLA yla OXOAslq, emSel&elg podag pe
QVOKUKAWPEVA poUXQ, CUVAUALEG, BEATPLKEG KAl XOPEUTIKEG TIAPACTACELG TIOU QVASEIKVUOUV Tn OXE0N
pETa&L TwV avBpWTIWV KAl TWV QVAVEWGCLHWV TINYWVY EVEPYELAG.

.
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https://reconnecthub.eu/
https://www.uni-pen.hu/files/dokumentumok/tantervek/fkt.pdf
https://www.facebook.com/Festivalenergiealternative/

M2.1 EkBeon yLa TG Avaykeg tng Ayopdg Epyaoiag

BéAtiotn MpakTiki Mepiypaen

To 0oLkoAOYLKO pouoelo (ecomuseum) amoTteAel Eva umtaiBpLo PouoElo, OTIOU O TOTILKOG TTIOALTLOHOG, TO
avOpWTTIOAOYLKO LOTOPLKO TNG KOWOTNTAG KAL N YVWaon TG TIEPLOXN G Kablotavtal AUAA TIOALTLOTIKA
OwkoAoyiké Mouceio Rocche | Ayadd. Kay, amd pla HETapovTéPVa OTITLKN, £va TOUPLOTLKO TIPOLOV.

del Roero OL §paotnplotnteg tou Okohoylkol Mouoeiou Rocche di Roero ekteivovtal os Stdgopoug Topslc:

TpoBoAr] tng EpLoxnG, Stdaokahia o oxoAeia, aflomoinon tng texvoAoylag oTnV TOUPLOTLK
TpooPopd, Ynlomoinon Twv TTANPOPOPLWY, KATT.

To €pyo Companies Tourism 360 tng Tourism Portugal elval aglepwpévo otV KAatdption Kal Tt
TIapox ) CUPPBOUAEUTIKWY UTINPECLWV OE ETALPELEG YLa QVATITUEN TPWTOROUALWY Blwaolpotntag e Bdon
TO EUPWTIALKO KPLTNPLO AVaPopdg yla tn Blwolpotnta (European benchmark for sustainability). £to
€T{KEVTPO TOU €pyou Bploketal n avamtuén §pAcEwy TIoU EVICXUOUV TNV LKAVOTNTA TWV TOUPLOTIKWY
ETIL(ELPIOEWV YLA TNV EVOWHATWON TWV SEKTWV MePBAMOVTIKAG, KOWWVLIKAG Kat ETatpikng
AlakuBEpvnong (ESG) oTLg SLOLKNTLKEG TOUG SLaSLKAGLEG, TTapEXOUV Epyalela TTapakoAoUBnaong Kat
TIPOTUTIWY UTIOROANG ekBECEWY BlwolpdTnTag Kat TipowBouv Tn SnuodcLa avayvwpLon Twy
OPYQVLOHWV.

‘Epyo Companies Tourism
360 amod tnv Tourism
Portugal

-
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To Agroturismo Xistos €xel UAOTIOLOEL SpPACELG PE OTOXO TNV AVASeLEn TG (wr)g otnv UTtalBpo Kat Tng
KOLVWVLKNG TNG Sldotacng, XpNOLHOTIOLWVTAG TOV TOUPLOPO WG PIVUPA KAl TPOTIO ETILKOWVWVLAG.
AvaSelkvUeL LEEEG TToU oxeTi{ovTal PE TOV TOUPLOPO, OTIWG N agLlottolnon NG YEWPYLKAG TIapaywyngc, n
Blwolpdtnta, n amodoTLKr XPrion Tou VEPOU, TWV SACLKWV TIOPWV KAl N EVEPYELAKH artodoorn). H ZX0oAR
Alotknong Zevodoxeiwv kat Touptopou tou Oeste (Escola de Hotelaria e Turismo do Oeste), Ttou
Agroturismo Xistos aoxoAeltal pe To B€pa Tou avayevvnTikol Touplopou (regenerative tourism), o€ cuvepyaoia pe TNV
Agrobio, avamtuooel TIEPLEXOPEVO TIPOYPAPHATWY KATAPTLONG TTIoU SLATiBeTal O CUYKEKPLPEVO pHABnua
NAEKTPOVLKNG eKTIALSEVONG oTNV YNnYLakr Tng akadnula (digital academy e-learning course). To
pdaBnua autd Snuloupyel Tn olVSeon peETagl TouplopoL Kal BLOAOYLKAG Yewpylag avamtuooovtag £Tol
TNV €A TNE avay&évvnong Twv oTAcEWV (WG KAl TV CUPTIEPLPOPWV, KABWCE KAl TNV avayévvnon Tou
TOUPLOHOU Kal TwV TIPOLOVTWY SLATPOPNG.

-
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Wneuakn Akadnpia H Wnelakr Akadnuia eTKEVTPWVETAL 0TNV TIPowbnaon g avBpwrivng avantuéng Kat tnv
Touptopol tng MoptoyaAiag €VSUVAPWON TWV ETLXELPNOEWVY. H Wnolakr Akadnuia, TTou SnuloupynBnke amo to Turismo de
Portugal, ameuBuvetal oe 6coug BEAOUV Va TTAPAKOAOUBNCOUY PaBruaTa KAtapTLiong, va €XouV
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https://www.ecomuseodellerocche.it/en/
https://www.turismodeportugal.pt/pt/Turismo_Portugal/Estrategia/plano-acao-reativarturismo/
https://www.xistos.pt/en/xistos-english/
https://portugaldigital.gov.pt/en/training-people-for-digital/available-training-in-digital-skills/portugal-digital-academy/

M2.1 EkBeon yLa TG Avaykeg tng Ayopdg Epyaoiag

BéAtiotn MpakTiki Mepiypaen

TPOOPaoN o€ EPyAcTHPLa KL CEPLVAPLA I AKOPA KAL VA £YYpaPOUV O€ EEELSIKEVPEVEG UTINPEDLEG
KATdpTLoNG Tou Ttapgxovtal amo T 12 ZxoAég Touplopou tng Moptoyahiag.

Mpokeltal yla éva €0vikO TPOYpaPpa TILOTOTIOINGNG TIOU CUYKEVTPWVEL OAEG TG SpacTnPLOTNTES
BLWOLHOU TOUPLOPOU TNG XWPAG KATW atto To EPTTopLKoU orjpa SLOVENIA GREEN. O Bactkog oTpatnyLkog
0TOX0G TOU TIPOYPAPHATOG ElVaL N EL0AYWYH BLWOLHWY HOVTEAWY OTOV TOUPLOPO TG ZAoBeviag, oTtoug
TapOX0OUG TOUPLOTIKWY UTINPECLWV KAl OTOUG TOUPLOTLKOUG TIPOOPLOHOUG. ETikevTpwvetal otnv
TIPOoPOPA epyaAEiwV O€ TIPOOPLOHOUE KAl TIApOXOUG UTINPECLWY, WOTe ot (Slol va a§loAoyolv Kal va
BEATLWVOULV TLG TIPOOTIABELEG TOUC YLd BLWOLPOTNTA KAl VA TIPowBoUV TLG AUTEC TIPACLVEG TIPOOTIADELEG
HEOW TOU EPTIOPLIKOU orjpatog SLOVENIA GREEN. MapdAo 1ou to Mpdovo IxESLO yla Tov TAOPBEVIKO
Touplopo (Green Scheme of Slovenian Tourism - GSST) agopd pla eupuUtepn, BLWOLUN TIPOCEyYyYLON,
MpdcvolL ZUVTOVLeTEG Kal oxe&0V oL pLoot amd toug Selkteg cuvsEovtal APEDA 1] EPPEDA PE TNV KUKALKI] OLKOVOP(Q, Ol TOUPLOTIKOL
Alaxeipion tou Mpacivou Tpooplopol avamtuooouy oxedla Spacng Tou TEPAAUBAVOUV PETPA PBEATIWONG TNG EVEPYELAKNG
ZUOTHPATOG TOU ZAOBEVLKOU | amOS00NG TWV KILPLWY, TWV TIPAKTIKWY SLAXELPLONG TwV AToBAATWY Kal TNG AmoSOTIKOTEPNS XPONG
ToupLopoUL TOU VEPOU, TNG XPNOoNG TPACLVWY TINYWV EVEPYELAG KAl TOU KABOPLOPOU auotnpwy OTOXWV yla TNV
amoppuPn Kat avakUkAwon Twy amoBAftwy. Eival emiong éva epyaleio yia tnv a&loAdynon kat tn
BeAtlwon Twv EMEO0EWV PBLWOLPOTNTAG TWV TIPOOPLOPWY KAl TWV TIAPOXWV UTtnpectwv. Ot otdxoL Tou
TIPOYPAPHATOG a@opolV emiong tnv eloaywyn PLOLHWY EMXELPNHUATIKWY HOVIEAWV Ot emtimedo
HEHOVWHEVWVY Kal TIOAU HIKPWV THNHATWY cUP®Wva Pe TN pEBodo agloAoynong tng Puwaotpotnrag. MNa
TNV amoktnan, tn dlatrpnon Kat TNV avavéwaorn tou Zrpatog Mpdowwv Mpooplopwy tng ZAoReviag
(SLOVENIA GREEN Destination Label), ot touplotikol popelg Tipémel va akoAouBoulv 11 Bripata. Autd ta
11 Bruata ocuvtovidovtay, emomtevovTal Kat tapakoAouBouvtal amod tov MpAaclvo UVTOVLOTH Kal TNV
Mpdowvn Opasda.
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https://www.slovenia.info/uploads/dokumenti/zelena-shema/2018_gradiva/kratekpregledmaj18eng.pdf

M2.1 EkBeon yLa TG Avaykeg tng Ayopdg Epyaoiag

BéAtiotn MpakTiki Mepiypaen

H ZxoAn Touptopou tou Mavemniotnuiou Tou MdapLutop amno@actoe tnv 11 OktwPRplou 2020 va aANGEeL
TO TIPOYPANHA EKTIALSEVONG TWV TOUPLOTLKWY ZTIOUSWVY TIOU TIPOCPEPEL. H TXOAN aTIOQACLoE va
SLaBéoel TpwTa SU0 SLAPOPETLKA ETLTIESA TOU TIPOYPAPHATOC, ETILTPETOVTAG OTOUG/OTLG
OTIOUSAOTEG/OTPLEG Va eTIAEEOLV ElTE TO eMimeSo TG TpLtoBabpLag Ekmaidsuong elte To eminedo Tou
Maverotnuiou.

Mpéypappa tpLtoPadpLag Ye kdBe €tog oTOUSWY, KAAUTITETAL £Va €UPU PACHA YVWOTIKWY QVTLKELHEVWY TIOU TIPOCPEPOUV TLG
EKTLALSEUGTG «EUYXPOVES amapaltnteg S€ELOTNTEG, (KAVOTNTEG KAL YVWOELG YO HLO YEVIKOTEPA ATIOTEAECHATIKN Slaxelplon kat
Slolknon kat €8kOTEpa yla pla Slaxelplon otov Topéa TOu Touplopou. Ta pabruata, Tou
£x0AR ToupLopol Tou mep\apBavovtal oto TPOypappa omoudwy, nén umootnpl{ouv TNV avdamtugén VEWV ONUavTKwyV
Mavemiotnpiou tou (KAVOTATWVY OTN VEA Yevld, OTIWG N ETLXELPNHATIKOTNTA OTOV TOUPLOWO, N PNQLAKN ETILKOLVWVIA OTOV
Mdpipmop Tng EAoBeviag TOUPLOMO, TO PHAPKETLVYK KAL N €PELVA TWV TOUPLOTIKWY Ayopwy, N SNULOUPYLKOTNTA oTnV Tipowdnon
TOU TOUPLOPOU, N Slaxelplon TWV eyKATAOTACEWY TPOo@HwV KATL. O AGYyOG TIoU 08r)yncE O€ authV TN
pLlLKN avadLapBpwon Tou TPoyPAUHATOG OTIoUSWVY elval oL HETABAANOUEVEG CUVONKEG OTNV TOUPLOTLKN
Blopnxavia, oL oToleg SNULOUPYOUV TNV AVAYKN YLa VEEG YVWOELG, SEELOTNTEG KAL LKAVOTNTEG. H ZX0AN
TouplopoU ExEL ETIlyVWON TG00 ONUAVTIKO glval va yepupwbel To xdopa peta&l ekmaldsuong Kal
ETIAYYEAPATLKNG TIPAKTLKAG, ETOPEVWG TIPETEL VA TIPOOAPUOCTEL OTN CUYKEKPLUEVN KATAOTACN TNG
TOUPLOTLKAG ayopdc.

ToupLoTtLkEg MPakKTLKEG» oTN

-
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To Grow with Google Slovenia (Google, 2023) elval éva TipOypappa TIOU TIPOCYEPEL SWPEAV eKTIALEELON
0€ OO0UC EVSLAPEPOVTAL VA BEATLWOOLV TLG SEELOTNTEG TOUG OTO PNPLAKO PAPKETLVYK KAl TN XPron Twv
epyalelwv Google. H ekmaiSeuon Grow with Google eotidlel o€ TPELG TOPELG: OTLG BACLKEG APXEG TOU
PNELaKoU PAPKETLVYK Kal TWV Pn@lakwy SeELoTTWY, otn BAoLKr €@apuoyr TOUG OTOV TOUPLOPO Kal
OTLG BAOLKEC ApXEG TNG TEXVNTAC VONUOOUVNG OTO HAPKETWYK KAl TLG SLASLKTUAKEG TIWANOELG. H
ekTialdeuon KaAUTITeEL Stapopa Bépata Omwe Wnelakd MApPKETLWVYK, BeATiotomoinon LoTooeASwY,
Grow Slovenia with Google AlaSikTuakn Sta@nuion, Ala@nulon ota Kowwvika Siktua KATL. H Google TpooEwepe autnv tnv
ELOAYWYLKI, AAAA TTIOAU TIPAKTLKN EKTIASELCN TIAVW GTOV TPOTIO XProNG Twv Pn@Lakwy epyaAsiwy Tng,
OTOXEVOVTAG KUPLWG OTOUG LSLOKTNTEG KAL TOUG SLEUBUVTEG PLKPWVY KAl HECALWV ETILYELPrOEWV.
Mapouotadovtag onUAvILKA TOTIKA Ttapadelypata, Ta pabrpata autd anotédecav UPnAng moldtntag
ekmaldeuon Stabgolun yla 6Aoug toug avBpwroug Tou Bedav va avaBabpiocouv TG Yn@Lakég Toug
S€ELOTNTEC OTO PAPKETLVYK, PE TNV UTIOOTAPLEN TwV TIOAUApBPwWY epyaleiwv tng Google kat pe to
TIAEOVEKTNHA TIOU TIPOOWEPEL 1 PriUN TG Google wg ny£tn tng ayopdg.
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https://www.ft.um.si/en/
https://grow.google/intl/si/

M2.1 EkBeon yLa tg Avaykeg tng Ayopdc Epyaoiag

H Alota pe tig BEATLOTEG TIPAKTLKEG TIOU Ttapatibetal elval eupela Kal TEPLEKTLKN, uTtepBatvovtag tnv TpoPAedn yLa tnv kataypagr 10
Tapadelypdtwy. H eTEpOoyEVELA TWV TIPAKTLKWY Ttou Ttapouctalovtal eivat Lslaltepa evélagépouoa. Kupaivovtal amo tnv motomoLtnPevn
ekmtaldevon mpaovng Slaxeiplong épywv amod tnv Kpoatia £wg tig eumelpieg Eevodoyxelwv Buwaotpou Touplopou amod tnv EANASa, amo ta
EKTIALSEUTIKA TIpOYpAUaTa TIoU Tipaypatorolouvtal otnv Ouyyapia €wg Tig eumelpleg a&lomolnong tng LTAALKAG ETILKPATELAG, ATIO TLG
TpwTtoBoUAleg Bwwolpng SltakuBepvnong tng MoptoyoAiag €wg Ta €pya TPAcLVNG Slaxelplong Kal tnv Tapoxr €EELSIKELVPEVWY
Tipoypaupdtwy ekmaideuong tng XAoBeviag. Ot TPwToBOUALEC aUTEG aopolv OAOUC TOUG TOHELG epyaciag (SnUOoLog, LELWTLKOC,
ekmtatdeuon kat MKO). H ok la twy mapadelypatwy propet va BewpnBel wg pootiBepevn agla tng Epeuvag Kal ETILTPETIEL OTO £PYO
HyPro4ST va melpapatiotel Pe AUCELG TIOU agpopouUV OAOUG TOUG TOELG,.
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M2.1 EkBeon yLa tig Avaykeg tng Ayopdg Epyaoiag

5. ZUUTIEPACHATA KAL ZUGTACELG

To mAalolo cuPPwva PE To oTtolo TIpaypatoTotBnke N AvaAucn Twv AvayKwy TtpooTtadnoe
Va OPYaVWOEL PHE CUVOXT €va CUVOAO TIANPOYOPLWY, N CUVOECN TWV OTIOLWV aTtoTuUTIWONKE
TIPWTA OTLG EBVLIKEG EKBETELG (OTLG OTTIOLEG YIVETAL TIAPATIOUTIN YLA TIEPALTEPW TIANPOYOPLES) KaL
0TN OUVEXELA OTNV Ttapoloa TEALKN €kBean. Mpopavwg, HECW autng Tng ouvBeong, N TeAKN
‘EkBeon otepeltal oplopéva Sedopéva, A PaG ETILTPETIEL VA KATAVONOOUUE TA KUPLOTEPA
onueta.

Ta KUpLA ATIOTEAECUATA OAWV TWV EBVIKWY EKBECEWV TTOU ekTTOVHONKAV €lvat:

e OLKOWWVLEG BLWVOULV PEYANEG AANAYEC KaL oL AvBpwTIoL To avTAapBdvovtal auto TIoAU
TIEPLOOOTEPO aTd OTL To avtlapBavovtav oto apeABov. O nuoctlol opyaviouol, ot
ETILXELPOELG KAL OL TOTILKEG KOLVOTNTEG BewpoLV TNV Tipdaotvn Kat Pn@Lakr) petaBaon
WG anapaitnTo BrApa yLa tnv mepattepw avamtugr} Toug.

e O ToupLopOG, (oWG TIeEpLooOTEPO aTtO AAAOUG TopElG, avayvwpldel autiv Tn SuVauLKn,
TPAya TIOU ATOSELKVUETAL ATIO TNV EMLTUXLA TWV AEYOUEVWY «EUTIELPLKWY» ayabwvV
(experiential products) kat tn onuacia Twv UTEVLBUVWY TIPAKTIKWY, OTIWE O
aVAYEVWNTLIKOG TOUPLOMPOG.

e [IPOKELPEVOU VA QVTLHETWTILOOUPE TLG KOWWVLKEG, OLKOVOMLKEG Kal TIEPLBAANOVTLKEG
TIPOKANOELG TNG ETOXNG Pag, XPELAZETAL VA BEATLWVOUPE CUVEXWG TLG OPYAVWTLKES Kal
SLOXELPLOTIKEG pag SeElotnteg. OL Se€lotnteg auteg Sev oxetidovtal PHOVO PE TOUG
TEXVIKOUG TOMELG, aAAA Kal Pe TNV NOLKN, TN SNULOUPYLKOTNTA KaL TNV Kawvotopia.

e YTIO QUTNV TNV &vvolq, N Kataption mailel KaBopLloTkd poAo, aAa Sev propet tavta
va oupBadidel pe TLg eEeA&eLc.

e ‘Otav n SLolknon TwWV OpyavioPWV SLaPoPPWVETAL Pe Baon TG peBodoug Slaxeiplong
EPYWV, PLA PELKTH (KAl ETTOPEVWE UBPLSLKN) AUoN avAueoa oTLg TapadooLaKeS KAl TLG
EVEALKTEG TIpooeyyloelg paivetal va elval n mo amoteAeopatikn. Qotdoo, autn n
avtiAnyn bev elval gupewg SLadeSoPeVn OTOV TOUPLOPO, WG OTOUG HLKPOUG
opyaviopoug.

OL etaipol emecpavav opLoPEVES TITUXEG TOU {NTAHATOC OTLG avTioToLyeG EOVLIKEG EKBETELC
Toug. OL TITUXEG aUTEC elval TIOAU evELAWEPOUOEG Kal, WG €K TouTou, elval xpriolho va
avagepBouv ota oupTmepdopata. Ol TIEPLOCOTEPEG ATIO AUTEC aYOopoUlV BEpata YeVLKNAG
@UOEWC, Ta oTtola aTtac)0AOUV OAEG TLG CUMHETEXOUOEG XWPES, AANA OE OPLOPEVEG TIEPUTTWOELG
avag@épovtal €L8LKA oTo TAALOLO TNG €KACTOTE XWPAG. XUVETWC Ba Tpemel va yivouv
katavonteg AapBdvovtag uttdPv autriv Ttn SUTAM TIPOOTITLKY), TIAYKOOHLA Kal €BVLKH. ‘OTwg,
AOLTTIOV, QVaPEPETAL OTLG EBVLIKEG EKOETELG:

2eAiba 66 amo 359
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M2.1 EkBeon yLa tig Avaykeg tng Ayopdg Epyaoiag

e YTapxeL emelyouca avaykn yla €€€AEnN Tou avBpwTilvou SUVANLKOU OTNV TOUPLOTLKN
Bropnyxavia Adyw EAELPNG OPLOPEVWVY LKAVOTHTWY, L6lWE TWV KOWWVIKWY SEELOTHTWV
KaL Tou Pn@lakol aApapntiopou.

e TaTpoypdappata dlaxelplong Epywv SeV ETILKEVTPWVOVTAL OTN CUVEEDT TWV TIPAKTLKWY
SLaxelpLong €pywv HE ToV BLWOLPO TOUPLOPO Kat T UBPLSLKNA Slaxeiplon Epywv.

e OUL umevbuvolL 6&laxelplong €pywv Ba Tpémel va  ylvouv  SlemloTnpovikol
EUTIELPOYVWHOVEG TIou Ba elvat oe B¢éon va ouvepyalovtat Me  SLAPOPOUG
EVELAPEPOPEVOUG POPELG yLa TNV avartuén tou BLwaoLpou ToupLoHoU.

e H Bwowdtnta dev elval pla dyvwotn évvola, cuvavtdtal o€ TIOAA onuela, aAd oTLg
TIEPLOCOTEPEG TIEPLTTTWOELG PPLOKETAL WG UTIOXPEWTIKO OTOLXELO TIOU SgvV €xEL KavEva
OUOLOOTLKO TIEPLEXOMEVO.

e ZTnV TpLtoPdbpuLa ekmaideuon, o TOUPLOPOG Elval EVa YWWOTIKO AVTIKELUEVO TIOU €XEL
KaBlepwBel oe TIOMA Epupata, aAAA 0 aplBPdg TWV POLTNTWY HELWVETAL KAl TO
TIPOYPAMHA OTIOUSWVY 8V CUVASEL E TA OUYXPOVA TIPOTUTIA.

e H SLaxelplotikn ipoogyyLon anouotalel EVIEAWS TOOO aTto TNV eKTaldguon 000 Kal ato
TNV TIPAKTLKN EQAPPOYN) OTOV TOUPLOPO. ATIO QUTHV TNV dmoyr, To TIPOYIA Tou
«YTieLBuvou Buwolung kat YBpLdikng Alaxeiptong Epywv» KAl TO EKTTALSEUTLKO
uTTOBaBpo Tov amatteltal yla auto elvat emelyovtwg anapaitnra.

o 'ExeL mpokUYPEL avaykn yla opl{OVTLEG (EYKAPOLEG) KAL EVEALKTEG SEELOTNTEC, KATL OTO
omolo pmopel va avtarokplBel pe emtuxia o YmeuBuvog Buwolpng kat YRpLSLKAg
Alayeiplong Epywv.

e To TpoWiA Tou véou uteLBUVOU Slaxeiplong ev elvatl akOpn TARPWE Katavontd amod
000UG Epyadovtal 0TOV KOOHO TOU TOUPLOPOU KAl WG €K TOUTOU TIPETIEL VA EPAPHOOTEL
HLO OTPATNYLKN TIOU Ba SLEUKOAUVEL TNV aVTLOTOLXLoN TIPOCPOPAg Kat {ATNoNG.

e ATmattouvtal VEeg SEELOTNTEC YLA TOUG ETIAYYEAUATIEG TOU TOUPLOPOU, KATAVOWVTAG OTL
Ol KOWWVLKEG SeELOTNTEG elval €El0OU ONUAVTIKEG PE TLG TEXVLIKEG SEELOTNTEG, OTIWG
emiong n &nULoLPYLKOTNTA, N KAWVOTOMLa, N ETLYXELPNUATIKOTNTA, N BlwolpotnTa Kat
GAEG SEELOTNTEG TTOU PTTOPOULV VA EUBUYPAPULOTOUV HE TLG TACELG TNG ayopdG.

e [Mapd TNV avaykn yla veeg Se€LOTNTEC otV oTtola pmtopel va avtamokplBel o YeuBuvog
Buwotung kat YBpLSIkNg Ataxeiplong Epywy, N TToLOTNTA TNG TOUPLOTLKNG eKTTAl&guong
[otnv MoptoyaAia] agloAoyeital BeTika.

e YmdpxelL KOAf katavonon NG Plwwolpng petaBacng kat ot epyalOPEVOL/VEG
avtlAapBdavovtal tov 8LkO Toug pOA0 O€ auto, Kabwg Kal Tov avtiotolyo poAo tng
etalpelag toug. Alydtepo katavontr sivat n avdykn ywa BeAtiwon twv Pn@lakwv
SeELoThTWV.
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M2.1 EkBeon yLa tig Avaykeg tng Ayopdg Epyaoiag

MapoAo TOU oL €TALPElEG TWV EPWTNOEVTWV/OELOWY  XPNOLUOTIOLOUV  TIPAKTLKEG
Slaxelplong €pywv Kat epapuolouv UBPLSLKEG TIpooeyyloelg, oL UTTAANAOL &gV €XOUV
peydAn emilyvwon yla autec.

YTIApXEL PEYAAO €VELAWEPOV ATIO TOUG/TLG £pWTNOEVTEG/BEloEg yla CUPPETOX OTO
péOnpa yua tov «YmevBbuvo YRpLdikrg Alaxeiplong Epywv otov Buwotpo ToupLlopos.

OL 8€€LotnTeC IOV Ba Popovcav va WPeAooLV To TIPoiA Tou YrieuBuvou Buwaotpng
Kat YBpLdkng Alaxeiplong Epywv otov Blwolpo touplopd oxetidovtal pe TOKIAEG
SeELOTNTEG avaopLlKA PE TNV lKavotnta va epyddetal Kavelg pe Sedopéva Kal
TANpowopleg, PBaotkég Sefldtnteg Pnelakol aA@apnTiopol KAl TNV LKaAvoTNTa
£QAPHOYNG TWV apywV Blwotlgotntag otnv paén.

YTidpxEL eualobnTomolnon OXETIKA PE TNV PN@LaKr Kal Tipdctvn PetdBacn: wotdaoo,
UTTAPXEL AVAYKN YL TIEPALTEPW KALPMAKWON TWV KAWOTOPWY AUCEWV Kat a&lottoinong
TWV TIPACLVWY KAl Pn@Lakwy SeELOTATWY PECW BEATIWONG TWV TUTILKWY TIPOCOVTWV.

H Blwowun kat YBpLdikn Ataxeiplon Epywv yLa tov BLwoLpo ToupLopo SV amoTUTIWVETAL
TIANPWG OTa LoXVOoVTA EMAYYEAPATIKA TIPOCOVTA YL TOV TOUPLOPO, GAAA autol TOUG
eldoug ta poodvta yivovtatl 6Ao KAl TILo CNPAVTLKA.

OpLOPEVEG TEALKEG OUOTACELG, TIOU TIPOKUTITOUV ATIO TLG £PEUVEG TIOU TIpaypatotoénkay yia
TNV avAAuon TWV avaykwy o€ OAEG TLG XWPEG ETALPOUC, pag 0dnyouv OTo CUPTIEPACHA OTL Ba

Atav anapaitnro:

1.

: Bl Me T cuyxpnparodornon

va emevélooupe o UPNANG ToldtnTag Pnelakd/uPBpLldika epyaieia ekmaidsuong:

aTIaLTOUVTAL VEEC, EEALPETIKA EEELEIKEVPEVEG, AAAA TAUTOXPOVA EVEALKTEG SEELOTNTES,
LKAVEG VA TIPOCAPPOOoVTaL OTLG OLKOVOPLKEG, KOWVWVLKEG KAl TIOALTLOTIKEG OAAQYEC TIOU
BLwveL N Kowwvia kat va eEac@aAifouv TILo CUYXPOVEG KAl KATAMNAEG UTINPECLEG yLa
OAOUG. YTIO QUTAV TNV €vvold, Ta TIAVETILOTAPLA KAl TA CUCTIHATA KATAPTLONG £XOUV
peyAaAn euBuvn Kal Eva €pyo OTwg to HyPro4ST pmopel va BonBbrost wg Ttpog auto eav
TipoPANnBel cwotd

va OUVSEOUUE OAO KAL TTIEPLOCOTEPO TOUG SNUOCLOUG KAl TOUG LELWTLKOUG 0pyaVLOHOUG

LIE TLG TOUPLOTLKEG TIEPLOXEC: TIOU OnMalvel OTL TIPETEL va AdpBAavovtal TiEpLoCOTEPO

UTTOPLV Ol aVAYKEG TIOU €KPPAOUV OL TOTILKEG KOWOTNTEG, LSLWG OTOV TOoPEA TOU
ToUPLOPOU. Mpaypatt, ol BEATLOTEG TIPAKTLKEG £lval CUXVA EKELVEC TTOU TIPOKUTITOUV ATIO
TOTILKEG TIPOAKTLKEG KAl EPTIELPLEC, OUPTIEPIAAPBAVOUEVWY TWV  ETILXELPNHATIKWVY
5pacTnPLOTATWV.

1 ’

va BeATlwooupe ta enimeda yvwong Kal EQApPoyng TwY oTPAtnylKWY Slaxeiplong

’

EPYWV: AUTO TIPETTEL VA YIVEL LELWE OTLG PLKPEG ETILXELPNOELG KAL TOUG SNUOCLOUG POPELG.
H avdAuon twv avaykwv amokGAUPEe TNV EAELPN yVwong Twv PovteAwv Slaxeiplong,
OUMTIEPLAAMBAVOPEVOU KAl TOU UBPLELKOU, OAAA KAl TNV avaykn avamrtugéng twv
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M2.1 EkBeon yLa tig Avaykeg tng Ayopdg Epyaoiag

SEELOTATWVY KaL EQAPHOYNG TWV OTPATNYLKWY QUTOU TOU TUTIOU 0TA OpYAVWTLKA TTAaloLa
TIou avaAuBnkav aro TNV €peuva.
4. vaTIpoBANUATIOTOULE YL TOV TOUpLopo AapuBavovtag utoLy, a@evog, Ta avaduopeva

{ntiuata  (Bwwolwgodtnta,  mpdaowvn  petdfacn,  Pnelomoinon,  kawotopiaq,

SnuloupylkdtnTa, NOLKM, UTIELBUVOTNTA KATL) KAL, QQETEPOU, TLG ATTOTEAECHATLKEG

AUCELG TIOU PTIOPOUNE VA SWOOUKE, TTPOoTIadwvTag va avtlotabuiooups toug SUo
TIApdyovTEC: UTIO AUTAV TNV €vvola, To €pyo HyPro4ST pmopel va attoteAeoeL pLa KaAn
Bdon yla TMelpapatiopo, kabwg TPoTElvEL pla Tpoogyylon Slaxelplong yua tnv
TIapaywyr Kat tn SLavopr TOUPLOTLIKWY UTINPECLWY CUHEWVA HPE TLG TATELG TNG ayopdc.

Q0oT000, N TIAPOUGLACTH TOU 0TOV KOGHO TOU TOUPLOPOU TIPETIEL VA YIVEL EUOTOXA.
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D2.1 Labour Market Needs Report

NOTICE: FROM THIS POINT ONWARDS, THE INFORMATION
CONTAINED IN THE FOLLOWING CHAPTERS (ANNEXES) IS QUOTED
EXACTLY AS IT WAS INCLUDED IN THE ORIGINAL FILE OF D2.1 LABOUR
MARKET NEEDS REPORT AND IN THE OFFICIAL LANGUAGE OF THE
PROJECT (ENGLISH).
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D2.1 Labour Market Needs Report

Napdptnpa A. O8nyieg yLa TNV EKTIOVNGON TWV EOVIKWV EKOEGEWVY

Annex A. Guidelines for the development of the national reports

In this annex the documents prepared for the partners and approved by the consortium to use
as a basis to develop their national reports are presented. The documents include: a general
overview of trends and labour market in the tourism sector, the questions developed for the
online survey and the FGs/interviews, the methodological introduction to be followed, the
guidelines for the desk research and also the document template (including structure and
guidelines) proposed for the national reports.
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D2.1 Labour Market Needs Report

General overview of trends and the labor market in the tourism sector (excerpts from the main official documents)

N. AUTHOR DOCUMENT TITLE YEAR KEY TRENDS ACTIONS TO TAKE EMERGING THEMES
Emerging generations will become increasingly The tourism sector requires a range of skills for
important in terms of overall tourism spending through [occupations in order to respond to new and emerging
2040. trends such as the advance of digitalization.

There is a need to sustainably support conservation
efforts through tourism and to invest in sustainable
solutions for tourism that mitigate the impacts of
tourism on the environment through, for example,
better management of natural resources and

Consumers are increasingly interested in sustainability,
products and services that respect local cultures and
protect the environment and biodiversity, creating a
demand for a whole range of ecotourism-related

The future of work in the tourism sectar: services. promotion of use of sustainable materials There is a strong demand for sustainable products and
1 International Labour |Sustainable and safe recovery and decent 2082 experiences, It is strengthened by the effects of the
Organization (ILO)  |work in the context of the COVID-19 The rebuilding process in the wake of the COVID-19 COVID-19. The tourism sector needs specialist and
pandemic pandemic provides the opportunity to rethink the transversal skills.

future of the tourism sector and introduce greener,

The development of domestic, non-traditional and small|mere sustainable models of tourism and generate green
scale tourism and ecotourism — as opposed to large- (100 within the sector.

scale, mainstream tourism —is on the rise to meet the
demands of emerging groups of consumers,

In addition to occupation-specific technical skills, a
focus on multiskilling and core skills — including soft
skills, information and communication technologies,
customer interaction, workplace organization and
management — is of key importance to the sector.

The development of non-traditional tourism and small-
scale tourism as opposed to large scale mainstream
tourism is on the rise. This includes adventure tourism,

, . ) X X cultural tourism, ecotourism, agro-tourism, medical and . X . .
Today's customers are increasingly interested in ) . . People-oriented tourism products, those involving the
wellness cultural tourism, ecotourism, agro-tourism,

2017 |products and services respecting local cultures and use of new technologies and slow tourism are

X K L X medical and wellness tourism, technology-driven and
protecting the environment and biodiversity. . . successful models.
on-demand accommaodation platforms, tourism,

technology-driven and on-demand accommodation
platforms, low-cost services in transport, online
booking and multigenerational travel.

International Labour [ILO guidelines on decent work and
Organization (ILO)  [socially responsible tourism

Digitalisation initiatives have had some difficulties in Building SME digitalisation and skills adjustment

engaging SMEs, and especially smaller SMEs (micro- exemplars through ‘pathfinder’ or similar initiatives to
businesses), which may stem from some systemic identify good practices in digital transformation, and
Organization for challenges to helping those firms most likely to benefit [the benefits of building COVID-19 recovery and
Economic ) ) from digital transformation. resilience at the enterprise level. B o )
3 Cooperation and ;ri;;::ln:ft;:: Tourism Workforce for the 2021 In il sectors {incuding tourism survival n the jobs D|g|t.al <kills dgemed_ essential to underpm.a quality ;:::;:::rfnal transition is a fundamental step in
Development market requires an appropriate mix of [...] digital tc,m,ns',ﬂ ef(per?ence in the cont?xlt of gro'.ll.lmg . '
(OECD) digitalisation in the sector: 1) digital tourism marketing

competencies with cognitive skills (such as problem-
solving, creativity, learning to learn, etc.) and socio-
emotional skills {such as communication, collaboration,
etc.).

sales professionals; 2) specialists in new technologies
and tourism innovations; 3) tourism business
development managers; 4) tourism information
technology services,

Figure 2: General Overview of trends and labour market in tourism - Page 1
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D2.1 Labour Market Needs Report

General overview of trends and the labor market in the tourism sector (excerpts from the main official documents)

N. AUTHOR DOCUMENT TITLE YEAR KEY TRENDS ACTIONS TO TAKE EMERGING THEMES
Specialised, technical expertise is needed to get
Organization for ) employer buy-in and affect change.
Econamic Expected changes in the workplace as a result of the
. Better Use of Skills in the Workplace. Why megatrends — technological change, population ageing " . . Flexibility, innovation and resilience are important
4 Cooperation and It Matters for Productivity and Local Jobs 2017 and globalisation suggest that making good use of skills Facilitation experience and skills can best be developed, characteristics of contemporary skills.
y 4 28 g8 . ) " ) porary
Development will be critical. particularly in terms of the ability to be flexible,
(OECD) innovative and resilient when things did not go to plan
or organisations are less responsive than anticipated.
Restoring safe mobility and consumer confidence
Tourism remains seriously challenged by the continues to be a priority, along with supporting fragile
unprecedented depth and duration of the COVID-19 tourism businesses and destinations confronted by
shock. The recovery is fragile and uneven across labour and skills shortages, and investment needs to
countries however, with new uncertainties from the diversify the tourism offer. Looking forward,
economic slowdown and geopaolitical instability, accelerated action is needed on greening the recovery
precipitated by Russia’s war in Ukraine. Domestic and climate change, and the mitigation and adaptation
tourism has helped sustain the sector, but cannot measures required, including financing and investment,
compensate for the loss of international tourismThe full |for tourism to play its part. At the same time, actions
recovery of international tourism is now expected to are needed to ensure that the sector is fully able to
take up until 2025, or beyond. henefit from opportunities presented by the digital
transition
Foster a business environment where tourism SMEs can
succeed and get stronger, by improving access to
Organization for finance, building skills and capacity, and promating Supporting fragile tourism businesses and communities,
Economic Tourism businesses, already struggling to recover from |greener, digital practices. deploying labour force and skills, greening recovery and
5 Cooperation and OECD Tourism Trends and Policies 2022 2022 the pandemic, are now also facing rising energy, food climate change mitigation measures are the new
Development and other input costs, as well as labour shortages and  |Businesses are at the forefront of the green transition, |priorities of the modern productive systems. Investing
(OECD) skills gaps. with the many small and medium sized businesses in sustainability can be a competitive factor.

(SMEs) that connect the visitor with the place through
creating experiences having a particularly critical role to
play.

Joh retention schemes helped mitigate the impact of
the pandemic on tourism employment, but labour
shortages and skills gaps risk constraining the recovery.

Invest in skills to ensure the availability of a qualified
workforce and attractive careers in the ecosystem.

Goals of the EC include: 1) strengthening the
attractiveness of the tourism sector and knowledge of
the diversity of jobs and professional opportunities; 2)
facilitating recruitment, particularly in jobs with
significant needs for the coming seasons and in view of
the major events to come; 3) attracting more young
people to training courses leading to these professions.

Figure 3: General Overview of trends and labour market in tourism - Page 2
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D2.1 Labour Market Needs Report

General overview of trends and the labor in the tourism sector (| pts from the main official documents)
N. AUTHOR DOCUMENT TITLE YEAR KEY TRENDS ACTIONS TO TAKE EMERGING THEMES
Forecast for Europe: in 2022, the region’s Travel & Tourism sector is estimated to expedite its pace of recovery
to 31.4% and nearly reach its prepandemic level by the end of 2023. Between 2022 and 2032, the sector is
forecasted to grow at an average annual rate of 3.3%— outpacing the 1.5% growth estimated for the regional
economy. By the end of 2032, the sector is also estimated to create nearly 8 million new jobs compared to 2022.
Following a period of lockdowns and isolation, travellers are showing a preference to travel to less crowded and
even unfamiliar destinations. Indeed, there has been increased interest in exploring secondary destinations and
nature. During this period, travellers have become more committed to sustainability, which in turn is affecting  ||ncreases the interest of the tourist market towards
World Travel & their travel choices. The lockdowns have also shone a brighter light on wellness and overall health, driving more |5jternative destinations and products, Tourists' choices
6 Tourism Council Travel & Tourism Economic Impact 2022 2022 consumers to seek out further wellness experiences. are more responsible. The labor market requires new
(WTTC) strategies to improve skills and abilities.
Recommendations: 1) facilitate labour mobility;
facilitate flexible and remote work; 2) enable decent
As demand for travel and jobs starts to rise, a sufficient |work and provide competitive employee benefits; 3)
labour force is required to fill the available vacancies develop and support a skilled workforce; 4) promote
and enable the sector to recover. opportunities within the sector; 5) strenghten
coordination and collaboration at all levels; 6) adopt
technological and digital solutions.
Emerging realities: 1) the emergence of the so-called
exponential organizations (ExOs) -newly created
organizations, of reduced structure, that, in a very short
time, with the advanced use of technology boost their  |Consequences: 1) for public policies, the need
exponential growth and with a disruptive concept of to identify [...] what new functions and jobs are being
World Tourism market (Uber, Airbnb, Instagram, etc.), are now top-of- |created; 2) for the organizations’ leaders, their ability to|The labour market in the tourism sector has been hit
7 Organization The Future of Work a.nd Skills 2019 mind amorfg const._umers; 2.} the emergence of adapt.stru!:tures to the new forms of work will be key, |hard by th_e .:rises and now the .old models _h.ave been
(UNWTO) Development in Tourism ‘regulated innovation’ environment -a context where  |especially in areas related to the management of replaced. it is necessary to rethink the traditional
new organizations act in areas not sufficiently people and the promation of autonomy in organization of work.
legislated; 3) the emergence of agile organizations; 4)  |decisionmaking at all levels; 3) for any professional, it
the emergence of the ‘liberation’ of the workforce will be critical to develop their skills continuously.
phenomenon -growth of independent and autonomous
work, mobility, flexibility or project-based work are
redefining the [...] traditional work context;
8 UNWTO Recommendations for.lhe Transition to a 2021
Green Travel and Tourism Economy
World Tourism The uncertain economic environment seems to have nonetheless reversed prospects for a return to pre-
o _ pandemic levels in the near term. the economic environment continues to be the main factor weighing on the | The world tourism market is recovering but time is still
9 Organization UNWTO World Tourism Barometer 2022 . . . . . P o .
recovery of international tourism. Rising inflation and the spike in oil prices results in higher transport and needed for it to return to pre-COVID-19 levels.
(UNWTO) accommaodation costs, while putting consumer purchasing power and savings under pressure.

Figure 4: General Overview of trends and labour market in tourism - Page 3
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D2.1 Labour Market Needs Report

General overview of trends and the labor market in the tourism sector (excerpts from the main official documents)

N. AUTHOR DOCUMENT TITLE YEAR KEY TRENDS ACTIONS TO TAKE EMERGING THEMES
Half of the interviewed companies say they are
. 2022 Deloitte travel outlook. The winding The pandemic has brought changes to Ithe way we !ive Dplin'llizing _their business travell puliciesl to suppurlt The changes caused in consumption patterns by the
10 Deloitte 2022 and work. Some of those changes are likely to continue |sustainability goals. Increased interest in alternative . B
path to recovery L . ) . . . |pandemics need adequate, dynamic responses,
to affect travel once the health crisis subsides. accommadations will likely continue to push hospitality
providers to evolve.
Digitalization, innovation, and societal changes have
also emerged as some of the main concerns of the
industry and changes have also emerged as some of the
main concerns of the industry and changes have also
emerged as some of the main concerns of the industry
and education providers
Policies to be implemented: 1) facilitating and
. . Strengthening Cooperation and Exchange of Good
To build recovery in the next five years and the future, P R I
o o ) Practices in the Tourism Sector; 2) upskilling and
. kev. p”'_g”w pcll.cne_s must |nvF)I\re response measures to Reskilling in the Tourism Sector, Promoting a Culture of
Next Tourism . maintain capacity in the tourism sector and address . . s .
Generation (NTG) Plaln for Sectlural Coope.ratlnn to Address skills needs and gaps. In addition, the importance of Lifelong Learning for All; 3) establishing a Tourlsrln
11 Alliance, European Skills Needs in the Tourism Sector. 2020 investing in reskilling and Up5ki||i;13 for tourism and Strategy for the Recovery of the Sector, Supporting,
Commission Blueprint for Tourism Sectoral Skills hospitality recovery s fundamental Creating and Taking Concrete Steps Towards
) Sustainability and Resilience; 4) education and Skills
Development for Sustainability; 5) promoting Access to
Digitalization continues to accelerate, with higher use of| E::::::]n' Life-long Learning and Training in Tourism in
contactless payments, services, virtual experiences and
real time information. Training and retaining
employees, subsidizing training for tourism industry
waorkers, supporting sustainability through greening and
digitalization and investing in training service providers
are all key actions to prepare for the future, to develop
competitiveness and to build resilience,
12 Regerative Travel, |Regenerative Travel Principles for 2020
CatchOn Hospitality. White Paper
Various authors Scie_ntific papers on the subject of Hybrid ‘
Project Management
I;:Irr:;ar; d:s‘b. 6. A conceptual hybrid project management
maodel for construction projects, 2021

Boudemagh Souada,
S.

ScienceDirect: 921-930

Figure 5: General Overview of trends and labour market in tourism - Page 4
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D2.1 Labour Market Needs Report

General overview of trends and the labor market in the tourism sector (excerpts from the main official documents)
N. AUTHOR DOCUMENT TITLE YEAR KEY TRENDS ACTIONS TO TAKE EMERGING THEMES
Hybrid project management —a
systematic literature review,
International Journal of Information
Systems and Project Management,
10(2):45-63

13 Reiff, 1., Schlegel, D. 2022

Project Management in the Tourism
Industry: the Basics of TMBOK, MIR
Burukina, O.A. (Modernizatsiia. Innovatsii, Razvitie) = 2019
MIR {Modernization. Innovation.
Research, 10(1): 26-37

Figure 6: General Overview of trends and labour market in tourism - Page 5
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D2.1 Labour Market Needs Report

Multiple options are allowed where indicated. * indicates mandatory question

A. General instructions

This survey is launched as the first consultation activity of the project “Sustainable Tourism Innovation Through Hybrid Project Management (HyPro4ST)", a three-year project co-funded by the
European Union under the Erasmus+ Programme, KA2: Cooperation Among Organizations and Institutions: Alliances for Innovation. The project aims to develop a new job “Sustainable and Hybrid
Project Manager” profile for the Sustainable Tourism Sector and upskill professionals in sustainable, hybrid, digital, creative and entrepreneurship project management. The answers to this survey
will help us determine the profile of the new Manager and make his/her placement on the labour market more effective. The survey takes about 10 minutes. Responses will be treated anonymously
and the results will be used for research purposes only.

B. Data of respondents

Private sector (include trade i NGO/ Not-for-profit
( Public sector / P

A - Educational Other:
associations) organization

* Please indicate the sector in which you work

* Which of the following describes best your current job/role?

Project manager

Travel agency manager

Destination manager

Tour organizer
Travel consultant

Tour operator
Entrepreneur
Corporate Social Responsibility Manager

Office Administrator/Support

Professional in the Accommodation/Hospitality Industry

Professional in the Creative and Entertainment Activities

Professional in the Transportation Industry

Professional in the Food & Beverage Industry (serving tourism)
Professional in the Business Support Services (accountant, marketer,

business consultant etc.)

Student

Adult Trainer

Vocational Education and Training Provider

Higher Education Professor

Other, please specify:

* Age group 18-24 25-34 35-49 50-64 65-74 75+

* Gender Female Male Transmale Transfemale Nonconforming Decline to answer Other:

Figure 7: Survey questions - Part 1
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1*

2*

3*

4*

G

6*

7*

C. Sustainability, skills, training in the tourism systems

Actions to develop

D2.1 Labour Market Needs Report

. . L . ) . Actions to the circular Actions to improve  Actions that improve .
What concrete actions should your organization implement to make Biodiversity conservation actions . \ . Actions to promote
. . K tackle/mitigate economy (e.g. governanceand  people's well-being and L .
tourism practices more sustainable? (e.g. better management of scarce L y social inclusion (e.g.
tural climate change (e.g. prioritize finance (e.g. steer health (e.g. connect support and involve Other:
na
improve the energy  sustainable food recovery funds hygiene with PP
Please choose up to 3 answers (max). resources) . . o vulnerable groups)
efficiency) approaches for towards tourism) sustainability)
circularity)
What do you think are the reasons why your organization address or
could address sustainability issues? N . Meets Attract, motivate, . Build, maintain or Comply with
Align with our goals, mission and . Develop new growth Response to Improve operational |
consumer/customer and retain e L L improve corporate regulatory Other:
values ) opportunities competitive pressure efficiency . )
expectations employees reputation requirements
Please choose up to 3 answers (max).
Measures that Promoting a general
Which of the following social sustainability actions should be facilitate the Inclusion of workers Integration of environment of zero
considered a priority? Promotion of youth employment, transition of with disabilities in . B tsinth tolerance of violence  Ensure safety inthe  Ensure maternity Other
. . migrants in e . H
particularly for young women workers from the  the tourism labour . g and harassment, workplace protection
. . tourism labour force | .
Multiple answers are allowed. informal to the force including gender-based
formal economy violence
Which of the following actions/measures should be implemented to Saferuard of the Digital transition
revitalize the tourism sector? - & . and smart Skills, education and  Public administration - Financial sector and Involvement of local
Green transition health of residents . . Competitiveness . » Other:
and isitors tEChﬂUlUgIES (Eg tralnlng and governance access to finance communities
VISI
Multiple answers are allowed. open data)
Which of the following skills and abilities are the most important for
people who want to work in the tourism sector? . Technological and Creativity and Flexibility and Ability to workin a Commitment to
Focus on the client L L . . . Other:
digital capabilities innovation adaptability team work
Multiple answers are allowed.
Ability to minimize
Which of the following environmental skills should be implemented to Promotion of use a‘;d maximize Ability to manage
improve the competitiveness of tourism systems? Promotion of environmentally  sustainable forms of Knowledge of d wat waste, waste water, Conservation of Othar
. . energy and water K L . :
friendly activities and products transport (e.g. climate change ff:icienc recycling and biodiversity
Multiple answers are allowed. public transport) y composting
consumption
Which of the following digital skills should be implemented to improve . . Desktop publishin, Data analytics,
th I titi - gftlgl i 1 ? " " 0 ti t d Sklls for Online marketing kill [fp pd ‘I i : Website devel t busi - Artificial intelli
e competitiveness of tourism systems? erating system usage an skills (for designin ebsite developmen . o usiness rtificial intelligence
P v P & 5Y & gning P Social media skills & Other:

computer programmng skills
Multiple answers are allowed.

implementing online and communication
safety procedures skills

brochures, skills
catalogues, etc.)

intelligence, big data

and robotics skills
skills

I | I

Co-funded by
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g=*

10*

11*

12*

13*

Design thinking
methodaology for
developing
customer-centred
products/services/e
xperiences

In which of the following areas of entrepreneurship would you like to

improve your skills? Business strategy Business model Branding strategy Marketing strategy
devel deveal deval

development pment p it it

Corporate social

o Other:
responsibility

Creativity and innovation

Multiple answers are allowed.

Which of the following soft skills do you think you need to improve? Change Flexibility/adaptabili

management ty

Idea pitching (the

; Collaboration
art of presenting)

Critical thinking Exploratory thinking Emotional intelligence Leadership Communication Networking

Multiple answers are allowed.

D2.1 Labour Market Needs Report

Promoting Diversity,

Learning how to  Equity and Inclusion
learn (DEI) in the
workplace

Customer service Other:

Through online Through tutors at

What is the most effective form for training a tourism professional? -
training work

Through face-to-face training Learning-by-doing Other:

D. The Hybrid Project Management profile

Specific project
management
templates (e.g.
project charter,
stakeholders

Which of the following practices do you use to perform your daily
tasks?

Key performance

Project management platforms .
| 8 P indicators for

(e.g. MS Project, Basecamp, Jira
etc) register, status
report, meeting
agenda/minutes
etc.)

I do not implement
any of these Other:

measuring guality, practices
racti

Multiple answers are allowed. impact and success

Please indicate the extent to which you use the following processes to
implement your projects and/or perform your daily tasks.

Project Integration Management (coordinating all elements of a
project, including tasks, resources, stakeholders and deliverables)

Mot at all To some extent Greatly

Project Scope Management (defines and outlines all of the work that is
included within a project, including objectives, tasks, outputs and
deadlines)

Project Time Management (processes required for the on-time
completion of the project)

Project Cost Management (processes involved in planning, estimating,

budgeting and controlling costs)

Project Risk Management (the process of identifying, analyzing and
responding to any risks that arise)

Project Quality Management (the process of continually measuring the
guality of all activities and taking corrective actions to achieve the
desired quality)

Project Procurement Management (processes required to purchase or
acquire the products, services or results needed from outside the
project team)

Project Human Resource Management (includes the organization and
management of the project team — assigning roles and responsibilities)
Project Communications Management (processes required to ensure
timely and appropriate generation, collection, distribution, storage,
retrieval and ultimate disposal of project information)

Other:

Do you think it is more beneficial for a tourism business to be flexible,
manage change and follow the market than to apply medium-long term
planning?

strongly agree agree don't know desagree strongly desagree

Figure 9: Survey questions - Part 3

Co-funded by
the European Union

Page 81 of 359

Erasmus Plus Programme, KA 2: Cooperation Among
Organizations and Institutions: Alliances for Innovation
101056300-HyPro4ST-ERASMUS-EDU-2021-PI-ALL-INNO



Flexible and
innovative, able to
adapt quickly to
change with
versatile strategies
and targeted
interventions ('agile'
approach)

Traditional, i.e. based on the
breakdown of project activities
into linear sequential phases
(‘waterfall' approach)

In your organization the approach to project management (i.e. the use
14* of specific knowledge, skills, tools and techniques to deliver something

fvalue t le) is:
of value to people) is approach)

Primarily focused on
user/customer

tisfaction ('lean’
satisfaction ('lean approaches (‘hybrid' project management

D2.1 Labour Market Needs Report

Holistic, i.e.
| don't know / | am
not familiar with Other:
these terms

combines some or I don't think my
all of the previous organization deals with

approach)

Please indicate whether and to what extend your organization uses the
following project management methodologies when implementing

projects/day-to-day operations:

15* Not at all To some extent Greatly

Project management methodology: principles, tools and techniques
used to plan, execute and manage projects.

I don't know /| am
not familiar with
these terms

Waterfall Methodology

Agile Methodology

Hybrid Methodology

Green PM Methodology

Scrum Methodology

Project Management Body of Knowledge (PMBOK)

Critical Path Method (CPM)

Critical Chain Project Management (CCPM)

Kanban Methodology

Extreme Programming (XP)

Lean Methodology

Six Sigma

PRINCE2

In your opinion, can a hybrid project manager, able to implement

planning effectively but also to adapt quickly to changes, be considered

16* Strongly agree Agree | don't know

a competitive resource for tourism businesses and public bodies
responsible for tourism policies?

Disagree Strongly disagree

Does your organisation include in its organizational chart an official job
position entitled “Project Manager”?

17* Yes No | don't know

Figure 10: Survey questions - Part 4
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D2.1 Labour Market Needs Report

Please indicate you agree with the following statement:

18* Strongly agree Agree | don't know Disagree Strongly disagree
"My project management skills are satisfactory." Sy a8 & & &Y &

19* Do you have any certification in project management? Yes No

20* Would you be interested in attending a free training course entitled Yes No

“Sustainable Hybrid Project Management for the Tourism Sector”?

| want to improve
| want to learn

It is free of charge | have spare time my existing ) Other:
something new
knowledge

21 If yes, please specify why:

E. Final communications

Thanks for your collaboration! If you wish to be kept informed of the progress of the project, please provide us with the data below, which will be treated in compliance with current privacy
regulations.

Name | |

Surname | |

Organization | |

Email | |
Figure 11: Survey questions - Part 5
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D2.1 Labour Market Needs Report

The most relevant changes thot the interviewee
observes in the world of tourism on a global scale -
What are the most important changes that you
observe in the world of tourism on a global scale?

Some examples:

Greater attention to sustai and ethical behavi
(less consumption, greater respect for local
populations, etc.)

Less propensity to travel (a phenomenon that could
persist)

Greater interest in alternative and less known
destinations (rural villages, trails, etc.)

Need for stronger cooperation and alliances to face the|
challenges of the global market and to improve
competitiveness

Development of digital experiences, automation and
new technologies

Other

Also in their own country - What is the state of
sustainable tourism in your country?

The discussion should also concern the region or
territory of the interviewee, where the perception of
changes is more direct

Which of these social sustainability actions should be
considered a priority?

The question aims to have 'points of view' not anly on
the workforce made up of migrants but also on the
issues of social sustainability in work

Youth employment promation, particularly for young
women

Measures that facilitate the transition of workers from
the informal to the formal economy

Integration of workers with disabilities in the tourism
labour force

Integration of migrants in the tourism labour force

Promoting a general environment of zero tolerance of
violence and harassment, including gender-based
violence

Ensure safety in the workplace

Ensure safety in the workplace

Ensure maternity protection

Other

Are you familiar with the term "regenerative tourism™?

The moderator should first know this type of tourism
and possibly explain it during/after the participants’
speeches

(Follow up question) Do you think it is a tourism
practice that will be increasingly successful in the
future? If so, what should a tourist destination do to
implement it?

The answers should be preparatory to the reasoning
that will be developed immediately after regarding the
skills and the function of the Hybrid Project Manager

Responsible behavior is typical of regenerative tourism
(for example, buying from local businesses and
establishments, helping clean up and restoring the
environment, collaborating on social projects that
need help). Do you think it would be useful to create a
professional regenerative tourism management
system?

Is the concept of sustainable tourism taught in regular
(higher) education programs, in vocational training
(VET) or in adult training in general?

Figure 12: Focus Groups/interviews and desk research questions - Part 1
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Sustainability,
skills, training in 8
the tourism

systems

10

11

12

13

14

15

16

Which institutions offer courses on sustainable tourism
{Universities, VET providers, adult training institutions,
private institutes/schools, etc)?

D2.1 Labour Market Needs Report

Does the provision of the training on sustainable
tourism incarperate creativity and entrepreneurship
skills {Designing and implementing customer-centred
projects by deploying Design Thinking, Essential
Entrepreneurial Skills for the Sustainable Hybrid
Project Manager or other)?

Does the provision of the training on sustainable
taurism incarporate digital skills (Online Management
Systems, Operating Systems Use skills, M5 Office,
Social Media h nent, Website I tor
other)?

Does the provision of the training on sustainable
tourism incarporate resilient skills such as Leadership,
Emaotional Intelligence, Adaptability, Flexibility and
Change Management, Communication and
Collaboration, Idea Pitching, Becoming an Independent
Learner, Inclusion and Diversity in the Warkplace?

These are questions that involve knowledge of the
tapics in question. Then the ressarcher will have ta
intraduce the topics with an explanation.

If the interviewee is of the apinion that training
projects of this type (even if not known directly) can
bring benefits to the tourism system of his country - Do
you believe that this type of projects can bring benefits
ta the tourism system of his country?

It is advisable that the reflections on the possible
benefits also concern the interviewee's territory (local
tourism system), with which they might have greater

confidence

If the current training system for the tourism sector is
considered by the interviewee to be adeguate for the
challenges of the market - Do you believe that the
current training system for the tourism sector is
adequate for the challenges of the market?

The reasons for a positive or negative response should
be explored

If the interviewee has opinions and suggestions
regarding troining paths that should be created or
implemented - What training methods and technigues
are mostly used and are suitable for tourism
professionals’ training?

The opinion may cancern higher education or
professional courses, university courses, or other

What would tourist places and destinations need today)
to improve inbound tourism?

The guestion should lead the interviewee to reflect on
the professional skills needed to develop tourist flows

What will be the most requested profiles in the
tourism sector in the next five years?

The interviewer can choose one of the following
profiles

Direct customer service/customer care

Commercial

Digital/IT

Operations

Data analytics

Leadership/

Administration/finance

What are the environmental issues that will condition
the future of our society?

The answer must indicate one of the following
possibilities

Promation of environmentally friendly activities and
products

Co-funded by
the European Union

Promotion of sustainable forms of transport (e.g.
public t)

Knowledge of climate change

Ability to minimize use and maximize energy and
water efficiency consumption

Ability to manage waste, wastewater, recycling and
composting

Conservation of biodiversity

Other

Figure 13: Focus Groups/Interviews and desk research questions - Part 2
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D2.1 Labour Market Needs Report

Which digital skills, amang the following, should be -
R R - The answer must indicate one of the following N B
17 implemented to improve the competitiveness of ossibilities Operating system use an computer programmng skills
tourism systems? P
Skills for implementing online safety procedure
Online marketing and communication skills
Desktop publishing skills (for designing brochures,
catalogues, ete.)
Website devel skills
Social media skills
Data analytics, busi ir i e, big data skills
Artificial Intelli e and robotics skills
The answer should make it clear whether the
respondent knows the project management sector and
18 What is the best approach that a project manager abowve all if, according to them, the "hybrid" approach
should have when performing their work? can generate greater effectiveness. Given the
specificity of the question, it is suggested that the
moderator/interviewer first delves into the topic
- N Traditional, i.e. based on the breakdown of project
The answer must indicate one of the following o . . "
I activities into linear sequential phases {'waterfall'
possibilities
approach)
Flexible and innovative, able to adapt quickly to
The Hybrid change with versatile strategies and targeted
Project interventions {'agile' approach)
Management
profile Primarily focused on user/customer satisfaction ('lean’
approach)
Holistic, i.e, combines some or all of the previous
approaches ('hybrid" approach)
Do you know who the Hybrid Project Manager is? And . y . .
19 Thi Il | lanati
what kind of work do they do? e guestion will probably require explanation
D k traini Uni it
o you ncm\.- any ~ reining coerses o m_vers V If the answer is positive, it is useful to take note of it
20 courses dealing with the subject of Hybrid Project R X .
for further information related to the project
Management?
What are the identified best practices in your country
71 regarding the abave-mentioned fields (offered
trainings, training methods, recognition
paths/gualification validation methods)?
Best
What are the best practices you may have identified at
22 |European level while implementing your research
regarding the abave-mentioned fields?
Final section 23 Do you have final thoughts to share? |

Glossary - Definiations

ative tourism rep ts a sustainable way of travelling and discovering new places. Its main goal is for
visitors to have a positive impact on their holiday destination, meaning that they leave it in a better condition
than how they found it. A concept that goes beyond "not damaging” the environment and that aims to actively
revitalise and regenerate it, resulting in a positive cycle of impacts on local communities and economies:
1 Regenerative Tourism sustainable regeneration. Concrete examples include farmers that together with tourism professionals restore
degraded lands (desert), local communities conserving pristine rainforest with ecolodges, or restoring
biodiversity by stopping livestock grazing and reintroducing wild animals.

Source: https://tinyurl.com/2dmrvx3y

Figure 14: Focus Groups/interviews and desk research questions - Part 3
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D2.1 Labour Market Needs Report

Tourism that takes full account of its current and future economic, social and environmental impacts,
addressing the needs of visitors, the industry, the environment and host communities.

2 Sustainable Tourism
Source: https://tinyurl.com/yz4d73z8
Hybrid project management blends the best elements of traditional and agile project management approaches
in order to deliver superior results. Hybrid project management refers to a combination of Agile (modern) and
3 Hybrid Project Management waterfall (traditional) methodologies.

Source: https://www.4pmti.com/learn/hybrid-project-management/

Design thinking is thinking about design or maybe even thinking before design. It's a process of watching
people work, learning how they live their lives, and finding solutions to the difficulties they face each day. The
next step is to gather up all that information, sort it, and look for patterns. Using those patterns, decide on a
4 Design Thinking plan of action, brainstorm ideas with diverse and multidisciplinary teams, make a model or prototype, and then

rework and tweak the invention until it does what it is supposed to.

Source: https://tinyurl.com/4pkbdk7m

Figure 15: Focus Groups/interviews and desk research questions - Part 4
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D2.1 Labour Market Needs Report

2023.03.14_WP2_T2.2_Methodological Introduction

Work Package 2
Labour Market Needs Analysis and Development of a New Job Profile

Methodological introduction

Objectives

«The main objectives of WP2 include the establishment of the Consultative Body of Experts (CBE),
the creation of 6 focus groups and the development of an effective process allowing the flow and
co-creation of applied knowledge between vocational education and training, higher education,
research, and the public and business sector, providing the opportunity for staff members of
organisations in the tourism sector to be involved into market-based research activities.
Moreover, it seeks to identify specificities and challenges in each country regarding the
sustainable tourism sector, by reaching and involving actively at least 300 stakeholders and to
identify existing models of best practices, approximately 10, for the development of innovative
hybrid project management, sustainable/green, ICT, creative, design thinking and soft skills
acquisition, assessment tools and best training practices in vocational and adult training. Lastly,
the ultimate objective of this WP is the development of a new Job Profile of the “Sustainable
Hybrid Project Manager” qualification for the Sustainable Tourism Sector, that will respond to the
skills and needs of the labour market».

Source: D1.1 Project Management Plan - WP1 - Project Management-Coordination and Reporting

WP2: Labour Market Needs Analysis and
Development of a New Job Profile

T2.2 Identification of
Labour Market Needs

T2.1. Establishment of the
Local Stakeholders’
Groups

T2.3. Development of the
new Job Profile Sustainable
Hybrid Project Manager
qualification for the
Sustainable Tourism
Sector

Figure 16: Methodological Introduction - Page 1
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D2.1 Labour Market Needs Report

2023.03.14_WP2_T2.2_Methodological Introduction

Description of the activities

The CBE will be composed of at least 12 experts in the fields of project
management, sustainable tourism, vocational education and training and
higher education.

TaskT2.1

The focus groups, one in each partner country, will be composed by 6
members, consisting of entrepreneurs, project and event managers,
trainers and educators of higher and vocational education.

«The aim of these two stakeholders’ groups will be: To assure that the identification of the best
practices in vocational and higher education and training in the fields of hybrid project
management, sustainability in tourist sector, digitalisation of the sector, resilience skills (soft skills)
education and training will be materialised, as well as the differences in each partner country
(T2.2); Support the skills' gap discovery in the tourist sector in the aforementioned fields (T2.2);
Validate the proposed new job profile “Sustainable Hybrid Project Manager” qualification for the
Sustainable Tourism Sector (T2.3); Test the proposed curriculum, training material, the Virtual
Learning Hub and the online training course (VOOC) (WP3, WP4); Disseminate the results of the
HyPro4ST project and further exploit its deliverables (WP6). SCN will lead this task with the
contribution of all partners except for TUVA».

Source: D1.1 Project Management Plan - WP1 - Project Management-Coordination and Reporting

About the CBE

It is advisable that each country identifies 2 subjects to be included in the Consultative Body of
Experts (CBE). They should be experts in the fields of project management, sustainable tourism,
vocational education and training and higher education. The purpose of its creation is to support
the project by providing their expertise on the outcomes of the WP2, WP3, WP4, and WP5.

About the focus groups

«The Focus Groups will be created with the participation of end-users appointed by the partners
with sector specific expertise. The purpose of the focus groups will be to contribute to the project
evaluation, review, and curricula development.

2
Figure 17: Methodological Introduction - Page 2
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2023.03.14_WP2_T2.2_Methodological Introduction

Focus groups feedback will be provided through questionnaires that will be filled in electronically.
Six (6) Focus Groups will be created, one in each partner country, consisting of 6 members».

Source: D1.1 Project Management Plan - WP1 - Project Management-Coordination and Reporting

Identify and summarise the best practices (approximately 10) deployed in

other vocational/academic training programmes on hybrid project

management, sustainability in the tourism sector, digitalisation, resilience

skills (soft skills) needed in the sector, as well as the best training
Task T2.2 methods for the delivery of the trainings

Conduct a Needs Analysis, using qualitative and desk research methods,
in order to map the skills’ gaps in the above-mentioned educational fields
and the labour needs of the tourism industry in each country and at
European level. At least 300 people, 50 per country, will be involved in
this process.

«The output will be a report, which will provide all the relevant information needed in order the
partnership, in cooperation with the associated partners, the CBE and the Focus Groups, to
develop a new job profile “Sustainable Hybrid Project Manager for the Sustainable Tourism
Sector”, which will be a new qualification standard for this profile and the training material for the
education of these project managers».

Source: D1.1 Project Management Plan - WP1 - Project Management-Coordination and Reporting

About the best practices

The 10 best practices will be identified through the focus groups and the desk research.
Indications on case studies can be acquired also through interviews, if deemed appropriate.

It is recommended that the 10 best practices cover various operational sectors of tourism:
entrepreneurial, DMO or similar, University and training, related to local communities, business
networks, in the digital, green and social sectors.

To harmonize the contributions, each partner country will be able to cite 2 to 4 examples.

About the Needs Analysis

The desk research is conducted first of all by analyzing some strategic documents of the main
international institutions and companies operating in the market research sector. The information
taken from the documents must be interpreted also taking into account the results of the
questionnaire and the focus groups, as well as the interviews if deemed appropriate.

3
Figure 18: Methodological Introduction - Page 3
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2023.03.14_WP2_T2.2_Methodological Introduction

The following documents were used for the preparation of the questionnaire and the outlines of
the focus group:

Burukina, O.A. (2019), Project Management in the Tourism Industry: the Basics of TMBOK, MIR
(Modernizatsiia. Innovatsii. Razvitie) = MIR (Modernization. Innovation. Research, 10(1): 26—
37

Deloitte (2022), 2022 Deloitte travel outlook. The winding path to recovery
URL https://www2.deloitte.com/us/en/pages/consumer-business/articles/travel-hospitality-
industry-outlook.html

International Labour Organization (ILO) (2022), The future of work in the tourism sector:
Sustainable and safe recovery and decent work in the context of the COVID-19 pandemic
URL https://www.ilo.org/sector/Resources/publications/WCMS_840403/lang--
en/index.htm

International Labour Organization (ILO) (2017), ILO guidelines on decent work and socially
responsible tourism
URL https://www.ilo.org/sector/activities/sectoral-meetings/WCMS_546337/lang--
en/index.htm

Lalmia, A., Fernandesb, G., Boudemagh Souada, S. (2021), A conceptual hybrid project
management model for construction projects, ScienceDirect: 921-930

Next Tourism Generation Alliance (NTG), European Commission (2020), Plan for Sectoral
Cooperation to Address Skills Needs in the Tourism Sector. Blueprint for Tourism Sectoral
Skills
URL https://nexttourismgeneration.eu/wp-content/uploads/2022/06/Final-Next-Tourism-
Generation-Blueprint-Report.pdf

Organization for Economic Cooperation and Development (OECD) (2021), Preparing the Tourism
Workforce for the Digital Future
URL https://www.oecd.org/publications/preparing-the-tourism-workforce-for-the-digital-
future-9258d999-en.htm

Organization for Economic Cooperation and Development (OECD) (2021), OECD Tourism Trends
and Policies 2022
URL https://www.oecd.org/cfe/tourism/oecd-tourism-trends-and-policies-20767773.htm

Organization for Economic Cooperation and Development (OECD) (2017), Better Use of Skills in
the Workplace. Why It Matters for Productivity and Local Jobs
URL https://www.oecd.org/publications/better-use-of-skills-in-the-workplace-
9789264281394-en.htm

Reiff, J., Schlegel, D. (2022), Hybrid project management — a systematic literature review,
International Journal of Information Systems and Project Management, 10(2):45-63
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Regerative Travel, CatchOn (2020), Regenerative Travel Principles for Hospitality. White Paper
URL https://www.regenerativetravel.com/principles-whitepaper/

World Tourism Organization (UNWTO) (2022), UNWTO World Tourism Barometer
URL https://www.e-unwto.org/loi/wtobarometereng

World Tourism Organization (UNWTO) (2021), Recommendations for the Transition to a Green
Travel and Tourism Economy
URL https://webunwto.s3.eu-west-1.amazonaws.com/s3fs-public/2021-05/210504-
Recommendations-for-the-Transition-to-a-Green-Travel-and-Tourism-Economy.pdf

World Tourism Organization (UNWTO) (2019), The Future of Work and Skills Development in
Tourism
URL https://www.e-unwto.org/doi/book/10.18111/9789284421213

Other documents will be consulted during the work to ensure alignment with the objectives.
These documents form the basis of knowledge and information for the development of the
survey. The questionnaire was in fact drawn up taking into account the problems highlighted by
each document analyzed.

Here are the steps: some key trends (excerpts from the documents) have been summarized in one
column; in the next column, the actions to take (excerpts from the documents) that the authors
consider particularly effective for adapting to trends have been highlighted; a third column
indicates the emerging themes considered crucial for defining the design of the questionnaire and
for conducting the interviews and focus groups.

General overview of trends and the labor market in the tourism sector

(excerpts from the main official documents)

AUTHOR DOCUMENT TITLE YEAR KEY TRENDS [ ACTIONS TO TAKE EMERGING THEMES

See the file “Questionnaire+focus groups_interviews_draft DATE”

In particular, the following sources were taken into account for the technical elaboration of the
questionnaire and questions to ask in focus groups:

European Centre for the Development of Vocational Training (CEDEFOP) (2016), The European skills and
jobs survey (ESJS);

European Commission, Eurostat (2017), Qualitative Methodologies for Questionnaire Assessment;
Next Tourism Generation Alliance (NTG) (2020), Skills Assessment Methodology;

World Tourism Organization (UNWTO) (2019), The Future of Work and Skills Development in Tourism.
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The topics covered by the questions and the content of the proposed answers have been
reworked taking inspiration from official documents. In addition to those listed above, the
following were consulted:

- i.e. for the question no. 1: UNWTO (2021), Recommendations for the Transition to a Green
Travel and Tourism Economy
URL https://webunwto.s3.eu-west-1.amazonaws.com/s3fs-public/2021-05/210504-
Recommendations-for-the-Transition-to-a-Green-Travel-and-Tourism-Economy.pdf

- i.e. for the question no. 2 reworked from McKinsey & Co. (2021), How companies capture the
value of sustainability: Survey findings
URL https://www.mckinsey.com/capabilities/sustainability/our-insights/how-companies-
capture-the-value-of-sustainability-survey-findings

- i.e. for the question no. 3: reworked from Sustainability for All, Regenerative Tourism:
Discovering the World Sustainability
URL https://www.activesustainability.com/sustainable-development/regenerative-
tourism/?_adin=02021864894

Questionnaires guidelines

Conduct a Needs Analysis in order to map the skills’ gaps in the educational

Purpose fields and the labour needs of the tourism industry in each country and at
European level

Number 50 questionnaires per country / region

Target interview Senior managers; human resource managers; company owners;

participants entrepreneurs; university professors; others.

The layout of the online questionnaire is organized using "smart branching"
to reduce complexity (Google form)

How to conduct CAWI (Computer Assisted Web Interviewing)

Findings and main results should be compiled into a comprehensive and
structured report

Format

Results

The questionnaire is structured as an exploratory test, and is used to collect and process
qualitative data. It includes 21 questions and should take no more than 10-15 minutes to
complete, which is considered moderately adequate time so as not to over-involve the
respondent. It is introduced by a brief explanation explaining the purpose of the survey and is
organized into four sections, each of which should provide information on specific topics:

Data of respondents

Sustainability, skills, training in the tourism systems

The Hybrid Project Management profile

B W =

Final communication

** %
. «
% *
* *
* o x
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The first section is used to briefly define the profile of the respondent.

The second section explores the perception that insiders have of sustainability, skills and training.
The propensity to manage issues relating to sustainability can be considered as a positive factor,
also in relation to the placement of a specific professional figure on the labour market. The section
also should provide an overview of professional needs in the tourism sector, with particular
attention to digital, green and training issues.

The fifth section is dedicated to Hybrid Project Management and aims to bring out useful
elements for defining the managerial profile analyzed by the project.

The last section allows you to retain the respondents for future developments of the project.

Round table discussion (focus group) guidelines

«An interviewing technique whereby respondents are interviewed in a group setting. It is used to
stimulate the respondents to talk freely, and to encourage the free expression of ideas or explore
attitudes and feelings about a subject. It is often used to explore the range or issues and
respondent reaction to subject matter in order to guide the design of a questionnaire».

Source: OECD (2007), Glossary of Statistical Terms

Purpose Conduct a Needs Analysis in order to map the skills’ gaps in the educational
fields and the labour needs of the tourism industry in each country and at
European level

1 Round Table Discussion (focus group) per country with 6 participants each,
divided as follows:

2 travel agents / tour operators / trade associations / network organisations
1 destination management organisations (local, regional, national)
Number 1 NGO/ not-for-profit organization
1 educational/training sector
1 digital company

The composition is indicative and can be modified according to the needs
of the partner/researcher

Target interview Senior managers; human resource managers; company Owners;

participants entrepreneurs; University professors, etc.

Duration Maximum 2 hours

Consent form Has to be signed by each participant

. The discussion should be recorded; in case participants do not want this,
Recording
notes should be taken
7
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Format Round Table Discussion conducted by a moderator, based on the interview
guide provided below

How to conduct Face-to-face or through online platforms

Results Findings and main results should be compiled into a comprehensive and
structured report

Round table (focus group) questions focuses on the three macro-topics, that we consider 'reading
keys' because, in our opinion, they allow a critical reading of the current trends (here indicated as
"sections"):

1. Sustainability, skills, training in the tourism systems
2. The Hybrid Project Management profile

3. Best practices

In here you will find information about the round table discussion that we need to conduct within
the scope of needs assessment:

Information about the aim and structure of the round table discussion

e Instruction of technical aspects such are recording, a brief info on round table discussion as
data collection methods

e Ashort, straightforward template for reporting the results

¢ Detailed structure of the round table discussion with topics and questions to prompt and
guide discussion.

For more information on conducting a focus group, please consult the document European
Commission, Eurostat (2017), Qualitative Methodologies for Questionnaire Assessment, URL
https://circabc.europa.eu/sd/a/7f617¢55-1b01-41a5-96a4-
966394f28b32/Methodological%20document%20-
%20qualitative%20methods%20for%20pretesting.pdf

Aim of the RT (FG) discussion

The aim of the RT is to gain insights into problems related to sustainability in tourism from many
different aspects, such as: markets trends and requests, etc.

Figure 23: Methodological Introduction - Page 8
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Structure of participants

Each participating country will hold 1 RT with 6 participants.

The target participants:

* Senior managers; human resource managers; company owners; entrepreneurs; University
professors, etc.,

* Participants should come from: 2 travel agents / tour operators / trade associations / network
organisations; 1 destination management organisations (local, regional, national); 1 NGO/ not-
for-profit organization; 1 educational/training sector; 1 digital company. But the composition is
indicative and can be modified according to the needs of the partner/researcher.

We have proposed to use a table for partners to use it as check box for their selection and
identification of the participants of the focus group:

v | oM
MANAGERS SURNAME OF /ASSOCIATION FUNCTION MAIN ACTIVITY LOCATION EMAIL
PARTICIPANTS !
Participant 1
Participant 2

Additionally, participants will be updated with News from the project. They can be actively
involved in all later stages of the project in line with their professional and/or personal interests.

Data recording

Records of the RT are strongly recommended. Mainly there are two different ways of keeping
records:

Recording on medium:

e Advantage: One can listen attentively and moderate the discussion.

¢ Disadvantage: Time-consuming post-processing

Taking notes:

* Advantage: Dialogue is more focused, written down information is more reduced, less time-
consuming post-processing

* Disadvantage: Requires high level of concentration in dialogue and logging; lost information can
only be reconstructed from memory

Figure 24: Methodological Introduction - Page 9
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We propose combination of both methods, pending participant consent for audio/video
recording.

Basic information on RT (FG) method

To the purpose of a targeted dialogue open questions should be used.

Open questions do not restrict the respondents in their answer on present alternatives. Open
questions are especially suitable for the survey of experiences, opinions, attitudes, persuasions
and values, if it is not likely that one can presume the answer. The respondents get the possibility
to make free associations and to elucidate their personal perspective. In the focus group,
moderators should predominantly ask open questions.

Taking up a Professional Stance on the Interviewee

The moderator should take up a respectful and empathic/assertive stance on the respondents and
listen to them with attention and interest. Moderator should conduct discussion in a such way
that all views are expressed, and all participants take part in discussion. He/she should avoid that a
discussion is dominated by one or few participants, prompting those more reserved to take an
active role in discussion.

About the questions

The outline of the questions is the one contained in the sheet entitled 'Focus groups_interv' of the
Excel file 'Questionnaire+focus group_interviews_draft DATE".

Interviews guidelines (optional)

The focus group is a qualitative survey tool that complements desk research. However, researchers
may decide to use the interview tool if:

- the focus group cannot be carried out in whole or in part;

- it is deemed useful to implement the research with interviews conducted with stakeholders,
opinion leaders, eminent individuals who cannot be invited to the focus group.

In this case the outline for the interviews is the same as for the focus groups. It will be the
responsibility of the interviewer to adapt the questions to the interlocutor.

Conduct a Needs Analysis in order to map the skills’ gaps in the educational
Purpose fields and the labour needs of the tourism industry in each country and at
European level

Number Not specified. It depends on the purpose of the interview

10
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Target interview

2 Stakeholders, opinion leaders, others
participants

Duration Around 30-45 minutes per interview
Consent form Has to be signed by each participant
. All interviews should be recorded; in case participants do not want this,
Recording
notes should be taken
Format Semi-structured interviews based on the interview guide provided below

Face-to-face/CAPI (Computer-Assisted Personal Interviews) or through

How to conduct .
online platforms

Findings and main results should be compiled into a comprehensive and

Results
structured report

As in the case of focus groups, in order to be optimally prepared for interviews, interviewers are
strongly advised to first study the project and its aims.

It is recommended to use semi-structured interviews. After having read, if possible, the
documents in the bibliography (see previous list) and other specialist publications, more in-depth
knowledge and new insights on the issues of skills transformation in tourism should be gathered.
Interviews allow new insights and ideas to emerge during the interview as a result of the answers
and elaborations of the interviewees. However, the insights gathered during the interviews still
need to be compared. It is therefore advisable to follow the summary indications provided below
and the outline of the questions contained in the specific Excel file (Questionnaire+focus
groups_interviews_draft DATE), which the interviewer can adapt to the context of the interview
and to the interview participants.

The interview is structured with an introduction and a closing of the activity, and the deepening of
some macro-topics. As in the case of the focus groups, the questions emphasise four macro-topics,
that we consider 'reading keys' because, in our opinion, they allow a critical reading of the current
trends (here indicated as "sections"):

2. Sustainability, skills, training in the tourism systems
3. The Hybrid Project Management profile

4. Best practices

The interviewer is strongly advised to use these indications and to focus the interviews on the
topics listed below in order to provide reliable and comparable qualitative data. At the same time,
it will be possible to allow flexibility and to follow lines of research that may deviate from the
indications when they offer the opportunity to identify new ways of seeing and understanding the
themes of the interview.

Open-ended questions can be asked to obtain long answers and questions where the answer is
brief and direct.

11
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Some ideas for interviews:

Introduction to the project

A.1. Background information for the interviewer:

The project “Sustainable Tourism Innovation Through Hybrid Project Management (HyPro4ST)” is
a three-year project co-funded by the European Union under the Erasmus+ Programme, KA2:
Cooperation Among Organizations and Institutions: Alliances for Innovation.

The project aims to:

. Develop a new job “Sustainable and Hybrid Project Manager” profile for the Sustainable

Tourism Sector

. Upskill professionals in sustainable, hybrid, digital, creative and entrepreneurship project
management.

. Helping alleviate the job losses, inequalities, and other risks.

. Build a talent pipeline that tourism sector can mine for future growth.

. Upscaling of VET and higher education trainers’ skills, to be able to adapt to the tourism

labour market needs.

This multi-stakeholder partnership, comprising of 17 partners from 6 European countries,
develops all the outputsin 7 EU languages, ensuring their cross-border transferability.

A.2. The outcome of this section:
The signed consent form

A.3. Content:
. Introduce yourself
. Explain the HyPro4ST project and the purpose of the interview (to map the skills’ gaps and

opportunities in the educational fields and the labour needs of the tourism industry), and
the use of the interview data (see above and in the file Excel)

. Point out the recording device and get the participant’s consent by letting him/her sign the
consent form

. If the interviewee does not wish the interview to be recorded, this wish has to be granted
and notes have to be taken instead.

Company/Institution and background information

12
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B.1. Background information for the interviewer:
A brief (anonymous) description of the company / association / organisation is important. It is also
relevant to know “who is talking”.

B.2. The outcome of this section:
A brief (anonymous) description of the interviewee and company/institution.

B.3. Possible guestions:
. Ask a few “warm-up” questions, such as the interviewee’s job title, responsibilities, time

with the company, education or background;

. Activities, products, and location of the company/institution;
. Number of employees, how long in business;
. Other relevant points.

Training

1.1. Background information for the interviewer:

The world of education should adapt to the changes affecting society, lifestyles and consumption
patterns, especially as regards tourism. The problem is whether University and professional
training is able to provide the skills necessary to manage these changes. It is important to have the
opinion of the interviewees on these topics because the training envisaged by the project can play
an important role in the placement of the new professional profile.

1.2. The outcome of this section:

Defining the current overview of the performance of the world of University and vocational
training in the tourism sector to understand if it is suitable for the challenges of the contemporary
age.

1.3 Possible questions:
For the trace of the questions, please refer to the appropriate sheet of the Excel file
(Questionnaire_draft DATE)

Tourism

13
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2.1. Background information for the interviewer:

Several megatrends are influencing the future of tourism. Technological innovations will continue
to impact tourism and change business models, jobs in tourism and tourist experiences. The
inclusion of more sustainable practices is also a major topic in the consumption, production, and
development of tourism. It is therefore important to know the interviewee's point of view on the
future of tourism and on his/her company/institution.

2.2, The outcome of this section:
An understanding of the respondent's ideas about tourism and the tourism industry in general and
your company in particular over the next five years.

2.3 Possible guestions:
For the trace of the questions, please refer to the appropriate sheet of the Excel file
(Questionnaire_draft DATE)

Skills

3.1. Background information for the interviewer:
Traditional training is no longer able to provide adequate skills to make both professional
qualifications and tourist destinations competitive. Changes in tourism practices are fast and
intense. Highly specialized skills, but at the same time transversal and flexible, seem to be the
most performing. Digital, environmental and social skills (personal skills, communication/cultural
skills, and diversity skills) have become strategic.

3.2. The outcome of this section:
Obtaining elements that make the "Sustainable and Hybrid Project Manager" profile effective and
performing.

3.3 Possible questions:

For the trace of the questions, please refer to the appropriate sheet of the Excel file
(Questionnaire_draft DATE)

Hybrid Tourism Management

4.1. Background information for the interviewer:

The commonly adopted project management approach is the traditional plan-driven model, which
sometimes is not the most appropriate approach to complex construction projects subject to
successive changes. A hybrid project management approach not only draws on traditional project
management approaches, but also on agile and lean ones, and the results are probably better.

14
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4.2. The outcome of this section:
Understanding if the market understands the concept of "Sustainable and Hybrid Project
Manager" and if this professional expertise can be placed effectively on the market.

4.3 Possible questions:
For the trace of the questions, please refer to the appropriate sheet of the Excel file
(Questionnaire_draft DATE)

Section C - End of the interview

If time permits, ask the interviewed if there is anything else, he/she would like to share.

It is also a good idea to ask if you can contact the interviewee later in case you have additional
questions.

Should participants wish to know more about the Next Tourism Generation Alliance project, they
can visit https://hyprodst-project.eu/. Please ask them if they are interested in collaborating on
other phases of the project.

15
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Desk Research Guidelines

Introduction

According to the project, the initial phases of the project include a quantitative analysis, a
qualitative analysis and a desk research.

Desk research -as well as for focus groups and interviews- deals mainly, but not exclusively,
with the qualitative aspects of the needs analysis, while the quantitative dimension is

explored through the data emerging from the questionnaires.

In our case, the research is an exploratory investigation, that is a study conducted when not much
is known about a particular phenomenon. In exploratory research, one typically seeks to identify
multiple possible links between variables (source: APA Dictionary of Psychology).

Desk research (often called "secondary research" or “secondary data analysis”) usually uses
secondary data, i.e. information previously collected and analyzed for other purposes.

Secondary data can originate from external sources (scientific articles, reports, publications of
research institutions, etc.) or from internal sources, as in the case of the information which, in our
project, will be acquired through the questionnaire and the focus groups.

The qualitative-quantitative analysis of the data will lead to a proposal of an exploratory nature
based on inductive reasoning. Inductive reasoning is the process of developing conclusions from
collected data by weaving them together with new information and transforming them into
theories. (see the questionnaire construction process).

This document should be used as an outline for developing research. The skills of each partner
make it possible to improve it, make it more efficient. So any additional contribution will be very
helpful.

Objectives

Desk research is a need analysis tool. The purpose of its use is to obtain information in order to
determine the tourism sector’s labour market needs.

The research must therefore be aimed at studying the new and changing needs of skills in the
workplace market. For this, it requires data collection and analysis at various levels:
macroeconomic, regional, local, sectoral, occupational and business level.

Research findings will then have to be transferred into policy and practice; consequently it is
important to identify examples of good practice which will enable partners to learn from each
other and address each other's challenges in the best possible way.

Figure 31: Desk research guidelines - Page 1
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Contents and structure (templates)

TAB. 1

Analysis of data

collected through
questionnaires

Sample description
(to be filled)

Synthetic general data:
sample composition, profile
of the interviewees, tools
used for the distribution of
the questionnaires, number of
questionnaires administered
and completed.

Survey results
(to be filled)
The description of the results can be made using a total of no
more than 1000 words. It is important to highlight the central
themes for each section, possibly using no more than three
keywords per section. Some hypotheses can be formulated.

About the value of
sustainability in tourism.

E.g. the importance that
tourism companies and
institutions give to
sustainability, the possibilities
of implementing
sustainability policies.

About the tourism labour
market, skills and trainings in
the tourism sector.

E.g. market needs,
developing sectors, emerging
profiles, skills in
sustainability, digitization and
soft skills

About the Hybrid Project
Management profile.

E.g. knowledge of the profile,
applied skills, specialist
training, placement
possibilities.

Final considerations.

Considerations on the
professional needs of the
tourism sector and on the
opportunities for the
technical profile identified by
the project.

Quali-quantitative analysis can be completed with descriptive statistics.

Primary (quantitative) research: the questionnaire

=~

Data collection through the questionnaire and

analysis of the results
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TAB. 2

Sample and method
description (to be filled)

Synthetic general data:
sample composition, profile
of the interviewees,
considerations about the
homogeneity or
heterogeneity of the group,
method of conducting the
focus group (e.g. semi
structured, with interview
guide), etc.

Analysis of data

collected through
focus groups

Survey results
(to be filled)
The description of the results can be made using a total of no
more than 1000 words. It is important to highlight the central
themes for each section, possibly using no more than three
keywords per section. Some hypotheses can be formulated.

About the value of
sustainability in tourism.

E.g. the importance that
tourism companies give to
sustainability, the possibilities
of implementing
sustainability policies.

About the tourism labour
market, skills and trainings in
the tourism sector.

E.g. market needs,
developing sectors, emerging
profiles, skills in
sustainability, digitization and
soft skills

About the Hybrid Project
Management profile.

E.g. knowledge of the profile,
applied skills, specialist
training, placement
possibilities.

Final considerations.

Considerations on the
professional needs of the
tourism sector and on the
opportunities for the
technical profile identified by
the project.

Quali-quantitative analysis can be completed with descriptive statistics.

Primary (quantitative) research: the focus groups

-
N

Data collection through the focus group and
analysis of the results

Figure 33: Desk research guidelines - Page 3
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TAB. 3
Type of source Territorial scale Type of document
Development
Governative/institutional plans, official
bodies statistics, technical

reports, etc.
Journals/articles, reference
books, public and private
research organizations, public
and private universities,
public and private

Professional and academic
institutions

Analysis of indirect

e supranational . . .
sources tional libraries, computerized
* nationa
ional databases, etc.
L] A .
el Project reports, baseline
* local

NGOs studies, project evaluations,
technical reports, etc.
Reports, working papers,
Research institutions economic/social data,
statistics, etc.

Presentation of studies and
Internet websites reports, online databases,
etc.

Other
References should be cited using the APA style citation method 7th ed. (documents will be listed at the
end of the report in the "References" section).

Secondary (qualitative) research: the desk research

Data collection through external sources and cross-
analysis of overall data

Content analysis and drafting of the report

Figure 34: Desk research guidelines - Page 4
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Content analysis

The content analysis takes into account the available texts, sources and their reliability. In fact,

content analysis is a research technique for making replicable and valid inferences from texts (or other
meaningful matter) to the contexts of their use. [...] As a research technique, content analysis provides new
insights, increases a researcher's understanding of particular phenomena, or informs practical actions
(Krippendorff, 2004, p. 18).

Context
as Conceived by Content Analysts

Até;erO&p - = = IDferences .

. toResearch - -

*. Question ,* 1
Content Analysis

1

Fig. 1 - Content Analysis: Answering Questions Concerning a Context of Texts
Source: Krippendorff, 2004, p. 82

One of the main desk analysis activities is therefore represented by the consultation and

analysis of texts deemed useful for achieving the objectives (obtaining information in order to

determine the needs of the labor market in the tourism sector). Consequently, for this purposes,

documents from scientific and/or reliable sources may be used.

For the analysis of the texts, it is suggested to follow the scheme prepared for the questionnaire,

where the following steps were followed (see ‘Methodological introductions’):

- some key trends (excerpts from the documents) have been summarized in one section
[column];

- in the next section [column], the actions to take (excerpts from the documents) that the
authors consider particularly effective for adapting to trends have been highlighted;

- a third section [column] indicates the emerging themes considered crucial for defining the
design of the questionnaire and for conducting the interviews and focus groups.

A fourth containing final considerations of the researcher can be added to the three previous

sections.

The choice to condense the information drawn from the sources into 'topic areas of analysis'

can facilitate the conduct of desk research:

[...] extended meaning units must be condensed. This entails that the number of words is reduced without
losing content of the unit [...]. The depth of the meaning units determines the level at which the analysis can
be performed. This process of condensation is often needed when data are based on interviews and when
latent content analysis [an interpretive level in which the researcher seeks to find the underlying meaning of
the text] is to be carried out (Bengtsson, 2016, p. 10).

Figure 35: Desk research guidelines - Page 5
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TAB 4

Topic Areas of Analysis

(to be filled)

Source Key trends Actions to take Emerging themes Final considerations

- About the value of sustainability in
tourism

- About the tourism labour market, skills

Dy A s e 2
ocument and trainings in the tourism sector
About the Hybrid Project Management
profile
About the value of sustainability
About the tourism labour market, skills
Document N

and trainings in the tourism sector.

About the Hybrid Project Management
profile

Text length within each topic area of analysis should not exceed 200 words.

Figure 36: Desk research guidelines - Page 6

Page 108 of 359

St Co-funded by Eras.muts Plus Progra.mrr)e, KA 2:‘ Cooperation Amqng
£ s . Organizations and Institutions: Alliances for Innovation
" the European Union

101056300-HyPro4ST-ERASMUS-EDU-2021-PI-ALL-INNO



D2.1 Labour Market Needs Report

2023.03.14_Desk Research Guidelines

The four topics (key trends, actions to take, emerging themes and final considerations) should be
cross-referenced with the three macro-topics, that we consider 'reading keys' because, in our
opinion, they allow a critical reading of the current trends: 2) the value of sustainability in tourism,
3) the tourism labour market, skills and trainings in the tourism sector, 4) the Hybrid Project
Manager profile (see. ‘Methodological Introduction’ and questionnaire).

The compilation of table 4 (template) must be carried out taking into account table 3, which
specifically concerns the consultation and analysis of documents. Table 4, in fact, will report in the
column named ‘source’ the titles of the documents cited in table 3.

The previous one is a scheme for synthesizing the research material and to bring out
homogeneous and comparable topics. Researchers can enrich the material with additional
elements as in a "palimpsest": but it is essential that the basic structure is the same for each
partner. A more detailed commentary may be added to the templates, the length of which should
not exceed 1000 words.

We report below some in-depth arguments as an outline and the respective links to the websites.

. Within the heading ‘About the value of sustainability in tourism’ the following topics could
be analysed:

The tourism industry and destinations approach to sustainability

Some sources as an example:

https://etc-
corporate.org/uploads/2021/09/ETC_SUSTAINABLE_TOURISM_HANDBOOK_vs6_FINAL.pdf
https://www.e-unwto.org/doi/pdf/10.18111/9789284415496
https://wttc.org/Portals/0/Documents/Reports/2022/WTTCxICF-Enhancing_Resilience-
Sustainable_Destinations.pdf?ver=2022-06-13-213556-557

New sustainable models of tourism consumption

Some sources as an example:
https://webunwto.s3.eu-west-1.amazonaws.com/s3fs-public/2020-09/Experiences-from-pilot-
studies-in-Measuring-the-Sustainability-of-Tourism.pdf
https://forumnatura.org/wp-content/uploads/2021/07/SustainableTravellndex-v0.3.pdf
https://www.tandfonline.com/doi/full/10.1080/15022250.2021.1984986

. Within the heading ‘About the tourism labour market, skills and trainings in the tourism
sector’ the following topics could be analysed:

Existing and Future Strategies and their impact on education and vet systems

https://cor.europa.eu/en/engage/studies/Documents/Service%20sector%20re-orientation-
%20transferring%20skills%20from%20the%20tourism%20sector/CoR_Skills-tourism_study-N.pdf
https://www.eca.europa.eu/lists/ecadocuments/sr21_27/sr_eu-invest-tourism_en.pdf

Figure 37: Desk research guidelines - Page 7
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. For the 'Hybrid Project Manager profile' item, please refer to the existing scientific
literature on Project Management

These are research ideas that can be implemented by the modules to be included in the
curriculum proposed on page. 66 of the Application Form.

. The desk research can be contextualized by taking into consideration the tourism macro-
environment, its evolution and future developments. In this case the following topics could
be analysed:

Technology trends in the travel industry and their impact on the development of Human
Resources

Some sources as an example:
https://www.techtarget.com/whatis/feature/6-technology-trends-in-the-travel-industry
https://link.springer.com/chapter/10.1007/978-3-030-65785-7_34
https://webunwto.s3.eu-west-1.amazonaws.com/s3fs-public/2021-06/travel-and-tourism-tech-
startup-ecosystem-and-investment-landscape.pdf
https://documentsl.worldbank.org/curated/en/724941581621885483/pdf/Digital-Platforms-and-
the-Demand-for-International-Tourism-Services.pdf
https://www.intelligentcitieschallenge.eu/sites/default/files/2019-09/EA-04-19-483-EN-N.pdf

Destination Management methodologies

Some sources as an example:
https://www.unwto.org/global/publication/practical-guide-tourism-destination-management
https://op.europa.eu/it/publication-detail/-/publication/4b90d965-eff8-11e5-8529-
0laa75ed71al/language-en
https://smarttourismdestinations.eu/wp-content/uploads/2022/07/Smart-Tourism-
Destinations_EU-guide_v1_EN.pdf

Opportunities and Obstacles in the Global Tourism Industry

Some sources as an example:

https://www.unwto.org/tourism-in-2030-agenda
https://documentsl.worldbank.org/curated/en/558121506324624240/pdf/119954-WP-PUBLIC-
SustainableTourismDevelopment.pdf

https://go.euromonitor.com/white-paper-EC-2023-Top-10-Global-Consumer-Trends-
EN.html?utm_source=whitepaper&utm_medium=website&utm_campaign=CT_23_01_17_WP_To
p_10 GCT 2023 EN&utm_content=GCT23

Figure 38: Desk research guidelines - Page 8
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Best practices

Table 4 can also be used to cite best practices that, which, as indicated by the project, will be
approximately 10, for the development of innovative hybrid project management,
sustainable/green, ICT, creative, design thinking and soft skills acquisition, assessment tools and
best training practices in vocational and adult training. To harmonize the contributions, each
partner country will be able to cite 2 to 4 examples.

What should emerge from desk research

- The needs of the tourism market regarding skills similar to the Hybrid Project Manager (HPM)

- The awareness, by the tourism market, of the HPM profile

- The professional requirements that would be appreciated by the tourist market with regard to
the HPM

- The existence of specialist training courses dedicated to this managerial profile

- Placement opportunities

- From 2 to 4 best practices

As a survey tool, the questions proposed for the focus groups can be used.
(see also 2023.03.14_WP2_T2.2_Questionnaire_focus groups_interviews_final)

References

Bengtsson, M. (2016), How to plan and perform a qualitative study using content analysis,
NursingPlus Open, 8-14

Krippendorff, K. (2004), Content Analysis. An Introduction to Its Methodology. Thousand QOaks,
London, New Dehli: SAGE Publications
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All rights reserved. Reproduction is authorised provided the source is acknowledged.

Funded by the European Union. Views and opinions expressed are however those of the
author(s) only and do not necessarily reflect those of the European Union or the European
Education and Culture Executive Agency (EACEA). Neither the European Union nor the EACEA
can be held responsible for them.

Disclaimer

The information, documentation and figures in this deliverable are written by the HyPro4ST
project consortium under EC grant agreement 101056300 and do not necessarily reflect the
views of the European Commission. The European Commission is not liable for any use that
may be made of the information contained herein.

This deliverable contains original unpublished work except where clearly indicated otherwise.
Acknowledgement of previously published material and of the work of others has been made
through appropriate citation, quotation, or both. Reproduction is authorised provided the
source is acknowledged.

Any dissemination of results reflects only the author's view, and the European Commission
is not responsible for any use that may be made of the information it contains. The sole
responsibility for the content of this publication lies with the authors.

Copyright message (only for public reports)

This report, if not confidential, is licensed under a Creative Commons Attribution 4.0
International License (CC BY 4.0); a copy is available here.
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1. Executive Summary

This summary should be prepared at the end, after the report has been completed, and it
should provide an overall description of the purpose and objectives of the report, a brief
overview of the data collection methods, and a brief presentation of the main findings.

Length: 100-200 words

2. Introduction

In this section, a general introduction to the report needs to be given, outlining the main scope
of the project and the general objectives that the report addresses.

Length: 100-200 words

3. Methodology

It is suggested to also follow the indications contained in the Desk Research Guidelines.

4. Results and Discussion

4.1 Primary (quantitative) research: The Questionnaire
This section should include:

e Some technical information regarding the survey: sample composition, profile of the
interviewees, tools used for the distribution of the questionnaires, number of
questionnaires administered and complete.

e Theresults of the survey, possibly broken down into two subsections: one, more general,
concerning the tourism macro-environment (sustainability, skills, training in the tourism
systems), and another focused on the questions concerning the profile of the Hybrid
Project Management.

4.2 Primary (qualitative) research: The Focus Group / The Interviews
This section should include:

e Some technical information regarding the focus group: profile of the interviewees,
considerations about the homogeneity or heterogeneity of the group, method of
conducting the focus group (e.g. semi structured, with interview guide), etc.

Page 4 of 5
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e Theresults of the survey, possibly broken down into two subsections: one, more general,
concerning the tourism macro-environment (sustainability, skills, training in the tourism
systems), and another focused on the questions concerning the profile of the Hybrid
Project Management.

Length: 300-400 words and descriptive statistics (the use of keywords is recommended).

4.3 Secondary (qualitative) research: The Desk Research
This section should include:

e Some technical information regarding the desktop research: type of source, territorial
scale, type of document, etc.

e The results of the desk research: for the contents of this sub-section, please refer to
Desk Research Guidelines.

e 2 to 4 best practices, paying attention to: describe the case study, analyze the main
aspects that connect it to the topic of interest, illustrate the conclusions.

References should be cited using the APA style citation method 7" ed. (documents will be listed
at the end of the report in the "References" section).

Length: 1500-2000 words (the use of keywords is recommended).

5. Conclusions and Recommendations

This section contains the overall interpretation of the results. It is a matter of giving a general
look at the results of the qualitative-quantitative survey and drawing some conclusive evidence.

Technical-scientific recommendations should also be included in the section, i.e. the actions
that it is suggested to develop taking into account the aims envisaged by the project.

Length: 1000 words

6. References

Please mention your references and bibliography used for the Report using APA Style.
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Annex B. Online Survey

6/11/23, 1:20 PM HyPro4ST - Labour Market Needs Questionnaire

HyPro4ST - Labour Market Needs Questionnaire

This survey is launched as the first consultation activity of the project “ inable Tourism ion Through Hybrid Project
Management (HyPro4ST)", a three-year project co-funded by the European Union under the Erasmus+ Programme, KA2: Cooperation
Among Organizations and Institutions: Alliances for Innovation.

The project aims to develop a new job “Sustainable and Hybrid Project Manager” profile for the Sustainable Tourism Sector and
upskill professionals in sustainable, hybrid, digital, creative and entrepreneurship project management. The answers to this survey
will help us determine the profile of the new Manager and make his/her placement on the labour market more effective.

The survey takes about 10 minutes. Responses will be treated anonymously and the results will be used for research purposes
only.

* Indicates required question

1. Please indicate the sector in which you work: *

Mark only one oval.

() Private sector (including trade associations)
() public sector

“’":\r" NGO/ Not-for-profit organization

() Educational

() Other:

2. Which of the following describes best your current job/role? *

Mark only one oval.

() Project manager
() Travel agency manager
‘:‘ Destination manager
() Tour organiser

) Travel consultant
‘:‘ Tour operator
() Entrepreneur

D Corporate Social Responsibility Manager

() office Administrator/Support

() Professional in the Accommodation/Hospitality Industry
) Professional in the Creative and Entertainment Activities

() Professional in the Transportation Industry

() Professional in the Food & Beverage Industry (serving tourism)

() Professional in the Business Support Services (accountant, marketer, business consultant etc.)

() student

() Adult Trainer

) Vocational Education and Training Provider

[@D) Higher Education Professor

(") Other:

https://docs.google.com/forms/d/1rW6e8JvDTte2uMTUB1nSNincFUXMDjWOHgBG4S8lo0s/edit 113

Figure 45: Labour Market Needs Online Questionnaire - Page 1
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6/11/23, 1:20 PM HyPro4ST - Labour Market Needs Questionnaire
3. Age group: *
Mark only one oval.

()18-24
( )25-34
( )35-49
( )50-64

( )e5-74
)75+

4.  Gender: *
Mark only one oval.

—
() Female
) Male

—

() Transmale
N

() Transfemale

() Nonconforming

() Decline to answer

() other:

5. 1. What concrete actions should your organization implement to make tourism practices more sustainable? *
Please choose up to 3 answers (max).

] Biodiversity conservation actions (e.g. better management of scarce natural resources)

|| Actions to tackle/mitigate climate change (e.g. improve the energy efficiency)

|| Actions to develop the circular economy (e.g. prioritize sustainable food approaches for circularity)
|| Actions to improve governance and finance (e.g. steer recovery funds towards tourism)

|| Actions to improve people's well-being and health (e.g. connect hygiene with sustainability)

D Actions to promote social inclusion (e.g. support and involve vulnerable groups)

[ | other:

6. 2. What do you think are the reasons why your organization address or could address sustainability issues? *

Please choose up to 3 answers (max).

U Align with our goals, mission and values

[ | Meets consumer/customer expectations

|| Attract, motivate and retain employees

] Develop new growth opportunities

D Response to competitive pressure

J Improve operational efficiency

[ | Build, maintain or improve corporate reputation
D Comply with regulatory requirements

[ | other:

https://docs.google.com/forms/d/1rW6e8JvDTte2uMTU61nSNincFUXMDjWOHgBG4S8lo0s/edit 2/13

Figure 46: Labour Market Needs Online Questionnaire - Page 2
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7. 3. Which of the following social sustainability actions should be considered a priority? *
Multiple answers are allowed.

[ | Promotion of youth employment, particularly for young women

|| Measures that facilitate the transition of workers from the informal to the formal economy

|| Inclusion of workers with disabilities in the tourism labour force

] Integration of migrants in the tourism labour force

|| Promotion of a general environment of zero tolerance of violence and harassment, including gender-based violence
D Ensure safety in the workplace

D Ensure maternity protection

[ other:

8. 4. Which of the following actions/measures should be implemented to revitalize the tourism sector? *
Multiple answers are allowed.

|| Green transition

| Safeguard of the health of residents and visitors

| Digital transition and smart technologies (e.g. open data)
[ | skills, education and training

T\ Public administration and governance

U Competitiveness

[ | Financial sector and access to finance

\ ‘ Involvement of local communities

[ ] other:

9. 5. Which of the following skills and abilities are the most important for people who want to work in the tourism sector? *
Multiple answers are allowed.

D Focus on the client

O Technological and digital capabilities
| Creativity and innovation

| Flexibility and adaptability

O Ability to work in a team

[ | commitment to work

[ "] other:

10. 6. Which of the following environmental skills should be implemented to improve the competitiveness of tourism *
systems?

Multiple answers are allowed.

[ | Promotion of environmentally friendly activities and products

[ Promotion of sustainable forms of transport (e.g. public transport)

[ ] Knowledge of climate change

U Ability to minimize use and maximize energy and water efficiency consumption
] Ability to manage waste, waste water, recycling and composting

u Conservation of biodiversity

|| other:
https://docs.google.com/forms/d/1r\W6e8JvDTte2uMTUB 1nSNincFUXMDjWOHgBG4S8lo0s/edit 3/13
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11. 7. Which of the following digital skills should be implemented to improve the competitiveness of tourism systems? *

Multiple answers are allowed.

O Operating system usage and computer programming skills

[ skills for implementing online safety procedures

D Online marketing and communication skills

O Desktop publishing skills (for designing brochures, catalogues, etc.)
|| website development skills

|| social media skills

[ I pata analytics, business intelligence, big data skills

[ ] Artificial intelligence and robotics skills

|| other:

12. 8. In which of the following areas of entrepreneurship would you like to improve your skills? *
Multiple answers are allowed.

[l Creativity and innovation

O Design thinking methodology for developing customer-centred products/services/experiences
|| Business strategy development

|| Business model development

‘ \ Branding strategy development

[ \ Marketing strategy development

] Corporate social responsibility

|| other:

13. 9. Which of the following soft skills do you think you need to improve? *

Multiple answers are allowed.

D Critical thinking

| Exploratory thinking

|| change management

|| Flexibility/Adaptability

[ Emotional intelligence

T\ Leadership

[ | communication

[ idea pitching (the art of presenting)
[ | collaboration

U Networking

] Learning how to learn

] Promoting Diversity, Equity and Inclusion (DEI) in the workplace
|| customer service

[ ] other:

https://docs.google.com/forms/d/1rW6e8JvDTte2uMTUB1nSNincFUXMDjWOHgBG4S8lo0s/edit 4/13

Figure 48: Labour Market Needs Online Questionnaire - Page 4
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14.  10. What is the most effective form for training a tourism professional? *

Mark only one oval.

() Through face-to-face training

(D) Through online training

) Through tutors at work
p

\) Learning-by-doing

() other:

15.  11. Which of the following practices do you use to perform your daily tasks? *

Multiple answers are allowed.

D Project management platforms (e.g. MS Project, Basecamp, Jira etc)

[l Specific project management templates (e.g. project charter, stakeholders register, status report, meeting agenda/minutes
etc.)

O Key performance indicators for measuring quality, impact and success
D I do not implement any of these practices

[ ] other:

https://docs.google.com/forms/d/1rW6e8JvDTte2uMTUB1nSNincFUXMDjWOHgBG4S8lo0s/edit 5/13

Figure 49: Labour Market Needs Online Questionnaire - Page 5
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6/11/23, 1:20 PM HyPro4ST - Labour Market Needs Questionnaire

16. 12. Please indicate the extent to which you use the following processes to implement your projects and/or perform ~ *
your daily tasks.

| don't
know /
| am
To
Not at not
some  Greatly .
all familiar
extent )
with
these

terms

Project

Integration

Management

(coordinating all

elements of a @) (@) D)
project, including

tasks, resources,

stakeholders

and deliverables)

Project Scope

Management

(defines and

outlines all of

the work that is — — — —
included withina
project, including

objectives, tasks,

outputs and

deadlines)

Project Time

Management

(processes

required for the (@) o O
on-time

completion of

the project)

Project Cost

Management

(processes

involved in

planning, - (@) ) )
estimating,

budgeting and

controlling

costs)

Project Risk
Management
(the process of
identifying,
analyzing and
responding to
any risks that
arise)

Project Quality O ) - )
Management

(the process of

continually

measuring the

quality of all

activities and

https://docs.google.com/forms/d/1r'W6e8JvD Tte2uMTU61nSNincFUXMDjWOHgBG4S8lo0s/edit 613

Figure 50: Labour Market Needs Online Questionnaire - Page 6
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6/11/23, 1:20 PM HyPro4ST - Labour Market Needs Questionnaire

taking corrective
actions to
achieve the
desired quality)

Project

Procurement

Management

(processes

required to

purchase or

acquire the ' ) 'S S
products, g
services or

results needed

from outside the

project team)

Project Human

Resource

Management

(includes the

organization and

management of ) @) D) G
the project team k o

- assigning

roles and

responsibilities)

Project
Communications
Management
(processes
required to
ensure timely
and appropriate
generation, o .
collection, (- - - )
distribution,

storage, retrieval

and ultimate

disposal of

project

information)

https://docs.google.com/forms/d/1rW6e8JvDTte2uMTUB1nSNincFUXMDjWOHgBG4S8lo0s/edit 713

Figure 51: Labour Market Needs Online Questionnaire - Page 7
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6/11/23, 1:20 PM HyPro4ST - Labour Market Needs Questionnaire

17. 13. Do you think it is more beneficial for a tourism business to be flexible, manage change and follow the market than *
to apply medium-long term planning?
1 = Strongly Agree, 2 = Agree, 3 = | don't know, 4 = Disagree, 5 = Strongly Disagree

Strongly Agree

Strongly Disagree

18.  14. In your organization the approach to project management (i.e. the use of specific knowledge, skills, tools and
techniques to deliver something of value to people) is:

Mark only one oval.

() Traditional, i.e. based on the breakdown of project activities into linear sequential phases (‘waterfall' approach)

() Flexible and innovative, able to adapt quickly to change with versatile strategies and targeted interventions (‘agile
approach)

(@D) Primarily focused on user/customer satisfaction (lean’ approach)

_ Holistic, i.e. combines some or all of the previous approaches (‘hybrid' approach)

) I don't think my organization deals with project management
(1 don't know /1 am not familiar with these terms

() Other:

https://docs.google.com/forms/d/1rW6e8JvDTte2uMTUB1nSNincFUXMDjWOHgBG4S8lo0s/edit 8/13

Figure 52: Labour Market Needs Online Questionnaire - Page 8
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6/11/23, 1:20 PM HyPro4ST - Labour Market Needs Questionnaire

19. 15. Please indicate whether and to what extend your organization uses the following project management *
methodologies when implementing projects/day-to-day operations:

Project management methodology: principles, tools and techniques used to plan, execute and manage projects.

| don't
know /
|
To am

Not at not
some  Greatly =
all familiar

extent
with

these
terms

Waterfall —_ — -
Methodology — —

Agile — —_
Methodology —

Hybrid
Methodology

Green PM
Methodology

Scrum — S — ~—
Methodology S g

Project

Management

Body of O O
Knowledge

(PMBOK)

Critical Path
Method o O O (@)
(cPM)

Critical Chain

Project —_ —_ — —
Management ‘ - ‘ ‘
(ccPm)

Kanban -
Methodology -

Extreme
Programming () (@)
(XP)

Lean ) —
Methodology — — —

Six Sigma

PRojects In
Controlled
Environment
Version 2
(PRINCE2)

https://docs.google.com/forms/d/1rW6e8JvDTte2uMTUB1nSNincFUXMDjWOHgBG4S8lo0s/edit 9/13

Figure 53: Labour Market Needs Online Questionnaire - Page 9
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6/11/23, 1:20 PM HyPro4ST - Labour Market Needs Questionnaire

20. 16. Inyour opinion, can a hybrid project manager, able to implement planning effectively but also to adapt quicklyto ~ *
changes, be considered a competitive resource for tourism businesses and public bodies responsible for tourism
policies?

1 = Strongly Agree, 2 = Agree, 3 = | don't know, 4 = Disagree, 5 = Strongly Disagree

Strongly Agree

Strongly Disagree

21. 17. Does your organisation include in its organizational chart an official job position entitled “Project Manager”? *

Mark only one oval.

CYes

) No

() 1don't know

22. 18.Please indicate you agree with the following statement: *
"My project management skills are satisfactory.”
1 = Strongly Agree, 2 = Agree, 3 = | don't know, 4 = Disagree, 5 = Strongly Disagree

Strongly Agree

Strongly Disagree

https://docs.google.com/forms/d/1rW6e8JvDTte2uMTUB1nSNincFUXMDjWOHgBG4S8lo0s/edit 10/13

Figure 54: Labour Market Needs Online Questionnaire - Page 10
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6/11/23, 1:20 PM HyPro4ST - Labour Market Needs Questionnaire
23. 19. Do you have any certification in project management? *
Mark only one oval.

() Yes

—
(__JNo

24. 20. Would you be interested in attending a free training course entitled “Sustainable Hybrid Project Management for ~ *
the Tourism Sector"?

Mark only one oval.
) Yes

-

) No

25. If yes, please specify why:
Mark only one oval.
D ltis free of charge
(C_Dlihave spare time
()1 want to improve my existing knowledge
C:‘ I want to learn something new

() Other:

Thank you for your collaboration!

Please also provide us with the information requested below. Your persenal information will only be used for the purposes of the
survey (to check the validity of the questionnaires) and the project. They will not be published or used to track your responses under
any circumstances.

Your data will be treated in compliance with current privacy regulations.

26. Name
27. Surname
28. Organization

29. Email *

https://docs.google.com/forms/d/1rW6e8JvDTte2uMTUB1nSNincFUXMDjWOHgBG4S8lo0s/edit 11/13

Figure 55: Labour Market Needs Online Questionnaire - Page 11
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6/11/23, 1:20 PM HyPro4ST - Labour Market Needs Questionnaire

30. Iwish to be informed about the progress of the project and | consent to the use of my personal data to receive *
informative emails about it.

Mark only one oval.

o

L JYes

_ JNo

31. Iconsent to have the information stated above used by the HyPro4ST project partners solely for meeting the purposes *
of this survey.

If you wish to withdraw your consent, please send us a declaration email to hypro4st@sustainable-city.gr.

\ \ Yes, | consent.

Funded by the European Union. Views and opinions expressed are however those of the author(s) only and do not necessarily
reflect those of the European Union or the European Education and Culture Executive Agency (EACEA). Neither the European
Union nor EACEA can be held responsible for them.

:***** Co-funded by
LA the European Union

This content is neither created nor endorsed by Google

Google Forms

https://docs.google.com/forms/d/1rW6e8JvDTte2uMTUB1nSNincFUXMDjWOHgBG4S8lo0s/edit 12/13

Figure 56: Labour Market Needs Online Questionnaire - Page 12
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D2.1 Labour Market Needs Report

1. Executive Summary

This report presents the main conclusions of activity T2.2, i.e., the identification of labour
market needs, for Croatia. It is based on primary and secondary data collected through desk
research (including government/institutional bodies, professional and academic institutions,
NGOs, research institutions, and other relevant internet sources), expert focus groups and
online questionnaires (including various tourism and project management stakeholders). The
main findings indicate that there is an urgent need for human resource development in the
tourism industry due to a lack of certain competencies, especially soft skills and digital literacy.
In addition, while several project management programs were identified, they do not focus on
linking project management practices to sustainable tourism and hybrid project management.
Therefore, it is important to train project managers to become multidisciplinary experts who
are able to collaborate with various stakeholders in the development of sustainable tourism.
Furthermore, the results suggest that there is a lack of quality digital/hybrid learning tools
needed to improve the quality of the education system in Croatia.

2. Introduction

Current project management is mostly concerned with the business and technical aspects of
the tasks at hand, but not with sustainable tourism. To address this gap, the HyPro4ST project
aims to achieve positive social and sustainable impacts on the tourism sector by developing a
new job profile of sustainable and hybrid project manager for the sustainable tourism sector.
Current project management professionals will thus be further trained to better respond to the
needs of sustainable tourism. To achieve this goal, Work Package 2 will identify labour market
needs for each partner country (T2.2). This report for Croatia includes the results of primary
quantitative research (questionnaire, Section 3.1), primary qualitative research (focus group /
interviews; Section 3.2), and secondary (qualitative) research (desk research; Section 3.3)
conducted in April 2023. Based on the results of the qualitative and quantitative research,
conclusions and recommendations for future work are provided.

3. Methodology

The methodology followed was the one proposed by the consortium (as mentioned in the
guidelines given).

4. Results and Discussion
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D2.1 Labour Market Needs Report

4.1 Primary (quantitative) research: The Questionnaire
Sample description

The target population included tourism stakeholder from all 21 Croatian counties. Tourism
stakeholders included tourist board representatives (23%), managers and entrepreneurs in the
catering and accommodation sector (19%), and other tourism-related relevant stakeholders like
tourism study students (9%), higher education professors (10%), and project managers (7%).
Most of the responders were between 35 and 49 years of age (55%) and were employed in
either the public (41%) or private sector (35%). There were predominantly more female
responders (70%) compared to male responders. A minimum sample size of 50 responders per
county was set; however, a total of 69 responses were obtained. The data was collected through
an online questionnaire using the Google form option.

Sustainability, skills, and training in the tourism systems

To achieve sustainability, responders believed that their organisation should implement action
to develop the circular economy (62%), followed by implementation of actions that
tackle/mitigate climate change (57%), and actions that aim at the conservation of biodiversity
(55%) (Table 1). The reasons why they thought that their organization is suitable to address
those sustainability issues were mostly related to the fact that they were aligned with their
goals, mission and values (62%), however, they also believed that they were responsible for the
development of the new growth opportunities (55%) and that they also met
consumer/customer expectations (48%) (Table 2). The three most important social
sustainability actions that should have been considered as a priority for their organisation were
the promotion of youth employment, particularly for young women (59%), safety insurance in
the workplace (58%) and promotion of a general environment of zero tolerance of violence and
harassment, including gender-based violence (54%) (Table 3). To accomplish revitalization of
the tourism sector, the responders believed that green transition (71%), and focus on skills,
education and training (65%) as well as the involvement of local communities (65%) should be
implemented (Table 4).

Table 1: What concrete actions should your organization implement to make tourism practices more
sustainable?

Options Frequency Percentage

38 55%

39 57%
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Options Frequency Percentage
43 62%
27 39%
20 29%
18 26%
1 1%

Table 2: What do you think are the reasons why your organization address or could address
sustainability issues?

Options Frequency Percentage

43 62%
33 48%

17 25%
38 55%

7 10%

14 20%

21 30%

12 17%

1 1%

Table 3: Which of the following social sustainability actions should be considered a priority?

Options Frequency  Percentage
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Options Frequency Percentage

Table 4: Which of the following actions/measures should be implemented to revitalize the tourism

sector?
Options Frequency Percentage

49 71%
26 38%
34 49%
45 65%
13 19%
24 35%
11 16%
45 65%

2 3%

Table 5: Which of the following skills and abilities are the most important for people who want to
work in the tourism sector?

Options Frequency Percentage

Flexibility and adaptability (81%), creativity and innovation (72%) and focus on the client (67%)
were determined as the most important skills and abilities for people working in the tourism
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sector (Table 5). To improve the competitiveness of the tourism system three important
environmental skills were detected, namely skills related to waste management (84%), energy
and water management (72%) and promotion of environmentally friendly activities and
products (70%) (Table 6). To improve the competitiveness of tourism systems through
digitalisation, it was necessary to focus on online marketing and communication skills (88%),
social media skills (64%) and data analytics, business intelligence and big data skills (52%) (Table
7).

Table 6: Which of the following environmental skills should be implemented to improve the
competitiveness of tourism systems?

Options Frequency Percentage

Table 7: Which of the following digital skills should be implemented to improve the competitiveness
of tourism systems?

Options Frequency Percentage

Table 8: In which of the following areas of entrepreneurship would you like to improve your skills?
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Options Frequency Percentage

Table 9: Which of the following soft skills do you think you need to improve?

Options Frequency Percentage
24 35%
27 39%
31 45%
16 23%
30 43%
20 29%
22 32%
25 36%
13 19%
28 41%
10 14%
16 23%

4 6%

The responders were interested in improvement of four of their entrepreneurship areas,
namely marketing strategy development (59%), design thinking methodology (55%), and
branding strategy development (49%) and creativity and innovation skills (49%) (Table 8).
Change management (45%), emotional intelligence (43%) and networking (41%) were deemed
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as the most important soft skills that they need to improve (Table 9). However, they generally
believed that the most effective form of training for a tourism professional was to learn through
tutors at work (41%), followed by the learning they get from their own experience (35%) (Figure

1).

B Through face-to-face

16;23% L
training

24;35% B Through online training
1; 1% ™ Through tutors at work

Learning-by-doing

m Other:

28;41%

Figure 1: What is the most effective form for training a tourism professional?

The Hybrid Project Management profile

Responders generally did not use any special practices that would allow them to perform better
in their daily tasks (45%), like project management platforms (Table 10). However, some of them
followed key performance indicators for measuring quality, impact and success (39%) and used
specific project management templates (32%).

Table 10: Which of the following practices do you use to perform your daily tasks?

Options Frequency Percentage
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The responders generally used various processes to implement their project and/or perform
their daily tasks to great extend or at least to a certain level of extend (Figure 2). However, there
were still those employees that did not use them at all or were not even familiar with those
practices. Project quality management, project procurement management, project
communication management and project risk management, seemed to be the most
problematic areas. Nevertheless, most of the responders agreed, at least to a certain degree,
that being flexible and to manage change and follow the market was more beneficial for a
tourism business than applying medium to long term planning (Figure 3).

m Not at all mTo some extent m Greatly B | don't know /| am not familiar with these terms

Project Communications Management
Project Human Resource Management
Project Procurement Management
Project Quality Management

Project Risk Management

Project Cost Management

Project Time Management

Project Scope Management

Project Integration Management

0% 25% 50% 75% 100%

Figure 2: Please indicate the extent to which you use the following processes to implement your
projects and/or perform your daily tasks.
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1, 2%

12, 17%

M strongly agree
27:39% g %

m agree
6; 9%
m don't know

B desagree

m strongly desagree

23;33%

Figure 3: Do you think it is more beneficial for a tourism business to be flexible, manage change and
follow the market than to apply medium-long term planning?

Table 11: In your organization the approach to project management (i.e. the use of specific
knowledge, skills, tools and techniques to deliver something of value to people) is:

Options Frequency Percentage
15 22%
13 19%
11 16%
19 28%
6 9%
5 7%

Organizations mostly tried to implement holistic approach to project management (28%), some
used flexible and innovative approach (19%), however, traditional approach was still much
present (22%) (Table 11). Regarding the management methodologies that organizations should
use for the purpose of implementation of their projects and/or day-to-day operations, most of
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them did not use and kind of methodology or they were not even aware that those
methodologies exist (Figure 4). Waterfall methodology and hybrid methodology were the two
most commonly used methodologies followed by agile methodology, PMBOK and green PM
methodology.

B Not at all mTo some extent m Greatly B | don't know /| am not familiar with these terms

PRINCEZ2

Six Sigma

Lean Methodology

Extreme Programming (XP)

Kanban Methodology

Critical Chain Project Management (CCPM)

Critical Path Method (CPM)

Project Management Body of Knowledge
(PMBOK)

Scrum Methodology
Green PM Methodology
Hybrid Methodology

Agile Methodology

Waterfall Methodology

Figure 4: Please indicate whether and to what extend your organization uses the following project
management methodologies when implementing projects/day-to-day operations: Project
management methodology: principles, tools and techniques used to plan, execute and manage
projects.”

Most of the responders agreed, at least to a certain extent, that a hybrid project manager could
be considered as a competitive resource for tourism business and public bodies responsible to
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tourism policies (Figure 5). In spite of that, most of the organisations did not have project
manager as an official job position in their organization (Figure 6), and still, most of them
perceived their project management skill to be satisfactory (Figure 7), although only small
percentage of them had obtained any kind of project management certification (Figure 8). On
the other hand, most of the responders recognized the importance of life-long learning by
expressing interest in participating in a free training course entitled “Sustainable Hybrid Project
Management for the Tourism Sector (Figure 9 and Table 12).

B Strongly agree  mAgree mldon'tknow mDisagree mStrongly disagree

34% ~0:0%

29;42%

Figure 5: In your opinion, can a hybrid project manager, able to implement planning effectively but
also to adapt quickly to changes, be considered a competitive resource for tourism businesses and
public bodies responsible for tourism policies?

mYes mNo mldon'tknow

7,10%

Figure 6: Does your organisation include in its organizational chart an official job position entitled
“Project Manager”?
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HmStrongly agree W Agree mldon'tknow mDisagree W Strongly disagree

8:12% ' 9; 13%

22,32%

29; 42%

Figure 7: Please indicate you agree with the following statement: "My project management skills are
satisfactory.”

HYes ENO

Figure 8: Do you have any certification in project management?

HYes ENO

Figure 9: Would you be interested in attending a free training course entitled “Sustainable Hybrid
Project Management for the Tourism Sector”?
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Table 12: If yes, please specify why:

Options Frequency | Percentage

4.2 Primary (qualitative) research: The Focus Group / The Interviews

4.2.1 Methods used for conducting qualitative research

The primary qualitative research of the attitudes and perceptions of key stakeholders was
conducted on the focus group of 6 representatives of different sectors related to tourism,
education and project management. Croatian project partners Institute of Agriculture and
Tourism Faculty of Hospitality Management cooperated on the selection of the representatives
of organizations covering identified key sectors relevant for this report
(tourism/hospitality/education/project management) and obtaining their consent for the
inclusion in project activities as focus group members. The composition of the focus group was
following:

e Director of local tourist board of small coastal tourism destination

e Directors of tourist boards covering the specific inland areas close to the renown coastal
tourism destinations (2)

e Principal of high school institution focused on educating for jobs in tourism, hospitality
and catering services

e Director of private sector consultancy firm, specialized in the field of sustainable human
resources management

e Representative of hospitality sector (reputation management coordinator at a hotel
chain)

e Director of a nationally relevant private company oriented on consultancy and education
in the field of project management

More details on the focus group members, including their names and positions can be found
in other documents related to WP2. (T.2.1. Establishment of Local Stakeholders' groups).
Chosen stakeholders' representatives are deliberately quite heterogeneous in order to cover
attitudes and insights from various fields relevant for the project topic and results of WP2. Slight
predominance of tourist boards representatives is visible, but their insights from the
perspective of destination management organisations are highly relevant for better
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understanding the complexity of sustainable tourism management and the necessity for hybrid
project management in addressing local tourism development.

As appropriate mean of collecting relevant data and fostering open and inclusive discussion of
all focus group members, onsite meeting was chosen and it was conducted on April 18, 2023,
at the premises of Faculty of Tourism and Hospitality Management in Opatija. The focus group
was organised as open discussion guided by questions for focus groups/interviews developed
as a part of joint methodological framework for T.2.2. Discussion was moderated by the
representatives of project teams of FTHM and IPTPO. All chosen representatives attended the
focus group meeting apart from one (from one of the chosen inland tourist boards) who could
not come in person. The in-depth interview covering same questions and topics was conducted
with him, afterwards. The focus group meeting was recorded, as well as the interview, in order
to capture and save all data in its original form.

Concise analysis of responses, perceptions and attitudes of the focus group members is
presented in the following section.

4.2.2 Results of the focus group discussion

Obtained qualitative data was analysed, compared and coded into categories in order to better
capture their sector-specific expertise and relevant insights on general topics of importance for
this report: sustainability in tourism, tourism labour market, skills and trainings in the tourism
sector and importance of hybrid project management.

Sustainability in tourism

In terms of new trends in tourism observed by the participants, they include following:
combination of work and travel in terms of “workation” / “bleisure” / digital nomadism,
sustainable and ecotourism, outdoor and nature tourism, focus on authentic experience,
escape from stress and overcrowded areas into rural areas, focus on personal well-being and
overall digitalisation.

All the participant of the focus group agreed that the biggest challenges in environmental issues
surrounding sustainable tourism are energy and water consumption and waste management
as interrelated topic very affected by increasing tourism demand. Sustainable tourism in
general was recognised as an overall philosophy influencing every aspect of tourism activity
while state of sustainable tourism in Croatia is in constant growth especially due to the
improved legal framework, new strategic documents and constant awareness raising. Still,
prevailing seasonality, pressure on infrastructure and degradation of landscape through
construction building for the purpose of new accommodation facilities, makes sustainable
tourism development very challenging but much needed concept for implementation,
according to the opinions of all participants. Consequently, priority actions to be taken and
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areas to be improved regarding sustainable tourism are oriented on the education of
stakeholders, ecology, urban planning, renewable energy sources and general energy
management, connection of agriculture and tourism and particularly more transparent and
rigid process of generating building permissions for new tourism facilities. All of the participants
outlined importance of maximisation of efficiency of water and energy consumption in
combination with waste management as key environmental issues relevant for sustainable
tourism. Focus group participants from private sector especially emphasised lack of systematic
approach in addressing previously mentioned issues: implemented systems for energy, water
and waste management significantly vary from destination to destination.

Components of social sustainability identified as particularly relevant for Croatian sustainable
tourism situation, as seen by the participants include primary promotion of employment in
tourism among young people: perception of work in tourism as hard, stressful and under-paid,
contributed to the serious lack of interest for careers in tourism in Croatia. Additional challenge
was detected in terms of many (especially young) people going abroad to work in tourism and
hospitality industry but for better salary and working conditions. Foreign labour force during
the summer season was also tackled as a challenge for Croatian tourism, while integration of
people with disability into tourism labour force as important insufficiently used resource for
the future. Particularly active in previously mentioned topics were participants from
educational sector, while tourism boards directors also expressed their concern with the
perception of work in tourism.

Finally, participants were introduced to the concept of regenerative tourism which they were
generally unfamiliar with (only two participants from private sector stated that they have heard
of it and have some working knowledge on the term).

Tourism labour market, skills, and trainings in the tourism sector

Participants agreed on the need for better understanding of new generations of young people
and their perceptions on desirable work conditions, loyalty to the employer/company and
overall motivation to make a career in tourism. Participants in the field of consultancy services
and high school education especially emphasised the need for well-developed mentoring
process during the student internship but also later, when young people with the lack of
experience first enter into demanding tourism work.

Requested profiles in the tourism sector in the next five years, as recognised by the participants
are related to the field of operations and digitalisation. Consequently, participants stated that
digital skills relevant for the tourism field, such as online marketing, social media skills, need to
be accompanied with emotional intelligence and leadership skills. Direct customer service and
customer care, according to most of the participants, are the areas that cannot be replaced
with Al, even though digitalisation enables great improvements in terms of faster and more
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comprehensive responses towards different situations. Hospitality sector representative
additionally highlighted business intelligence as particularly important for hotel industry, while
suggestion from tourist boards were oriented on the need for new knowledge and skills for
communicating sustainability towards all relevant stakeholders and efficiently manage their
expectations. Trend of virtual reality as a mean of tourism offer innovation was differently
interpreted and evaluated by different participants, but they all agreed that it highly depends
on the context of particular destination. Creativity and entrepreneurial skills were also selected
by several participants as important for future job positions in tourism. It is important to note
that large majority (4 out of 6 participants) were not familiar with the existence of educational
programmes in the field of sustainable tourism, but they found them important for upgrading
existing knowledge and skills on all levels of work.

Hybrid project management

As a final topic for the discussion, notion of project management was noted as important by
the participants, but due to the structure of the focus group (only one expert in the field of
project management), their level of deeper understanding of elements of project management
and concept of hybrid project management was somewhat limited. Still, the project-oriented
approach in tourism was acknowledged and due to the complexity of tourism, combination of
traditional waterfall approach and techniques of agile and custom oriented project
management were recognised to be most suitable for the dealing with discussed challenges.
Stakeholder management and analysis were particularly emphasised as important for tourism
development on the local level, as well as the need for integration of project managing skills for
dealing with all previously mentioned challenges. As a potential useful framework and example
of good practice in developing project ideas, individual potential and creativity, Whole Brain
Thinking Model© (Herrmann Brain Dominance Model HBDI) was mentioned.

Project management skills are identified as needed among existing managerial working
positions in tourism (in public as well as in the private sector), but also as a specific stand-alone
profession relevant for tourism systems implementing project approach. Professionalization of
the project manager role in the organizations is needed, yet under-recognized. Still, due to the
significant number of calls for proposals and possibilities for applying for funding by proposing
sustainable projects, the need for specific project management skills will only increase in the
future. Participants highlighted the need for improving knowledge in the field of theory of
innovations, and the participant from the project management observed the potential need for
sustainability managers as separate job positions in big companies.
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4.3 Primary (qualitative) research: The Desk Research

The purpose of this secondary research is to obtain information from various sources, existing
documents, and previous research at the national level. We anticipate that the results obtained
will be useful to better determine and substantiate the labour market needs of the tourism
sector. Various indirect sources were analysed as part of this secondary research.

The first step in this desk research was the analysis of governmental/institutional bodies. The
main emphasis was placed on the different types of documents, like development plans and
strategies. In total, 29 sources were identified, with four being national relevant documents,
while the other documents were specific to a certain region (county). The sustainable tourism
development strategy in Croatia until 2030 was deemed as the most important document since
this document was developed by the Ministry of Tourism and Sports and passed by the Croatian
parliament as the official strategy. All other development plans concerning regional tourism
development issues need to be aligned with this Strategy. To support these efforts, the Croatian
Ministry of Science and Education is currently developing a national education development
plan for the period until 2027. However, this Plan is still in development. Other regionally
relevant development documents included regional tourism er plans or tourism development
plans, development plans in general, and development plans for certain areas like education.
Different regional development plans centre on issues identified in certain counties and usually
focus on more sectors. They may include the tourism sector and/or digital transformation.
Other tourism-related strategies like Tourism er plans concentrate on different issues specific
to certain counties. Since tourism in Croatia is not equally developed in all counties, i.e., it is
highly developed in Adriatic Croatian, tourism-related plans in Counties located in Adriatic
Croatia may place importance on the development of human resources with respect to digital
technology. However, tourism-related plans for counties not located in Adriatic Croatia, may
not specifically deal with human development related issues.

Due to importance of both nationally relevant document (The sustainable tourism development
strategy in Croatia until 2030 and National education development plan for the period until
2027), this part of desk research will focus on a thematic analysis of the previously mentioned
documents.

This tourism development strategy does not directly deal with project management in relation
to sustainable tourism development or human resources development. However, different
issues related to sustainable tourism development were identified, more specifically
development of human resources in the tourism industry. The development of human
resources in the tourism industry is one of the priorities of one of the four strategic goals, i.e.,
the achievement of competitive and innovative tourism. Additionally, this strategy, namely the
same strategic goal, also points out the importance of digital transformation in the tourism
industry, by defining innovations and digital transformation of the tourism industry as another
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priority area. The strategy emphasises the lack of competent employees in the tourism sector
and the importance of digital literacy as two out of ten key tourism development issues and it
suggests that the human resource development in Croatian tourism also focuses on lifelong
education that incorporates sustainable tourism and other skills and competencies needed to
achieve green and digital transformation of the tourism sector. It foresees the development of
new programs that will foster the development of necessary digital-related skills needed to
accomplish sustainable business practices.

The National education development plan for the period until 2027 includes, among other
areas, adult education and the introduction of digital technologies in the education system. The
lack of high-quality digital /hybrid learning tools was identified as one of the vital components
needed to improve quality in not only higher education and adult education but in education in
general. The emphasis is placed on the introduction of virtual learning environments and the
creation of digitalized learning content appropriate for adult education and higher education
purposes, hence, supporting the main goal of this project.

The second step was the analysis of professional and academic institutions at the national,
regional, and local levels. A search of public and private universities, research institutions,
public and private libraries, and electronic databases revealed three undergraduate level
"project management" courses at public universities. In all courses, students are introduced to
projects and project management as a form of management under turbulent market
conditions, as well as their role in the business development system. Students acquire basic
knowledge and skills in project management, as well as knowledge of the design and
organization of project process management in a modern company. It covers project definition
and project life cycle phases, as well as basic project management processes (initiation,
planning, execution, supervision and control, closure) in the key areas of project management
(scope, time, cost, quality, resources, procurement, communication, risks, and influencing
stakeholders).

Nine courses were found at the graduate level at public universities, mainly held at study
programs on economics and business economics in tourism, with the exception of three
courses on project management and projects in agribusiness, project management of energy
crops and waste management in agriculture, and sustainable mobility and logistics. All courses
aim to provide students with an understanding of the development opportunities of project
management and to provide them with competencies and skills in the application of project
management methodology.

At public universities of applied sciences, five courses were found to cover areas of project
management.
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At private business schools, three schools offer courses and even entire study programs in
project management. A two-day seminar was found, jointly organized by a private college and
a research institute.

Finally, the search for journals and books on project management for sustainable tourism at
the national level led to a book published in 2023 on ethical and responsible tourism and project
management. On the other hand, a recent study at the supranational level investigated whether
there is a link between tourism and project management in the academic literature, and if so,
what is the nature of that link. In the study, author examined ten top ranked project
management (lJISPM-International Journal of Information Systems and Project Management,
Organisational Project Management, International Journal of Information Technology Project
Management, International Journal of Project Management, Project Management Journal,
International Journal of Managing Projects in Business, Acta Structulia, Revista de Gestao e
Projetos, Revista de Gestdo e Secretariado-Gesec, and Organization Technology and
Management in Construction) and 10 top ranked tourism journals (Tourism Management,
Journal of Travel Research, International Journal of Contemporary Hospitality Management,
Annals of Tourism Research, Journal of Sustainable Tourism, International Journal of Hospitality
Management, Cornell Hospitality Quarterly, Journal of Hospitality and Tourism Research,
Current Issues in Tourism, and International Journal of Tourism Research) represented in Web
of Science Core Collection (WoSCC). Project management journals do not recognize tourism as
an attractive field of research because only nine papers (out from 2,995 published) refer to
tourism or tourists. Additionally, from 11,332 papers published in tourism journals, 269 papers
allude to projects mostly focusing on three major themes: (1) tourism development projects
and their impacts in destinations, (2) local communities and stakeholders, or (3) tourist
experiences. However, the term “project” refers mostly to studied cases while Project
Management Knowledge Areas (PMKAs), which are the core of project management, are
mentioned only sporadically. The findings suggest that the connection between tourism and
PM in academia is not as strong as the business practice would suggest. Academics should pay
more attention to the fact that PM knowledge needs to be applied and integrated into the
tourism industry and its projects.

The third step of this secondary research was the analysis of NGOs. Analysing connections
between Croatian NGO sector and project management/sustainable tourism, following
insights/conclusions have been derived:

o There is a non-profit organisation gathering Croatian project managers as a branch of
International PMI organisation.

. There are approximately 5 active NGOs in Croatia that specialised for education on
project management. Their educational activities are mainly oriented on providing basic
operational knowledge and skills related to project management adapted to the needs of non-
profit organisations, including also topics like fund-raising, monitoring and evaluation of project
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results and creating project proposals for various funds and programmes. As part of continuous
educational activities of those NGOs, 5 publications on project management bases were
created and published. Additionally, one non-profit association was identified, that is focused
on project management in terms of development and implementation of projects, education
on project management and creation of business plans, but with focus on cultural and tourism
management. Still, deeper analysis of portfolio and current activities of this association
revealed that association operates in very wide field of different activities related to civil society
development and without any (current) relation to tourism.

o A large number of professional associations gather stakeholders from particular
segments of the tourism sector (e.g., small and family hotels, outdoor tourism providers, tourist
guides, travel agencies, etc.). Other tourism associations are formed as clusters gathering
different stakeholders with the same joint interest, Cluster of health tourism of Kvarner, Cluster
Lika Destination, etc. Those associations often develop collaborative projects often related to
sustainable tourism initiatives.

o Special funding scheme is initiated by the Croatian Ministry of Tourism and sport,
oriented explicitly on projects of NGOs in tourism which are focused on “strengthening the
tourism market and human potentials in tourism”. In 2022, 15 projects of such kind were
approved for financing, covering the topics of increasing interest for career in tourism and
awareness-raising on accessible tourism.

Best practices
Green Project Management - WYG Consulting

WYG Consulting as a private consultancy firm in Croatia is providing certified green project
management training, accredited by GPM EMEA. The training is oriented on individuals with
prior project-related experience and/or general knowledge on project management and it
integrates and implements international best practices in the field of sustainability, including
UN SDGs, Sustainable Accounting Standard Board Standards, Global Reporting Initiative
Standards and P5 Methodology (P5 Standard for Sustainability in Projects). Training is focused
on PRiISM™ (Projects integrating Sustainable Methods) as principles-based, sustainable project
management methodology for better understanding of total asset lifecycle and extending
beyond the typical project lifecycle. It is a five phased approach that incorporates pre-project
planning, product/service adoption and integration as well as benefits realization. In other
words, green project management is the application of methods, tools and techniques to
achieve a specific goal, taking into account the entire life cycle of the project outcome to ensure
a positive impact on the environment, society and the economy. This integrated approach to
project is one of the most effective ways for organizations to achieve this balance. Not only does
this approach provide benefits to the environment, but it also provides numerous benefits to
the organization in the form of cost savings, risk mitigation, and improved efficiency. This was
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selected as best practice example due to its successful overlapping of project management and
sustainability as well as suitability in implementation in any field, including tourism.

Sustainable Hotel certificate

Few years ago, hotels from all over Croatia participated in pilot project of UPUHH - the
Association of Employers in the Hotel Industry of Croatia, awarding the label "Sustainable
Hotel". The UPUHH certifies the hotel's green operations, including sustainability management,
environmental protection, energy efficiency, educated staff, savings in energy and water
consumption, controlled CO2 emissions and others. The criteria were developed very precisely
for a total of nine groups, namely: sustainability management, procurement, sales, marketing
and PR, environment, energy efficiency, human resources and technical service, and the project
was realized in several phases. The certificate was expanded with three additional criteria:
safety and insurance, socially responsible business and F&B. In the first phase, workshops were
organized for registered hotels and field audits were conducted, where each hotel had to
appoint its own representative, the so-called Green Coordinator, for whom the first cycle of
workshops was intended. The workshops were organized and after audits, teams of verified
auditors, in cooperation with the employees of each hotel, and detailed reports prepared with
collected data on energy and water consumption, type of waste, CO2 emissions, GHG inventory,
etc., each hotel was offered concrete savings proposals for each segment (how to reduce energy
consumption, limit harmful effects on the environment to recycling, about installing green roofs
etc.). Green Coordinators, appointed by the hotel, were educated on the creation of an action
plan, environmental management policy, staff involvement in work, etc. In the second phase,
the hotels had to implement the project and ensure the implementation of the action plan for
a period of three to five months, and after therefore, a second cycle of workshops was
organized in order to analyse the achieved results. So far, 49 hotels have received the
"Sustainable Hotel" label. All those who received the marks believe that they will contribute to
better capacity filling, because such facilities are increasingly in demand, and ultimately reduce
costs, improve the environment, increase employee motivation and improve communication
with guests.

LOSIN) HOTELS & VILLAS is a hotel brand of Jadranka turizam d.0.0., a member of one of the
oldest Croatian tourist companies JADRANKA GROUP of Mali LoSinj. Their hotels Punta and
Bellevue have Sustainable Hotel certificate. Additionally, this company is officially certified with
Certificate of Quality ISO 9001:2015, Environmental Certificate 1ISO 14001:2015 and Energy
Management Certification I1SO 50001:2018. ISO 50001:2018 is an international norm for
improving energy efficiency. By applying it in business, organizations ensure active
management of energy consumption, reduction of emissions without negative impact,
increased awareness of the importance of sustainable energy management among employees,
as well as improvement of reputation towards clients, business partners and other interested
parties. Their Hotels Aurora, Vespera, Punta, Bellevue and Alhambra have been awarded the
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HACCP System certificate, signifying that the hotel operates in line with the top health and
hygiene regulation for hospitality services. Vitality Hotel Punta is certified with BOSK gluten free
standard.

5. Conclusions and Recommendations

Based on the results obtained through qualitative and quantitative research the following
issues regarding sustainable tourism development, education system, project management
and implementation of digital technology in those areas are evident. First of all, the need to
develop human resources in tourism industry is extremely needed due to lack of competent
tourism employees. This was detected through desk research, and supported by both results
gathered from expert focus group and tourism stakeholders’ research. Through qualitative
research, different project management programs were identified. However, they do not
concentrate on sustainable tourism issues combined or hybrid project management. Our
research has also identified the lack of high quality digital /hybrid learning tools needed to
improve the quality of education system in Croatia.

Recommendations:

e Increase the awareness of all stakeholders about sustainable and resilient tourism
practices;

e Project management professionals need to be educated on sustainable tourism;

e Tourism professionals need to be educated about project management skills;

e Both project management and tourism professionals need to improve their soft and
resilience skills.

e Digital skills need to be included in the project management education;

e It is important to go beyond general project management skills and focus more on
individual soft skills including leadership, creative and exploratory thinking, networking,
and emotional intelligence in order to develop project manager as multi-disciplinary
expert with significant understanding of how to work with different stakeholders and
understand their needs;

e Education should, apart from theoretical knowledge, include elements of learning-by-
doing and educating skilled tutors at work would be very helpful in transferring project
management skills for sustainable tourism development to other employees.
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1. Executive Summary

The scope of the report is to identify and summarise the best practices, in national level,
deployed in other vocational/academia training programmes regarding hybrid project
management, sustainability in tourist sector, digitalisation of the sector, resilience skills (soft
skills) needed in the sector, as well as best training methods for the delivery of the trainings.
Additionally, it aims to document the national specificities, challenges and differences in order
to compared them with the data from the other participating countries.

The main objective of the report is to implement a Needs Analysis, using qualitative and desk
research methods, in order to map the skills’ gaps in the above-mentioned educational fields
and the labour needs of the Greek tourism industry.

2. Introduction

The HyPro4ST project aims to develop a new job “Sustainable and Hybrid Project Manager”
profile for the Sustainable Tourism Sector, upskill professionals in sustainable, hybrid, digital,
creative and entrepreneurship project management, helping alleviate the job losses,
inequalities, and other risks, and to build a talent pipeline that tourism sector can mine for
future growth. It also proposes the upscaling of VET and higher education trainers’ skills, to be
able to adapt to the tourism labour market needs.

HyPro4ST develops a joint training programme, HyPro4ST VOOC, in accordance with the
ECVET/EQF/EQAVET and Micro-credential approach, the HyPro4ST Practical Guide for trainers,
a certification scheme for the new profile and the HyPro4ST Virtual Learning Hub. Through 6
Seminars, 6 online courses, 2 work-based learning activities and the transnational mobility, will
enhance the competences of 700 professionals, tackling skills mismatches and supporting the
formation of an effective higher and vocational education system for the sustainable tourism
sector. This multi-stakeholder partnership, comprising of 17 partners from 6 European
countries, develops all the outputs in 7 EU languages, ensuring their cross-border
transferability. Furthermore, it assures the long-lasting effect of the project results by
elaborating Policy Recommendations, able to inform the policy agendas at national and EU
level.

This report has been prepared in the framework of Work Package 2 Labour Market Needs
Analysis and Development of a New Job Profile and in particular Task 2.2 Identification of
Labour Market Needs.

Based on the findings of the Greek national report in conjunction with the other 5 National
Reports from Slovenia, Hungary, Croatia, Italy and Portugal, the new Job Profile Sustainable
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Hybrid Project Manager qualification for the Sustainable Tourism Sector will be developed. The
new Job Profile will respond to the identified market needs defined in the national reports.

3. Methodology

In order for the appropriate data to be collected, qualitative and quantitative data collection
methods were used.

3.1 Data Collection Methods

Quantitative data collection is a method of empirical social research and provides answers to
questions such as who? when? where? what? and how many?

The well-structured Online Questionnaire used largely falls into this category as it consisted of
closed-ended survey questions that supported the numerical data collection, by deploying the
CAWI (Computer Assisted Web Interviewing) method. The layout of the online questionnaire
was organized using "smart branching" to reduce complexity.

The Google Forms tool was used to collect 55 responses from the online questionnaire, which
included 21 questions of the following types:

e Dichotomous

e Multiple choice

e Check-list style (Checkboxes)
e Likert scale (Linear scale)

e Rating (Multiple-choice grid)

The online questionnaire consisted of the following sections:

e Introduction providing information regarding the project and the purpose of the survey
e Data of respondents

e Sustainability, skills, training in the tourism systems

e The Hybrid Project Management profile

e Final communication

The questionnaire was shared with the project target groups (Senior managers; project
managers; human resource managers; company owners; entrepreneurs; university professors;
VET/Adult trainers; Tourism professionals; Others) through:

e Newsletters and/or personalised emails/messages
e Posts on the project's and Greek organisations’ social media pages
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Qualitative data collection was used to obtain detailed, subjective and individual knowledge on
various topics.

The methods deployed in order to collect the data for the qualitative research were:

¢ Interviews: the members of the Consultative Body of Experts (2) and of the Focus Groups
(6) were interviewed by using the 23 open-ended questions prepared and signed off by
the partnership, focusing on the topics:

Sustainability, skills, and training in the tourism systems

o The Hybrid Project Management profile

Best practices

O

O

The interviews were implemented individually and mainly online (Zoom platform), as
it was not possible to bring all the members of the above-mentioned groups in one
place at the same time. The answers were recorded using the note-taking method.

e Review-based scientific and grey literature research, guided by the 23 open-ended
questions used while implementing the interviews:

@)

Internal Desk Research - part of the Information was generated internally within

the five Greek organizations.
External Desk Research - this type of research conducted refers to research done

outside the organizational boundaries. The outside resources used are described

below:

Online Desk Research - data available online on the internet collected by
directly browsing the specific information from platforms providing
scientific papers and from industrial, marketing or business sites by using
the Google search engine. The search was refined in such a way that the
results were promising, accurate and relevant.

Greek VET providers’ and universities’/colleges’ websites - data were
collected by  accessing their  websites and/or  through
interviews/discussions with professionals working at these organisations.
Government published data - Ministries of Education and Tourism

3.2 Data Analysis Methods

3.2.1 Data Collection Methods

For analysing the quantitative data descriptive statics were deployed so as to summarise and

organise them in a way to be easily understood. In addition, crosstab analysis - the use of data
tables displaying the results of survey respondents - and cohort analysis - identifying groups

of respondents who share common characteristics - were deployed (HubSpot, 2021;

ScienceDirect, n.d.). Even though, Google Forms offers automated responses’ summaries and
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graphical representation of the responses data, these were not considered adequate and, as
the survey was translated into Greek, could not be used in the national report. Therefore, other
tools such as Excel or other programmes for statistical analysis were the main tools used for
the data processing.

3.2.2 Qualitative data analysis methods

Based on the bibliography (Hotjar, 2023) there were two methods that were used during data
analysis phase:

e Content analysis: this refers to the process of categorising verbal or behavioural data to
classify, summarise and tabulate the data.

e Discourse analysis: a method of analysis of naturally occurring talk and all types of
written text.

Critical thinking and analytical thinking were practised in order to identify patterns and
relationships within the 55 responses of the sample group.

4. Results and Discussion

4.1 Primary (quantitative) research: The Questionnaire

The primary quantitative research was conducted through online questionnaires, using google
forms. The questionnaires were distributed by all Greek partners to relevant stakeholders
during March and April, focusing on different stakeholders based on different areas of the
country. In Greece, 55 questionnaires were collected, providing a diverse sample.

The vast majority of respondents work in the private sector, followed by the public sector, the
education sector and lastly the non-governmental sector. It should be noted that 4 of the
respondents indicated that they work in a different sector.
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D2.1 Labour Market Needs Report

Please indicate the sector in which you work

M Private sector (including trade
associations)

M Public sector
NGO/ Not-for-profit organization

M Educational

m Other

Figure 1: Work sectors of respondents

The majority of the respondents describe their current role as Professionals in the
Accommodation/Hospitality Industry and Entrepreneurs.

Which of the following describes best your current job/role?

Project Manager _
Destination manager -
Tour operator -
entreprencur | <
Office Administrator/Support _ |E|

Professional in the Accommodation/Hospitality Industry

Professional in the Business Support Services (accountant, -
marketer, business consultant etc.)

Student _
Adult Trainer _
Vocational Education and Training Provider _
orner |

Figure 2: Current job/roles of the respondents
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D2.1 Labour Market Needs Report

The two main age groups are 30-49 (55%) and 50-64 (27%) years old. Also, 32 respondents (58%)
are women, 22 men (40%) and 1 of them (2%) declined to answer.

Number of People

Age Group

35
30 E!!
25
20

15

10

a
el
. I ——

18-24 25-34 35-49 50-64 65-74 75+

Figure 3: Age groups of the respondents

Gender

H Female
m Male

Decline to answer

Figure 4: Gender of the respondents
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D2.1 Labour Market Needs Report

Respondents believe that actions related to climate change mitigation, circular economy and
biodiversity conservation are the most crucial. However, the high percentage of other
responses indicates that these actions are also considered to be significantly important.

Q1: What concrete actions should your organization implement to make tourism practices
more sustainable?

30 -
27 26
L 25 221
Q.
o 20 19
& 20 -
[Te
= 15
» 15
']
K]
E 10
=]
2
5 2
0 I
Biodiversity Actions to Actions to develop Actions to improve Actions to improve Actions to promote Other
conservation tackle/mitigate the circular governance and people's well-being social inclusion (e.g.
actions (e.g. better climate change (e.g. economy (e.g. finance (e.g. steer  and health (e.g. support and involve
management of improve the energy prioritize recovery funds connect hygiene vulnerable groups)
scarce natural efficiency) sustainable food  towards tourism) with sustainability)
resources) approaches for
circularity)

Figure 5: Actions that should be implemented to the respondents’ organizations to make tourism
practices more sustainable.

The first reason for respondents to address sustainability issues is to meet customer
expectations. Also, really important is to align with the goals, mission and values of their
organization and develop new growth opportunities. It should be noted that the least preferred
is compliance with regulatory requirements.

Q2: What do you think are the reasons why your organization address or could address
sustainability issues?

Align with our goals, mission and values || NEGTcTzNcNEGNGGEEEEEEEEEEEEEEEEEEE @
Meets consumer/customer expectations 26
Attract, motivate and retain employees || EGcTczczENNINIIIEEE
Develop new growth opportunities || | G 2
Response to competitive pressure || N GNGzIN:G| ¢
Improve operational efficiency || GcIEGININGNEEEEEEEEEEEE
Build, maintain or improve corporate reputation || | GG -
Comply with regulatory requirements || | |;]GNNIE | 5

other | 2
Figure 6: Reasons for the respondents’ organizations to address sustainability issues.
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D2.1 Labour Market Needs Report

The priority, according to respondents, is to ensure safety in the workplace, followed by the
promotion of youth employment and inclusion of employees with disabilities in the workforce.

Last on their priority list is the integration of migrants.

Q3: Which of the following social sustainability actions should be considered a priority?

40

35 324 31
30

25 221

20

15

Number of People

10

Ul

Inclusion of
workers with
disabilities in the
tourism labour
force

Measures that
facilitate the
transition of

workers from the
informal to the
formal economy

Promotion of
youth
employment,
particularly for
young women

Integration of
migrants in the
tourism labour

34|

20

Promotion of a Other
general
environment of
zero tolerance of
violence and
harassment,
including gender-
based violence

Ensure safety in
the workplace

Ensure maternity
protection

force

Figure 7: Social sustainability actions that considered a priority by the respondents.

The most important action to be implemented to revitalize the tourism sector is the upskill,

education and training of employees and management and the least significant is public

administration and governance.

Q4: Which of the following actions/measures should be implemented to revitalize the tourism

Green transition

Safeguard of the health of residents and visitors

Digital transition and smart technologies (e.g. open data)
Skills, education and training

Public administration and governance

Competitiveness

Financial sector and access to finance

Involvement of local communities

Other

sector?

I o
I o
I, -

41
L e
I :
I
. |E
H:

Figure 8: Measure that should be implemented to revitalize the tourism sector.
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D2.1 Labour Market Needs Report

The most important skills for current or future employees in the tourism sector are flexibility
and adaptability, whereas the least important is the commitment to work. However, even the
least important skills in terms of scale appear to be important for 29 of the respondents.

Q5: Which of the following skills and abilities are the most important for people who want to
work in the tourism sector

Flexibility and adaptability 45

I -

Commitment to work

Other . 2

Figure 9: The most important skill and abilities for people who want to work in the tourism sector.

Promoting environmentally friendly activities and products is the first preference of the
majority of respondents, while promoting sustainable forms of transport is the least favoured.

Q6: Which of the following environmental skills should be implemented to improve the
competitiveness of tourism systems?

Promotion of environmentally friendly activities and products 39

Promotion of sustainable forms of transport (e.g. public _ 20
transport)
Ability to minimize use and maximize energy and water _ 33
efficiency consumption .
Ability to manage waste, waste water, recycling and _ 37
composting .

Other

2

Figure 10: Environmental skills to improve the competitiveness of tourism systems.
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D2.1 Labour Market Needs Report

Online marketing, communication and social media skills are clearly the most popular skills,
while Al and robotics skills do not seem to be relevant for tourism systems.

40

35

30

25

20

Number of People

Q7: Which of the following digital skills should be implemented to improve the

21

Operating
system usage
and computer
programming

skills

competitiveness of tourism systems?

39
36
21
181
16
12}
5
- a
|

Skills for Online marketing Desktop Website Social media  Data analytics, Artificial Other

implementing and publishing skills  development skills business intelligence and

online safety ~ communication  (for designing skills intelligence, big  robotics skills

procedures skills brochures, data skills

catalogues, etc.)

Figure 11: Digital skills to improve the competitiveness of tourism systems.

Respondents were interested in almost all areas of entrepreneurship, with the design thinking,
business and marketing strategy development to be the most prominent among the responses.

40

35

30

Number of People

1

AN Co-funded by

the European Union

2

1

25

o

Ul

o

Ul

Q8: In which of the following areas of entrepreneurship would you like to improve your skills?

25

Creativity and
innovation

Figure 12:

33| 32| 32|
28|
24}
15
I 0

Design thinking  Business strategy Business model Branding strategy Marketing strategy Corporate social Other
methodology for ~ development development development development responsibility
developing

customer-centred
products/ services/
experiences

Entrepreneurship areas that the respondents like to improve their skills.
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In terms of soft skills, Idea Pitching and Leadership are the most highly rated, while
Collaboration is the least preferred.

Q9: Which of the following soft skills do you think you need to improve?

critical thinking || | | | | | NI | 1 0
Exploratory thinking | | | I | -
Change management [ 2
Flexibility/ Adaptability | N | ' -
Emotional intelligence || | | kN HENEEDDE 12
Leadership [N
Communication | 0 |
Idea pitching (the art of presenting) 26
collaboration || EENENGcGcNGNG 3
Networking [ EEEEEE | 1/
Learning how to learn || NN ‘i4
Promoting Diversity, Equity and Inclusion (DEI) in the workplace _ 16
customer service || | | I 10
other |1

Figure 13: Soft skills that the respondents like to improve.

47% of the respondents believe that the most effective form of training is through tutors at
work, 25% prefer face-to-face trainings, while 22% thinks learning by doing is the best way. The
least preferred option is online training with 5% of responses.

Q10: What is the most effective form for training a tourism professional?

30
26
25
2
g— 20
7}
[
Y
2 15
5 12
£
5 10
2
5 3}
] ‘
0
Through face-to-face Through online Through tutors at Learning-by-doing Other
training training work

Figure 14: Effectiveness of different forms of training for tourism professionals.
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D2.1 Labour Market Needs Report

It is noteworthy that the majority of the respondents do not implement any of the key practices
among the project management procedures. The most preferable of the given options is the

use of specific project management templates.

30

25

20

15

Number of People

10

Q11: Which of the following practices do you use to perform your daily tasks?

29|
9 -
3
Project management Specific project Key performance | do not implement any of Other
platforms (e.g. MS management templates indicators for measuring these practices
Project, Basecamp, Jira (e.g. project charter, quality, impact and
etc) stakeholders register, success

status report, meeting
agenda/minutes etc.)

Figure 15: Practices used by the respondents to perform their daily tasks.

As shown below, the majority of the respondents have basic knowledge of the various project
management processes and use them to some extent to perform their daily tasks, while a
significant percentage of them have a high level of knowledge and apply them on a daily basis.

There is a small to medium percentage of respondents who do not use these procedures at all.

Finally, there is a stable, hence extremely small percentage, as shown by the responses, who

do not even know these terms.

** %
. «
% *
* *
* o x
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Q12: Please indicate the extent to which you use the following processes to implement your projects and/or perform your daily tasks.

H Not at all B To some extent Greatly B | don't know / | am not familiar with these terms
35
31 | 31 |
30
28 |
26 |
25
23 |
9
Y
9 20
& )
‘s —
. 16 |
o —
Qo 1i —1
g 15
=}
2
10
8 8]
5
3] 3]
: | l_ : | l_
. n n
Project Integration Project Scope Project Time Project Cost Project Risk Management Project Quality Project Procurement  Project Human Resource Project Communications
Management Management (defines Management (processes Management (processes (the process of Management (the Management (processes Management (includes Management (processes
(coordinating all and outlines all of the  required for the on-time  involved in planning, identifying, analyzing and process of continually  required to purchase or  the organization and required to ensure timely
elements of a project, work that is included completion of the estimating, budgeting  responding to any risks measuring the quality of acquire the products, management of the and appropriate
including tasks, within a project, project) and controlling costs) that arise) all activities and taking services or results project team - assigning  generation, collection,
resources, stakeholders including objectives, corrective actions to  needed from outside the roles and responsibilities) distribution, storage,
and deliverables) tasks, outputs and achieve the desired project team) retrieval and ultimate
deadlines) quality) disposal of project

information)

Figure 16: Extent to which respondents use different project management processes to implement their projects and/or carry out their daily tasks.
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D2.1 Labour Market Needs Report

75% of the respondents strongly agree or agree that is beneficial for a tourism business to be
flexible, manage change and follow the market than to apply medium-long term planning, while
the 7% strongly disagree or disagree. There is also an 18% who stated that neither agree nor

disagree.
Q13: Do you think it is more beneficial for a tourism business to be flexible, manage change
and follow the market than to apply medium-long term planning?
25 23 I
20 18 I
(V]
g
o 15
-9
Y
(=]
g 10
g 10
=}
2
5 3 I
1 [ ]
0 |

Strongly Agree Agree | don't know Disagree Strongly Disagree

Figure 17: Whether or not it is beneficial for a tourism business to be flexible, manage change and
follow the market than to apply medium-long term planning.

The two most popular project management approaches among the respondents are the
"hybrid” (25%) and the “agile"(24%). 24% of respondents are either not familiar with these terms
or are not aware if their organisation is involved in project management.
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D2.1 Labour Market Needs Report

Q14: In your organization the approach to project management (i.e. the use of specific
knowledge, skills, tools and techniques to deliver something of value to people) is:

15 14|
13

2
S 10
& 8 8
u“ 7
o
]
2 5
g€ 5
>
2
0
Traditional, i.e. based on Flexible and innovative,  Primarily focused on Holistic, i.e. combines I don't think my I don't know /1 am not
the breakdown of project able to adapt quickly to user/customer some or all of the organization deals with familiar with these terms
activities into linear change with versatile satisfaction ('lean’ previous approaches project management
sequential phases strategies and targeted approach) ('hybrid" approach)
(‘waterfall' approach) interventions (‘agile’'
approach)

Figure 18: The project management approaches used in the respondents’ organizations.

The vast majority of respondents do not apply project management methodologies at all in
their daily activities or are not even familiar with these terms.

There is a small percentage of those who use these methodologies on a daily basis, while the
percentage who use them to a great extent is extremely small.
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Q15: Please indicate whether and to what extend your organization uses the following project management methodologies when
implementing projects/day-to-day operations:

m Not at all W Tosomeextent W Greatly  mIdon't know /| am not familiar with these terms

Number of People

Waterfall Agile Hybrid Green PM Scrum Project Critical Path  Critical Chain Kanban Extreme Lean Six Sigma Projects In

Methodology Methodology Methodology Methodology Methodology Management Method (CPM) Project Methodology Programming Methodology Controlled
Body of Management (XP) Environment

Knowledge (CCPM) Version 2

(PMBOK) (PRINCE2)

Figure 19: Whether and to what extend the respondents organization uses project management methodologies when implementing projects/day-to-
day operations.
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D2.1 Labour Market Needs Report

64% of the respondents strongly agree or agree that a hybrid project manager can be
considered a competitive resource, while the 9% strongly disagree or disagree. There is also
and 27% who stated that neither agree nor disagree.

Q16: In your opinion, can a hybrid project manager, able to implement planning effectively

but also to adapt quickly to changes, be considered a competitive resource for tourism
businesses and public bodies responsible for tourism policies?

25
22
20
(V]
s 15
g1 13|
Y
(=]
2
e 10
=}
z
5 3
2
: B ==
Strongly Agree Agree | don't know Disagree Strongly Disagree

Figure 20: Whether or not a hybrid project manager can be considered a competitive resource for
tourism businesses and public bodies responsible for tourism policies.

56% of the respondents stated that there is no official job position entitled “Project Manager”
in the organizational chart, while only 29% stated that it exists. There is also a 15% that is not
aware of the existence or not of this specific job position.

Q17: Does your organisation include in its organizational chart an official job position
entitled “Project Manager"?

H Yes
H No

| don't know

Figure 21: Whether or not there is an official job position entitled “Project Manager” in the
organizations’ chart.
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62% of the respondents find their project management skills satisfactory, while the 14% believe
otherwise. There is also a 24% who neither agree nor disagree with the statement.

Q18: Please indicate you agree with the following statement: "My project management skills
are satisfactory."”
41

13 ¢
l |
:
e B ==

Strongly Agree Agree | don't know Disagree Strongly Disagree

30
30

25

20

15

Number of People

Ul

Figure 22: Respondents agreement degree to the statement "My project management skills are
satisfactory."

It is evident that only an extremely small percentage of respondents (5%) hold a certification in
project management.

Q19: Do you have any certification in project management?

5%

W Yes

H No

Figure 23: Percentage of respondents holding a project management certification.

Page 176 of 359

Co-funded by Oraiontone o e ttions Al for onton
he Eur n Union :
the Europea Unio 101056300-HyPro4ST-ERASMUS-EDU-2021-PI-ALL-INNO




D2.1 Labour Market Needs Report

82% of the respondents are willing to attend the training course offered by the HyPro4ST
project, while 18% is not interested.

Q20: Would you be interested in attending a free training course entitled “Sustainable
Hybrid Project Management for the Tourism Sector”?

mYes
m No

Figure 24: Percentage of respondents interested in attending the HyPro4ST training course.

The two main reasons for attending the training course are the willingness to learn something
new (44%) and the improvement of their existing knowledge (42%).

Q21: If yes, please specify why:

.

-
6]

Number of People
S

5 .

2
B B

]
Itis free of charge |have sparetime |wanttoimprove |wantto learn Other
my existing something new
knowledge

Figure 25: Reasons to attend the HyPro4ST training course.
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4.2 Primary (qualitative) research: The Focus Group / The Interviews

4.2.1 Sustainable Tourism Practices in Greece

Travelers value positively the adoption of sustainable practices by tourism businesses and
emphasise on ethical behaviours. The development of technology and information about new
destinations has had a significant impact.

For economic reasons, domestic tourists in Greece are interested in more traditional types of
holidays. At national level, there is an initial shift towards sustainability by the private tourism
sector (establishment of water-waste management, savour electricity practices Etc.) to
transform tourism into a more sustainable one. However, more efforts and focused actions will
be needed, especially for small and medium-sized tourism businesses.

The interviewees agree that ensuring safety in the workplace and ensuring maternity
protection, as well as promoting a general environment of zero tolerance of violence and
harassment, including gender-based violence, should be considered social sustainability
priorities. In addition, the integration of workers with disabilities and immigrants in the tourism
workforce and the ageing employment gap, especially for women, are of utmost importance.

Most interviewees were not familiar with the term "regenerative tourism” but were aware of it
as a practice. However, they highlighted that it is a tourism practice that will be increasingly
successful in the future, maybe not on a mass scale. Therefore, it is essential, at local level, to
create a Destination Management Organization, which will be composed of
managers/executives with the appropriate skills and organize workshops to inform or even
train interested tourists in a structured way. It is also necessary to recruit people with diversified
skills, including tourism-related and communications skills, creative thinking, networking. There
is also a need to work on sustainable destination branding and marketing. Furthermore, it will
contribute to the creation of a professional regenerative tourism management system.
However, it cannot function independently of the existing business ecosystem; it needs to be
embedded in it.

4.2.2 Sustainable and Hybrid Project Management in Greece

In Greece, the concept of sustainable tourism is taught through a number of post-graduate
programmes offered by HEI'S. The provision of training on sustainable tourism needs to
integrate creativity and entrepreneurial skills, digital skills and resilience skills to a greater
extent and in an integrated way, as it is at an early stage.

The current training system and curriculum are mainly theoretical and need to be enriched with
managerial skills and adapt to the new market demands and trends to ultimately lead to
sustainable development throughout the value chain integration. It is also essential for
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professional and vocational training to focus more on experiential learning. Research indicates
that in the next five years, tourism project management knowledge, digital, IT, marketing and
operational skills will be required, as well as managers that will be familiar with sustainable
practices.

Furthermore, a project manager should follow a holistic approach to designing, executing,
monitoring and controlling and finally closing a tourism project. There is also a significant need
the professionals working in the tourism sector to get more familiar with the term “Hybrid
Project Management” since there are no related training courses that refer to this discipline.

To conclude, project initiatives could benefit all interested parties in tourism as they can drive
positive change and sustainable growth.

4.3 Secondary (qualitative) research: The Desk Research

4.3.1 Sustainable Practices and Trends Shaping the Future of Tourism in Greece

Greek tourism, following the global trends, is being reshaped in four aspects, i.e. tourism
landscape, growth driver, industrial logic, and growth model. New destinations, apart from the
already popular ones, will become the key driving force of tourism growth in Greece. Their
competitive advantages will be the basis for the identification of the appropriate strategic
decisions to exploit them.

The main megatrends that are expected to have a great impact on Greek tourism are (Deloitte,
Remaco & INSETE, 2021): technological development and digitalization; demographic
developments; and sustainability. Megatrends will bring about significant changes for all four
basic stages of travel: journey planning; the en route trip experience; the tourism experience
itself; and, finally, the trip back home.

Demographic developments will have a major impact on the tourism sector over the next
twenty years, but they will also create significant opportunities. In addition, they will contribute
to changes in consumer behaviour, leading to new consumption patterns. Key demographic
developments include: an ageing population; emerging new consumer groups; immigration
and digital nomads, which have been growing rapidly in recent years due to the emergence of
the coronavirus (Greek Ministry of Labour and Social Affairs, n.d.).

Tourism organizations will have an important role in the tourism development and promotion
of their products & services . They have to design their strategies based on their competitive
advantages and the following structural elements (Deloitte, Remaco & INSETE, 2021a; Deloitte,
Remaco & INSETE, 2021b; Deloitte, Remaco & INSETE, 2021c; Deloitte & INSET, 2023; DYPA, n.d.;
EcoTourism Grece.com, n.d.; European network for accessible tourism, 2023; Government
Gazette, 2023; Government Gazette, 2021; GPT, 2022): Successful adoption of sustainable
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development principles; adaptation to modern megatrends; embracing new technologies;
adjustment to demographic changes; creation of stronger cooperation and alliances between
different stakeholders to face the challenges of the global market and to improve
competitiveness; creation of accessible destinations with accessible facilities; ensuring inclusive
growth in each selected destination through the promotion of youth employment, especially
young women; integration of employees with disabilities in the tourism workforce;
development of services for tourists with disabilities; integration of migrants in the tourism
workforce, because the local workforce cannot cover the demand of tourism industry;
diversification of their tourist products; upgrade of the education and training of tourism
professionals; and, use of Innovative Management Tools. Destination Management
Organizations will have also a significant role to play in promoting destinations by utilizing
innovative digital, sustainable and project management methodologies and tools, while
enforcing the cooperation among all stakeholders (.

The above structure will determine the demand for skills and knowledge and in the end the
most suitable job profile to serve it.

4.3.2 Sustainable Tourism Education in Greece

In the education sector, the concept of sustainable development in Greek tourism educational
institutions is both very popular and elusive. The vast majority of education programs (those of
tertiary level) entail at least one course related to the sustainability factor while there are
postgraduate courses and VET courses dedicated to the sustainable perspective of tourism
(University of Patras, 2023; Aristotle University of Thessaloniki, 2023). The curriculums in VET
trainings do not entail courses dedicated to sustainable tourism (Greek Ministry of Tourism,
2023a; Greek Ministry of Tourism, 2023b; Greek Ministry of Tourism, 2023c).

Nevertheless, there is still limited academic research focusing on sustainable tourism and the
specific skills are needed for the sustainable transformation of the Greek tourism sector.

The landscape of educational provisions for tourism in Greece is the following:

e Formal education in tourism is provided by the secondary (tourism specialties at
vocational schools), post-secondary (tourism specialties at IEKs, apprenticeship
programmes at vocational schools, Guide Schools) and higher education programmes
(undergraduate tourism courses, postgraduate programmes and doctoral studies in
tourism).

e Non-formal education in tourism includes seminars organised by various institutions,
lifelong learning programmes on tourism-related subjects, and conferences or
workshops focusing on various aspects of tourism.
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Through the study of the available curricula in tertiary level education, it is obvious that even
though students are trained in designing and implementing customer-centred projects and also
in developing essential entrepreneurial skills, the approach of Design Thinking is not being
introduced nor is the concept of Sustainable Hybrid Project Manager, i.e. approaches and
methodologies that promote personalization and innovation. Training courses offered at all
educational levels incorporate in general the following skills, but not always providing deep
knowledge at all these skills at the same time: Digital Skills, Resilient Skills - Leadership,
Emotional Intelligence, Adaptability, Flexibility, Communication and Collaboration, Becoming an
Independent Learner, and Inclusion. There are no data regarding training offers related to the
above-mentioned skills within the sustainable tourism educational programmes

Employers of tourism enterprises consider that there is a huge need for graduates from all
levels of education (secondary vocational, post-secondary and tertiary) to get specialisation in
tourism. However, they consider that by attending tourism-related seminars are getting the
knowledge needed for tourism enterprises (Gousiou, 2021).

The most commonly used training methods and techniques identified are: Lectures, Multimedia
use, Systemic analysis, Modelling-simulation techniques, Case studies analysis, Experiential
activities, Enriched presentation with video projection, hands-on activities and workshops,
presentation of good practices (in more specialized training contexts), Projects implementation.
Also, trainers, for selected projects are using the methods of individual marketing plans. The
acquisition of practical experience through work-based learning activities/interventions is
recognized as the most effective technique and therefore adopted in all formal training.

The strategic and specific sub-objectives of the Ministry of Tourism for the period 2025-2030 in
order to improve inbound tourism and support the Sustainable Tourism Development foresee
actions in support of:

1. Strengthening the geographical spread of tourism through the creation of international
destinations in the country and the creation of destination management bodies;

2. Lengthening the tourist season;

3. Upgrading the infrastructure of tourist areas with an emphasis on environmental
friendliness (adaptiveness to climate change risks is crucial);

4. Targeted strengthening of domestic tourism, with the promotion of each destination 365
days a year.

The most requested profiles that are actually in shortage already concern the following
positions: Maid, Receptionist, Waiter, Waiter/tress Assistant, Langer, Barista and Technical
Support. The shortage is most intense in small hotels (Ikkos & Rasouli, 2022).

According to the study “The needs for vocational training (reskilling/upskilling) of human
resources in tourism” that has been conducted by Deloitte for INSETE (2023), an extensive list
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of digital skills has been identified as necessary for the improvement of the competitiveness of
employees in the tourism sector.

4.3.3 Sustainable Hybrid Project Management Training in Greece

Project Management, as a distinct discipline of Business Administration Research, has
significantly developed from the middle of the 20th century onwards. While the growing needs
of increasing demands for innovative products and services as well as the reformulation of
complex structures and systems of the sustainable tourism business environment have led
necessarily to the need for the optimization of the organization, planning, and control of both
the material and the immaterial resources, the Project Management discipline is totally missing
from VET and university postgraduate and undergraduate programmes in hospitality and
tourism management and in other programmes related to various tourism professions
(technicians, housekeeping, food and beverage, travel agencies etc).

The provided educational programmes, especially the postgraduate ones on the topic of
tourism management, include courses in event management and business administration, that
cover some aspects of the discipline of Project Management. But none of them include a
specific course in Project Management, let alone Sustainable, Agile or Hybrid Project
Management.

Students and professionals of the tourism sector that would like to get trained and certified as
project managers, should attend courses provided by independent training organisations
which follow the PMI or PRINCE standards, including the discipline of agile but not the
Sustainable and Hybrid PM, which are not specifically developed for the tourism sector (PMI
Greece, 2023; Critical Path, 2023). If they want to develop their skills in sustainability, they have
to follow a postgraduate programme in Environmental Management and Sustainability
(Harokopio University of Athens, 2023; International Hellenic University, 2023) or take classes
in order to get certified as Sustainability (ESG) Practitioners (Center of Sustainability and
Excellence, 2023), or to attend independent courses offered from time to time by various
private adult training companies (Ecotourism Greece, n.d.).

4.3.4 Best Practices of Sustainable Tourism in Greece

Research results show that the majority of companies in the tourism sector in Greece are
underdeveloped on adopting sustainability practices. The companies that can be considered as
best practices in Greece are the Luxurious Costa Navarino Hotel in Messinia, SANI-IKOS Hotel
and GRECOTEL Hotel Resort.
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The Costa Navarino Hotel strategy considers that associates/employees are at the heart of their
efforts to promote sustainable tourism to the areas they operate. The creation of quality jobs
in a safe working environment that encourages innovation, combined with the provision of
high-quality training based on the talents and needs of each individual, are essential for their
employees to become the ambassadors of their vision, while providing the highest quality
service to their visitors. In addition, their employment policy strengthens their bonds with the
local community and contributes both directly and indirectly to the economic and social
development of the region. The operation of Costa Navarino in Messinia sets the paradigm of
a sustainable tourism destination. All their associates/employees receive extensive training in
order to develop their skills and take an active role in promoting a culture of contribution to
sustainable development (Costa Navarino, 2023). We consider that the creation of a Sustainable
Hybrid Project Manager will be of much importance in companies like that.

The second-best practice is SANI-IKOS Group Resort Hotel. The hotel is committed to their
people’'s development, and they invest in employee education while they offer programmes to
facilitate upskilling and career development. Employees, from their first day and throughout
their careers at the Resorts, benefit from external training, professional certifications,
continuous education opportunities and professional memberships. Some of the training
courses that are delivered include sustainable processes knowledge such as Zero waste,
environmental compliances, energy & water efficiency, biodiversity, health & safety. Even
though the hotel concentrates on sustainability matters and issues ESG reports, they are
missing the role of a Sustainable Hybrid Project Manager within the borders of the company
who will deliver the specific skills that are required. Instead, they get external training
professionals that they do not have Sustainable Hybrid Project Management Knowledge (SANI-
IKOS, 2021)

The third- best practice can be considered GRECOTEL Hotel which follows an environmental
sustainability strategy. The main goal of the company is to reduce the negative environmental
and social impact of their business activities. GRECOTEL is actively contributing to the protection
of Greek ecosystems, as they have realized that the positive image of the company is largely
determined by their ability to function and expand in a sustainable manner. All employees
receive training in order to get familiarized with the company'’s core values and code of conduct.
Also, they attend thorough training programs in order to develop their skills and enhance their
career opportunities. A Sustainable Hybrid Project Manager will be a very positive asset to the
company’s development (GRECOTEL, 2021)
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5. Conclusions and Recommendations

5.1 Conclusions

The main conclusions drawn from the quantitative and qualitative research are of great
significance as they correspond to the main scope and objectives of the project.

The research was based on professionals who have a great or extended experience in their
fields and reliable sources in the field of project management and sustainable tourism.

In relation to sustainability issues, all actions related to biodiversity, climate change mitigation,
circular economy development, social inclusion, well-being and to a lesser extent improving
governance and finance are important, suggesting a holistic approach to sustainability.
Additionally, it is evident that for the tourism sector to become sustainable, meeting consumer
expectations should be a priority, alongside promoting safety, youth employment and the
inclusion of workers with disabilities. While the aforementioned are considered of great
importance, most of the Greek organisations active in the tourism sector don't follow
sustainable practices in their daily operations and they are not aware of terms/business
approaches related to sustainability, such as the Regenerative Tourism practice.

Regarding the skills of professionals, improving them seems to be the most significant driver
for the revitalisation of the tourism sector and the most important skills for current or future
tourism employees are flexibility and adaptability, which indicates the lack of these soft skills at
the moment. Idea pitching, communication and leadership skills should also be prioritised in
training offers. Resilience skills such as Change Management, and Diversity in the workplace
are not at all incorporated in any of the provided training courses.

Approaches and methodologies that promote personalization and innovation of tourism
products/services are not followed by the majority of Greek organisations. While the most in-
demand entrepreneurial and digital skills are Design Thinking for developing consumer-centric
services combined with Business and Marketing Strategy development, and Online Marketing,
especially Social Media Management skills, followed by Data Analysis skills, the existing skills
gap is big.

As far as Project Management skills are concerned, a paradox was observed, especially in
quantitative research. Professionals are either not familiar with basic terms and processes
related to project management or do not use them to conduct their daily work. However, they
consider their project management skills to be satisfactory, while almost none of them is
certified as a Project Manager, and they indicated as the most popular project management
approach the hybrid. This paradox showcases that people working in the tourism sector are
not aware of what exactly Project Management is and probably they confuse the components
of Project Management with other operational business activities. Furthermore, the majority of
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Greek tourism organisations don't include in their organizational chart the job position of
“Project Manager”.

The lack of sustainable mindset and practices in Greek tourism organisations could be justified
by the fact that sustainable tourism education has not yet been embedded in tertiary education.
In Vocational Education and Training and in undergraduate Higher Education offerings the topic
of “Sustainability in Tourism” is totally absent. Only some postgraduate diplomas cover it. The
same stands for the “Project Management” discipline and especially for the “Hybrid and
Sustainable Project Management”. There is no educational programme that combines Hybrid
and Sustainable Project Management practices, which are driven by national and international
trends and challenges and that address the needs of the tourism sector and consequently, the
needs of the professionals working in the sector.

Research indicated that the Greek tourism educational area needs innovative training
interventions, that could have also the form of seminars/workshops, following the experiential
and work-based learning approaches. Additionally, it seems that there is no VET course in
tourism sustainability and in general in tourism, entrepreneurship, digital and soft skills that
the newly acquired qualifications are validated by deploying advanced tools like micro-
credentials (DISCO VET, 2022).

Finally, the research findings designated a lack of bibliographic and other scientific sources that
are dedicated to the topics of sustainability and Project Management in the tourism sector.

To conclude, there is a great lack of knowledge in the field of Hybrid and Sustainable Project
Management that is combined with a skill set comprised of essential entrepreneurial, digital,
soft and resilience skills.

It is more than evident that the development of a new job profile and a certified training
programme delivered via advanced experiential and work-based training experiences leading
to the acquisition of micro-credentials, that correspond to the above-mentioned skills gap, is
crucial for the Greek tourism sector to become sustainable and competitive, and meet the
challenges and trends of the industry. It is also imperative for the professionals of the sector to
acquire new skills in the aforementioned fields, in order to be able to meet the labour market
needs and increase their mobility.

5.2 Recommendations

The recommendations that can be provided based on the research conducted, focus firstly on
the need to create a new job profile named “Sustainable Hybrid Project Manager” and secondly
for upskilling/reskilling students and professionals working in the tourism sector in the field of
Sustainable, Hybrid, Digital and Enterpreneurship-oriented Project Management.
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Based on the quantitative and qualitative research, it is recommended to develop and design
courses that will:

Introduce the participants in project management, and especially hybrid project
management through advanced instructional strategies and methodologies;
Familiarize the tourism professionals and students with the terms: sustainability (green
skills), design thinking (creativity), entrepreneurship and digitalization (digital skills);
Improve the soft and resilience skills of tourism professionals and students;
Reskill/upskill the current and prospective project managers and boost behavioural
change;

Prepare tourism professionals and students to become hybrid project managers that
have the ability to plan effectively but also to adapt quickly to changes, by providing a
common qualification standard;

Help the transformation of the tourism sector into a sustainable and resilience industry.

Therefore, the conclusion of the country-level research clearly demonstrates that it is

imperative that the Greek VET/HE system be updated and upgraded in terms of providing the

tourism industry with relevant to the EU frameworks and market demands, regarding

Sustainable, Hybrid, Digital and Entrepreneurship oriented Project Management, future-
proofed curricula, and in terms of advanced methods in teaching and validating
skills/competencies.
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1. Executive Summary

The aim of the analysis is to identify the current situation and market needs in Hungary, in order
to help the creation of a new job profile, "Sustainable and Hybrid Project Manager", to be
developed by the HyPro4ST project funded by the Erasmus+ Programme.

3 methods were used for this analysis:

e online questionnaire to be completed by at least 50 respondents,
e focus group survey of 6 people through individual interviews,
e deskresearch included the identification of 2 good practices.

In Hungary the analysis was carried out jointly by Minerva 90 Ltd and the Central Transdanubian
Regional Innovation Agency.

Based on the information gathered through various methods, it can be said that in Hungary
tourism is not necessarily given the importance it deserves, neither in development documents
nor in education. Sustainability is not an unfamiliar concept, it can be found in many places, but
in most cases as a mandatory element without any underlying content. In higher education,
tourismis an established subject in many institutions, but the number of students is decreasing,
and the curriculum is not up to modern standards. The management approach is completely
absent from both education and the practical implementation of tourism. In this light, the
sustainable, hybrid project management profile and the educational background required for
this are urgently needed.

2. Introduction

HyPro4ST project funded by Erasmus+ Program seeks to bring positive social and sustainable
impact to tourism sector. It aims to develop a new job “Sustainable and Hybrid Project Manager”
profile for the Sustainable Tourism Sector, upskill professionals in sustainable, hybrid, digital,
creative and entrepreneurship project management, helping alleviate the job losses,
inequalities, and other risks, and to build a talent pipeline that tourism sector can mine for
future growth.

In order to develop the "Sustainable and Hybrid Project Manager" profile, a labour market
survey was carried out in all partner countries to assess market needs and define the current
situation.

The same 3 methods are used for this analysis in all partner countries. Firstly, by means of an
online questionnaire developed by the partnership, to be completed by at least 50 respondents
per country. Secondly, a focus group survey of 6 people, which can be carried out either in a
workshop or through individual interviews. In addition, desk research was carried out by the
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partners in each partner country, which included the identification of 2-4 good practices per
country. In Hungary the analysis was carried out jointly by Minerva 90 Ltd and the Central
Transdanubian Regional Innovation Agency.

3. Methodology

The methodology followed was the one proposed by the consortium (as mentioned in the
guidelines given).

4. Results and Discussion

The project questionnaire was translated into Hungarian and used as an online Google
questionnaire. To fill in the questionnaire, we tried to involve stakeholders from different
sectors and different types of organisations with some interest in tourism. We tried to reach
organisations and experts in the field of education as well as experts in the field of project
management. The questionnaires were distributed by direct contact to the organisations and
experts we considered competent. In total, 51 respondents were collected from all over
Hungary.

4.1 Primary (quantitative) research: The Questionnaire

The project questionnaire was translated into Hungarian and used as an online Google
questionnaire. To fill in the questionnaire, we tried to involve stakeholders from different
sectors and different types of organisations with some interest in tourism. We tried to reach
organisations and experts in the field of education as well as experts in the field of project
management. The questionnaires were distributed by direct contact to the organisations and
experts we considered competent. In total, 51 respondents were collected from all over
Hungary.

Below is a summary of the information gathered from questionnaires.

GENERAL INFORMATION ABOUT THE RESPONDENTS

e Sectoral: 39.2% private sector, 25.5% educational, 23.5% NGO, 11.8% public sector.

e Currentjob/role: Of the very wide range of possible answers, almost all have been ticked.
However, the 4 largest groups were entrepreneur (17.6%), adult trainer (15.7%), project
manager (13.7%) and tour organiser (11.8%).

e Age group: 35-49 (51%), 50-64 (21.6%), 25-34 (17.6%), 65-74 (7.8%),18-24 (2%).
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e Gender: 54.9% female, 43.1% male, 2% nonconforming

SUSTAINABILITY, SKILLS AND TRAINING IN THE TOURISM SYSTEMS

Q1: What concrete actions should your organization implement to make tourism practices
more sustainable?

All answer options were marked by a significant number. The two most popular choices were
"Actions to improve governance and finance" 47.1% and "Actions to improve people's well-
being and health" 43.1%. The lowest number of votes was for "Actions to promote social
inclusion" with 25.5%.

Q2: What do you think are the reasons why your organization address or could address
sustainability issues?

Due to multiple choice, all possible answers were ticked, and the distribution of answers was
almost even. "Attract, motivate and retain employees" was the least marked with 19.6%. The
most votes were for "Improve operational efficiency" with 41.2%.

Q3: Which of the following social sustainability actions should be considered a priority?

Responses were more divided on social sustainability. The most prominent responses were
"Promotion of youth employment, particularly for young women" 49% and "Measures that
facilitate the transition of workers from the informal to the formal economy" 47.1%. The lowest
response was "Integration of migrants in the tourism labour force" 21.6%.

Q4: Which of the following actions/measures should be implemented to revitalize the tourism
sector?

Respondents ranked "Public administration and governance" 47.1% and "Skills, education and
training" 43.1% as the most important areas. "Safeguard of the health of residents and visitors"
was ranked as the least important by 11.8%. One respondent also added "Overtourism
mitigation".

Q5: Which of the following skills and abilities are the most important for people who want to
work in the tourism sector?

Page 194 of 359

Co-funded by Erasmus Plus Programme, KA 2: Cooperation Among
Organizations and Institutions: Alliances for Innovation

the European Union 101056300-HyPro4ST-ERASMUS-EDU-2021-PI-ALL-INNO




D2.1 Labour Market Needs Report

Two possible answers received by far the most votes. "Focus on the client" 76.5% and "Flexibility
and adaptability" 70.6%. Interestingly, "Technological and digital capabilities" was the least
important with 21.6%.

Q6: Which of the following environmental skills should be implemented to improve the
competitiveness of tourism systems?

The 3 most important areas for the environment were "Ability to minimise consumption and
maximise energy and water efficiency" 56.9%, "Ability to manage waste, waste water, recycling
and composting" 56.9% and "Promote sustainable forms of transport" 51%. "Conservation of
biodiversity" was considered the least important by respondents with 23.5%.

Q7: Which of the following digital skills should be implemented to improve the
competitiveness of tourism systems?

"Online marketing and communication skills" 66.7%, "Social media skills" 54.9% and "Website
design skills" 52.9% are the most important. "Artificial intelligence and robotics skills" 15.7% are
the least important. Otherwise, "Impact of complex regulatory issues" appeared.

Q8: In which of the following areas of entrepreneurship would you like to improve your skills?

Two answers received the most votes, "Creativity and innovation" 49% and "Marketing strategy
development" 49%. The other answers were more or less evenly split.

Q9: Which of the following soft skills do you think you need to improve?

The skills most in need of improvement were "Flexibility/Adaptability" 41.2%, "Leadership" and
"Communication" 39-39%. The skills that need least improvement are "Customer service" 11.8%
and "Promoting Diversity, Equity and Inclusion (DEI) in the workplace" 13.7%

Q10. What is the most effective form for training a tourism professional?

The responses were completely split: 29.4% face-to-face, 27.5% through tutors at work, 23.5%
online, 17.6% learning-by-doing.

THE HYBRID PROJECT MANAGEMENT PROFILE

Q171: Which of the following practices do you use to perform your daily tasks?
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More than half of the respondents (54.9%) do not use any of these practices. Among the other
responses, the markings were more or less evenly distributed.

Q12: Please indicate the extent to which you use the following processes to implement your
projects and/or perform your daily tasks.

The question concealed a very complex set of possible answers. Based on the answers, it can
be said that time and cost management is what respondents use most. The other cases were
dominated by answers that were not at all or to some extent. The least known processes were
"Project Integration Management" and "Project Scope Management".

Q13: Do you think it is more beneficial for a tourism business to be flexible, manage change
and follow the market than to apply medium-long term planning?

More than 49% of respondents agree with the statement and only 25.5% disagree, which is
exactly the same as the number who have no opinion.

Q14: In your organization the approach to project management is:

The traditional approach received the most votes, with 27.5% of respondents indicating it. Only
5.9% of respondents could not answer. There was not much difference between the other
response options.

Q15: Please indicate whether and to what extend your organization uses the following project
management methodologies when implementing projects/day-to-day operations:

For all methods, most of the marks were for not knowing the method! Only in the case of the
"Waterfall Methodology" can it be said that respondents use it to some extent.

Q16: In your opinion, can a hybrid project manager, able to implement planning effectively
but also to adapt quickly to changes, be considered a competitive resource for tourism
businesses and public bodies responsible for tourism policies?

More than half of respondents (50.9%) think a hybrid project manager can be a competitive
resource, and only 27.5% think not.

Q177: Does your organisation include in its organizational chart an official job position entitled
“Project Manager”?
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70.6% of respondents indicated that they did not have such a job position, compared to only
19.6% where they did.

Q18: Please indicate you agree with the following statement: "My project management skills
are satisfactory."

41.2% of respondents do not know. Only 22.9% are satisfied with their skills.

Q19: Do you have any certification in project management?

Only 21.6% of respondents have a certificate in this field.

Q20: Would you be interested in attending a free training course entitled “Sustainable Hybrid
Project Management for the Tourism Sector”?

The majority of respondents (56.9%) would be interested in training.

Q21: If yes, please specify why:

77.3% would like to improve their existing knowledge, 13.9% would like to learn new things and
9.1% would like to spend their free time doing something useful.

Communication and further involvement: | wish to be informed about the progress of the
project and | consent to the use of my personal data to receive informative emails about it.

Unfortunately, only 17.6% of respondents would like to be informed about the progress of the
project.

4.2 Primary (qualitative) research: The Focus Group / The Interviews

The Hungarian partners Minerva 90 and CTRIA tried to organise an online focus group meeting
on several occasions, but unfortunately due to the busy schedule of the members it was not
possible to find a common date. Therefore, as an alternative solution, as outlined in the
guidelines, interviews were conducted with focus group members one by one. The majority of
the interviews were conducted face-to-face and in one case a telephone interview was carried
out.

Below is a summary of the information gathered during the interviews, based on the proposed
questions.
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Q1: What are the most important changes that you observe in the world of tourism on a global
scale?

At global level, tourism is slowly returning to pre-COVID-19 trends. In the long term, experience
shows that crises cannot break the exponential growth of tourism, but only cause a temporary
decline. Overtourism is the biggest problem and tourist destinations will react to this with
various methods such as limiting the number of tourists or closures. The role of sustainability
will become even more important.

Q2: What is the state of sustainable tourism in your country?

In Hungary, overtourism is not such a pressing problem, and even if it is present, it is more likely
to be associated with shorter periods. The bigger problem is the impact of climate change (lack
of rain, low water levels in lakes) and the environmental destruction caused by investments in
tourist areas. Sustainability is more an environmental issue.

Q3: Which of these social sustainability actions should be considered a priority?

For Hungary, the integration of migrants is not a priority, as their employment in the tourism
sector is not very high. A bigger problem is the retention of young workers and the emigration
of tourism workers, mainly to Austria. Another problem to be addressed is the issue of illegal
employment in the tourism sector.

Q4: Are you familiar with the term "regenerative tourism"?

All of the interviewees had heard of the concept, but only three were able to define it precisely.

Q5: Do you think it is a tourism practice that will be increasingly successful in the future? If
so, what should a tourist destination do to implement it?

Even the implementation of sustainable tourism in Hungary still faces challenges, and
regenerative tourism is a concept that goes beyond this. In small local steps there are actions
that can be linked to regenerative tourism (e.g. nature tours combined with litter picking).
However, in the longer term, sustainability should be the goal, regeneration should perhaps be
managed for local interests.

Q6: Is the concept of sustainable tourism taught in regular (higher) education programs, in
vocational training (VET) or in adult training in general?
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Education for sustainable tourism is not well represented in vocational training and adult
education. In higher education, the subject is already part of the curriculum in some elements,
but only marginally and not as a core element of education. One university is currently trying
to specialise its training in this direction.

Q7: Which institutions offer courses on sustainable tourism (Universities, VET providers, adult
training institutions, private institutes/schools, etc)?

Currently only the Pannon University is trying to do this.

Q8: Does the provision of the training on sustainable tourism incorporate creativity and
entrepreneurship skills?

This topic is not really emphasized in this training, but some basic elements are included.

Q9: Does the provision of the training on sustainable tourism incorporate digital skills?

Only at a minimum basic skills level.

Q10: Does the provision of the training on sustainable tourism incorporate resilient skills such
as Leadership, Emotional Intelligence, Adaptability, Flexibility and Change Management,
Communication and Collaboration, Idea Pitching, Becoming an Independent Learner,
Inclusion and Diversity in the Workplace?

Not at all.

Q11: Do you believe that this type of projects can bring benefits to the tourism system of his
country?

Definitely yes.

Q12: What would tourist places and destinations need today to improve inbound tourism?

There is no need for quantitative improvement or growth, there is already overtourism. What
is needed is qualitative improvements that point towards sustainability, both on the demand
and supply side.

Q13: What will be the most requested profiles in the tourism sector in the next five years?
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Direct customer service/customer care and Digital/IT were the most popular answers.

Q14: What are the environmental issues that will condition the future of our society?

Responses here were mixed, with respondents feeling that almost all of the things listed were
important. What was clearly highlighted by all were the consumption responses "Knowledge of
climate change" and "Ability to minimize use and maximize energy and water efficiency".

Q15: Which digital skills, among the following, should be implemented to improve the
competitiveness of tourism systems?

The 3 most popular answers were "Online marketing and communication skills", "Desktop
publishing skills (for designing brochures, catalogues, etc.)" and "Social media skills".

Q16: What is the best approach that a project manager should have when performing their
work?

3 chose "Focused on user/customer satisfaction (lean' approach)", 1 chose "Flexible and
innovative, able to adapt quickly to change through multi-faceted strategies and targeted
interventions (‘agile’ approach)"”, 2 chose "Holistic, i.e. combines some or all of the previous
approaches (‘hybrid' approach)".

Q17: Do you know who the Hybrid Project Manager is? And what kind of work do they do?

There were hints, but no one could define it, it needed further explanation.

Q18: Do you know any training courses or University courses dealing with the subject of Hybrid
Project Management?

Nobody knew that.

Best practices

We did not receive a meaningful recommendation.
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4.3 Secondary (qualitative) research: The Desk Research

During the implementation of the desk research, we took into account the areas in which we
needed to search in order to find relevant information on the topic of the project. Basically, we
looked for the state of sustainable tourism, educational opportunities in the field of tourism
and the possible emergence of hybrid project management. In the field of desk research, the
following main sources were reviewed:

e Tourism development documents.
e Education-related development documents.
e Tourism-related training in individual educational institutions.

TOURISM DEVELOPMENT DOCUMENTS

Perhaps the most useful information was extracted from these documents. Three documents
were reviewed during the research. Firstly, the national strategy and secondly the development
documents of the two largest tourist destinations.

Tourism 2.0 - National Tourism Development Strategy 2030

The document with national competence is the "Tourism 2.0 - National Tourism Development
Strategy 2030" and its supplement "Tourism 2.0 Addendum”. It is currently the most
important document defining tourism in Hungary. Tourism 2.0 is the guideline for any
further sub-sector or segment strategy, which should be developed in line with the Tourism 2.0
framework. This also means that future sub-sectoral strategies and regional development
programmes, as well as specific, individual projects, must also be in line with the objectives of
Tourism 2.0 and support its implementation.

This is the document where we found the most useful references during our desk research.
Sustainability appears in several places in the strategy and is a key priority. It is one of the 12
main strategic directions identified in the strategy, on which the whole strategy is built. The
most important criteria and activities related to sustainability are included in the strategy, even
if not all of them are covered in detail. It is undeniable that sustainable tourism is an important
value.

With regard to education training, both in the situation analysis and in the strategic
orientations, the importance of education and its relevance to market needs is emphasised.
These are assigned specific priorities and tasks. The issue of education in the sector is dealt
with according to its weight. There is no reference to hybrid project management in the
strategy, although it is perhaps not appropriate to go into such detail in a national strategy.
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At Home in Budapest - Integrated Urban Development Strategy (2021)

Budapest is the most visited tourist destination in Hungary, but despite this, it does not have a
valid, dedicated tourism development strategy. The Integrated Urban Development Strategy
includes sustainable tourism as an objective to be achieved, but this section does not provide
details on sustainability. This section expresses the need for Budapest to have a coherent
tourism development strategy. It is clear from the above that education in the field of tourism
is not mentioned in the document, nor is hybrid project management.

Balaton Priority Area Development Programme (2021-2027)

The Balaton Region is the second most visited tourist destination in Hungary after Budapest.
However, the region does not have its own tourism development strategy. Nevertheless, its
development programme for the period 2021-2027 has a substantial dedicated tourism
chapter. In this chapter, sustainability is highlighted but not discussed in detail. The education
chapter specifically mentions the need to develop tourism-related education in line with market
needs, given the region's specificities. Hybrid project management does not appear anywhere
in the document.

EDUCATION-RELATED DEVELOPMENT DOCUMENTS

The two most important strategy documents were reviewed in terms of reasoning. One is the
"Public Education Strategy 2021-2030" and the other is the "A step change in higher education".
The first document focuses on primary and secondary education, while the second focuses on
higher education.

Public Education Strategy 2021-2030

The strategy aims to set out the basic directions for the development of public education as a
public service until 2030. The document does not set out educational tasks and directions for
tourism, but this cannot be blamed given its basic purpose.

The inclusion of sustainability is expected in such a document. The document does meet this
expectation, although it cannot be said that sustainability and environmental protection are
given high priority. However, in the section on 'Coordinated mental, spiritual and physical
development of pupils', it is stated that when developing pupils' physical, spiritual and mental
health, particular attention should be paid to environmental education, sustainability and the
protection of the environment. This objective is also served by the decision to include the issue
of education for sustainability among the teacher competences in the teacher certification
procedure.
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A step change in higher education (Higher Education Strategy to 2030)

The strategy aims to set the direction for Hungarian higher education up to 2030.
Unfortunately, tourism is not mentioned anywhere in the strategy. The specific areas of
intervention include 'medical, health and social training’, 'science, technology and information
technology training', 'economic training', 'agricultural training' and 'teacher training'. In the
context of sustainability, the strategy states that reflection on environmental, economic and
social challenges and sustainability will be integrated as a compulsory element in the curricula,
both through regulatory and development interventions. That is all.

TOURISM-RELATED TRAINING IN INDIVIDUAL EDUCATIONAL INSTITUTIONS

Tourism-related education is mostly provided at two levels in Hungary. There is at the
secondary education level through technical schools, vocational schools and vocational
colleges, and at the higher education level through bachelor and master programmes. At
secondary level, classical professions related to the catering industry are trained, such as chef,
waiter or pastry chef. These are irrelevant for the present project.

Higher education in tourism and hospitality is highly fragmented, with 17 institutions currently
serving a declining number of bachelor's and master's students. However, there is no
consistency between universities. The majority of bachelor's degrees are in tourism and
hospitality, while master's degrees are in tourism management. However, the curricula taught
are old-school and often do not include knowledge related to modern tourism or sustainable
tourism.

BEST PRACTICES

Based on our research and consultations, the field of sustainable tourism and its specific
knowledge base is not yet well known in Hungary in general. Of course, the term sustainability
appears more and more in the context of tourism, but in many cases, it is more of a buzzword.
In many cases, the underlying content and substantive knowledge is not explained and remains
in the background.

The above shows that it is not easy to find a good practice related to this project in Hungary.
Below, we would like to present two best practices that are perhaps the closest to what is
expected. One is project-based and the other is related to higher education.

Best practice no.1: Online HUB and e-learning curriculum on circular, sustainable tourism for
tourism operators in off-beat destinations. RE-CONNECT project.
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The RE_CONNECT project is an ongoing Erasmus+ funded project. It involves 6 partners from 5
countries. RE-CONNECT aims to accelerate the competence and skill development of
community-based tourism in offbeat destinations by implementing a greener and more digital
development approach to assure more sustainable tourism along circular tourism approach.

Within the project a collaborative online hub has been developed that provides skill and
competence development in community-based circular tourism. The hub can successfully
support to develop tourism and economic potential of offbeat destination areas, through
having all needed elements for the competence development for the target groups. In addition
to containing good practices and knowledge material related to sustainable tourism, the HUB
has many interactive features. On the one hand, it can function as a community forum where
people can chat just like on social media sites; they can create closed project groups where they
can work on joint projects using a project management module; they can have their project
ideas evaluated from a sustainability perspective by answering 10 simple questions using an
interactive project idea evaluation function.

Besides the online HUB, the other main outcome of the project is an e-learning curriculum with
modules on circular, sustainable tourism. The curriculum is not university level, easy to absorb,
rather it is more of an awareness-raising one. Each module contains a theoretical overview,
available good practices, recommended literature and extra information, as well as practical
exercises called action items. At the end of each module, a test is completed and at the end of
the whole course, after passing a final test, students receive a downloadable certificate. The
following modules are included in the curriculum, which is not exhaustive: ,Product life
extension”, ,Sustainable tourism offers”, ,Sustainable mobility”, ,Sustainable stay and services”,
.Digital Solutions for Circular Tourism”, ,Community based tourism development of offbeat
destinations” etc.

More information: http://reconnecthub.eu

This good practice does not provide the level of knowledge that can be expected within the
framework of this project, but the methodology and the topic are forward-looking, especially
considering the Hungarian circumstances in this field.

Best practice no.2: Sustainable and Circular Economy-Based Tourism BSc, Pannon University

As explained above, there is not much modern training in Hungarian higher education related
to sustainable tourism. This is something that the University of Pannonia hopes to change, with
the launch of the "Sustainable and Circular Economy-Based Tourism BSc" course from
September 2023. We are very confident that the training will be successful and that other
universities will follow this example.
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The aim of the training is to train professionals for the tourism sector who have a deep
understanding of the operation of circular economy beyond the basic knowledge of tourism;
they are able to design and operate the stakeholders, profit-oriented and non-profit
organizations of the sector with methods based on a circular approach, all in regional and
destination logic, based on a system approach, on the basis of nearnatural tourism.

Duration of Study: 8 semesters.

The training course itself is a curiosity in Hungary. The subjects taught in the classical school,
such as microeconomics, macroeconomics, basics of accounting, statistics, business law or
corporate finance, have been retained. However, these subjects have been supplemented by
subjects related to the modern approach to tourism. Without being exhaustive, these are:
basics of circular economy, introduction to sustainable tourism, nature-based tourist
attractions, sustainability in marketing, economics of sustainability or sustainable communities,
change of approach etc. The training course contains a 2 semesters length of internship as well.

The training curriculum is available here:

https://www.uni-pen.hu/files/dokumentumok/tantervek/fkt.pdf

These are extremely long-awaited and justified changes, which will hopefully result in a
workforce of professionals in the tourism sector that can meet today's expectations and trends.

5. Conclusions and Recommendations

CONCLUSIONS OF THE QUESTIONNAIRE

Among the underlying motivations for environmental and social sustainability, improving
efficiency is the main motivating factor, but the desire to satisfy customers is also present.

From a social point of view, the situation of young people is the problem that needs to be solved
the most. This is a perfectly understandable point of view, given that the sector is suffering from
a significant emigration of young workers. The situation of migrants is the least important issue,
which can be explained by two aspects. Firstly, their employment in the tourism sector is
minimal. On the other hand, the prevailing anti-migration public mood in the country reinforces
this trend.

From an environmental point of view, energy and water use and waste management are the
most important issues. Indeed, from a tourism point of view, these are the two areas that most
concern stakeholders. The eclipsing of biodiversity, however, is a concern. This is both because
the concept is probably not well understood and because tourism investment is having a major
impact on (and is currently destroying) this very important area.
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In terms of skills and competences, respondents stressed the importance of customer focus
and flexibility, while, surprisingly, digital skills were not considered as important. When talking
specifically about digital skills, marketing-related areas such as online marketing, website
development or social media skills are perceived as important. They would like to improve
leadership skills, communication and flexibility, while more important skills related to project
management, such as critical thinking or data analysis, do not seem to be important to them.

There are huge gaps in the field of project management. A significant proportion of
respondents are not familiar with the different methods and processes, have not received
training in this area in their lives, and do not have a dedicated position in their organisation.
Obviously, in the course of their work, even if not consciously, some project management
activities have to be carried out. These have taught him certain aspects of time and cost
management and certain elements of the traditional project approach. However, the majority
of respondents would find such training useful and would be interested in it. There is no
consensus on the form of training (online, face-to-face, etc.).

Feedback from respondents indicated that the questionnaire was not easy to understand and
complete.

CONCLUSIONS OF THE INTERVIEWS

At a global level, the focus group members believe that despite crises that may bring temporary
setbacks, over-tourism will continue to be a feature. For Hungary, over-tourism is perceived as
less of a threat than the effects of climate change and the destruction of nature that is taking
place in the country. The biggest challenge for Hungary is to address labour shortages and the
migration of young workers abroad. The issue of sustainability is seen as a dominant one at
both global and national level. Regenerative tourism is considered to be a forward-looking idea,
but at the moment the implementation of sustainable tourism is also quite challenging, so it is
not considered to be very relevant at the moment.

In the field of education, sustainability is not present in vocational and adult education. In
higher education it is already part of the curricula, but very marginally. Only one university in
Hungary plans to launch a specific sustainable circular tourism course this year. On the one
hand, this is to be welcomed, according to the focus group members, and on the other hand, it
should not be a separate course but integrated into existing courses. In addition to the
sustainability aspects, tourism education is severely lacking in entrepreneurship and project
management skills. Training in digital skills is also poor. According to interviewees, online
marketing, social media skills and desktop publishing skills are the most important in this
profession.
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Hybrid project management is not a well-known concept, but after explaining the concept,
interviewees felt that it would be useful to have a workforce with such skills in the tourism
sector.

CONCLUSIONS OF THE DESK RESEARCH

Desk research was ahead of questionnaire research and focus group interviews. The research
was confronted with the fact that very few development documents are available in the field of
tourism. Mostly the nationally regulating Tourism 2.0, which is relevant. In this, sustainability is
presented as a strategic direction, which is definitely a positive thing. Apart from this document,
the largest tourist destinations do not have a dedicated tourism development strategy.

Tourism is not mentioned anywhere in the most relevant national strategies in the field of
education. Sustainability is already included in the documents, but it is only mentioned as an
obligatory concept to meet the requirements of the spirit of the age, and is not developed in
detail. In addition to this, higher education in tourism and hospitality is highly fragmented.
Unfortunately, there is a lack of coordination between universities. The curricula taught are old-
fashioned and often do not include knowledge related to modern tourism or sustainable
tourism. There is only one tentative university that wants to teach tourism in a modern format
from this year.

FINAL CONCLUSIONS AND RECOMMENDATIONS

Based on the information gathered through various methods, it can be said that in Hungary
tourism is not necessarily given the importance it deserves, neither in development documents
nor in education. Sustainability is not an unfamiliar concept, it can be found in many places, but
in most cases as a mandatory element without any underlying content. In higher education,
tourism is an established subject in many institutions, but the number of students is decreasing
and the curriculum is not up to modern standards. The management approach is completely
absent from both education and the practical implementation of tourism. In this light, the
sustainable, hybrid project management profile and the educational background required for
this are urgently needed. In terms of implementation, it is proposed that great emphasis should
be placed on promotion and awareness-raising in the field, because without it many people will
not recognise the need for this knowledge.
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1. Executive Summary

The approach to the theme -analysis of the needs of the tourism market according to the
positioning of the Hybrid Project Manager- involved the realisation of:

a) a quantitative analysis, carried out through an online survey;
b) a qualitative analysis, conducted through a focus group (integrated by interviews) and
desk research.

The needs analysis has helped to better define the profile of the Hybrid Project Manager and
to understand how this new professional figure can operate effectively in the tourism system.

A need for transversal and flexible skills has emerged, a function that can be well performed by
the Hybrid Project Manager. However, the profile of the new manager is not yet fully
understood by those working in the tourism world and therefore a strategy must be
implemented that makes it easier to match supply and demand.

2. Introduction

The National Report is one of the documents produced within the Task WP2/T2.2 ‘Identification
of Labour Market Needs'. As expected by the project, each responsible partner will develop a
report, covering all the aspects of the training, including the program, evaluation results and
recommendations. The lead partner will compile the national reports and produce a final one.

Each report can offer, in a synthetic way, a vision of the national dynamics concerning the trend
of tourism, the economic-social system and the labour market in the tourism sector. And above
all, it can help to understand how the Hybrid Project Manager profile can effectively meet the
needs of an ever-changing economic sector.

The activities were carried out in cooperation with CESIE (project partner).

3. Methodology

The methodology followed was the one proposed by the consortium (as mentioned in the
guidelines given).

4. Results and Discussion

4.1 Primary (qualitative) research: The Questionnaire
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Some technical information regarding the survey

The questionnaire was disseminated online through the mailing of ConfesercentiPA and the
network of contacts of CESIE and team members.

The survey followed a cross-sectional design, that is, it provided us with a snapshot of the
phenomenon at a particular moment. Consequently, it was organized and conducted in an
exploratory/descriptive form.

Sample composition, profile of the interviewees, tools used for the distribution of the
questionnaires, number of questionnaires administered and completed

The sample used was a stratified random sample. Stratified sampling has made it possible to
obtain relevant information from strata or categories of individuals particularly suited to the
sampling process.

In fact, the questionnaire was sent to some categories of professionals in the tourism sector:
tour operators, university professors, industry experts, communication managers, DMO public
officials, etc.

The questionnaires were distributed to hundreds of stakeholders; once the threshold of 51
respondents was reached, the survey was interrupted.

Figure 1: Results from question “Which of the following describes best your current job/role?”

Consulente esterno @ Travel agency manager
1(2%) @ Destination manager

@ Tour organiser
% ® Travel consultant
g . g @ Tour operator

7 '\- @ Entrepreneur
9.8% ® Corporate Social Responsibility Manager
19.6% ® Office Administrator/Support
11,8%

@ Professional in the Accommodation/Hospitality Industry @ Higher Education Professor
@ Professional in the Creative and Entertainment Activities @ Project manager
@ Professional in the Transportation Industry @® University Professor
® Professional in the Food & Beverage Industry (serving tourism) ® low-interest/facilitated financing
@ Professional in the Business Support Services (accountant, marketer, ® Univ_ersity Professor o
business consultant etc.) ® president voluntary association
@ Student @ external consultant
® Adult Trainer ® human resources manager
@ Vocational Education and Training Provider @ tourism councillor of the city of Palermo
@ Employee
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The results of the survey (summary)
About the tourism macro-environment (sustainability, skills, training in the tourism systems):

The survey shows a considerable sensitivity towards sustainability, which should be guaranteed
first of all with actions of climate change mitigation. Organizations and companies that invest
in sustainability obtain benefits in terms of growth opportunities and strengthening of
corporate values. The actions of a sustainable nature that should be implemented to improve
tourism systems are: the development of skills, greater involvement of the communities, the
use of less polluting means of transport, the reduction of electricity and water consumption.
Both in terms of digital and business skills, the area that should be strengthened is that of
marketing. Training is preferred face-to-face and on-the-job. In any case, the demand for
training is considerable (also in the field of project management).

About the profile of the Hybrid Project Manager:

The concept of flexibility is well integrated in the organizations of the respondents. As a result,
in the respondents' organizations the approach to project management is mainly agile;
following the preferred model is the traditional one and, shortly after, the hybrid one. It could
be argued that the hybrid model is not yet fully known by the tourism sector, even if its potential
is perceived. Even if typical project management activities are carried out within the
organizations, certifications are few.

4.2 Primary (qualitative) research: The Focus Group / The Interviews
Some technical information regarding the focus group

The focus group was conducted with 4 guests, two moderators and two observers.

Table 1: The profiles of the interviewees

Project manager, with experience in theatre, organization of cultural events, tourism, and
sustainable tourism

Tourism manager, with specific focus in hotel management and tour organization, with a
background in EU project management

University Professor (Palermo University), expert in the tourism sector

Expert in the tourism sector, with experience also in the trade union field
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The discussion has been conducted using a PPT presentation created to summarize the key
points. In doing so, participants were invited to answer questions related to the three basic
thematic areas.

Furthermore, on two different dates, two individual interviews were carried out, both assisted
by a moderator and an observer.

Table 2: The profiles of the interviewees

University Professor (Messina University), expert in the tourism sector

Project manager, President of a cultural itinerary declared by the Council of Europe, with a
background in EU project management

Also, in this case the interviews were conducted using the PPT presentation and with the outline
of the three thematic areas.

Both the focus group and the interviews were carried out following the guidelines indicated in
the Methodological Introduction and in the Excel file prepared by ConfesercentiPA at the
beginning of the activities.

The results of the focus group/interviewees (summary)
About the tourism macro-environment (sustainability, skills, training in the tourism systems)

There is increasing attention on issues relating to sustainability, also following the Covid-19
pandemic. In fact, some reference is made to the importance of both environmental
certifications such as Ecolabel and EMAS and to the best relationship with local communities
and territories through experiential tourism. The other emerging paradigm is that of
digitization. There has been a return to "official" channels for organizing the tourist experience,
with a difficulty in finding suitable professional figures.

There is a change in tourism which concerns the competitive function of territories to present
themselves at an international level. But to do this, the focus must be shifted from the company
to the system. However, this sensitivity is still underdeveloped at the local level. The importance
of regenerative tourism is underlined: involving residents in the construction of the product is
the first element to ensure the quality of the tourist offer.
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With regard to training, there is no University courses dedicated exclusively to sustainable
tourism; however, sustainability is discussed in many courses focused on tourism, given the
centrality of the topic. A master's degree for tourism sustainability managers, which can already
qualify for the profession, would be useful. Upgrading the workforce is considered important.

About the profile of the Hybrid Project Manager

The hybrid profile promoted by the project appears effective above all for larger companies to
support reporting and other obligations, which are already a mandatory task for companies of
a certain size. The holistic approach is certainly interesting but also the more unpredictable
one, because there is not yet a precise scheme to apply but a model to adapt based on changes.

Best practices
The best practices proposed by the interviewees were:

1. Pierfilippo Spoto and Monti Sicani: https://pierfilippospoto.wordpress.com/
2. Moltivolti:
https://www.esperienzeconilsud.it/moltivolticommunity/2021/04/04/attraverso-i-miei-

occhi-diventa-mediatore-territoriale-con-moltivolti/

3. TOURISME project (COSME): sustainable tourism training for hoteliers and tour
operators: https://tourisme-project.eu/
4. The Ecomuseums, for example those of  the Langhe area:

https://www.ecomuseodellerocche.it/it/

5. CAST - Center for Advanced Studies in Tourism: https://corsi.unibo.it/2cycle/team/team-
lab

Keywords: territorial development, storytelling, complexity, experience, integrated approach,
flexibility, customer satisfaction.

4.3 Secondary (qualitative) research: The Desk Research
Some technical information regarding the desktop research
The research was conducted following two paths:

e The first was based on the analysis of four strategic documents mainly concerning
sustainability and corporate organization, the labour market and tourism skills, and the
project management profile.

The analysed documents were prepared by government bodies (ANPAL), by trade
associations (Unioncamere, EBNT) and by international market research and analysis
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bodies (Deloitte, KPMG). The territorial coverage is national, and the typology of the
documents is of a technical nature (reports).

e The other path envisaged the analysis of some documents and online sites in a way that
help to provide an overall picture of the topics considered useful for the purposes of the
research.

This part focused on:
o the National Recovery and Resilience Plan (PNRR);
o the new specialist training courses dedicated to managerial profiles working in
tourism sector;
o some good practices.

Some technical information regarding the desk research
The result of the desk research is complex but some conclusions can be drawn from it.

From the first path of analysis it emerges that the crises have changed consumption models in
tourism, increasing the interest of the demand towards the issues of sustainability and ethical
behavior (climate change, regenerative tourism, etc.). The changes in tourism practices have
been facilitated by the rapid progress of technology and by new means of communication. The
development of digital tools has introduced new elements in social relationships and business
processes. Society, both from the point of view of production and from that of consumption, is
therefore projected towards the green and digital transition.

Unfortunately, the training system does not seem to have fully adapted to the changes. In fact,
training at various levels does not seem to have focused on these emerging issues to prepare
highly specialized managers and operators but has dealt with them in a transversal and all-
embracing way.

The changes have also been evident in the industrial sector, with the entry of Manufacturing
4.0. In this environment, a hybrid and holistic management model is having success. But, in this
case, the progress is more structured and is more easily assimilated by the organizational
system. In practice, the changes underway in the production and project management system
have given rise to new organizational behaviours in the corporate culture. So, the system
responds appropriately to the changes.

But the application of these new hybrid management models to the world of tourism is not
automatic. While the profile of the Hybrid Project Manager is already established in many
sectors (IT, manufacturing, etc.), applications in the field of tourism are still to be developed.

The stakeholders of the sector show interest and curiosity but, first of all, a communication and
training strategy must be defined to be sure that the Hybrid Project Manager can have an
optimal placement within the tourism system.
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In the second part of the research the vision of the socio-economic context was further
explored.

Overall, the tourism industry has been deeply affected by Covid-19 pandemic in the last few
years, in terms of job losses and lack of adequate skills to keep up with the emerging trends
and needs of the tourism market. However, it is possible to highlight that more and more
specialist training courses to upskill professionals in tourism industry have been developing,
due to a major awareness of the need of job profiles, equipped with the skills of the Hybrid
Project Manager. Even if the profile of Hybrid Project Manager does not exist in Italy, it is
relevant to outline that there is a certain awareness of the vital importance of the professional
requirements and needs that the HPM can ensure. In any case, the post-covid tourism will
necessarily have to combine management practices together with a holistic approach.

From this point of view, it would be desirable for the future to encourage entrepreneurial
projects, based on creativity, innovation, and sustainability, that proved to be the key elements
of successful elements in the tourism industry, due to the high possibility of changes and
inconveniences it is exposed to (e.g., different trends or pandemic), and need of being
competitive.

Best practices

A best practice has been identified in the Alter-native energies festival, launched in Gibellina,
Sicily, in 2007 with the idea of creating an innovative event to be held every year in Sicily in
unique venues (e.g., archaeological sites such as the Cuma Archaeological Park, Pozzuoli, and
wind farms’.

The mission of the festival was to create a community of artists, companies, public bodies, and
citizens that gather to promote the applications of renewable energies and sustainability, and
that they could express their alter-nativeness.

The Alter-native energies festival promotes talk-show meetings to raise awareness on
renewable energies, workshops for schools, fashion shows with recycled clothes, concerts and
theatre and dance performances representing the relationship between humans and the
renewable energies.

The Alter-native energies festival can be considered as a good practice, as through art (dance
and theatre performances), it promotes alternative ways of discovering the cultural and
archaeological heritage of Italy. To achieve this goal, the approach that has been deployed is
holistic, as several cultural centres, environmental associations, cities and regions, companies

' For further information, visit the official website or its Facebook page: https://festivalenergiealter-
native.eu/?page_id=227 and https://it-it.facebook.com/Festivalenergiealternative/
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and artists gather in the name of sustainability and promotion of renewable energies. In such
context, the typical skills of project management, such as analysing, planning, coordinating,
creating, and managing, are required in the organizational process, as well as in the
implementation phase.

A second best practice was suggested by one of the focus group participants. It concerns the
experience of ecomuseums in Italy, and in particular that of the Rocche del Roero Ecomuseum?.
In the UNESCO definition, borrowed from Georges Henri Riviere, the ecomuseum is declared
as

«an instrument conceived, fashioned and operated jointly by a public authority
and a local population. The public authority’s involvement is through the experts,
facilities and resources it provides; the local population’s involvement depends
on its aspirations, knowledge and individual approach» (Riviere, 1985, p. 182).

Keywords: green and digital transition, higher training, resilience, European funds, creativity,
innovation

5. Conclusions and Recommendations

The activities foreseen by WP2 Labour Market Needs Analysis and Development of a New Job
Profile Certification, T2.2. Identification of Labour Market Needs were the following:

a) a survey conducted through the online administration of a questionnaire, with 51
respondent;

b) a focus group with 4 participants, integrated with 2 individual interviews;

c) a desk research developed following two analysis paths: one with the study of four
strategic documents, the other with an in-depth analysis of the National Recovery and
Resilience Plan (PNRR) and some websites about new specialist training courses
dedicated to managerial profiles working in tourism sector.

The analysis work was completed with the identification of some best practices, partly
suggested by the focus group participants, and one that emerged during the desk research.
The needs analysis has made it possible to focus attention on some points that need some
reflection.

2 For further information, visit the official website https://www.ecomuseodellerocche.it/en/
3 Riviere, G. H. (1985), Museum, XXXVII, 4, pp. 182-184, in UNESCO, The Ecomuseum: an evolutive
definition, URL https://unesdoc.unesco.org/ark:/48223/pf0000068366 , last access 28/04/2023
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The first fact to underline concerns the profound changes that society is experiencing both from
the point of view of the production of goods and services (including tourist ones) and from that
of their consumption.

The changes have been accelerated by the crises (the first economic, the second health and the
third geopolitical), events that have forced society to review its priorities and growth objectives.
The transformation of production and consumption models have above all transformed the
world of tourism, which has been particularly affected by the crises as evidenced by the loss of
hundreds of millions of jobs.

Two themes have become priorities, also in the tourism sector: the search for greater
sustainability and the use of intelligent systems for the production/use of goods and services
(especially with reference to the digitization of connections). However, these changes are
affecting education more slowly.

In the university sector, for example, there are very few specialist courses centred on
sustainable tourism, despite the fact that tourism generates over 6% of direct added value in
Italy.

The smartization of social practices also affects industrial production processes. New figures
are entering the labour market and project management is changing its philosophy, giving
greater value to the principles of elasticity and flexibility.

The managerial figures who embody these skills are today considered very important by the
stakeholders of the industrial and IT sector. The profile of the Hybrid Manager appears
particularly competitive because he guarantees a holistic and flexible approach to the actual
challenges.
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7. Appendix 1: Survey Results

1. What concrete actions should your organization
Please indicate the sector in which you work implement to make tourism practices more
sustainable?

@ settors privato (comprese le
associazioni di categoria)

Azicni di conservazione delia bi

Azont per affrontare/mitigare Il 28 (54.9%)

@ Settore pubblico Azoni per Io sviluppo devecen
@ ONG/Organizzazioni ne-profit Azion| per migliorars 'a govem
@ Settore educativo Azioni per miglicrare I benesse.
. T\]flsmo AZioni per promuovere Iinclus!

s valorizzare Il terrtorio @ le sue
@ Settore servizi Formazione e sviluppo coscien
@ Consulente enargatico azioni per promucVere consep
@ Settore turistico Azien| formative
@ impresa sociale ] 10 20 30

2. Which of the following social sustainability actions 3. Which of the following social sustainability actions
should be considered a priority? should be considered a priority?

Allinearsi con | nostri oblettivi. |
Soddistare le aspetiative dei co
Attirare motivare & soddisfare |
Sviluppare nuove opportunta d
Risposta alla pressione deda ¢
WMigiorare l'sfficienza operativa
Costruire, mantenere o miglior.
Rispettare | requisiti normatiy
Per poter mangenere in futuro |
Formaziene e svilupeo coscien
diventare fiore alfocchielio, un f

21 (& %)
=g (eep—— __________JErom
Wasure cne tactitans o vansz . | 25 <)

BLN0I%) nctusione deie parscne con ot |

intsgrazins delle porsone mi . | ¢ 35 %)

Promazone diun contesto gon... N, (<. 1)
_—

Garantire s sicurezza sul post

Garansre i st i marerses [ 7 (5.3
) 10 2

0 20 30 Bl : ; 2 & §
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4. Which of the following actions/measures should
be implemented to revitalize the tourism sector?

Transizione verde 20(39.2%)

Saivaguardia della salute di res 14 (27.5%)

Transizione cigitale e tecnologl. . 28 (54.9%)

Competenze, istruzione e form 33 (84,7%)
Amministrazions pubblica & go 18 (35.3%)
Competitivita 11(21.6%)
Settore finanziario & accesso al 16 (31.4%)
Colinvoigimento dele comunita. 30(58,8%)
0 10 20 30 40

6. Which of the following environmental skills
should be implemented to improve the
competitiveness of tourism systems?

Promezione di attivita @ prodott 32 (82.7%)

Promazione di forme o trasport 7 (72.5%)
Caonoscenze sul cambiamento.

Copacits d minimizzare fuso @ 37 (72.8%)

Copacea di gestira | rifiutl. le ac. 32(62.7%)

Conservazione defa biodiversita| 28 (51%)

promozione e valorzzazione d

8. In which of the following areas of
entrepreneurship would you like to improve your
skills?

Creativita @ nnovazione| 23 (45.1%)
Metodoiogla del design thinkin 17(33.3%)
Sviuppo di una strategla azien 21(41.2%)
Svippo di un modelio aziendale) 11(21,6%)
Sviluppo di una sirategia di bra 17 (33.3%)

Sviuppo di sirstegie o marketing

Responsabilta socas impresa [ ' (35.3%)

1
Mi oeeupo di stugio e rxnm'—‘ (2%)

31 (60.8%)

0

3
o
8
8

4“0

10. What is the most effective form for training a
tourism professional?

@ Attraverso |la formazione in presenza

@ Attraverso la formazione online

@ Attraverso |l tutoraggio sul posto di
lavero

@ Imparare facendo

@ Un mix di formazione in presenza e
tutoraggio in the job

® Combinazione delle precedenti

@ Un mix delle opzioni elencate.

@ Esperienza sul campo
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5. Which of the following skills and abilities are the
most important for people who want to work in
the tourism sector?

Attenzione ai cliente 43 (B4.3%
Competenze tecnologiche & 28 (49%)
digiall
Creativita e innovazione. 29 (56.9%)
Flessibliita e capacita di 27 (52.9%)
adstiamento)
Capacita di lavorare in gruppo) 23 (45,1%)
Impegno sul favoro 23 (45,1%)
0 10 20 30 40 8

7. Which of the following digital skills should be
implemented to improve the competitiveness of
tourism systems?

Utilizzo del sistema operstivo e.. —20 (39.2%)

Competenze per l'impiementaz 12 (23.5%)

Competenze di marketing e ¢o., 43 (84,3%)

Competenze & ceskiop publish. 11 (21.6%)

Capacita di sviluppo di siti wed) 15 (29.4%)

Cempetenze in materia & soci 37 (72.5%)
Compstenze i analisi del datl 22 (43,1%)
Compstenze di inteligenza artif. 4(7.8%)

1} 10 20 30 40 50

9. Which of the following soft skills do you think you
need to improve?

Pensiero critico JEG—_— 7 (13,7%)
Pensiero espiorativo I 4 (7 5%)
Gestione dei
Flessibilits / Capacita di adat.
Intelligenza emotiva

19(37.3%)
——r AR
10 (19,6%)

15 (29.4%)

16 (31,4%)
Idea pitching (Tarte i prese. 13(25,5%)
Collaborazione
Creazione di
Imparare ad apprendere I 4 (7 8%)

Promuovere la diversita, l'eq
Assistenza client

T(13,7%)

16 (31.4%)

16 (31.4%)

8(15.7%)
0 5 10 15 20

11. Which of the following practices do you use to
perform your daily tasks?

Pisttaforme di project
management (ad es MS Project
Basecamp, Jira, ecc )

Modelli specifici di project
management (83 esempio

9 (17.6%)

19 (37.3%)

18 (35.3%)

Non utizzo nessuna di queste

pratiche
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12. Please indicate the extent to which you use the
following processes to implement your projects
and/or perform your daily tasks

% N Perniente WM In quaiche misura M Mozo M Non 5o/ Non ho familiarta con quests termin

o S
S 4 4°
e g o

14. In your organization the approach to project
management (i.e. the use of specific knowledge,
skills, tools and techniques to deliver something
of value to people) is:

@ Tracizionale, cloé basato sulla
suddivisiona delle attivita di progetto i..
@ Flessibile e innovativo, in grado di
adattars| rapidamenta al camblament..
@ Ceoncentrate principaimente sulla
soddicfazione dellutente/ciients (appr....
@ Otistico, cioé che combina alcuni o tutti
gli approcci precedent (approccio "brl..
@ Non credo che |a mia organizzazione...
@ Non so / Non ho familiarita con questi...

16. In your opinion, can a hybrid project manager,

able to implement planning effectively but also to

adapt quickly to changes, be considered a

competitive resource for tourism businesses and

public bodies responsible for tourism policies?

25 (49%)

16 (31.4%)

18. Please indicate you agree with the following
statement:

Rl Co-funded by
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13. Do you think it is more beneficial for a tourism

business to be flexible, manage change and follow
the market than to apply medium-long term
planning?

18 (35.3%)

14 (27,5%)

10 11 (21.6%)

6 (11.6%)

2 (3.9%)

15. Please indicate whether and to what extend your
organization uses the following project
management methodologies when implementing
projects/day-to-day operations:

30 WM Perniente I In quaiche misura I Molto Nen 50/ Non no familarsa con quests termind

Modello 8 cascats
(Watectall mode) (Agile Methodology) Methodoiogy

Netodologis agle Wetodologas brida Green P\ Metodologis Scrum

17. Does your organisation include in its
organizational chart an official job position
entitled “Project Manager"?

®si
® No
@ Non lo so

)

19. Do you have any certification in project

management?
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® si
® No

7(:3 %) A2 5%) 2(38%) 1(2%)
0 — — E— SN R
1 2 3 4 5
20. Would you be interested in attending a free 21. If yes, please specify why:

training course entitled “Sustainable Hybrid
Project Management for the Tourism Sector”?

@® s
® No

@ £ gratuite

® Ho del tempo libero

@ Miplacerebbe migliorare le mie
conoscenze attuall

® Vorrei imparare gqualcosa di nuovo

@ mi piaceredbe per migliorare le mie
competenze, In base perd al tempo
libere gispenibile @ agll Impegnl lavora.,

@ 'a mia impresa prevede anche una
componente turistica

8. Appendix 2: Data Analysis

Primary (quantitative) research: The Questionnaire
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Table 1: Data Analysis of the Questionnaires

Sample description

About the value of
sustainability in tourism. About

The questionnaire the tourism labour market,
was disseminated skills and trainings in the
online through the tourism sector

mailing of

ConfesercentiPA and
the network of
contacts of CESIE

Survey Results

The survey shows a considerable sensitivity towards sustainability, which should be
guaranteed first of all with actions of climate change mitigation.

Organizations and companies that invest in sustainability obtain benefits in terms of
growth opportunities and strengthening of corporate values. The actions of a
sustainable nature that should be implemented to improve tourism systems are: the
development of skills, greater involvement of the communities, the use of less
polluting means of transport, the reduction of electricity and water consumption. Both
in terms of digital and business skills, the area that should be strengthened is that of
marketing. Training is preferred face-to-face and

on-the-job. In any case, the demand for training is considerable (also in the field of
project management).

and team members.

The questionnaires
were distributed to
hundreds of About the Hybrid Project
stakeholders; once | Management profile.
the threshold of 51
respondents was
reached, the survey

The concept of flexibility is well integrated in the organizations of the respondents. As
a result, in the respondents' organizations the approach to project management is
mainly agile; following the preferred model is the traditional one and, shortly after,
the hybrid one. It could be argued that the hybrid model is not yet fully known by the
tourism sector, even if its potential is perceived.

Even if typical project management activities are carried out within the organizations,
certifications are few.

was interrupted.

Final considerations.

From the questionnaires emerge an attention and a predisposition towards the
emerging themes of tourism production and consumption: sustainability, widespread
well-being, digitization, innovation. The innovative and flexible approach to
management is also highly appreciated. But the functions of the Hybrid Project
Manager are not yet well known. Anyway, the potential is understood, and this
stimulates us to deepen the application possibilities.

ST Co-funded by
LR the European Union
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Sample and

method description

The focus group was
conducted with 4
guests, two
moderators and two
observers.

Furthermore, on two
different dates, two
individual interviews
were carried out,
both assisted by a
moderator and an
observer.

D2.1 Labour Market Needs Report

Primary (qualitative) research: The Focus Group / The Interviews

Table 2: Data Analysis of the Focus Group / The Interviews

About the value of
sustainability in
tourism. About the
tourism labour market,
skills, and trainings in
the tourism sector.

Survey Results

There is increasing attention on issues relating to sustainability, also following the Covid-19
pandemic. In fact, some reference is made to the importance of both environmental
certifications such as Ecolabel and EMAS and to the best relationship with local communities and
territories through experiential tourism. The other emerging paradigm is that of digitization.

There is a change in tourism which concerns the competitive function of territories to present
themselves at an international level. But to do this, the focus must be shifted from the company
to the system. However, this sensitivity is still underdeveloped at the local level.

The importance of regenerative tourism is underlined: involving residents in the construction of
the product is the first element to ensure the quality of the tourist offer.

With regard to training, there is no University courses dedicated exclusively to sustainable
tourism; however, sustainability is discussed in many courses focused on tourism, given the
centrality of the topic. A master's degree for tourism sustainability managers, which can already
qualify for the profession, would be useful.

About the Hybrid
Project Management
profile.

The hybrid profile promoted by the project appears effective above all for larger companies to
support reporting and other obligations, which are already a mandatory task for companies of
a certain size. The holistic approach is certainly the interesting but also more unpredictable one,
because there is not yet a precise scheme to apply but a model to adapt based on changes.

Final considerations.

Also in this case, the participants show interest and familiarity with the topics that characterize
today's tourism in the light of the changes that society is experiencing.

The figure of the Hybrid Project Manager is clearer thanks also to the explanation given by the
moderators. The hybrid approach to management is appreciated and also in this case it is
advisable to work towards a diffusion of the skills of this figure.

PR Co-funded by
AN the European Union
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Main documents consulted

The documents consulted for the desk research were the following:

1.

DELOITTE ITALIA (2022), Obiettivo sostenibilita. Nuove traiettorie di sviluppo per il turismo
italiano (transl. eng. Sustainability objective. New development trajectories for Italian
tourism)

URL https://www2.deloitte.com/it/it/pages/consumer-business/articles/obiettivo-
sostenibilita- turismo-italiano.html

Last access: 12/4/2023

ENTE BILATERALE NAZIONALE TURISMO (EBNT) (2022), La sfida della riqualificazione
professionale dei lavoratori nel settore turistico/ricettivo nell'epoca del 4.0 (transl. eng. The
challenge of professional retraining of workers in the tourism/hospitality sector in the era of
4.0) URL https://www.ebnt.it/files/pubblicazioni/2022/1a-sfida-della-
riqualificazione-lavoratori-del- turismo.pdf

Last access: 10/4/2023

KPMG (2018), Hybrid IT at scale. Come implementare un modello operativo IT di nuova

generazione (transl. eng. Hybrid IT at scale. How to implement a next generation IT operating
model)

URL https://assets.kpmg.com/content/dam/kpmg/it/pdf/2018/02/Hybrid-IT-at-scale.pdf
Last access: 18/4/2023

UNIONCAMERE, AGENZIA NAZIONALE POLITICHE ATTIVE DEL LAVORO (ANPAL) (2022),
Previsioni dei fabbisogni occupazionali e professionali in Italia a medio termine (2022-2026)
(transl. eng. Forecasts of occupational and professional needs in Italy in the medium term
(2022-2026))

URL
https://www.anpal.gov.it/documents/552016/586456/report_previsivo_Excelsior_2022-
%2026.pdf/33487145-b93d-8594-46be-f65b1f26b75d?t=1644593762030

Last access: 30/3/2023

These are documents prepared by government bodies (ANPAL), by trade associations

(Unioncamere, EBNT) and by international market research and analysis bodies (Deloitte,

KPMG). The territorial coverage is national, and the type of documents is of a technical nature
(reports).

Two tables have been inserted below: the first provides some synthetic information on the

documents, the second illustrates in more detail -but always synthetically- the contents of the
documents and some concluding considerations.
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Some considerations about the four documents
The analysis of the four documents reveals some trends.

The crises have changed consumption models in tourism, increasing the interest of the demand
towards the issues of sustainability and ethical behaviour (climate change, regenerative
tourism, etc.).

The changes in tourism practices have been facilitated by the rapid progress of technology and
by new means of communication. The development of digital tools has introduced new
elements in social relationships and business processes. Society, both from the point of view of
production and from that of consumption, is therefore projected towards the green and digital
transition.

Unfortunately, the training system does not seem to have fully adapted to the changes. In fact,

training at various levels does not seem to have focused on these emerging issues to prepare
highly specialized managers and operators but has dealt with them in a transversal and all-
embracing way.

The changes have also been evident in the industrial sector, with the entry of Manufacturing
4.0. In this environment, a hybrid and holistic management model is having success.

But, in this case, the progress is more structured and is more easily assimilated by the
organizational system. In practice, the changes underway in the production and project
management system have given rise to new organizational behaviours in the corporate culture.
So, the system responds appropriately to the changes.

But the application of these new hybrid management models to the world of tourism is not
automatic. While the profile of the Hybrid Project Manager is already established in many
sectors (IT, manufacturing, etc.), applications in the field of tourism are still to be developed.
The stakeholders of the sector show interest and curiosity but, first of all, a communication and
training strategy must be defined to be sure that the Hybrid Project Manager can have an
optimal placement within the tourism system.

Table 3: Considerations based on the Documents used

Territorial Type of

References Translation in English Type of Source
g yp Scale Document

Forecasts of occupational | yNIONCAMERE: NGO

and professional needs in ‘ National Technical
Italy in the medium term | ANPAL: Governative report
(2022-2026) Agency
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Territorial Type of
Scale Document

References Translation in English Type of Source

The challenge of
professional upgrading .

. . Technical
of workers in the EBNT: NGO National r:coptlca
tourism/hospitality sector P
in the era of 4.0
Sustainability gog/. NeW DELOITTE ITALIA: . Technical
development trajectories National
for Italian tourism Research Institution report
IT at scale. How to )
implement a next KPMG: Research International/ | Technical
generation IT operating Institution National report
model
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Table 4: Topic Areas of Sources Analysis
References Source

Key Trends Actions to take Emerging themes Final Considerations

About the value of

Green transition processes will
continue to play an important role in
the market of work. Green skills will
be in demand more and more widely:
in the next 5 years, companies and

The green transition will
stimulate demand for
graduates with skills in

in the tourism
sector

increasingly important. At the same
time, the specific skills linked to the
transitions mentioned above will
become increasingly widespread and
central.

It is estimated that between 2022 and
2026 the Italian labour market may
need a total of 4.1-4.6 million
employed depending on the scenario

sustainability in the public sector will require the N.S. the fields of energy
tourism possession of aptitude for energy saving and
saving and environmental environmental The most important skills in
sustainability to 2.4 million employed sustainability the current phase are soft
and for 60% of these this competence (transversal) skills (cognitive,
will be required at a high level. social skills, etc.) and technical
skills.
Three major megatrends are .
major m & o The recovery of the tourism
emerging: digital transition, .
. o sector suggests that in the
environmental transition, and ) L
. o . short to medium term it will
demographic transition (population .
. o . The transition to a new | be necessary to place a very
ageing). All these transitions will lead .
R, . . model of tourism large number of workers on
to a significant change in the skills .
. focused more on quality | the market.
and competences required on the
. . than on large volumes
About the tourism | labour market. Soft (transversal) skills - The most requested
o . } has yet to find a clear e
labour market, (cognitive, social skills, etc.) and T managerial figures on the
. L ) : : direction and above all
skills and trainings | technical skills will become N.S. market are those connected

will have to deal with
the significant growth in
prices and with one
scenario of economic
slowdown expected in
the next few years.

to the digital and green
transition.
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Source

References

Key Trends

considered. In fact, the research
draws three possible scenarios: from
one positive to another negative
passing through an intermediate
scenario.

Actions to take

D2.1 Labour Market Needs Report

Emerging themes

About the Hybrid
Project
Management
profile

Required managerial profiles:

a) for the green transition: mobility
manager and energy manager;

b) in the technology sector, including
cloud, mobile, big data analytics, IoT,
digital marketing etc.: business
analyst, social media manager and
digital media specialist, cloud
computing specialist, big data
specialist, data scientist, loT expert,
the Al specialist and the robotics
specialist;

¢) in consultancy services for the
implementation of the PNRR
(National Recovery and Resilience
Plan): project manager.

N.S.

Above all, the sectors
where work flexibility is
greater are growing
more rapidly.

Final Considerations

About the value of
sustainability in
tourism

In the future, the new global trends
related to sustainability, valorisation
and protection of local realities will
have an ever-greater influence, as
well as technological development
trends and organizational.

We need to
rebalance the tourist
offer by contrasting
excessive urban
polarization
(overtourism
phenomenon), while
other destinations
remain under-valued

Training interventions
will be necessary for the
workers to promote
energy saving and the
creation of more
awareness of
sustainability.

The most interesting elements
of the document concern the
dynamics of the labor market
in the tourism sector in Italy.
The need to implement
training is particularly
stressed, especially regarding
the basic levels.

Sl Co-funded by
LR the European Union
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References Source

Key Trends

Actions to take

or subjected to
excessive
‘seasonalisation’.

D2.1 Labour Market Needs Report

Emerging themes

About the tourism
labour market,
skills and trainings
in the tourism
sector

Among those hired in 2021 with
regard to the tourism hyper-sector
the highest number of hirings is
found for the category of those who
do not have any educational
qualifications, followed by subjects
with professional qualification or
diploma.

In general, for all productive sectors
the main one funding channel for
training activities is that of company's
own resources. In 2021, only 15.3% of
tourism businesses provided training.

Among the tourism companies that
have carried out internal or external
training, almost half (41%) are large
enterprises with over 500 employees.

Itis urgent to
develop transversal
skills capable of
capitalizing on
customer relations
also through the use
of digital tools.

The tourism sector
workforce is generally
low of education and
training.

Our tourism system
shows little propensity
to invest in training.

About the Hybrid
Project
Management
profile

As regards the specialized figures
with a university education required
by the tourist market who will take on
managerial roles and/or
responsibilities, in 37.8% they will
have to apply innovative/creative
solutions.

N.S.

N.S.

Final Considerations

Training that develops greater

sensitivity towards
sustainability is considered
very important.

However, personnel training is
expensive and more easily
implemented by medium-
large companies.

ST Co-funded by
LR the European Union
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References Source

About the value of
sustainability in
tourism

Key Trends

75% of Italians believe that the
growth of sustainable tourism is one
element key to the turning point of
our country towards a transition
ecological structure and widespread
throughout the territory, through the
development of infrastructures to
support solutions green in transport,
energy production, waste and in
tourist services.

Actions to take

Traveling “like a
local” (see
regenerative
tourism)is an
effective way to
support the local
economy, for
example by choosing
restaurants offering
zero-kilometre
products (45%) or
relying on tours local
operator for their
excursions, paying
attention to
prioritize organized
activities that are not
a threat for natural
habitats and local
wildlife (41%).

D2.1 Labour Market Needs Report

Emerging themes Final Considerations

N.S. Nowadays, the demand for
sustainable products and
experiences plays a
fundamental role in the
tourism market today.

The enhancement of local
resources and the effective
marketing of the tourist offer
need specialized training
focused on the issues of

About the tourism
labour market,
skills and trainings
in the tourism
sector

Employee development and training,
as well as valuing diversity and
inclusion, have become essential
factors for the success of tourism
businesses.

Itis also important
to work at the level
social to improve the
attractiveness of the
tourism sector, for
example through the
creation of
dedicated training
courses in the field
of school education
that make it possible

sustainability and the well-
being of the local community.

ST Co-funded by
LR the European Union
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Source

References

Key Trends

Actions to take

to create functions
highly specialized.

D2.1 Labour Market Needs Report

Emerging themes

About the Hybrid

Final Considerations

in the tourism
sector

2) digitization has suddenly changed
consumers' needs and expectations,
creating in them the desire to be
‘unique protagonists’ in the shopping
experience.

Project Growing profiles: energy manager
o N.S. N.S.

Management and facility manager
profile
About the value of
sustainability in N.S. N.S. N.S.
tourism

Two emerging trends: 1) the concept

of Manufacturing 4.0 has brought

about a new paradigm of the way of
About the tourism | \qoing industry' and of working in the N.S.
labour market, factory;
skills and trainings N.S. N.S.

About the Hybrid
Project
Management
profile

2 challenges: on the one hand,
respond quickly and flexibly to the
growing demand for innovation (with
increasingly shorter cycles), on the
other hand, guarantee the operation
and stability of the ICT infrastructures
and traditional business systems.

As a result of the two challenges, a
hybrid operating model emerges, in

It is essential not to
ignore the flow of
technological
innovation: this
would compromise
the company's
competitiveness and
would mean put in

The integration of new
technologies into
products and services
of business causes, first
of all, an active
involvement of the IT
function in 'core'
processes.

The new models of
industrialization - in our case,
also of tourism - provide for
innovative management
methods. In the foreground is
the approach that facilitate
the management of hybrid
project portfolios, which have
within them the application of
approaches that facilitate the

Sl Co-funded by
LR the European Union

Page 234 of 359

Erasmus Plus Programme, KA 2: Cooperation Among
Organizations and Institutions: Alliances for Innovation
101056300-HyPro4ST-ERASMUS-EDU-2021-PI-ALL-INNO



D2.1 Labour Market Needs Report

References Source Key Trends Actions to take Emerging themes Final Considerations

which the traditional Plan-Build-Run danger the survival Many companies

management of portfolios of

approach complements the on the market. redefine the hybrid projects in which

revamped one’s skills and organizational model, traditional (waterfall) and

responsibilities of the IT organization. moving from typically emerging (agile) management
In today's Digital IT-centric models to strategies coexist.

For the next few years, the general
perception (85% of respondents to an
international KPMG survey) is that
projects will tend more and more to
run in hybrid mode, with a greater
prevalence, however, of agile
methodologies compared to
traditional ones.

Transformation Digital-centric models.
landscape, CIOs
must increasingly
acquire the role of
strategic innovators.

From a training point of view,
staff alignment with the new
corporate culture is required.
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The PNRR and the new specialist training courses

With the Covid-19 pandemic, tourism industry in Italy has lost approximately 200 thousands of
workers, who changed their job field- stated the President of Confindustria-, the Italian
Employers’ Federation and National Chamber of Commerce (Federturismo Confindustria,
2023).

Federturismo Confindustria identifies the gap between education and labour-market needs as
one of the main challenges that the tourism industry has been facing in the past few years.
Indeed, the pandemic highlighted the vital importance of resilience and flexibility in the tourism
sector, which are two key elements to respond to the deep changes and new labour market’s
needs and trends. In such context, the digital world can ensure an effective transition. It is
therefore necessary to rethink tourism for the future, by upskilling and reskilling the
professionals in tourism sector with effective management, creativity, innovation, and
entrepreneurship, and by promoting digital transition, resilience and a greener tourism system
(OECD, 2020).

According to Kinetes, an Italian research centre aimed to promote culture through a scientific
approach, the tourism industry should seize the unique opportunity to develop new job
profiles, that can keep up with the current and future market's trends and needs.

Actually, in the last few years new job profiles already emerged both at an international and
national level, and among them, it is worth mentioning the following ones:

e Travel planners take care of designing, planning, communicating, and coordinating all
the aspects of a company’s travel-related activities. The skills required for this job include
communication, time management, and problem-solving, respectively (Climb, 2022).

e Travel designers are responsible for recommending and designing personalized touristic
experiences. Core skills required for this job are flexibility, research, organizational, and
interpersonal skills, and storytelling (Morning Future, 2020).

e Promoters of sustainable tourism take care of guiding the development of the touristic
offer, based on standards related to sustainability and protection of the local heritage.
The promoters of sustainable tourism are responsible for conducting analysis, providing
innovative solutions to ensure sustainable offers for travelling, managing the
relationships with the experts in environmental protection, raising awareness on the
principles of sustainability, and coordinating the operators involved in the development
of sustainable projects. Among others, the following skills are required for this job
profile: interpersonal competencies, flexibility, organization, reliability, creativity and
propensity to innovate (Formazione Turismo).

e Social Media managers are responsible for communication on websites within tourism
enterprises to promote related services and products. The skills required for this profile
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include content management, creativity, analytical and communication competencies
(Resources for employers).

It is clear from this framework that in such a growing sector, additional highly specialized
profiles in terms of qualification and expertise are needed, as well as greater attention to such
key competences as digital and linguistic skills, as well as social marketing and storytelling
(Informa Giovani Roma Capitale). Based on Federturismo Confindustria’s analysis of the main
trends in the tourism sector, the post pandemic era will be focused on digitalisation,
sustainability, artificial intelligence, and hybridness. Furthermore, post-covid tourism will
necessarily have to combine management practices together with a holistic approach.

In such context, it would be highly desirable to rely on the profile of the Hybrid Project Manager,
that does not exist in Italy, even though it is worth noting that there is a certain level of
awareness of the need of this job’s specific qualifications and skills. Indeed, there is a job profile
called Digital Customer Acquisition Manager that works in the tourism industry, who is
responsible of planning and implementing marketing strategies aimed at acquiring new clients
and reaching the strategic goals of the touristic enterprise (LinkedIn). This profile, as well as the
aforementioned emerging professions, share some skills with the ones that a Hybrid Project
Manager should have (e.g., management, digital, creative and analytical skills), but in all of these
job profiles it seems that they have an expertise in a specific field or in relation to specific skills,
and that they rely on external resources or synergies to ensure a more comprehensive work.

On the contrary, the Hybrid Project Manager aims to be a unique and independent job profile
with all these skills to face competition in the global tourism market.

Within this context, it is worth noting some positive aspects that will potentially facilitate the
development of more structured and upskilled job profiles in the tourism industry, namely:

a) the National Recovery and Resilience Plan;
b) the new specialist training courses dedicated to managerial profiles working in tourism
sector;

The National Recovery and Resilience Plan (NRRP), approved in 2021, outlines the reforms, the
goals and the objectives that Italy seeks to carry out through NextGenerationEU funds to
mitigate the COVID-19 socio-economic impact and lead Italy to a greener and more inclusive
country, with a more innovative and competitive economy (Agenzia per la Coesione Territoriale,
2021). The National Recovery and Resilience Plan is broken down into 6 Missions, representing
the structural thematic areas of intervention, of which the one relevant for the purposes of this
research is the first one, dedicated to Digitalisation, Innovation, Competitiveness, Culture and
Tourism. Its aim is to rethink the tourism products and experiences, and to align them with
sustainability standards through the use of innovative and digital tools. In addition, with this,
the NRRP includes the investment to upskill professionals in tourism sector, especially those
working in small- and medium-sized tourism enterprises in Italy’s less developed regions.
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However, there are no further details on the type of training that professionals in tourism sector
will benefit from, and who will be in charge of providing adequate training. With this aim, the
Tourism Digital Hub was developed, accessible through a dedicated web platform, “allowing the
entire tourism ecosystem to enhance, integrate and promote its attractions. The investment will fund
digital infrastructure, artificial intelligence models for data analysis and basic digital services for
tourism businesses” (Italia Domani). Within the Tourism Digital Hub project, a new weekly
infographic titled: “Come va il turismo in Italia?” (In English, “How is tourism going?”) was
published in the section “Data and Statistics” of the institutional website of the Italian Ministry
of Tourism. Every week, this section includes the updates and some in-depth analysis on the
latest trends in the tourism industry. The aim of this initiative is to keep track of the trends and
needs in the tourism sector, and to possibly adapt the market to the main European
competitors. Among the main institutional data within the infographics, it is worth mentioning
the EU Tourism Dashboard, which is an online tool developed by the European Commission,
aimed to promote, and monitor on the one hand the green and digital transitions, and on the
other hand the socio- economic resilience factors of the European tourism ecosystem. It is
relevant to note the way the EU Tourism Dashboard is structured under 3 main policy pillars:
‘environmental impacts’, ‘digitalisation’, and ‘socio-economic vulnerability'.

Specialist training courses dedicated to management in tourism industry: a relevant example
is the represented by the advanced training course “Tourism Product Management”, that was
launched in 2021 in Trentino as a result of the acknowledgment of the key role of management
in the promotion of territorial tourism in the Italian region of Trentino Alto Adige through the
Provincial Law 8/2020. In details, it is worth mentioning the following articles:

e Article 7 makes a list of the areas of intervention of tourism agencies, one of which is to
support professionals in tourism industry in the following processes:
o Engagement and designing process of the tourism product, and development
of seasonal offers.
o Use of system platforms.
o Promotion of the territory, artistic, historical, and environmental heritage, with
regards to the circular economy-related initiatives.
e Article 11 encourages training and tutoring courses and activities, so as to offer high-
quality training, support and mentoring programs and services targeting tourism
professionals to ensure the establishment of good relationships with the hosts.

This specific course offered by Trentino School of Management targets young professionals in
tourism industry, managers, consultants, Master’s degree students who are willing to develop
skills and knowledge related to the management and marketing in the tourism sector. The
learning outcomes of the course are the following:
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e To plan innovative solutions;

e To develop the marketing strategy;

e To manage the relationships with the touristic enterprises active in the territory;

e Toread and interpret the market's main needs and trends;

e To manage projects through practices and techniques of project management;

e To develop networks with the local actors in order to improve the reception offer for the
touristic destinations;

e To develop storytelling skills for better territorial promotion.

The aim of this educational path is to upskill new job profiles with specific skills of the project
management, and to use the territory of Trentino Alto Adige as a laboratory to learn and
practice, where a continuous and direct interaction with managers and other experts is
ensured.

Table 6: Indirect Sources Analysis

Type of Source Territorial Scale Type of Document

Governative/ institutional bodies:
e  Agency for territorial cohesion e National e Development plan
e  Ministry of Tourism e National e  Weekly infographics &
Tourism Digital Hub
(Statistics/ online
databases and

reports)
e  Council of the Autonomous e Local e Provincial Law
Province of Trento
e  European Commission e Supranational e Online Database
e The World Tourism Organisation e International e Online Database /
(UNWTO) - .
Statistics / Economic
. . data
Professional and academic
institutions
e Trentino School of Management e National e Presentation of
course
NGOs - -
Research institutions _
. e National e Article
e Kinétes
Internet websites
e Climb e International e Article
e Morning future (blog) e National e Article
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Type of Source Territorial Scale Type of Document
e  Ufficio Stampa Il Trentino e Local e Project Evaluation
e Ragusa News e Local e Article
e Resources for Employees e International e Article
International organizations/centres
e OECD e International e Technical Report
Other
e Alternative-native Energies e National e Report
Festival
e Formazione Turismo e National e Article
e Federturismo Confindustria e National e Technical reports /
Economic data /
Statistics
e Informa Giovani e National e Article / Social data
e LinkedIn e International e Article
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Table 7: Topic Areas of Indirect Sources Analysis

Source Key Trends Actions to take Emerging themes Final Considerations
e Promotion of the territory,
artistic, historical, and e Promoting digital
NS environmental heritage with NS transition, resilience,
- regards to the circular economy- o and a greener tourism
related initiatives (Council of the (OECD, 2020)
Autonomous Province of Trento)
e Gap between education and labour- market
needs (Federturismo Confindustria)
The post-covid i . L L
i touriZm o e Skills that n.eed to pe develc?ped. « Digital and linguistic
e Upskilling and reskilling the o To plan innovative solutions; skills, as well as social
have to P & & o To develop the marketing strategy; i
; rofessionals with effective P & 8y marketing and
combine P o To manage the relationships with the i
t management, creativity, 1anag . P o storytelling are needed
managemen . i touristic enterprises, that are active in the in tourism industr
practices, innovation, and territory; it . Fil
; entrepreneurship (OECD, 2020 o ) nrorma Giovani koma
thOgI?ther with a P P ) o Toread and interpret the market's main Capitale)
olistic needs and trends.
approach. o To manage projects through practices and
techniques of project management.

e Thereis a certain level
of awareness of the
need of HPM's specific

e To develop networks with the local actors to qualifications and skills.
. . improve the reception offer for the touristic The HPM aims to be a
e This job profile e Launching more training 3 destinations. ° e
does not exist in courses to develop the specific o To develop storytelling skills for better o i i
| skills of a HPM. TSVE ‘ : independent job profile
Italy territorial promotion (Trentino School of with all the necessary
Management). skills to face
competition in the
global tourism market.
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Two best practices

A best practice has been identified in the Alter-native energies festival, launched in Gibellina,
Sicily, in 2007 with the idea of creating an innovative event to be held every year in Sicily in
unique venues (e.g., archaeological sites such as the Cuma Archaeological Park, Pozzuoli, and
wind farms). In Italy, it is the first and the only festival entirely run on renewable energies and
based on these types of energies (Italia che cambia,2022).

The mission of the festival was “to create a community of artists, companies, public bodies, and
citizens that gather to promote the applications of renewable energies and sustainability”, and
that they could express their alter-nativeness.

The festival is funded by private companies and donors, such as public bodies (e.g., Sicilian
Regional Assembly), artists, environmental associations (e.g., Green Cross Italia), cultural
centres and cities. The Alter-native energies festival promotes talk-show meetings to raise
awareness on renewable energies, workshops for schools, fashion shows with recycled clothes,
concerts and theatre and dance performances representing the relationship between humans
and the renewable energies. For instance, in 2007 “Vento soffia piu forte” (in English, “Wind,
blow strongly!”) was performed by the Sicilian theatre actress, Miriam Palma, who offered a
show on the importance of wind energy. The innovative element in the theatre performance
was the smart use of shadows, and the only use of a guitar and a mandolin2.

Since its launching in 2007, the festival that started in Gibellina, a small town of Sicily, spread
out across the region of Sicily at first (Palermo, Catania, Messina, Enna, San Vito Lo Capo), and
in Rome and Torino at a later stage. Over time, the Alter-native festival evolved and expanded
its offer in the last editions, in which concerts from music genres from all over the world mixed
and representing a contamination of popular music with the traditional one.

The Alter-native energies festival can be considered as a good practice, as through art (dance
and theatre performances), it promotes alternative ways of discovering the cultural and
archaeological heritage of Italy. To achieve this goal, the approach that has been deployed is
holistic, as several cultural centres, environmental associations, cities and regions, companies
and artists gather in the name of sustainability and promotion of renewable energies. In such
context, the typical skills of project management, such as analysing, planning, coordinating,
creating, and managing, are required in the organizational process, as well as in the
implementation phase.

A second best practice was suggested by one of the focus group participants. It concerns the
experience of ecomuseums in Italy, and in particular that of the Rocche del Roero Ecomuseum.
In the UNESCO definition, borrowed from Georges Henri Riviere, the ecomuseum is declared
as:
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«an instrument conceived, fashioned and operated jointly by a public authority
and a local population. The public authority’s involvement is through the
experts, facilities and resources it provides; the local population’s involvement
depends on its aspirations, knowledge and individual approach» (Riviere, 1985,
p. 182).

The ecomuseum is therefore an open-air museum where the local culture, the anthropological
testimonies of the community, the knowledge of the territory become an intangible cultural
asset. And, from a postmodern point of view, a tourist product.

In the case of the Rocche di Roero Ecomuseum, the partnership is represented by 24 small
municipalities in the Roero-Langhe area of the Piedmont region in north-eastern Italy, which
recently great success for its food and wine heritage. The activities carried out by the Rocche di
Roero Ecomuseum range over various fields: promotion of the territory, didactics for schools,
application of IT for the tourist offer, digitization of information, etc.

This ecomuseum embodies the elements of our interest, albeit with the inevitable distinctions
that emerge when we are speaking of a territory and a community rather than a company or
an institution. Here it is possible to see the ongoing changes in tourism practices as well as
some attempts to provide specialized training to the stakeholders of the offer, and primarily to
the local community. In fact, in the ecomuseums training courses are held ad hoc for local
operators and for the animators of the territory. See, for example, the training course organized
as part of the "Roero for all" project, aimed at improving the reception of disabled people, an
initiative designed for local tourism businesses, students and local stakeholders5.

There are still some limits from the point of view of the managerial organization of the activities,
but the reality of ecomuseums is constantly evolving, also from the point of view of
management. Almost all Italian ecomuseums are equipping themselves with managerial figures
who have the task of modernizing the organization of the structure and making it more efficient
and competitive. AlImost all Italian ecomuseums are equipping themselves with managerial
figures who have the task of modernizing the organization of the structure and making it more
efficient and competitive.
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1. Executive Summary

This is a national report from Portugal that presents the main conclusions of the activities
carried out to identify the labour market needs. In this sense it integrates primary research,
quantitative (the questionnaire) and qualitative (the focus group interviews), as well as
secondary research (desk research).

The main findings indicate that new skills are need for tourism professionals, understanding
that soft skills are so important as the technical skills, as well creativity, innovation,
entrepreneurship, sustainability, and other skills that can be aligned with market trends.
Despite the need of new skills which hybrid project manager may respond, the participants
highlight the quality of tourism training in Portugal, and it was possible to identify different
cases of best practices.

2. Introduction

Hypro4st project aims to develop a new job profile (Sustainable and Hybrid Project Manager)
for tourism sector. Thus, it is necessary to understand the lack of skills in the actual tourism
professionals and the upskills needed to a better response to the market needs.

The same methodology is applied in all country’s partners in order to have a better
understanding on these questions.

Therefore, this report includes the explanation of the methodology, the main results of the
quantitative research (the questionnaire) and the qualitative research (the focus group
interview). The members of the focus group are specialists in their areas, representing
vocational training, associations, professionals, and entrepreneurs from tourism sector.

Furthermore, desk research is presented and best practices in Portugal are identified, including
national programs that aim to improve digital, sustainable, and other skills.

Finalizing the report some conclusions and recommendations based on participants inputs are
presented.

3. Methodology

Regarding the questionnaire, it was used the survey template developed and approved by the
project partners. The questionnaire translated into Portuguese shared among the target group
of the project. The questionnaires were distributed by all Portuguese partners to relevant
stakeholders during May, focusing on different stakeholders based on different areas of the
country. In Portugal, 87 questionnaires were received, providing a diverse sample.
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For analysing the quantitative data descriptive were used statics so as to summarise and
organise them in a way to be easily understood. In addition, crosstab analysis to display the
tables results of survey respondents. Is was also developed table analysis to identify groups of
respondents who share common characteristics.

The questionnaire in Portuguese was distributed through personalized emails/messages and
used google forms tool. The online questionnaire included 21 questions of the different types
(dichotomous; multiple choice; checkboxes; linear scale and multiple-choice grid) and consisted
of the following sections:

e Introduction providing information regarding the project and the purpose of the survey
e Data of respondents

e Sustainability, skills, training in the tourism systems

e The Hybrid Project Management profile

e Final communication

The questionnaire was shared with the project target groups (managers; project managers;
company owners; entrepreneurs; university professors; VET/Adult trainers; Tourism
professionals; etc)

Google Forms automated responses’ summaries and graphical representation of the responses
were the main tools used for data processing.

Regarding the Focus Group, for the main activities it was selected 7 professionals form 6
different organizations profile. The members have high experience in entrepreneurship,
tourism sustainability, project management and training and vocational education, for assuring
that the job profile of the Sustainable Project Manager in Tourism Sector and the certified online
training course will be relevant to the labour market needs. Moreover, to establish an effective
process allowing the flow and co-creation of applied knowledge between vocational education
and training, higher education, research, and the public and business sector by providing the
opportunity for the staff members of organisations/ businesses in the tourism sector to be
involved into market-based research activities.

To make it possible to meet the focus group participants, we chose to conduct the interview in
an online format. For the participants who could not participate in the interview, a list with the
interview questions was made available on the Trello platform.
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Figure 1: list with the interview questions was made available on the Trello platform.

Due to time limitations, the questionnaire was made available to the focus group participants
to be filled out after the interview.

4. Results and Discussion

4.1 Primary (qualitative) research: The Questionnaire

The primary quantitative research was conducted through online questionnaires, using google
forms. The questionnaires were distributed by all Portuguese partners to relevant stakeholders
during May, focusing on different stakeholders based on different areas of the country.

Sample description

The target population included tourism stakeholders from all country. Most respondents work
in the private sector, followed by the public sector: 36 entrepreneurs, 17 professionals in the
Accommodation/Hospitality Industry and then in equal representation project managers, travel
agency managers, tour operators and professional in the Business Support Services. Most of
the responders were between 35 and 49 years of age (50) and the second major group was
between 50 and 64 years of age. There were predominantly more female responders (48)
compared to male responders (38). A minimum sample size of 50 responders per county was
set; however, a total of 87 responses were obtained. As mentioned before, the data was
collected through an online questionnaire using the Google form option.
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Sustainability, skills, training in the tourism systems

Respondents believe that actions related to biodiversity conservation are the most crucial.
However, climate change mitigation and circular economy responses indicate that these actions
are also considered to be significantly important.

C.Q1What concrete actions should your organization implement to make tourism
practices more sustainable?

59
60 54
40
20
10 2
0 —
Biodiversity Actions to Actions to Actions to Actions to Actions to Other
conservation  tackle/mitigate  develop the improve improve promote social
actions (e.g.  climate change circular governance and people's well-  inclusion (e.g.
better (e.g. improve the economy (e.g.  finance (e.g. being and health support and
management of energy prioritize steer recovery  (e.g. connect involve
scarce natural efficiency)  sustainable food fundstowards hygiene with vulnerable
resources) approaches for tourism) sustainability) groups)
circularity)

Figure 2: Actions that should be implemented to the respondents’ organizations to make tourism
practices more sustainable

The first reason for respondents to address sustainability issues is to align with the goals,
mission and values of their organization. Also, rather important is to meet customer
expectations and improve operational efficiency. It should be noted that the least preferred is
response to competitive pressure.

C.Q2 What do you think are the reasons why your organization address or
could address sustainability issues?

Other m 2
Comply with regulatory requirements mmm 6
Build, maintain or improve corporate reputation TN 33
Improve operational efficiency T ——EEEEEEEEEE————— |
Response to competitive pressure mm 3
Develop new growth opportunities I 3
Attract, motivate and retain employees m——— 14
Meets consumer/customer expectations NEEEEEEEEEEEEEEEEEEEEEEEEEN—— 46
Align with our goals, mission and values TSI 6

0 10 20 30 40 50 60 70
Figure 3: Reasons for the respondents’ organizations to address sustainability issues
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The priority, according to respondents, is to promote a general environment of zero tolerance
of violence and harassment, followed by the insurance of safety in the workplace. Last on their
priority list is the maternity protection.

C.Q3 Which of the following social sustainability actions should be considered a

priority?
70 66
60 55
50
40
30 23 28 28
20 19
20
0 —
Promotion of ~ Measures that Inclusion of Integration of  Promotion of a Ensure safety in Ensure Other
youth facilitate the workers with  migrants in the general the workplace maternity
employment, transition of  disabilities in the tourism labour environment of protection
particularly for ~ workers from  tourism labour force zero tolerance of
young women the informal to force violence and
the formal harassment,
economy including
gender-based
violence

Figure 4: Promoting a general environment of zero tolerance of violence and harassment, including
gender-based violence actions that considered a priority by the respondents

The most important action to be implemented to revitalize the tourism sector is the skills,
education and training of employees and green transition and the least significant is public
administration and governance.

C.Q4 Which of the following actions/measures should be implemented to revitalize
the tourism sector?

Involvement of local communities _
Financial sector and access to finance _
Competitiveness _
Public administration and governance _
Skills, education and training _
Digital transition and smart technologies (e.g. open data) _

Safeguard of the health of residents and visitors _

- s8]

Green transition

0 10 20 30 40 50 60 70

Figure 5: Measures that should be implemented to revitalize the tourism sector
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The most important skills for current or future employees in the tourism sector are creativity
and innovation and right after flexibility and adaptability, whereas the least important is
technological and digital capabilities. However, even the least important skills in terms of scale
appear to be important for 27 of the respondents.

C.Q5 Which of the following skills and abilities are the most important for people
who want to work in the tourism sector?

Focus on the client  Technological and Creativity and Flexibility and Ability to workina  Commitment to
digital capabilities innovation adaptability team work

Figure 6: The most important skill and abilities for people who want to work in the tourism sector

The most important environmental skills that should be implemented to improve
competitiveness of tourism systems is the promotion of environmentally friendly activities and
products (71), followed by the ability to manage waste, waste water, recycling and composting
(68). Also the ability to minimize use and maximize energy and water efficiency consumption is
important for 56 of the respondents.

C.Q6 Which of the following environmental skills should be implemented to improve
the competitiveness of tourism systems?

Conservation of biodiversity

Ability to manage waste, waste water, recycling and composting

Ability to minimize use and maximize energy and water efficiency
consumption

Knowledge of climate change

Promotion of sustainable forms of transport (e.g. public transport)

Promotion of environmentally friendly activities and products

o

10 20 30 40 50 60 70 80

Figure 7: Environmental skills to improve the competitiveness of tourism systems
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Online marketing, communication and social media skills are clearly the most popular skills,
while social media skills as well skills for implementing online safety procedures do not seem
to be relevant for tourism systems.

C.Q7 Which of the following digital skills should be implemented to improve the
competitiveness of tourism systems?

Artificial intelligence and robotics skills ﬁ

Data analytics, business intelligence, big data skills —

Social media skills —
Website development skills —
Desktop publishing skills (for designing brochures, catalogues, etc.) ﬁ
Online marketing and communication skills _
Skills for implementing online safety procedures i
Operating system usage and computer programmng skills —
0 10 20 30 40 50 60 70 80

Figure 8: Digital skills to improve the competitiveness of tourism systems

Respondents were interested in almost all areas of entrepreneurship, with marketing strategy
development (48) to be the most prominent among the responses.

C.Q8 In which of the following areas of entrepreneurship would you like to
improve your skills?
Other N 1
Corporate social responsibility I 30
Marketing strategy development I 48

Branding strategy development NN 34

Business model development NN 35
Business strategy development IS 34

Design thinking methodology for developing... IS 37
Creativity and innovation [N 30

0 10 20 30 40 50 60

Figure 9: Entrepreneurship areas that the respondents like to improve their skills
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In terms of soft skills, Communication and Change management are the most highly rated,
while Collaboration is the least preferred.

C.Q9 Which of the following soft skills do you think you need to improve?

Critical thinking

Exploratory thinking
Flexibility/adaptability
Emotional intelligence

Leadership

Idea pitching (the art of presenting)
Collaboration _

Networking

Learning how to learn

Promoting Diversity, Equity and Inclusion (DEI...

28

30

7
o

Customer service

Figure 10: Soft skills that the respondents would like to improve

26 respondents believe that the most effective form of training is through learning-by-doing, 12
prefer face-to-face trainings, 21 thinks learning with tutors at work is the best way. The least
preferred option is online training with 28 responses.

C.Q10 What is the most effective form for training a tourism professional?

30 28
26
25
21

20
15 12
10

5

0

Through face-to-face  Through online training Through tutors at work Learning-by-doing
training

Figure 11: Most effective form for training
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The Hybrid Project Management profile

It is noteworthy that the majority of the respondents do not implement any of the key practices
among the project management procedures. The most preferable of the given options is the
use of key performance indicators for measuring quality, impact and success.

D.Q11 Which of the following practices do you use to perform your daily tasks?

Project management platforms (e.g. MS...

Specific project management templates...

Key performance indicators for...

| do not implement any of these practices

Figure 12: Practices used by the respondents to perform their daily tasks

As shown below, the majority of the respondents have moderate knowledge of the various
project management processes and use them to some extent to perform their daily tasks, while
a significant number of them do not use these procedures at all.

There is a medium number of respondents who have a high level of knowledge and apply them
on a daily basis.
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D.Q12 Please indicate the extent to which you use the following processes to
implement your projects and/or perform your daily tasks.

Project Communications Management (processes required 13
to ensure timely and appropriate generation, collection,
distribution, storage, retrieval and ultimate disposal of...

54

Project Human Resource Management (includes the
organization and management of the project team -
assigning roles and responsibilities)

Project Procurement Management (processes required to
purchase or acquire the products, services or results needed
from outside the project team)

Project Quality Management (the process of continually
measuring the quality of all activities and taking corrective
actions to achieve the desired quality)

Project Risk Management (the process of identifying,
analyzing and responding to any risks that arise)

Project Cost Management (processes involved in planning,
estimating, budgeting and controlling costs)

Project Time Management (processes required for the on-
time completion of the project)

Project Scope Management (defines and outlines all of the
work that is included within a project, including objectives, 54
tasks, outputs and deadlines) 18

Project Integration Management (coordinating all elements 14
of a project, including tasks, resources, stakeholders and 50
deliverables) 23

o

10 20 30 40 50 60

B Greatly ®Tosome extent = Notatall

Figure 13: Extent to which respondents use different project management processes to implement
their projects and/or carry out their daily tasks

66 of the 87 respondents strongly agree or agree that is beneficial for a tourism business to be
flexible, manage change and follow the market than to apply medium-long term planning, while
the 15 strongly disagree or disagree. There is also an 6 who stated that neither agree nor
disagree.
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D.Q13 Do you think it is more beneficial for a tourism business to be flexible, manage change and follow the market than to
apply medium-long term planning?

Figure 14: Whether or not it is beneficial for a tourism business to be flexible, manage change and
follow the market than to apply medium-long term planning

strongly agree

agree

don't know

desagree

strongly desagree

A significant number of respondents (31) apply hybrid approaches (holistic, i.e. combines some
or all of the previous approaches. 24 of the respondents use agile approach.

15 do not apply project management methodologies at all in their daily activities or are not even
familiar with these terms.

D.Q14 In your organization the approach to project management (i.e. the use of specific knowledge,
skills, tools and techniques to deliver something of value to people) is:

I don't know / | am not familiar with these terms

| don't think my organization deals with project management

Holistic, i.e. combines some or all of the previous approaches _
(‘hybrid' approach)

Primarily focused on user/customer satisfaction ('lean' approach)

Flexible and innovative, able to adapt quickly to change with
versatile strategies and targeted interventions ('agile' approach)

Traditional, i.e. based on the breakdown of project activities into
linear sequential phases (‘waterfall' approach)

Figure 15: The project management approaches used in the respondents’ organizations

42 of the respondents consider that hybrid methodology is the best project management
methodology. However, the majority of the respondents don't know or are not familiar with
any of the methodologies presented.
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D.Q15 Please indicate whether and to what extend your organization uses the following project
management methodologies when implementing projects/day-to-day operations:

N
N

PRINCE2 O

53

(=] |.
IS
[

Six Sigma

49
Lean Methodology

=
=

|

N
~

40
Extreme Programming (XP)

o
~
[
©
N
[

53
Kanban Methodology

50

=
~
N
~

Critical Chain Project Management (CCPM)

[
]

N

~

48
Critical Path Method (CPM)

51
Project Management Body of Knowledge (PMBOK)

(=Y
N

o o
-
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N
~

N
~

49

L
.

Scrum Methodology

=

(02}
N
N

49
Green PM Methodology

Hybrid Methodology
5

Agile Methodology
16

| I">
N
e
NN

33

Waterfall Methodology 32

18

o

10 20 30 40 50 60

| don't know / | am not familiar with these terms M Greatly M To some extent M Not at all

Figure 16: Whether and to what extend the respondents organization uses project management
methodologies when implementing projects/day-to-day operations

66 respondents strongly agree or agree that the use of hybrid project manager can be
considered a competitive resource. There is also 21 who stated that neither agree nor disagree.
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D.Q16 In your opinion, can a hybrid project manager, able to implement planning
effectively but also to adapt quickly to changes, be considered a competitive
resource for tourism businesses and public bodies responsible for tourism
policies?

Strongly Disagree

Disagree

| o O
N
=

| don't know
Agree 42
0 5 10 15 20 25 30 35 40 45

Figure 17: Whether or not a hybrid project manager can be considered a competitive resource for
tourism businesses and public bodies responsible for tourism policies

77 respondents stated that there is no official job position entitled “Project Manager” in the
organizational chart, while only 9 stated that it exists. There is also a 1 that is not aware of the
existence or not of this specific job position.

D.Q17 Does your organisation include in its organizational chart an official job position entitled
“Project Manager”?

Yes

| don't know 1

Figure 18: Whether or not there is an official job position entitled “Project Manager” in the
organizations’ chart

Page 258 of 359

Co-funded by Erasmus Plus Programme, KA 2: Cooperation Among
Organizations and Institutions: Alliances for Innovation
101056300-HyPro4ST-ERASMUS-EDU-2021-PI-ALL-INNO

the European Union



D2.1 Labour Market Needs Report

45 respondents find their project management skills satisfactory, while 7 believe otherwise -
disagree or strongly disagree. There is also 29 who neither agree nor disagree with the
statement.

D.Q18 Please indicate you agree with the following statement:
"My project management skills are satisfactory."

Strongly Disagree [ 1
Disagree | IEEGEIN ¢
Idon'tknow | -
agree [ /5
strongly Agree | ©

0 5 10 15 20 25 30 35 40 45 50

Figure 19: Respondents agreement degree to the statement "My project management skills are
satisfactory

It is evident that only an extremely small number of respondents (6) hold a certification in
project management.

D.Q19 Do you have any certification in project management?

= Yes = No

Figure 20: Number of respondents holding a project management certification

73 respondents are willing to attend the training course offered by the HyPro4ST project, while
14 are not interested.
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D.Q20 Would you be interested in attending a free training course entitled
“Sustainable Hybrid Project Management for the Tourism Sector”?

= Yes = No

Figure 21: Number of respondents interested in attending the HyPro4ST training course

The two main reasons for attending the training course are the improvement of their existing
knowledge (47) and the willingness to learn something new (20).

D.Q21 Reasons to attend the training course Hypro4ST

It is free of charge

| have spare time

| want to improve my existing...

| want to learn something new

Figure 22: Reasons to attend the HyPro4ST training course

4.2 Primary (qualitative) research: The Focus Group / The Interviews
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The focus group participants belong to several areas and institutions associated with tourism
such as Vocational Education, Tourism Sustainability and Project Management in order to
obtain more diversified responses regarding the labour market needs for the tourism sector.

Among these institutions we have AHRESP - Associacao da Hotelaria, Restauracdo e Similares
de Portugal, a public utility organization that represents the entire Hotel, Restaurant and
Beverages sector, with the mission to represent the companies in the Tourism sector and
defends their rights and legitimate interests. In addition, it seeks to develop tools and
instruments that streamline the short, medium, and long-term management of your business.
And it operates in all areas that affect the daily business of the Tourism sector such as:
management, training, health and safety, human resources, operations, and marketing and
sales (AHRESP, n.d.).

Regarding the training area, Vertiriva operates in professional training in the areas of
information and communication technologies, exact, social and human sciences, particularly in
tourism sector; consulting for business and management; research in the areas of social and
human sciences; recruitment and selection of personnel; market research.

Another collaborating institution was Explore Iberia, a family-owned independent tour
operator, with more than 20 years of guiding tours in the North of Portugal, the Azores, and
Galicia. For Explore Iberia, travel means really getting under the skin of a country, closely and
authentically experiencing its traditions and customs, living meaningful moments, and getting
to know its culture up close. (Explore Iberia, n.d.).

The TOOBRA (Touristic Offers Over the Beautiful and Rich Alto Alentejo), is a tourist
entertainment company created with the objective of providing a type of tourist entertainment
that would serve the entire region of Northeast Alentejo. The company was founded on
sustainable ideals, as a preponderant pillar for the success, quality and competence of its
services, as well as, its economic, social and environmental responsibility as an agent and
promoter of sustainable tourism (TOOBRAA, n.d.).

Agroturismo Xistos, operating in accommodation and agriculture experiences, seeks to
encourage the valuing of life and nature, but also appreciate biodiversity. By implementing
sustainable practices in the business approach through Responsible Tourism. With the
objective of adding to the entire ecosystem, passing through Fauna, Flora, Community and
Territory, among so many others. Xistos is a dynamic and continuous challenge due to it bets
on the three pillars of sustainable development, the economic, the social and the
Environmental (Xistos - Agroturismo Xistos, n.d.)

Escola de Hotelaria e Turismo do Oeste, is a training school in tourism and accommodation,
that integrates a network of 12 schools from Turismo de Portugal, leading human resources
training for tourism sector, assuring the preparation of young for the first job and the
qualification of the professionals in this sector, in order to improve the quality and recognition
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of touristic professions. In January 2018 the OMT distinguished Turismo de Portugal schools
training projet - known by Tourism Training Talent - with the first place in the Innovation and
Public Policy category during the 14th edition of the UNWTO awards, for its example of training
of future generations of human resources in the sector. Finally, Geonatour is dedicated to
Nature Tourism, Geotourism and geological consulting. And it provides information that values
the natural and historical-cultural heritage of the territories worked. In addition, Geonatour
offers a set of geotourism experiences and has a geological consultancy strand, which provides
specialized services in various areas of geology and environment, with emphasis on geology,
geotechnics, slope stabilization, Quarry Plans, landscape recovery, Geological and Geophysical
Cartography and Environmental Impact Studies or environmental incidents (Geonatour, 2023,
February 23).

Questionnaires were sent to the focus group participants, and 2 responses were received, from
professionals in private-sector organizations. Regarding the sustainability topic, the
participants suggested as actions that the organizations would be implemented to make
tourism practices more sustainable: biodiversity conservation; actions to tackle/mitigate
climate change and promoting social inclusion. Moreover, the participants considered social
sustainability actions as a priority: measures that facilitate the transition of workers from the
informal to the formal economy; ensure safety in the workplace; ensure maternity protection;
Integration of migrants into the tourism labour force; promote a general environment of zero
tolerance of violence and harassment and including gender-based violence.

In order to revitalize the tourism sector, the participants mentioned the following
actions/measures that should be implemented: skills, education and training; competitiveness;
involvement of local communities; safeguarding of the health of residents and visitors; and
digital transition and smart technologies (e.g. open data).

Regarding the skills and ability theme, the participants believe that: focus on the client;
technological and digital capabilities; flexibility and adaptability; ability to work in a team and
commitment to work are the most important for people who want to work in the tourism sector.

Additionally, the promotion of environmentally friendly activities and products; the ability to
minimize the use and maximize energy and water efficiency consumption; the ability to manage
waste, waste water, recycling and composting; conservation of biodiversity; and promoting
activities involving local partners were the environmental skills which should be implemented
to improve the competitiveness of tourism systems. Meanwhile, the digital skills were operating
system usage and computer programming skills; online marketing and communication skills;
desktop publishing skills (for designing brochures, catalogues, etc.); and data analytics,
business intelligence, and Big Data skills. Regarding soft skills, the participants considered as
the most important to be improved: exploratory thinking; emotional intelligence; idea pitching
(the art of presenting); learning how to learn; and customer service.
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Branding strategy development; marketing strategy development; corporate social
responsibility and business strategy development were considered the areas of
entrepreneurship in which participants should have their skills improved.

The inquired also considered as the most effective way for training a tourism professional: face-
to-face training; the use of learning-by-doing and through tutors at work.

For the participants, the approach to project management in their organizations were defined
as flexible and innovative, able to adapt quickly to change with versatile strategies and targeted
interventions ('agile' approach); but also holistic, i.e. combines some or all of the previous
approaches (‘hybrid" approach).

Regarding the project management methodology (principles, tools and techniques used to
plan, execute, and manage projects) the participants quote as not familiar with the following
terms or methodology: Hybrid Methodology; green PM Methodology; Scrum Methodology;
Project Management Body of Knowledge (PMBOK); critical Path Method (CPM); critical chain
Project Management (CCPM), Kanban Methodology; extreme programming (XP); Lean
Methodology; Six Sigma; and PRINCE2.

The participants strongly agree that a hybrid project manager, able to implement planning
effectively but also to adapt quickly to changes, is considered a competitive resource for
tourism businesses and public bodies responsible for tourism policies. Their organizations
include in their organizational chart an official job position entitled “Project Manager”.
Additionally, both participants agreed with the statement "My project management skills are
satisfactory." However, they don’t have any certification in project management. But, they are
interested in attending a free training course entitled “Sustainable Hybrid to improve my
existing knowledge.

In order to optimize the interviews, some questions considered most important for the
identification of labour market needs in the tourism sector were selected. Initially, the focus
group was asked which changes in tourism, on a global scale, were considered most important
in recent years.

For this question, we highlighted aspects such as price reduction with the entry of low-cost
companies, which allowed more trips to be made to more distant destinations; the duality of
the massification of travel by large companies against the trend of customization and
sustainability of travel; post-pandemic evidenced the difficulty in hiring and attracting talent;
the difficulty of loyalty of people to the sector, and the criteria that influence the consumer's
decision on the travel destination by the concern with health and safety conditions.

As for regenerative tourism as an applicable practice, the participants believe that the concepts
related to regenerative tourism have been used in several areas as in the case of regenerative
agriculture, sustainability, and the fight against the effects of climate change. The participants
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highlighted that regenerative tourism makes a difference in offering tourism products and
services to domestic and international customers.

Another question to the participants was whether they considered that there was already any
training offered for regenerative tourism and if this was already a topic addressed in
universities or training entities for professionals. In this sense, the participants believe that
there is training in this area, but, with this designation. However, the contents associated with
this concept are widespread in other training courses. The theme of sustainability is inserted in
all training courses at various levels. Although they still point out the need to have more training
offers and that it should be a component of the student's professional training.

The participants were then asked which skills they consider important and lacking in the labour
market associated with regenerative tourism and sustainable tourism. The participants believe
that regenerative tourism is a big trend. But, in the corporate environment, there is still a lack
of information and awareness about this issue, as well as a lack of a more holistic view of
Tourism as a whole and its associated activities, as they are too focused on their business and
profitability. The post-pandemic brought other challenges and a change in focus, which ended
up putting issues associated with sustainability and regenerative tourism in second place.

On the other hand, they pointed out that teaching and training, from polytechnics and
universities, should focus on training in which future tourism professionals are more versatile.
That is, to transmit the idea of the various dimensions and opportunities of the tourism sector
in which they will be able to work.

Another point mentioned was the motivational issue and passion for the tourism sector, in
which it is necessary to have a taste for learning and sharing experiences with tourists. With
this motivation a person, even without a tourism background, can work in the sector.

We asked which professional profiles the participants considered most in demand in the future
of tourism and which competences should be developed or are most necessary for the future
of tourism. The participants affirmed that skills related to both the digital transition and the
climate transition are needed, i.e. that address issues associated with the environment and
technology.

Another issue addressed was the lack of professional motivation in the sector, which may be
associated with a lack of professional ethics. It is necessary to have ethical competence, which
is fundamental in the sector.

In this context, it was highlighted that technical skills, transmitted during training, are
important, but so are soft skills. Some participants commented about the effort that many
tourism schools in Portugal have dedicated to adapting the training curricula to increase the
inclusion of soft skills. However, a negative reaction from students is observed, as they believe
that they are losing hours of theoretical classes or technical skills. And that the use of new
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teaching methodologies but active and interdisciplinary availability, as an incentive to
teamwork, could solve such questions.

Regarding the proposal of the new profile of a hybrid project manager focused on the tourism
sector, the participants were asked their opinion about the profile and what will be necessary
for its implementation. The participants understand that besides the competencies associated
with management, this professional must also have the ability to adapt. In a context of constant
change in the sector, he or she will need to have a holistic view of the whole work and deal with
issues such as sustainability.

As for the competencies required for this new profile, the participants believe an increase in
awareness, information and ethics in the sector is necessary. Other competencies such as
creativity, innovation, and leadership were mentioned. For the hybrid manager profile, it would
be necessary, besides motivation, a strong artistic component, with training in the arts, in order
to make these professionals more tolerant and respectful of others and the environment. Other
aspects such as freedom of thought, sustainability and finance should be explored in the
training programs to prepare students to deal with certain situations in the labour market.

Finally, regarding what can be improved in the training for the hybrid project manager profile,
the participants stated that continuing education is essential. Both professionals and trainers
need to keep up with the evolution of the market and future trends.

4.3 Secondary (qualitative) research: The Desk Research

Our desk research was used as a tool to gather general information and prepare the focus
group for qualitative user research. Using this technique got the first idea of our current
challenges in the Portuguese labour market and the training necessities. The secondary
research was developed by consulting published materials in reports, articles, or similar
documents.

Regarding the best practices, the participants quoted some examples of initiatives developed
at the national level. However, they highlighted that one of the best practices is the work itself,
being in the job market and learning the basics of the sector. Besides the need to strengthen
interpersonal relationships in order to know the student's profile to better orient him/her in
the labour market.

In this sense, in March 2023, the agenda for qualifications was launched, namely the Atlas
program. This initiative is similar to a loyalty program that occurs in companies to attract
customers. However, the Atlas program would work as a loyalty program with a set of benefits
for those working in the tourism sector, as well as seeking to attract people.
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Another initiative mentioned was the creation of the project Companies Tourism 360 by
Tourism Portugal, dedicated to training and consulting with companies to work on ideas of
sustainability based on the European benchmark for sustainability. This project is inspired by a
work methodology that has a European scale with the 360 companies benchmark in which the
three main pillars are worked: social, environmental, and economic.

The Companies Tourism 360° project is inserted in Pillar 4 - P4.4 Sustainability in Companies
and Destinations - of the PRT. The goal is to accelerate the process of incorporating
Environmental, Social and Corporate Governance (ESG) indicators in the respective
organizations, challenging companies to actively rethink their environmental, social and
governance practices. The focus is on developing actions that include building the capacity of
tourism companies to incorporate ESG indicators into their management processes, providing
monitoring tools, and sustainability reporting templates and promoting public recognition of
organizations (Turismo de Portugal, 2023, January 19).

The third practice cited was the projects developed by Agroturismo Xistos with the objective of
valuing the rural reality and the social component, using tourism as a message and
communication tool. Highlighting ideas associated with tourism as the valorization of
agricultural production, sustainability, efficient use of water, forest resources, and energy
efficiency. Another case mentioned was the Escola de Hotelaria e Turismo do Oeste which has
been working on the contents of regenerative tourism, in partnership with Agrobio (Associacao
de Agricultura Biolégica Mercado de Obidos e de Caldas da Rainha) to work on training content
available in the digital academy e-learning course. This course makes the connection between
Tourism and organic agriculture and thus develops the idea of the regeneration of attitudes
and behaviours as well as the regeneration of tourism and food products.

Finally, the participants highlighted the creation of the digital academy of Tourism Portugal and
all the hotel schools at a national level, which has made an effort to verify the formative offer
of courses in short and medium duration.

The Digital Academy is focused on promoting the development of people and the
empowerment of companies. Created by Turismo de Portugal, the Digital Academy is aimed at
those who want to do training, access workshops and seminars, or even subscribe to tailored
training services provided by the 12 Tourism Schools of Portugal.

This new platform will manage all executive training provided by Turismo de Portugal and its
Schools, facilitating access to users. This new solution aims to facilitate access to information
and contribute to improving the training experience and, above all, the knowledge acquired.

It is important to highlight that since the beginning of 2020, Turismo de Portugal organized a
total of 567 online training actions for 56.094 participants. In 18 weeks, 168 certified online
executive training courses were delivered to 7.624 participants, 145 Clean&Safe training
courses to 23.130 participants, online consulting was given to 359 companies and 256 Best Live
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Online Training courses were promoted to 25.340 participants (Turismo de Portugal, 2020,
October 9).

5. Conclusions and Recommendations

The conclusions obtained are very relevant and aligned with the scope and objectives of the
project, moreover, may provide relevant clues for its development.

The research was based on professionals' feedback who have a great or extended experience
in their fields and reliable sources in the field of project management and sustainable tourism.

In relation to sustainability issues, all actions related to biodiversity, climate change mitigation,
circular economy development and to a lesser extent improving governance and finance and
well-being are important, suggesting a holistic approach to sustainability. Additionally, it is
evident that for the tourism sector to become sustainable, meeting the companies' goals,
mission and values as well as meeting consumer expectations should be a priority, alongside
improve operation efficiency and a better reputation. While the aforementioned are considered
of great importance, most of the Portuguese organizations active in the tourism sector would
follow more social sustainable practices in their daily operations to promote a general
environment of zero tolerance of violence and harassment, including gender-based violence
and ensure safety in the workplace.

Regarding the skills of professionals, improving them seems to be the most significant driver
for the revitalization of the tourism sector and the most important skills for current or future
tourism employees are creativity and innovation followed by flexibility and adaptability and
focus on client, which indicates the lack of these soft skills at the moment. Communication,
change management and exploratory thinking skills should also be prioritized in training offers.

Approaches and methodologies that promote personalization and innovation of tourism
products/services are not followed by the majority of Portuguese organizations. While the most
in-demand entrepreneurial and digital skills are Business strategy development combined with
Marketing strategy, followed by Online marketing and communication skills and Data Analysis
skills, the existing skills gap is big.

As far as Project Management skills are concerned, a paradox was observed, especially in
quantitative research. Professionals are either not familiar with basic terms and processes
related to project management or do not use them to conduct their daily work. However, they
consider their project management skills to be satisfactory, while a small number is certified as
a Project Manager, and they indicated as the most popular project management approach the
hybrid. This paradox showcases that people working in the tourism sector are not aware of
what exactly Project Management is and probably they confuse the components of Project
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Management with other operational business activities. Furthermore, the majority of
Portuguese tourism organizations don't include in their organizational chart the job position of
“Project Manager”.

About the focus group, the activities developed allowed us to have a more comprehensive view
of the labour market needs for the tourism sector. In particular, sharing of the viewpoint and
experience of professionals working in the areas of training, consulting, tourism operation and
animation, and project partners.

Based on the participants' opinions, it was evident that the tourism sector is very complex and
has many facets, and that technical and soft skills are very important, in order to have a more
comprehensive and holistic view of the entire sector and its opportunities.

The focus group highlighted the quality of training in Portugal, but that training on the sector's
themes could start to be worked on before higher education. And it should be emphasized to
students about learning soft skills, which are as necessary as technical skills. Besides increasing
the time for practical activities to develop creativity and innovation, and even entrepreneurship.

The participants highlighted the role of the human component in the tourism industry. First,
the need to develop strategies to capture and attract human resources to work in the sector,
as well as create ways to motivate people. The second would be to work on emotional
management and human development. Finally, the need for teaching, at all levels, not only
technical skills but also soft skills was reiterated, as well as the inclusion of interdisciplinary
content in order to encourage people to think differently.

Finally, as a suggestion, the participants described that linking fiscal or financial incentives to
the application of good practices could encourage training in hybrid project management for
the tourism sector.
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1. Executive Summary

With different qualitative and quantitative methods, we investigated the new and changing
needs for skills in the tourism labour market in Slovenia.

We obtained 51 questionnaires from tourism stakeholders, and current and potential tourism
employees showing that in Slovenia, there is a good understanding of the sustainable transition
and employees see their and the company’s role in it. Less understood is the need for improving
digital skills, the common misconception is that digitalisation might bring a loss of human
interaction which is key for the tourism experience. Our respondents recognize the value of
online marketing skills and data analytics, but the rest of digital skills should be better explained
and communicated in future curriculums.

As for the project management and HyPro4ST profile, the survey suggests that even if the
company of the respondents have such practices, employees are less familiar with them.
Project management is implemented in operations, but there is a need for PM skills upgrade
on the level of employees; also there is a high interest from the respondents in the participation
in Hybrid Project Manager in Sustainable Tourism course.

Focus group research allowed together with experts to identify the skills which might benefit
the profile of the Hybrid Project Manager in Sustainable Tourism, which besides project
management and impersonal skills need to cover also multiple skills related to the ability to
work with data and information, basic digital literacy and ability to translate the sustainability
principles into practice.

Desktop research shows that there is understanding and a lot of activities done in the direction
of the digital and green transition, with Slovenia being among the world leaders with detailed
strategies for such transition and successful working examples. However, despite all these,
there is a need for further scaling up of the innovative solutions, as well as implementing green
and digital competencies across all qualifications. The country’s tourism industry faces a crisis
with the lack of employees and a gap between employees' skills and the needs of the market.
Existing formal qualifications do not fully reflect the current expectations of the employers, and
at the same time, potential employees do not see tourism as a sphere for a career.

Hybrid Project Management for Sustainable Tourism is not fully reflected within current tourism
qualifications but such qualification is getting more relevant due to the increased complexity of
tasks and processes within even the smallest tourism companies.
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2. Introduction

With this report, we aimed to identify the starting point for the work on the new job Profile of
Sustainable Hybrid Project Manager in Slovenia. We review the existing research, policy
documents, activities and programmes in the area of education and training of tourism
employees with a focus on sustainable, hybrid and digital skills. Moreover, we learn from six
focus group members who are experts in tourism in Slovenia, and 50 representatives of the
target group of the project - potential or current tourism professionals - about the skill gaps
and the anticipated profile of the tourism professional who will be able to tackle challenges of
the green and digital transition of the industry.

Our results show that Slovenia has good examples of implementing such practices, though not
under one qualification, as our project aims to develop. Lessons learned from the Slovenian
tourism industry will be helpful in the development of the new Job Profile.

3. Methodology

The methodology followed was the one proposed by the consortium (as mentioned in the
guidelines given).

3.1 Primary (qualitative) research: The Questionnaire

We have used the survey template developed and approved by the project partners. The
guestionnaire has been translated into Slovenian language and shared among the target group
of the project. We asked all project partners from Slovenia to share the questionnaire with their
networks and additionally used resources of the Centre of the Business Excellence of the School
of Economics and Business, the University of Ljubljana.

We received 51 completed questionnaires (please see Appendix 1 for the detailed report). Our
respondents were mostly the representatives of private (40%), public (26%) and educational
sector (22%), students, project managers (both 16%) and higher education professors (14%),
representing 35-49 age group (53%), mostly female (76%).

3.2 Primary (qualitative) research: The Focus Group / The Interviews

For the semi-structured analysis of the Tourism market needs in Slovenia, we used qualitative
principles of conducting research that is a Focus Group (FG). In the FG we included individuals
that have either one type of knowledge or all of them combined in the tourism field - academic,
educational or practical knowledge through work experience.
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In the focus group, there are 6 individuals that not only differ in knowledge and practical
experiences but also are from different regions of Slovenian country, thus they know their
specific issues concerning the tourism sector.

The individuals in the focus group were first interviewed with a questionnaire, so they could
prepare for the round table, develop opinions on issues they came across for the first time, and
rethink problems they face in their region or narrower working conditions.

When questioning individuals were selected for the FG, we assigned questions to ones we think
have the most knowledge on the issue. We also combined the academic view and knowledge
with practical knowledge, thus the gap between theory and practice can be recognized.

Focus Group was informed by email one week before the zoom round table was held. The
round table discussion lasted approximately two hours. Every participant was included with
specific questions and if he/she wanted to add some thoughts, they were able to do that, since
the broad discussion was encouraged and desired.

3.3 Secondary (qualitative) research: The Desk Research

To identify the starting point for the development of the new training programme that would
match market needs in skills and competences of tourism professionals, we conducted desk
research, focusing on the documents and existing training programmes in Slovenia, which are
relevant to the objectives of the HYPro4ST project.

Ten documents were selected and analysed for their relevance to the HyPro4ST obijectives.
Additionally, we reviewed existing qualifications in the area of tourism and hospitality for listing
the skills overlapping with the HyPro4ST profile. Next, we used a combination of desk research
and interviews to inform the good practice examples on the existing training programmes
covering the topics of sustainable tourism, project management and digital skills. This resulted
in 4 good practices, described in chapter 4.4.

4. Results and Discussion

4.1 Survey

4.1.1 Sustainability, skills, and training in the tourism systems

Our respondents agreed that to make tourism practices more sustainable (Figure 1),
organisations should implement actions to improve governance and finance (e.g. steer recovery
funds towards tourism) (20% of respondents), followed by actions to tackle/mitigate climate
change (e.g. improve the energy efficiency) (18%) and actions to develop the circular economy
(e.g. prioritize sustainable food approaches for circularity) (18%).
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Actions to tackle/mitigate climate change (e.g. _ 18%
0

improve the energy efficiency)
Actions to develop the circular economy (e.g.
ot - - REt
prioritize sustainable food approaches for...
Actions to improve governance and finance (e.g.
- I 20

steer recovery funds towards tourism)

Actions that improve people's well-being and health
e wi inabili L BEZ
(e.g. connect hygiene with sustainability)

Actions to promote social inclusion (e.g. support _ 17%
0

and involve vulnerable groups)

other: | 1%

Figure 1. What concrete actions should your organization implement to make tourism practices more
sustainable?

As for the reasons why organizations address or could address sustainability issues (Figure 2), the
majority selected aligning with goals, mission and values (23%), followed by meeting customers’
expectations (20%) and building, maintaining or improving corporate reputation (17%).

0% 5% 10% 15% 20% 25%

Align with our goals, mission and values I 5%
Meets consumer/customer expectations NN 20%
Attract, motivate, and retain employees I 11%

Develop new growth opportunities I 16%

Response to competitive pressure I 6%

Improve operational efficiency I <%
Build, maintain or improve corporate reputation NN 7%
Comply with regulatory requirements I 5%

Other: 1 2%

Figure 2. What do you think are the reasons why your organization address or could address
sustainability issues?

For social sustainability (Figure 3),, respondents prioritized the promotion of youth employment,

particularly for young women (22%), ensuring safety in the workplace (19%) and promoting a
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general environment of zero tolerance of violence and harassment, including gender-based
violence (17%).

0% 5% 10% 15% 20% 25%

Promotion of youth employment, particularly for
young women

I 229%

Measures that facilitate the transition of workers
from the informal to the formal economy

I, 4%

Inclusion of workers with disabilities in the tourism
labour force

Integration of migrants in the tourism labour force | EEGEGcTcTczNGEG:G %

Promoting a general environment of zero tolerance
of violence and harassment, including gender-...

Ensure safety in the workplace | 0%

B0

I, 7%

Ensure maternity protection || [N °*
other: | 3%

Figure 3. Which of the following social sustainability actions should be considered a priority?

To revitalize the tourism sector (Figure 4), green transition (27%), skills, education and training
(25%) and involvement of local communities were named crucial (25%).

0% 5% 10% 15% 20% 25% 30%

Green transition GGG 0 7%
Safeguard of the health of residents and visitors I 4%
Digital transition and smart technologies (e.g. open... I 7%
Skills, education and training I 0 5%
Public administration and governance I 5%
Competitiveness I 10%
Financial sector and access to finance I 12%
Involvement of local communities I 050

Other: 1 2%

Figure 4. Which of the following actions/measures should be implemented to revitalize the tourism

sector?
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The most important skills and abilities for people who want to work in the tourism sector (Figure
5), are flexibility and adaptability (22%), ability to work in a team (19%) and creativity and
innovativeness (18%).

0% 5% 10% 15% 20% 25%

Focus on the client [N
Technological and digital capabilities | N NNREEEGSMEEEEEEEE %
Creativity and innovation | . 3%
Flexibility and adaptability | RGN 0%
Ability to work in ateam | N (o
Ccommitment to work | I (%

Other: I 1%

Figure 5. Which of the following skills and abilities are the most important for people who want to
work in the tourism sector?

To improve the competitiveness of tourism systems (Figure 6), the following environmental skills
should be implemented: the ability to manage waste, wastewater, recycling and composting
(20%), the promotion of sustainable forms of transport (e.g. public transport) (19%), promotion
of environmentally friendly activities and products, and ability to minimize the use and
maximize energy and water efficiency consumption (each 19%).

0% 5% 10% 15% 20% 25%

Promotion of environmentally friendly activities and
products
Promotion of sustainable forms of transport (e.g.
public transport)

Knowledge of climate change | NN 10%

Ability to minimize use and maximize energy and
water efficiency consumption
Ability to manage waste, waste water, recycling and
composting

Conservation of biodiversity | I ENEEIEININGgGEGEGE 30

I 1 0%
I 1 0%

I 0%
I, 20%

Other: 1 2%

Figure 6. Which of the following environmental skills should be implemented to improve the
competitiveness of tourism systems?
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The most crucial digital skills (Figure 7) are online marketing and communication skills (32%),
data analytics, business intelligence, big data skills (21%), and desktop publishing skills (for
designing brochures, catalogues, etc.) (13%).

0% 5% 10% 15% 20% 25% 30% 35%

Operating system usage and computer programmng .
<kills I 7%

Skills for implementing online safety procedures || NN 1%

Online marketing and communication skills ||  lGczNGNGNGENENEEEEEEEEEEEEEEEEE 0

Desktop publishing skills (for designing brochures, I -
catalogues, etc.) 0

Website development skills [ 4%

Social media skills | AN 1%
Data analytics, business intelligence, big data skills | | | | I

Artificial intelligence and robotics skills [l 2%

Other: | 1%

Figure 7. Which of the following digital skills should be implemented to improve the competitiveness
of tourism systems?

For entrepreneurship skills (Figure 8), respondents mostly noted: design thinking methodology
for developing customer-centred products/services/experiences (20%), creativity and
innovation (18%), and marketing strategy development (16%).
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0% 5% 10% 15% 20% 25%

Creativity and innovation | 1 %

Design thinking methodology for developing
customer-centred products/services/experiences

Business strategy development | NN

I 0%

Business model development | NN /%
Branding strategy development | NN 0%
Marketing strategy development | NN -
Corporate social responsibility | EGTGTNzNgaEBEE 11

other: | 2%

Figure 8. In which of the following areas of entrepreneurship would you like to improve your skills?

As for the soft skills (Figure 9), change management, leadership and idea pitching were the most
commonly noted - by 17% of respondents each.

0% 2% 4% 6% 8% 10% 12% 14% 16% 18%

Critical thinking [ N (5%
Exploratory thinking | R 3%
Change management I ' 7
Flexibility/adaptability | EEGEGcEEEEEEEEE 3
Emotional intelligence | NG
Leadership I 1 7%
communication | NN
Idea pitching (the art of presenting) | NI /%
Collaboration |
Networking [ 3%
Learning how to learn N 3%
Promoting Diversity, Equity and Inclusion (DEI) in... | N R 0%
Customer service | 3%
Other: I 1%

Figure 9. Which of the following soft skills do you think you need to improve?
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The most effective forms of training for tourism professionals are face-to-face training, through
tutors at work, and learning-by-doing - each noted by over 15% of respondents, while the least
favoured option was online training (5%) (Appendix 1).

4.1.2 The Hybrid Project Management Profile

Our survey indicates that a significant number of respondents utilize specific templates (28%),
key performance indicators (25%), and project management platforms (17%) for their daily
tasks, while a large number (26%) do not implement any of these practices (Figure 10).

0% 5% 10% 15% 20% 25% 30%
Project management platforms (e.g. MS Project,
- I
Basecamp, Jira etc)

SpeCiﬁC project management templateS (eg prOjeCt _ 289%
charter, stakeholders register, status report,... 0

Key performance indicators for measuring quality, _ 250

impact and success 0

I do not implement any of these practices _ 26%
other: [ 5%

Figure 10. Which of the following practices do you use to perform your daily tasks?

We offered respondents to mark to which extent they use the following processes to implement
projects and/or perform daily tasks (Figure 11). The most used were the Project Time, Cost and
Scope management. Project Procurement Management was the least known to the
respondents. The least used was Project Risk Management (the process of identifying, analyzing
and responding to any risks that arise).
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0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Project Integration Management (coordinating all
elements of a project, including tasks, resources, KoLz 51% 10
stakeholders and deliverables)

=

Project Scope Management (defines and outlines all
of the work that is included within a project, 8% 41%
including objectives, tasks, outputs and deadlines)

2
2

Project Time Management (processes required for

. . . 6% 35% 10%
the on-time completion of the project)

Project Cost Management (processes involved in

planning, estimating, budgeting and controlling  KEoE 31%
costs)

Project Risk Management (the process of identifying,

24% 45% 10%

analyzing and responding to any risks that arise)

Project Quality Management (the process of
continually measuring the quality of all activities and
taking corrective actions to achieve the desired
quality)

10% 55% 10%

Project Procurement Management (processes
required to purchase or acquire the products,
services or results needed from outside the project
team)

18% 41%

—_
"
83

Project Human Resource Management (includes the
organization and management of the project team - 16% 33%
assigning roles and responsibilities)

8

E

Project Communications Management (processes
required to ensure timely and appropriate
generation, collection, distribution, storage, retrieval
and ultimate disposal of project information)

8% 39% 10%

H Notatall MTosome extent Greatly mIdon't know

Figure 11. The extent to which respondents use the following processes to implement projects and/or
perform daily tasks, number of respondents.
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The respondents agreed that it is more beneficial for a tourism business to be flexible, manage
change and follow the market than to apply medium-long-term planning. Around a quarter of
respondents stated that their organisations use the following approaches to project
management (Figure 12):

e Flexible and innovative, able to adapt quickly to change with versatile strategies and
targeted interventions (‘agile' approach)

e Primarily focused on user/customer satisfaction ('lean' approach)

e Holistic, i.e. combines some or all of the previous approaches (‘hybrid' approach).

0% 5% 10% 15% 20% 25% 30%

Traditional, i.e. based on the breakdown of project
activities into linear sequential phases (‘waterfall’
approach)

12%

Flexible and innovative, able to adapt quickly to
change with versatile strategies and targeted
interventions (‘agile' approach)

24%

Primarily focused on user/customer satisfaction

('lean’ approach) 27%

Holistic, i.e. combines some or all of the previous
approaches (‘hybrid' approach)

24%

I don't think my organization deals with project
management

I 2
£

| don't know / I am not familiar with these terms 8%

Figure 12. The approach to project management (i.e. the use of specific knowledge, skills, tools and
techniques to deliver something of value to people) in the organisation.

For daily operations, organisations use to some extent or greatly the waterfall methodology,
agile, and hybrid methodology, however, there is a large number of respondents who are not
familiar with any of the listed approaches (Figure 13).

A hybrid project manager should be able to implement planning effectively but also to adapt
quickly to changes, and be considered a competitive resource for tourism businesses and public
bodies responsible for tourism policies. However, only half of the respondents’ organisations
include the official job entitled “project manager”. Forty-five per cent of the respondents do not
consider their project management skills satisfactory, while only 16% have a project management
certificate. This also explains a high interest in a free training course on “Sustainable Hybrid
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Project Management for the Tourism Sector” (84%) with the majority stating that they want to
improve my existing knowledge (72%). More details are in Appendix 1.

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Waterfall Methodology 16% 35% 14% 35%
Agile Methodology 18% 22% 25% 35%
Hybrid Methodology 16% 24% 24% 37%

Green PM Methodology 18% 20% 12% 51%

Scrum Methodology 27% 14% 2% 57%
Project Management Body of Knowledge (PMBOK) 24% 10% 4% 63%
Critical Path Method (CPM) 16% 12% (8% 65%

Critical Chain Project Management (CCPM) 16% @ 14% [8% 63%
Kanban Methodology 18% | 10% 4% 69%
Extreme Programming (XP) 25% 10% 65%

Lean Methodology 18% 25% 12% 45%

Six Sigma 22% 8% 71%
PRINCE2 22% 8% 71%

E Notatall MTosomeextent ™ Greatly ™®Idon'tknow/Iam notfamiliar with these terms

Figure 13. Project management methodologies used in implementing projects/day-to-day operations,
number of respondents.
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Sample description

The sample included
representatives of different
sectors (private, public, non-
governmental, educational) a
diverse jobs and roles. Most of
our respondents were females.
To recruit participants for the
survey, we prepared and shared
with our institutions and
personal networks the invitation
to participate in Slovenian. The
data collection lasted from
15.03.2023 to0 5.05.2023. The
sample is not representative,
however, thanks to the diversity
of participants and their
backgrounds allows us to gain
insights into the current state of
the labour market in tourism in
Slovenia.

D2.1 Labour Market Needs Report

Table 1. Summary of the survey results

Survey results

About the value of
sustainability in
tourism.

Respondents recognize the value of sustainability for the tourism
businesses and that the principles should align with businesses' goals,
values and mission. Less recognized is, however, the motivation for a
sustainable approach as a response to competitive pressure.

In terms of social sustainability, the most supported measures at the
company level were youth employment support, safety at the
workplace and zero tolerance for violence and harassment.

Green transition and local community involvement are seen among key
measures for the revitalization of the tourism sector. Among the crucial
sustainability skills, respondents chose more practical and tangible
options, such as the promotion of environmentally friendly products
and activities, sustainable mobility, energy, water efficiency, and waste
management.

About the tourism
labour market,
skills and training
in the tourism
sector.

Skills, education and training are recognized as key to the tourism
industry's recovery. Among the most important personal/work-related
skills flexibility and adaptability are standing out, most likely, as a result
of the recent crisis.

Digital skills are seen by respondents as less crucial, judging from the
number of respondents supporting each option, however, there is a
general recognition of the importance of online marketing and
communication skills (88%) and role of the data analytics, business
intelligence and big data skills (58%). Respondents were interested in
the design thinking method for product development, creativity and
innovativeness skills upgrade. As for the soft skills, the list of skills
offered in our survey was supported by respondents, however, fewer
respondents stated that they need to improve flexibility, collaboration,
learning how to learn and customer service skills.

Co-funded by
the European Union
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About the Hybrid
Project
Management
profile.

Our respondents are somewhat used to project management practices
in their work, however in their traditional form, such as the use of key
performance indicators and project management templates. Fewer
respondents use digital tools for such processes, and a significant
number - around one-third - do not implement any PM practices. The
majority were able to name the project management approach that
their organisation uses, however, when it comes to particular
approaches, all but waterfall, agile, and hybrid PM approaches were not
familiar to the majority.

Final
considerations

With this survey, we explored the knowledge and needs of existing and
potential tourism professionals. The results suggest that in Slovenia,
there is a good understanding of the sustainable transition and
employees see their and the company’s role in it. Less understood is
the need for improving digital skills, the common misconception is that
digitalisation might bring a loss of human interaction which is key to the
tourism experience. Our respondents recognize the value of online
marketing skills and data analytics, but the rest of digital skills should
be better explained and communicated in future curriculums.

As for the project management and HyPro4ST profile, the survey
suggests that even if the company of the respondents have such
practices, employees are less familiar with them. Project management
is implemented in operations, but there is a need for PM skills upgrade
on the level of employees; also there is a high interest from the
respondents in the participation in hybrid PM skills upgrade.

Co-funded by
the European Union
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4.2 Primary (qualitative) research: The Focus Group / The Interviews

4.2.1 Technical Information regarding the FG

In Table 2 we presented each participant, their profession, work profile and lastly institution or
organization they work for.

Table 2. Profile of participants in the Slovenian focus group

No. of participant Profile of the participant Institution/organization

Director of the Adventure park GEOSS,
Municipal Councilor of the Litija Adventure park
Municipality and president of the Local | GEOSS

Community of Vace

Project Manager at the Development Regional Development

Center Agency Zasavje (RDA)

Project Manager at the Center of Centre of business excellence
business excellence in fields of - Strategic development
education, knowledge transfer and innovation partnership
tourism consulting tourism (CPOEF - SRIPT)

Public official of the Slovenian Ministry
of Digital Transformation (former
project manager at the University of Ministry of Digital
Ljubljana on tourism and former Transformation
project manager at the Association of
Towns and Municipalities of Slovenia)
Manager for Accommodation Tourism

and Hospitality Hotel Tabor

Director Public Institute for Tourism, Public Institute for Tourism,
Culture and Sport of the Municipality Culture and Sport of the

of Ormoz Municipality of Ormoz

Our main aim for selecting the stated participant is tacking the following objectives - practical
knowledge of the tourism sector and working experiences with tourists and daily visitors;
knowing the specificities of each statistical region in Slovenia (there are twelve statistical
regions, so we couldn't include participants from all these regions, see Figure 14); academically
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skilled individuals from the field of tourism; the public official who is familiar with the latest
policies, good practices and current issues in tourism sector outside and inside the country.

PARTICIPANT 1:

Adventure Park GEOSS is in the regional centre of the Slovenian country, it is one of the good
practices of Sustainable and Boutique Adventurous Experiential Tourism in Slovenia. All
materials used for construction are natural, and thus do not harm the environment and its
natural ecosystem. Participant 1, as a director of the park, is familiar with tourists, daily foreign
visitors and daily local Slovenian visitors. The park also provides one night of experiential
accommodations sleeping in the treetops, it is constructed in a way that it does not harm the
trees and animals. We believe that he is experienced with the tourism sector, skills,
competencies and knowledge needed to successfully promote and maintain the location, thus
he also will have experience with what kind of work profiles are needed and what skills,
competencies and knowledge they are lacking.

PARTICIPANT 2:

Participant 2 is Project Manager at the Development Center in RDA, he has many years of
experience on project development, implementation and evaluation, also in the tourism field.
He is familiar with many issues concerning tourism outside and within the Zasavje region. He
has worked on many different projects that equipped him with new knowledge and
recommendations for improvement and effective solutions. One of the biggest projects he
worked on is Pronacul, whose main aim was to improve management in preserving natural and
cultural heritage (Regional Development Agency Zasavje, 2023).

PARTICIPANT 3:

Participant 3 is an alumnus of the School of Economics and Business, University of Ljubljana
(SEB UL). Since she loves to travel and work in an international environment, she started her
professional career in the Department for International Cooperation at the SEB UL. She
successfully worked in the field of the internationalization of higher education for 7 years. She
loves to challenge herself and be outside her comfort zone, so she decided to make a shift and
join the Center for Business Excellence (CBE), where she became part of a very creative and
energetic team. Within the CPOEF, she works as a project manager for SRIPT t - Strategic
Partnership for Innovation and Research in Tourism (School of Economics and Business,
University of Ljubljana, 2020).
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PARTICIPANT 4:

Participant 4 is currently employed as a public official at the Slovenian Ministry of Digital
Transformation. She has been with the Ministry (former Government office) since the summer
of 2022, before that her employment was as a project manager at the University of Ljubljana
and before that position, she was indeed employed as a project manager at the Association of
Towns and Municipalities of Slovenia.

Throughout her positions, she was, among other things, very much focused on tourism, since
that is her higher education degree. We found her knowledge and experiences as a good
foundation for this Focus Group setting up.

PARTICIPANT 5:

Participant 5 is currently the Manager for Accommodation Tourism and Hospitality of the Hotel
Tabor, located in Maribor. Her previous working experiences and education are strongly
connected to tourism, as she has studied at the University of Primorska, Faculty of Tourism
Studies Portoroz, she received a master's degree in Heritage tourism, further, she upgraded
her knowledge at the Linnaeus University as a Tourism and Travel Services Management and
Mobile marketing. Her education and years of experience will give us deep knowledge of skills,
knowledge and competencies needed in today's conditions.

PARTICIPANT 6:

Participant 6 completed his educational career at the Faculty of Arts in Ljubljana, where he
graduated as a professor of German language and literature and sociology. During his studies,
he furthered his education and training at one of the oldest and one of the best German
universities, Heidelberg, where he studied German and Sociology. He left a big mark on tourism,
as he was active in Local Tourism Organization (LTO) Prlekija Ljutomer for 15 years, until its
abolition. For some time he also held a responsible position as Marketing Director in the Ocean
Orchids Group. After that, he was nominated for the director of the Public Institute for Tourism,
Culture and Sport of the Municipality of Ormoz, where he still works (Prlekija-on.net, 2018).
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Focus Group

LOCATION OF PARTICIPANTS

Map of Slovenia

Figure 14. Geographical diversity of Slovenian focus group participants (own work)

4.2.2 General knowledge of current trends in the tourism sector

The round table staged for FG members took place on 28.03.2023 between 10 am and 12 pm,
via »Zoom«. Four out of six FG members participated in the round table, and the other two
members were orally interviewed.

We conducted the discussion in such a way that we guided the members through the outlined
topics, which were foreseen by the collected literature for the project and previously prepared
questions intended for FG.

Since we wanted the members to roughly prepare for the round table, we also invited them to
fill out a questionnaire that was intended for the survey.

They pointed out the most important changes in the world of tourism:

Member 5 observes major changes in the field of sustainability and social responsibility,
especially from the point of view of the hotel industry, and says: »In recent years, | have noticed
above all that the world has become much more in favour of sustainability and social responsibility.
In the foreground is the awareness that it is necessary and worthwhile to be more ethical in the sense
of greater respect for the local population, and natural and cultural heritage as well as in reducing
the consumption of resources. Increasing information due to the development of digitalization, which
enables us to have a deeper and broader awareness through the use of new technologies and new
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methods of communication, contributed a lot to this. | believe that this is particularly noticeable in
the greater respect for natural and cultural resources«.

Member 4 is employed at the Ministry of Digital Transformation and mainly highlighted the
national perspective of the changes in the tourism sector. She highlighted the need for the
development of digital tools and the need for the growth of platform models,. i.e.
accommodation facilities or transport and efficient mobility. She believes that digitization will
have a wider impact on tourism as well as on the functioning of local communities, so it is
necessary to change certain models. Many apartments in cities are dedicated to tourism and
the number is growing steeply, consequently, the population is moving to the rural areas. For
local communities, this presents many new challenges: ensuring public transport, and sufficient
capacities of kindergartens and schools; we are witnessing this all over Europe. Amendments
to regulations are being prepared at the EU level, which will regulate and provide easier access
to certain data located on existing or future platforms. The awareness of tourists themselves
about sustainability, both social and environmental, respect for the local population, and
encouraging the desire to experience the destination authentically is also on the rise.

Member 1 the director of Adventure Park GEOSS, also the Municipal Councilor of the Litija
Municipality and president of the Local Community of Vace says that as a tourist and as a tourist
destination provider, he notices that tourism is changing from "bulky" or mass tourism to a
more boutique type. There is a growing interest in getting to know less known and less crowded
tourist destinations and the desire to feel the hospitality and uniqueness of the experience. He
notices this in his destination - central Slovenia. Tourists increasingly want adventures and
experiences, not just lounging at the destination. They are becoming active adventurers, they
want to learn about the authenticity of the environment. That is why tourism providers must
recognize this and start marketing their destinations in this way. At the same time, the
experience with Covid-19 contributed to the fact that there were significantly fewer trips, but
they are on the rise again. He also believes that travelling by plane is difficult to accept in the
long term and that it is necessary to find new ways and solutions here as well. He sees the
advantage of Slovenia in its small size and diversity while emphasizing the importance of
developing villages, farms and digital support, which would be very welcome in this area. He is
convinced that individuals employed in tourism must master many skills and have a lot of
knowledge, but time hardly allows them to find suitable training and complete it. Therefore,
any support providing such basic knowledge and skills would be greatly appreciated.

They mainly see outdated infrastructure and long and complex legal procedures as problems
in the transition to sustainable tourism.

Member 5 pointed out that when obtaining approvals, due to lengthy procedures, she could
not carry out the process towards greater sustainable energy efficiency in time for the winter
(and even more so because the hotel is in a cultural conservation area). The problem is an
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outdated national infrastructure that needs renovation. Maribor (MB) is a transit destination
and when travelling from the north to the south, the destination faces a significant amount of
municipal waste (garbage). For several years now, we have been increasing awareness of the
importance of recycling and guiding tourists with instructions on how to use garbage cans,
despite this, the amount of garbage is increasing. During the summer months in MB, it is
necessary to hire additional staff for this purpose.

As an advantage, she points out that the »Visit MB« destination is also certified, as the so-called
Slovenia Green Destination, where for some time they have been organizing and raising
awareness of the issue with the so-called »Zero Waste« event. More and more providers who
have certificates of various sustainability and environmental signs are participating in these
events. Offers such as »Stara trta¢, which is the so-called SloveniaGreen attraction, the
surrounding hills with vineyards, Kozjansko and Pohorje areas, all the surrounding areas and
connecting the rural with the urban.

Member 4 considers that the basic component of digitization is data. She says that the
Slovenian Tourist Organization (STO) has adopted a new strategy for the period 2023-2027, with
the aim of the digital transformation of tourism. A national information point, digitization of the
green scheme and other measures are planned, which will be presented at the end of July. The
Green Scheme is a system for comparing destinations and determining how sustainable they
are. She notes that municipalities and green teams also face data acquisition challenges. She
believes that with the digitization of these systems and the greater connection of data,
destinations will become easier to recognize, and it will also show where there is a need for
improvements and where they are successful. Based on this, appropriate measures can be
formulated. The schemes will also be able to encourage the tourist economy to use energy
more efficiently. As an example, Member 4 points out a hotel in the EU, where sensors for
electricity and water consumption were installed in all rooms, and the receipt for the hotel
service also shows this consumption.

Member 1 thinks that the bigger the tourist destination, the greater the challenge of changing
it into a more sustainable one. Everything related to sustainable tourism requires time, e.g. the
infrastructure needs renovation to a more sustainable and environmentally friendly version,
and on the other hand, some individuals do not have the inculcated values of respect for the
environment and harmless coexistence with nature. He notes that over a while, the situation
has improved, but not to the extent that it is not necessary to further raise awareness among
people. He believes that some formal forms of punishment are a suitable way to teach people
these values (e.g. monitoring water consumption, and leaving garbage in nature...).

Member 3 notes the following changes: »Changing travel patterns: travellers are choosing to
explore new destinations and participate in different activities such as adventure tourism, wellness
tourism and ecotourism.
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Shift to experiential travel: Travelers are now looking for more travel experiences that provide them
with the opportunity to connect with local culture and people.

Technological Advances: The travel industry is pushing technology to improve customer experience,
optimize operations and streamline processes.

Greater emphasis on sustainable tourism: More and more people are aware of the impact of tourism
on the environment, society and economy, so tourism stakeholders are working towards sustainable
tourism practices.«

Member 3 is convinced that Slovenia has made great progress in promoting sustainable
tourism in recent years. The Slovenian government has recognized the importance of
preserving natural and cultural heritage and implements policies and initiatives to support
sustainable tourism practices. There are also several eco-tourism destinations in Slovenia that
offer visitors the opportunity to experience the natural beauty of the country, while at the same
time supporting sustainable tourism practices.

Her personal opinion is that sustainable practices are well covered at the destination levels if
we look at the indicator of inclusion in the Green Scheme; however, she sees the challenge on
the part of the providers themselves in individual destinations, to find out how to motivate
others to join as well.

With regard to Measures related to Social Sustainability in Slovenia, the members
pointed out:

Members 5 and 1 highlighted safety at work, because there is insufficient investment in this
area, more training and more rights are needed, and this would certainly encourage more
employment in tourism.

Member 4 believes that it is necessary to encourage the employment of migrants, thereby
reducing the problem of staff shortages. At the national level, they are already considering new,
shorter procedures for hiring foreigners in the labour market. All members agree that it is
necessary to include all the listed socially vulnerable groups. Member 6 considers that
»measures that facilitate the transition of workers from the informal to the formal economy«
are also important.

The term Regenerative Tourism is known to half of the members, the other half was not yet
familiar with the definition; we introduced them to it and got excellent views and opinions,
which are given below.

Member 5 emphasized that the latest trends are already predicting higher acknowledgement
of sustainability in tourism. They predict development in a regenerative way, i.e. regenerative
tourism, which brings positive benefits for all stakeholders and the environment. The
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minimization of negative impacts is planned to be upgraded through the regeneration of local
communities, nature, the revival of degraded areas and the revival of heritage and, in general,
to think more about the quality of resources (Zero to Landfill; from cradle to cradle). She pointed
out: "l am looking forward to the professionalization of the term and its implementation in the
activity". She pointed out the case when they organized an event with divers, the so-called
"Aware" project, which initiated the sea clean-up campaign. International stakeholders also
annually attend this event. It has been going on for 15 years, when it was organized for the first
time, the participation was surprisingly large. She also highlighted a successful example of how
tourists and visitors are encouraged to pick up waste in nature, by offering them a paper bag
in which they store the rubbish found in nature along the way. They also started implementing
the Australian pilot project, thus now they also measure consumption with installed sensors on
radiators and weight the waste. All this data will be shared in a common national database.
They are currently faced with a database where they can compare themselves to other
destinations or accommodations and determine their own performance.

Member 4 states that it is important that all processes are well defined, and that it is
thoughtfully considered which data and how will the data be provided, thus they can be used
for later comparative analyses. At the international level, she highlighted the example of
archaeological excavations in Bosnia, as an interesting way of preserving and learning about
historical heritage. On the national level, she proposed examples like staging harvests in
organic vineyards or olive groves, where participants can learn about the whole manual
process. She points out an interesting circular economy tourism project implemented in Spain,
where local growers, municipal authorities and hoteliers have joined forces. Whereby the
hoteliers take local products from farmers and the leftovers produced are given by hoteliers to
the utility services to be composted, thus the compost is given back to the farmers. At the same
time, they organize workshops for guests and employees on what to do with food waste and
how to avoid it, to raise awareness of the tourists, employees and the local population.

Member 1 strongly agreed with the proposal that it is necessary to find solutions for our waste
so that it is no longer exported abroad. Brainstorm on how we could efficiently dispose of all
the garbage on the lung run or process it into new products. The importance of buying local
products has never been more important, as it is a way to take care of our environment.
Slovenia is a small country, thus it allows us to deal with these issues more easily. It is important
to raise this awareness among the local population, tourists, producers and distributors. On
the other hand, we have corporations that want to earn more and do not support these trends,
so it is primarily the individuals' jobs here to avoid mass tourism offers.

We further note that "regenerative tourism" is also used in higher educational programs, as
pointed out by Members 5 and 3.
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Member 3 said: »Regenerative tourism has gained popularity in recent years due to the growing
awareness of the negative impact of tourism on the environment and local communities. Many
travellers are now looking for experiences that align with new values and contribute to sustainable
development.

For regenerative tourism to be successful, a tourism destination must adopt a holistic approach that
addresses the entire ecosystem of the area, including natural resources, social and cultural heritage,
and the local economy. This requires working with local communities and stakeholders and
implementing sustainable practices such as waste reduction, energy efficiency and conservation.

In addition to environmental and social benefits, regenerative tourism can also lead to economic
growth by attracting responsible travellers who are willing to pay more for sustainable experiences.
This allows us to create new employment opportunities and increase the income of residents while
maintaining the unique character and authenticity of Slovenian destinations.

Overall, regenerative tourism is a promising trend that will become increasingly successful in the
future as travellers become more aware of their impact on the environment and local communities.
By using regenerative tourism practices, destinations can create a more sustainable and "just”
tourism industry that benefits both visitors and residents«.

Member 5 said: "Yes, the concept of sustainable tourism has been taught in various formal school
programs in Slovenia for some time. | finished my high school education in Maribor - the Tourist
Technician program, and later | continued my university education at the University of Tourism in
Primorska region - Turistica, where we also encountered sustainability. My Bachelor's degree was
focused on Camping, which | found very interesting. But | had to seek literature in Scandinavian
countries because European countries were not yet familiar with these ideas and practices. | was very
happy when, a few years later, this wish became a reality, and on this occasion, | congratulated my
interlocutor live. Mr [name] managed to establish an idea that no one in Europe has yet
implementedk.

Member 3 has no information on whether the term »Regenerative tourism« is already included
in education systems but notes that the word is being used more and more often. She said: »At
UL EF, we include the term in educational programs that are now relevant for the tourism sector.

Member 1 observes that there are increasingly intensive initiatives on the part of the EU to
make young people more familiar with and value sustainability and that the concept of
regenerative tourism has been brought to life in practice.

All members agree that sustainable tourism training should include all three skills - flexible,
creative-entrepreneurial and digital.

Member 4 believes that all three skills are important, especially the attitude to data: awareness
of the importance of this data, why we need it, why it is open or not and how to handle it and
structure it appropriately, how to connect it so that everything is in one place and up to date.
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Such platform data management would mean easier decision-making on tourist flows and
other challenges in tourism.

Member 3 thinks that creativity and entrepreneurial skills represent an important set of skills,
which are key to the development of innovative and sustainable tourism products and services.

Member 1 states that tourism needs versatile people. He sees the biggest challenge in acquiring
all the necessary skills. Especially family businesses and freelancers especially face such
problems. Education alone cannot contribute to such personal progress. He sees the idea of
an educational program that would be flexible in terms of time for the individual and would
cover most of the skills and knowledge that tourism workers need. He believes that short and
practical certified training would be of great value.

Member 6 considers: »The training that our employees attend includes thematics such as -the
design and implementation of projects focused on design thinking - e.g. the project logo, design of
text related to European politics, etc. Employees at the Public Institution TKS OrmoZ have divided
work tasks regarding the management of online systems (social media, websites, etc.). It is expected
that they know how to use operating systems MS Office, Outlook, etc. If we are introducing a new
operating system, employees receive training before using it. Flexible skills are part of an individual's
personality.

When asked whether such education and training programs benefit the country's tourism
system, all members agreed. Concerning the local and regional areas, the members gave more
specific opinions, which are highlighted below.

Member 2 believes that it is primarily necessary to establish tourism programs at universities
and the possibility of retraining employees with inadequate education.

Member 6 believes that without training, it will be difficult for us to follow the direction of
sustainability. With strategically oriented training, with the same goals, significantly better
results could be achieved. Flexible skills training can mean new habits. However, he believes
that the process needs to be continuously encouraged and upgraded.

In training projects, members mainly see the following benefits:

1. Benefit: Increasing integration and cooperation with all stakeholders in tourism.
2. Benefit: More ideas, innovations, better well-being at work, personal growth, etc.
3. Benefit: Increase in GDP.

4. Benefit: Increase in employment.

5. Benefit: Enables raising the quality of the local offer.

6. Benefit: It trains all stakeholders in tourism.

They agree that the current system still has room for improvement in the area of current
training, which is listed below.
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Member 6 highlighted the need for a greater emphasis on the awareness of all tourism
stakeholders about the importance of integration and joint action. And also the need for
training individuals in how to successfully draw funds for the tourism sector.

Member 5 highlights the formal education that she also completed at the University of
Primorska, Faculty of Tourism Studies - Tourism (UP FTS Tourism). The study program has
modern sustainable topics, e.g. digitization of business in tourism, smart destinations, and
management of tourist destinations, but no practical experience. She points out that she
continuously attends informal training in different areas that she needs in practice. Only that
way can she successfully face today's tourism challenges and put what she has learned into
practice. She pointed out that the universities she knows are already following new guidelines,
e.g. circular economy in tourism, but it is still in its infancy. For example, The Faculty of
Economics and Business of the University of Maribor (EPF) often includes economics in
education and thus enables its students to learn theory in practice. She believes that subjects
regarding methodology should not have so much weight in the first 3 years of university
education, thus more attention should be given to practices.

Member 1 very well pointed out that current education needs to change already in primary
schools. Because it is important that young individuals are introduced to values such as -
respect for nature, the role of man in nature, the attitude towards the entire environment, why
sustainability is important, recycling of waste...and then upgrading individuals with the needed
knowledge in the field of tourism.

The members believe that the future will be conditioned by the following environmental issues:

e promotion of sustainable forms of transport (e.g. public transport),
e preservation of biodiversity,

Member 3 pointed out: »Because human activities continue to encroach on natural habitats, there
is a risk of extinction of many species of plants and animals. This loss of biodiversity can have
cascading effects on ecosystems, including changes in pollination and other ecosystem services.

e 4 members identified "the ability to reduce consumption and maximize energy and
water" as the dominant issue.

4.2.3 Profile of the Hybrid Project Management

After conducting FG and discussions with all members, we have found that in the tourism
sector, we do need a new profile of a "hybrid project manager", who with his knowledge,
competencies and skills will be able to cope with the challenges of the tourism sector in Slovenia
and other associated local, regional, national and global challenges.
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Member 3 pointed out that: »/n the context of sustainable tourism, creativity includes the ability to
think outside the box and come up with new ideas and approaches to tourism that reduce negative
impacts on the environment and local communities. Entrepreneurial skills, on the other hand, include
the ability to recognize opportunities in the tourism market and create sustainable business models
that will take advantage of them«. She also sees digital skills as an important area of training for
sustainable tourism, which is increasingly important in all aspects of the tourism industry, from
marketing and sales to customer service and operations. She believes that sustainable tourism
professionals must be trained to use digital tools and platforms to effectively reach and engage
with travellers, manage reservations and provide quality tourism experiences.

Member 3 sees adaptive skills as key to success in sustainable tourism. She lists the ability to
adapt to changing market conditions, respond to unexpected challenges and collaborate with
others to achieve common goals. Because sustainable tourism professionals must be able to
navigate complex and dynamic environments to successfully achieve their goals. She believes
that with these competencies, the industry can continue to grow and develop in a sustainable
and responsible way.

As the most suitable techniques and methods of education, the members point out higher
education programs, professional education and courses (additional specialized training and
current information on global, European and Slovenian trends, certificates of acquired skills).

Members 1, 3, 4 and 5 think that tourism staff need a diverse set of skills to succeed in the
industry such as communication, customer care, sales, marketing and management skills.
Therefore, a comprehensive approach combining both theoretical knowledge and practical
experience is essential.

To the greatest extent, the members think that in the future the most deficient personnel will
be »direct services« for customers or »customer careg, followed by »digital/IT« staff, »data
analysts« and »operators« in equal measure.

All members agree that emotional intelligence and human contact come first. Because tourists
and every person first and foremost want personal contact and not contact with robots.
Therefore, robotization is not what people in general want, but it is just a tool that the staff
employed in the tourism sector can use to make their work a bit easier. Robotization is
appropriate to the extent that it facilitates the work of a human, but not perform tasks that
have personal contact with tourists or visitors.

We also asked which competencies the members found that their staff lacked.

Member 5 believes that the greater competitiveness of tourism systems would be influenced
by marketing skills, with which we ensure a good sale of the service and information. Member
4 agrees with Member 5 and adds social media management skills, design fundamentals for
design, online marketing and communication skills, and online safety as a foundation.
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Member 1 agrees with Members 4 and 5 and adds that it is necessary to create such a profile
that will be able to convey the wishes and needs of the tourist to the IT experts who are able to
implement it. He indicates that there is an intermediate link that is missing, which is capable of
communicating between the needs of tourists and the results that are needed. This skill is a
new individual proposal that was not listed in the FG questionnaire.

All members highlighted the skills:

e "online marketing" and
e "data analytics, business intelligence and big data skills".

Member 1 added:

e the ability to find financial resources at the European and international levels,
e since a large part of tourism is linked to family offers, education must be short and flexible
to the individual's schedule and financial capabilities.

All members agree that the profile of the hybrid project manager should primarily use the so-
called »hybrid approach«. Two members also highlighted the so-called »agile«x and »lean
approach.

Member 3 points out: »The lean approach is a methodology that emphasizes efficiency and
continuous improvement to increase value and customer satisfaction. At its core, the lean approach
is focused on identifying and eliminating waste in all its forms, including excess inventory,
overproduction, errors, and unnecessary process steps.

One of the key benefits of a lean approach is that it helps organizations focus on the needs of their
customers. By eliminating waste and streamlining processes, organizations can better deliver
services that meet or exceed customer expectations. This can lead to greater customer satisfaction,
loyalty and ultimately profitability«.

Member 2 highlights primarily: »Flexible and innovative, able to quickly adapt to changes with
versatile strategies and targeted interventions (»agile« approach)«.

In the end, we introduced FG to the concept of »hybrid project manager« and only one member
had already encountered the concept presented. While the rest of the members recognized the
profile with the help of this round table.

Member 6, who has already encountered this term in some way, gave the following definition:
»Yes, it works comprehensively and includes all stakeholders in tourism«. He also highlighted the
company Forum Media d.o.o0., which already conducts training in the direction of hybrid project
managers.

Figure 15 shows which core skills, competencies and knowledge were highlighted by the
members at the FG.
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Profile of the Hybrid Project Management

SKILLS

1. Sense of organization.

2. Penetration in communication.

3. Ability to cooperate and work in a team.

4. Solving problems. and challenges.

5. Active listening, understanding the
interlocutor.

6. Innovativeness, new ideas (traditional and
new approaches).

7. Interpersonal skills.

8. Leadership skills.

9. Good time management.

10. Critical thinking. KNOWLEDGE
11. Emotional intelligence.

12. Creativity.

13. Sense of organization.

OO A WN

1. Work in difficult working conditions.

2. Successful acquisition of European

grants.

3. Sustainable management with tourism

stakeholders.

4. Digital competences.

5. Hybridity, the integration of different

knowledge, skills and the transfer of these
COMPETENCES experiences to other stakeholders.

6. Awareness of the importance of open

data.

7. Responsibility for data processing and

presentation of results.

8. The ability to connect the national level

with the individual level.

9. Sustainable management with tourism

stakeholders.

. Constantly monitors and acquires formal and informal knowledge.

. Specialization in different areas of tourism, according to target groups.

. Management and management of sustainable and socially responsible projects.
. Curiosity and desire for new knowledge and experiences.

Useful data, their analysis and correct understanding.
Proper use of digital and other tools
Efficiency and correctness in decision-making.

. Knowledge of foreign languages.
. Basic digital skills to navigate digital forms of communication.

Figure 15. Skills, Competences and Knowledge for the profile of the Hybrid Project Management from

the focus group discussion (own work)

Table 3. Summary of the focus group research

Growing demand for the sustainable offer from the side of
tourists; need for knowledge and competencies on energy
efficiency; implementation of the Green Scheme of
Slovenian Tourism allowing to guide and evaluate
destinations in terms of sustainability; shift to experiential
travel and increased use of technology.

Safety and security of jobs in tourism; simplification of entry
to the labour market of migrants and vulnerable groups;
measures that facilitate the transition of workers from the
informal to the formal economy; being able to implement
concepts of sustainability/regeneration in practice. More
flexibility in educational programmes is needed to make
them appealing to family businesses and freelancers.

Co-funded by
the European Union
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Skills: Sense of organisation; social penetration and
communication; ability to cooperate and work in a team;
problem-solving skills; active listening; understanding the
interlocutor; innovativeness; new ideas (traditional and new
approaches); interpersonal skills; leadership skills; time
management; critical thinking; emotional intelligence;
creativity.

Competences: Work in difficult conditions, fund acquisition,
sustainable management with tourism stakeholders, digital
competencies; hybridity, the integration of different
knowledge, skills and transfer of these experiences to other
stakeholders; awareness of the importance of open data;
responsibility for the data processing and presentation of
the results; ability to connect the national level with
individual level, sustainable management with tourism
stakeholders; constant monitoring and acquisition of formal
and informal knowledge; specialisation in different areas of
tourism according to target groups, management of
sustainable and socially responsible projects; curiosity and
desire for new knowledge and experiences; data analysis,
use and understanding; use of digital tools; decision-making;
foreign languages skills; basic digital skills for
communication.

4.3 Primary (qualitative) research: The Desk Research

4.3.1 Tourism labour market in Slovenia

Before the COVID-19 crisis, in 2019, tourism directly contributed 5,4% of GDP to the Slovenian
economy (SURS 2023). Most jobs are generated in the food and beverage (around 40% of
employed in 2020), followed by accommodation (20%) services (SURS 2023).

The pandemic has had a severe impact on the tourism industry globally, reducing tourism
activity by approximately 70% (UNWTO; 2020). Yet tourism fastly recovered and numbers of
tourists and overnights in 2022 were reaching the pre-pandemic numbers in Europe (UNWTO;
2023). Travel exports in 2022 were 74% higher than in 2021 and 2% higher than the pre-crisis
level in 2019.

The situation in Slovenia is similar to the global tourism outlook. Yet, Slovenian Tourism
Organization, lately warns about the upcoming challenges related to the economic crisis with
an increase in inflation and interest rates, oil and food prices, political instability, war, and
workforce shortage (Slovenian Tourist Board, 2023). The salary in the industry is on average
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36% below the average in the country, but the demand for tourism professions is growing
(MGRT, 2022).

Also, the crisis highlighted the need for further digital and sustainable transformation of the
industry (European Commission, 2023). The Strategy of Slovenian Tourism for 2022-2028 points
out that the success of the industry will depend on how well it will adopt digital and sustainable
solutions. Digitalization and sustainable transition are seen as key to the creation of more
added value for all tourism stakeholders.

Slovenian government was very supportive of the tourism industry during the pandemic,
enabling the sector to keep the competitive advantages in the years to come. The government
offered support to the companies to keep the workers. The demand for domestic tourism has
been stimulated with the tourism vouchers issued for the Slovenian residents, which could have
been used for a wide range of tourism and hospitality services in Slovenia. Tourism voucher
scheme dedicated approximately 350 million EUR, or 0.72% of Slovenia's GDP in 2019 to
Slovenian residents to spend holidays at home (Cvelbar et al., 2021).

4.3.2 Existing qualifications for tourism professionals in Slovenia

The Slovenian Qualifications Framework is a unified qualification system for classifying
qualifications according to learning outcomes. It is based on the Law on the Slovenian
Qualifications Framework from 2016 and aims to ensure transparency and recognition of
qualifications in Slovenia and the EU (Center Republike Slovenije za poklicno izobrazevanije,
2020). The framework distinguishes between educational (evidenced by the document about
completion of the education), vocational (evidenced by the certificate of acquired national
vocational qualification or completed training), and additional qualifications (evidenced by a
certificate, supplementing the individual's competence at the achieved level and in a specific
professional field and issued under the Law on Slovenian Qualifications Framework).

In Slovenia, tourism and hospitality education is provided by 42 institutions of professional and
secondary education, 14 of higher education, 9 faculties of 3 universities and 4 independent
faculties and colleges (MGRT, 2022).

There are 54 qualifications in the area of tourism and hospitality placed between the 3rd and
10th levels of the national qualification framework. We reviewed these qualifications for
mentioning the sustainability, project management and digital skills in the learning outcomes
(Table 4).

Sustainability skills. From the 3rd level, most of the qualifications include taking care of the
environment, and responsible and rational use of the energy and materials. Beyond that, some
qualifications include awareness and preservation of the cultural heritage, use of the local food,
respect of the local traditions and cultural diversity. Sustainability is directly mentioned in 10
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out of 49 reviewed qualifications, and in 27 qualifications some aspects related to sustainability
have been mentioned.

Project management skills are mentioned directly in five qualifications, however, learning
outcomes that include planning, organisation, leading and promoting of the activities, and
teams, ensuring and controlling work quality, supervision of the work and similar aspects which
might be related to the project management are mentioned in 41 tourism and hospitality
qualifications.

Digital skills are mentioned in 29 out of 49 reviewed qualifications, mostly in the form of »use of
the modern information-communicational technology«, without specific details for any of the
qualifications.

Table 4. Overview of the inclusion of sustainability, digital, and project management skills in the
descriptions of the learning outcomes for the qualifications in tourism and hospitality in Slovenia.

Qualification in tourism and Project

Sustainability Digital skills

hospitality management

Chef's assistant vocational
Housekeeper's assistant vocational
Waiter's assistant vocational
Room attendant vocational

Gastronomy and tourism

Gastronomist hotelier educational
Gastronomist hotelier SI educational
Room supervisor vocational O
Pizza maker vocational
Housekeeper vocational O

.. educational o
technician
Gastronomy and tourism .

. . educational o
technician SI
Bartender vocational
Diet cook vocational

’*: Co-funded by
the European Union
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Sustainability

Project
management

Digital skills

Cheese consultant/cheese

The business organiser in the

educational

sommelier vocational O
Gastronomy technician educational O O
Wine consultant sommelier vocational o
Master Chef educational O O O
Catering manager vocational O
Catering master educational O O
Chef, front cooking vocational o o
Food Preparer, front cooking vocational O O
Restaurant Dessert Preparer vocational O O
Slot machine operator vocational O
Croupier vocational O
Casino cashier vocational O
Sauna operator vocational m m

Rl Co-funded by
LWL the European Union

- < o o O O O
hospitality and tourism industry
Hotel reception manager vocational O O O
Business organiser in the wellness .
. educational O O O
industry
Hotel operations manager vocational O O
Food and beverage manager vocational O O O
Business meeting and events .
. vocational O O m
organiser
Destination management .
vocational ° O o
consultant
Tourism animator vocational O O
Tourist information provider vocational O O O
Travel agency manager vocational O O O
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Qualification in tourism and
hospitality

Project
management

Sustainability

Digital skills

Hotel housekeeper vocational O O O

Bachelor sustainable tourism

. educational ° ° o
organiser (vs)
Bachelor tourism organiser (un) educational O ° O
Bachelor mediator in tourism (vs) educational O 0 O
Bachelor in tourism (vs) educational =i =i o
Bachelor in tourism (un) educational o o o
Bachelor hotel and tourism .
. . educational ° ° o
business organiser (vs)
Bachelor tourism organiser (vs) educational ° ° |
Bachelor hotel and tourism .
. educational ° ° o
organiser (vs)
Bachelor in health tourism .
educational ° o O

business (vs)

Master in heritage tourism educational ° O m

Master in Tourism educational ° o o

Doctor of Science in Travel,

. . educational o o o
Tourism, and Leisure

Notes: vs - higher education, un - university; e — directly mentioned; o — some of the related
aspects are mentioned. Source: own work based on the Slovenian Qualifications Framework

(2023).

4.3.3 Synthesis of the key documents

In this section, we present the results of the review of the key documents and strategies in
Slovenia, which are relevant to the changing needs of skills in the tourism workplace market.
We identified ten key documents from the areas of tourism, employment, and professional and
vocational education. The details can be found in Appendix 3. Table 5 offers a summary of the
findings.
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The focus areas are:

- single-use plastics and food waste;
- local supply and short supply
chains;

- cooperation with local
communities.

- tourism product development: a
need to diversify Slovenia's tourism
offerings beyond its natural and
cultural attractions, and to develop
new tourism products that cater to
specific market segments; promote
niche tourism products, such as
wellness, gastronomy, and
adventure tourism, that can help to
attract higher-spending visitors

D2.1 Labour Market Needs Report

Table 5. Summary of the desktop research

Key trends

Actions to take

the core of the product
development

- Systematise and finance the
Green Coordinators positions in
organisations and destinations
- improve the competencies of
destination organizations and
individual stakeholders

- implement environmental,
social, and corporate governance
(ESG) reporting among tourism
operators

- digitalise the Green Scheme of
Slovenian tourism and use real
data on energy, water and waste
consumption (reduce self-
reporting data sources)

- Put sustainability principles at

Emerging themes

- regenerative
development

- circular economy

- carbon neutrality

- tourism ecosystem

- niche tourism products.

The growing need for a

Final considerations

sustainable, and even
regenerative development
transition requires
significant training in the
green skills and
competencies of the
employees on all levels.
Even though
sustainability-related
topics are covered in
curriculums on different
levels, there is a lack of
understanding, of how
sustainable practices can
be implemented
specifically among tourism
operators (tourism
industry).
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Actions to take

D2.1 Labour Market Needs Report

Emerging themes

Final considerations

Key trends

The growing need for the following
competencies:

ESG reporting knowledge;
Circular economy and transition
to carbon-neutral and carbon-
zero operation;

Service quality and service
excellence;

Digital marketing and
promotion;
Sustainable/circular/regenerativ
e tourism supply development;

Numerous digital competences

General ICT user knowledge,
information and data literacy
such as searching and filtering,
assessment, and management
of data, information and digital
content.

Online communication, the use
of Internet and intranet
communication systems,
electronic correspondence and
online communication, including
online meetings.

Implementing apprenticeship
programs.

Strengthening cooperation
between the education
system and the labour
market could help ensure
that the skills taught in
educational programs are
aligned with the needs of
employers.

Developing an efficient
training system in companies
to improve the quality of
vocational education.
Implement on-the-job
training in tourism.
Introducing digital
competencies into formal
education programs.

Shortage of qualified
workforce in tourism
companies and the
issue is expected to
increase in the future
Youth are more
interested in higher
education than
vocational education,
which does not reflect
the market needs.
Lack of investment in
the training of
employees in the
tourism sector by
companies.

Rewards, promotions,
and other incentives
for staff in the
hospitality and tourism
sector are insufficient.
Lack of specific
vocational standards
that reflect the needs
of the economy.

Lack and further
decrease of the
number of vocational
educators in the area
of tourism

Slovenia aims to become a
leader in smart and
sustainable tourism. A big
stress is made on digital
and sustainable
transformation.

Co-funded by
the European Union
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Key trends

Processing and management of
electronic sales points and other
digital purchasing systems.
Data entry, search, basic
analysis, routine reporting and
presentations using server or
cloud database, including CRM.
"Big data" and analytics,
creating, recording and making
sense of data obtained from
platforms.

Content creation, development,
integration and processing of
content for digital systems and
users and management of
copyrights and licenses
associated with this content.
Data and system security
Travel and reservation
management software

Actions to take

D2.1 Labour Market Needs Report

Emerging themes Final considerations

Introducing strategic
research and
innovation
partnerships (SRIPs)
and improving value
chains to increase
innovativeness in the
tourism sector.

The importance of
addressing obstacles
faced by youth
workers

Co-funded by
the European Union
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The majority of the existing
qualifications in tourism do not
cover project management skills.
However, existing qualifications
include planning, organisation,
leading and promoting the activities,
teams, ensuring and controlling
work quality, and supervision of the
work which can be upgraded with
the PM skills. At the same time,
some of the programmes at the
universities and training organized
for the tourism stakeholders are
more flexible and aim to provide
skills demanded by the market.

Actions to take

Key trends

Increase the digital
competitiveness of the
companies

Deliver the value of the
green transition to
stakeholders on different
levels, provide them with
tools to implement green
strategies in practice,
evaluate and monitor their
performance

Enable employees to
organize, market and
implement innovative
tourism products
Encourage entrepreneurship
Enable businesses to use
collected data for decision-
making, designing and
marketing of the product.

D2.1 Labour Market Needs Report

Emerging themes Final considerations

Flexibility
Sustainable green
innovations
Informed decision
making

Sustainable business
models

Resilience and crisis
management, ability
to react quickly to
changing market
conditions

Managing the Green
Destination process
Develop your action
plan in line with the
Green Destination
indicators, and
communicate with
other stakeholders at
the destination and
with the operator.
Account for trends
when designing the
product

Use of artificial
intelligence in
marketing and online
sales

The tourism industry is
represented mostly by
small and medium
enterprises, where one
person performs multiple
roles. Project
management skills are
crucial for the operations
of the tourism business.
Establishing tourism
ecosystems and increasing
the role of data sharing
requires even advanced
skills in coordination,
communication, and data-
supported decision-
making.
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4.4 Good Practices

4.4.1 Green Coordinators and management of the Green Scheme of Slovenian
Tourism

Active cooperation among destinations, tourism service providers and other stakeholders is
vital for targeted cooperation in the development of sustainable tourism. Therefore, the Green
Scheme of Slovenian Tourism (GSST) was developed. It is a national certification programme
bringing together all sustainable tourism efforts in the country under the brand SLOVENIA
GREEN (Slovenia-green, n.d.).

The GSST aims to combine all efforts directed towards the sustainable development of tourism
in Slovenia. The key strategic objective of the scheme is to introduce sustainable models to
Slovenian tourism, tourism service providers and destinations. Specifically, it focuses on:

¢ offering tools to destinations and service providers that enable them to evaluate and
improve their sustainability endeavours,
e promoting these green endeavours through the SLOVENIA GREEN brand.

Slovenian Tourist Board manages and develops the scheme, and offers education, and
international promotion for Slovenia Green (SG) destinations and service providers. Association
for Sustainable Tourism GoodPlace has a license to make assessments using the Green
Destinations Standard and is a Green Destinations partner. The GSST is based on international
sustainability  criteria. To  obtain the  Slovenia  Green  Destination label
(bronze/silver/gold/platinum), the destinations must meet the Green Destinations Standard
criteria.

Even though the GSST is about a broader, sustainable approach, almost half of the indicators
are (in)directly connected to the circular economy. Based on those indicators, destinations
develop action plans with measures for improving the energy efficiency of buildings, waste
management practices and efficiency of water use, using green energy sources and setting
strict targets for waste disposal and recycling. In addition, GSST enables destinations to
compare themselves with other destinations from the EU and beyond and based on that
identify opportunities for further improvement and future actions (Interreg-Europe, 2023).

Currently, in Slovenia, there are 62 destinations, 138 accommodations, 4 natural parks, 7
agencies, 11 tourist attractions, 59 restaurants and 2 beaches which comply with the green
strategy and obtained the Slovenia Green label.

GSST is an inspiring example of how to encourage destinations and tourism service providers
to adopt standards of sustainability and stimulate innovation in the tourism sector. The scheme
is a practical and effective tool for promoting the introduction of sustainable business models
in Slovenian tourism and at the same time a basis for the marketing of green offers. Its objective
is to accelerate the introduction of sustainable models in Slovenian tourism, both at the level
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of tourism providers and destinations. Also, it is a tool for assessing and improving the
sustainability performance of destinations and providers.

Scheme's objectives are also to introduce sustainable business models at the level of individual
smallest units (municipalities), in accordance with the sustainability assessment method;
sustainability assessment of integrated, geographically meaningfully rounded and
developmentally coherent tourist destinations (to achieve relevant results), regular
implementation of measures to improve sustainability by existing functioning and functional
organizational structures; marketing of the green offer of Slovenian tourism based on identified
sustainable products of individual tourist destinations; and encouraging tourist destinations to
introduce sustainable business models at destination level to the point where Slovenia is 100%
green (Slovenian Tourist Organization, 2023).

What is interesting and worth learning from for the HyPro4ST project is the management of the
Green Scheme at the micro-level (in municipalities) where the green coordinator and green
team play an important role.

Management of the Green Scheme at the micro-level (in municipalities)

For the acquisition, maintenance and renewal of the Slovenia Green Destination Label
destinations have to follow 11 steps (Slovenia-info, 2023). And these 11 steps are coordinated,
supervised and monitored by the Green Coordinator and Green Team.

Destination Green Coordinator

The Destination Green Coordinator is in charge of the overall project. The Green Coordinator is
an employee of the applicant organization in the field of (sustainable) tourism. Green
Coordinators who are not directly responsible for the development of tourism in the
destination do not have sufficient competencies and are not able to carry out their tasks
adequately and responsibly.

The first task of the Green Coordinator is to attend an introductory support workshop to get
more detailed guidance and clarification. The Green Coordinator should attend the support
workshops regularly to ensure a smooth and quality working process and to acquire the
necessary knowledge in the field of sustainable tourism. Since 2022 Green Coordinator also has
to pass a knowledge test on the GSST, which is available on the Slovenia Green platform, when
starting the job. Successful completion of the test for Green Coordinators is mandatory at least
every three years at the time of reassessment or when changing the person in the post.

The tasks of the Green Coordinator also include:

e Managing all steps (becoming and obtaining the status of Green Destination).
e Mandatory attendance at support workshops.

e Planning data collection.

e Entering data on the online platform.
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¢ Informing stakeholders about the destination.

e Managing the whole process and further improvements.

e Reporting.

e Communication with the operator (Slovenian Tourist Board) and the accredited partner
(Good Place Institute) (Slovenian Tourist Organization, 2023).

Green Team

The Green Team involves key stakeholders who work together to gather data and design and
implement development actions and targets. The team includes representatives of
organizations, businesses and individuals from the destination who are involved in and have
an interest in the tourism industry. In addition to representatives from the private sector and
the destination management organization in the group, public service providers and local
authority departments responsible for employment, economic growth, planning, protected
areas and the environment are also part of the green team.

Regular meetings of the Green Team are essential. The most effective way to involve all relevant
stakeholders is to organize a joint meeting or workshop where the Green Coordinator presents
the GSST, the reasons for inclusion with expected results, the criteria, and indicators and how
data will be collected and evaluated, the roles of each stakeholder and the system for setting
targets and actions.

The meeting should clearly define the roles and responsibilities of the Green Team members
and the timing of the data collection. The responsibilities of the Green Team members are
linked to their respective competencies. For example, a representative of a municipal waste
disposal team should be able to report recycling rates, and a representative of a local electricity
provider should be able to report energy consumption data. As the activities of the green team
move from initial data collection to analysis of findings and prioritization of actions, the green
coordinator should guide stakeholders to agree on responsibilities for defining targets,
planning actions to achieve the targets and implementing the agreed actions (Slovenian Tourist
Organization, 2023).

Conclusion. Green coordinator and its green team are offered numerous educational
workshops on sustainability, green development, tourism, marketing and promotion. But it is
important to emphasize that the green coordinator is not offered knowledge on management,
communication skills and administration of GSST. Green coordinators have all the possibilities
to become experts on the topic of sustainability, but way fewer opportunities to become proper
managers of sustainable development on micro destinations (municipalities).

4.4.2 Higher education programme '‘Contemporary Tourist Practices’ at the Faculty
of Tourism, University of Maribor, Slovenia
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After an analysis of higher education and university programs, we found that in the Republic of
Slovenia (hereafter RS) we implement programs that support the goals of the HyPro4ST project.
An example of such good practice is the Faculty of Tourism (hereafter FT), which belongs to the
University of Maribor.

For the purpose of describing good practice, we decided to conduct not only research on
written sources but also conduct the interview. We have addressed a few short questions to
the Head of the Study programme in the form of an oral interview. The interview is also attached
at the end of this document. By conducting the interview, we got a precise and in-depth insight
into the educational program and thereby ensured its relevance.

The Faculty of Tourism University of Maribor decided on October 1, 2020, to change the
Education program for Tourism Studies. They have decided to firstly open two different levels
of the program, thus the Higher education level and University level were opened for students
to choose. Two new programs emerged: a higher education program called “Contemporary
Tourist Practices« (furthermore CTP) and a university program called “Cooperation and
Development« (Appendix 2).

Further, we will present the »CTP« that we recognized as a good practice already in the stage of
performance.

»The basic goal of the 1st-level professional study program Contemporary tourism practice is to
educate graduates who will be able to organize, market and implement tourism activities. Their
activities will be primarily aimed at solving the problems of the design and realization of tourism
offers in organizations where they will be employed or self-employed, which means that the
graduates will be able to work as competent professionals in companies that perform any tourism
activity and also in all other companies that appear as cooperators or complementors in the
formation of the tourist offer« (Faculty of Tourism, 2023).

In each year, we can find types of subjects that support the skills, competencies, and knowledge
necessary for the successful management and management of the tourism sector.

In the first year of the educational program, we find subjects:

e Entrepreneurship in tourism.

e Intercultural communication and ethics in tourism.
e Digital communication in tourism.

e Rhetoric for tourism workers.

In the second year of the educational program, we find subjects:
e Data analysis in tourism.
e Dealing with people at work.
e Sports tourism.
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e Marketing and research of tourist markets.
e ntroduction to destination management.

In the third year of the educational program, we find subjects:
e Creativity in tourism promotion.
e Management of food establishments.
e Quality in tourism.
e Designing experiences.
e Contemporary trends in tourism (Faculty of Tourism, University of Maribor, 2023).

We noted that all the above-mentioned courses support the development of new key
competences already among young people. This is an example of good practice because when
young people enter the labour market, they will be well-versed theoretically and academically,
so their performance in practice at the workplace will be higher than it was in the past.

The course of study called »CTP« will be fully implemented in the 2022/2023 school year. But it
was already developed and used in some lectures from the year 2020 onwards (Appendix 2).

The first evaluation of the program will be made after 3 years of running the program »CTP«,
when the first generation of students will graduate. So, the evaluation of the performance for
this program can’t be made yet (Appendix 2).

The reason for changing the program to its foundations is the changing conditions in the
tourism industry that allow the need for new knowledge, skills and competencies. The Faculty
of Tourism is aware of the importance of eliminating the gaps between education and practice,
thus they must also adapt to this type of situation in the tourist market. That is why the
partnership and cooperation of the educational sphere with employers, decision-makers and
tourism planners was crucial for them. They did this as soon as they recognized the need. Their
main aim is to really offer quality education and prepare youth for the contemporary tourism
sector challenges (Appendix 2).

They are aware that programs need to be renewed constantly, and currently, they already are
preparing a renewal for the existing program. There is a constant process of adapting to the
current world situation. The Covid-19 crisis was also one of the reasons they needed a renewed
program (Appendix 2).

Research and the views of prominent representative international institutions show that the
answer to today's challenges will come from learning and research, data management and the
sustainable development of tourism.

In any case, this is about the connection of necessary competencies with current tourism
trends.
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Young people will be equipped with the following skills, competencies and knowledge:

Graduates of the 1st-level professional study program »CTP« will acquire the following subject-

specific competencies, skills and knowledge within the study program:

general knowledge of tourism as a special service activity at the national and
international level,

knowledge of Slovenia as a tourist destination and the most important tourist region in
the world,

understanding of the basic categories of management and the economy of the
company,

understanding of the basic principles of planning, management and management of
tourist destinations and tourist structures,

the basics of dealing with people at work,

mastering the basic rules and skills of intercultural and digital communication in
tourism,

communicative competence in three foreign languages, in-depth linguistic knowledge
and terminology in the field of tourism,

the use of the basis of information technologies and the specifics of information
solutions in tourism,

practical knowledge of various forms of tourist products, separating their mission and
purpose,

the ability to design creative tourism products in various fields,

knowledge of trends in tourism,

understanding the importance of safety in the contemporary tourist environment,
practical knowledge of the operations of hotels, tourist establishments, food
establishments and destination organizations,

knowledge of the fundamental organizational and legal characteristics of Slovenian
and international tourism,

knowledge of the concept, process and content of marketing in a tourist organization,
demonstrating values following the principles of sustainable tourism and ethical
standards,

evaluation of the quality of services and experiences in tourism (Appendix 2).

4.4.3 Grow Slovenia with Google

Grow with Google Slovenia (Google, 2023) is a programme offering free education for anyone

interested to improve their skills in digital marketing and use of the Google tools. It took place

in the years 2021-2022 as a response to the growing need for the digital transition, highlighted

by the Covid-19 crisis. Over these 2 years, over 100 online training sessions took place in
Slovenia (SPIRIT Slovenia, n.d.).
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Google partnered with local organisations, in particular, the Centre of the Business Excellence
(CBE) of the School of Economics and Business, the University of Ljubljana. The CBE is also a
leading partner of Strategic Partnership in Research and Innovation in Tourism. This made it
possible to involve the best local experts in online marketing, Al, and digital technologies in
providing online training and one-to-one consultations to anyone interested in upscaling their
digital knowledge and competencies. The local experts involved as trainers also share their own
experiences and local best practices with participants, making the content more relevant to the
local market. The training is provided in Slovenian, making them accessible to the wide public.
The training's target group were:

e Small or medium-sized business owners who want to achieve more business efficiency,
competitive advantage and growth through digital transformation.

¢ Employees who want to get acquainted with the basics of digital marketing and digital
tools.

e Everyone who wants to advance or change jobs needs digital skills.

e Students who want to acquire practical marketing skills and get to know digital tools
during their studies.

e Those planning to set up a new website in their company and want to start advertising
on Google, Facebook or Instagram platforms.

e All who work in tourism and the online presence of their company depends solely on
them.

Grow with Google training focuses on three areas:

e Basics of digital marketing and digital skills
e Basics of digital marketing and digital skills in tourism
e Basics of artificial intelligence in marketing and online sales

The topics covered the introduction and follow-up sessions on:

o Digital marketing

e Webpage optimisation

e Online advertising

e Online sales and expansion abroad

e Use of artificial intelligence in marketing

e Machine learning, artificial intelligence and predictive analytics in online shopping
e Advertising on social networks

e Google advertising

¢ On-site and off-site optimization of websites

In addition to free training which were done in real-time online interactive sessions, the
participants have access to the rich training base by Google, allowing them to get a certificate
upon the successful completion of the course.
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Google offered entry-level, however, very practical training on how to use their digital tools,
aiming primarily at SME business owners and managers. lllustrated by the local examples, these
were high-quality training available for anyone willing to upgrade their digital marketing skills,
supported by Google's numerous tools and market leader reputation. In the period from 2020
to 2022, more than 1600 participants concluded workshops to improve digital competencies in
the tourism industry within the Google initiative - Grow Slovenia with Google.

4.4.4 Strategic Partnership for Research and Development in Tourism (SRIPT)

Another example of good practice is Strategic Partnership for Research and Innovation in
Tourism - SRIPT. In Slovenia, tourism is part of S5 (smart, sustainable, specialisation strategy),
which is quite unusual since tourism is not seen as an innovative and research and design-
based industry. The SRIPT is a network of 76 members - 53 companies and 23 public or non-
profit institutions and organisations. The main goal for SRIPT is to 1) build knowledge and
competence of middle and top management in tourism and 2) help members in the
development of innovative tourism products.

In the period 2020-2022, more than 400 middle- and top managers from tourism participated
in the educational programs for executives tackling topics of sustainable development, digital
transformation, leadership, strategic management and service quality and excellence. This is
an excellent result and number, considering the size of the tourism market in Slovenia.

The Partnership also developed several pilot projects such as:

1) pilot for digital reception;

2) optimisation of capacities for hotels;

3) climate resort certification scheme;

4) the tourism potential of underground architectural heritage sites.

Those projects connect several SRIPT members with a common interest in the specific topic to
foster innovation in the industry.

5. Conclusions and Recommendations

With multiple qualitative and quantitative methods, we explored the current state and needs
of the tourism labour market in Slovenia. In light of the ongoing post-Covid recovery and
employee crisis, there is an urgent need to harmonize the training of tourism professionals with
the needs of the market. While there are many good examples of tourism curriculums, formal
and informal training for the industry, however, none of the qualifications covers all the
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dimensions of HyPro4ST, with a focus on sustainable, digital and project management skills
combined.

Slovenia is a recognized world leader in the green transition, Slovenian tourism industry can be
used as a benchmark for the implementation of green and sustainable practices, such as the
mentioned Green Scheme of Slovenian Tourism. On a strategic level, there is a clear vision of
the green and digital transition of the tourism industry, supported by an excellently elaborated
Strategy for the Digital Transformation of Slovenian Tourism 2022-2026, Strategy of Slovenian
Tourism 2022 - 2028, Strategy of the Sustainable Growth of Slovenian Tourism, among the
others. All these documents, however, highlight the importance of upskilling tourism
professionals as one of the keys to sustainable transition and competitiveness of the industry
as well as bring to attention the lack of workers, modern curriculums and efficient in-company
training.

Interviews with experts helped to map the skills, which are crucial for the HyPro4ST profile.
These are a sense of organisation, social penetration and communication, ability to cooperate
and work in a team, problem-solving skills, active listening, understanding the interlocutor,
innovativeness, new ideas (traditional and new approaches), interpersonal skills, leadership
skills, time management, critical thinking, emotional intelligence, creativity. Among the key skills
recognized both in interviews and the survey is adaptability, flexibility and innovativeness, all
became even more desired as a result of the Covid-19 crisis. The survey results show more of
the employee's/future employees' perspective and suggest that there is a need for more staff
training in the area of project management, as well as understanding how sustainability, digital
and project management skills can contribute to tourism company competitiveness.
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7. Appendix 1: Survey Results

This appendix includes graphs which were not included in the results section.

Respondent’s profile

Please indicate the sector in which you work
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Other:
8%

Educational
22%

NGO/ Not-for-profit
organization
4%

Private sector

(include trade

associations)
40%

Public sector
26%

Which of the following describes best your current job/role?

Other, please specify:

10% Project manager

16%

Higher Education Professor

14%

Destination manager
6%

Vocational Education and

Training Provider N’

2%
Professional in the Business Support Services
(accountant, marketer, business consultant etc.)

Travel consultant
4%

Adult Trainer
6% Entrepreneur

8%

Student Office
16% Administrator/Support
10%

Professional in the
Accommodation/Hospitalit

2% Professional in the Creative y Industry
. 4%
and Entertainment
Activities
2%
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Age group

50 - 64 18-24
10% 14%

25-34
23%

Gender
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What is the most effective form for training a tourism professional?

Through face-to-
face training
30%

Learning-by-doing
29%

Through online

training
10%
Through tutors at
work
31%

Do you think it is more beneficial for a tourism business to be flexible, manage change and
follow the market than to apply medium-long-term planning?
strongly desagree

desagree 4%
8%

strongly agree

31%
don't know
26%
agree
31%
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In your organization, the approach to project management (i.e. the use of specific knowledge,
skills, tools and techniques to deliver something of value to people) is:

| don't know /| am

. . Traditional, i.e. based on the
not familiar with

breakdown of project activities

these terms . . .
into linear sequential phases
8% " .
(‘waterfall' approach)
. 12%
I don't think my
organization deals
with project
management Flexible and
6% innovative, able to
adapt quickly to

change with versatile
strategies and
targeted interventions
(‘agile' approach)
23%

Holistic, i.e.
combines some or
all of the previous

approaches (‘hybrid'
approach)

24% Primarily focused on

user/customer satisfaction
('lean' approach)
27%

In your opinion, can a hybrid project manager, able to implement planning effectively but also
to adapt quickly to changes, be considered a competitive resource for tourism businesses and
public bodies responsible for tourism policies?

Disagree Strongly disagree
2% 2%

| don't know
22%

Strongly agree
47%
27%
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Does your organisation include in its organizational chart an official job position entitled
“Project Manager"?

| don't know
10%

No
35%

Please indicate you agree with the following statement:
"My project management skills are satisfactory."
Strongly disagree

Disagree 2% Strongly agree
14% 18%

| don't know
29%
Agree
37%
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Do you have any certification in project management?

Yes
16%

No
84%

Would you be interested in attending a free training course entitled “Sustainable Hybrid Project
Management for the Tourism Sector?

No
16%

Yes
84%
If yes, please specify why:
| want to learn | have spare time
something new 2%
26%
| want to improve
my existing
knowledge
72%
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8. Appendix 2: Interview with the Head of the Higher
Education Study Programme of the Faculty of Tourism,
University of Maribor

Briefly about the project:

This research was launched as the first consultation activity of the project "Sustainable Tourism
Innovation Through Hybrid Project Management (HyPro4ST)", a three-year project co-financed by the
European Union under the Erasmus+ program, KAZ2: Cooperation between organizations and
institutions: Alliances for innovation. The aim of the project is to develop the profile of the new
position "Sustainable and hybrid project manager" for the sustainable tourism sector and to train
professionals in the field of sustainable, hybrid, digital, creative and entrepreneurial project
management.

Questions discussed:

1. When did the so-called program “Contemporary Tourist Practice Higher
Education Study Program” start?

The Faculty of Tourism University of Maribor has made a decision on October 1, 2020 to change
the Education program for Tourism Studies. They have decided to firstly open two different
levels of the program, thus the Higher education level and University level were opened for
students to choose. Two new programs emerged Higher education program so called
“Contemporary Tourist Practice” and university program so called “Cooperation and
Development”.

You can find more information on this link: https://www.ft.um.si/studij/studijski-
programi/#sodobne-turisticne-prakse

| was participating in the Higher-Education program preparation and implementation from
2020. The first evaluation will be made after 3 years, when the first generation of students will
graduate. So, the evaluation of the performance for this program can 't be made yet.

2. What were the fundamental reasons that led to the preparation of the new
study program? “Are these modern trends, policy changes at the EU level, towards a more
quality-oriented boutique tourism (as, for example, before, when quantity was at the fore),
the need to develop digital skills, care for the environment and sustainable forms of
tourism,...?”
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The changing conditions in the tourism industry show the need for new knowledge, skills and
competences. Educational institutions must also adapt to this type of situation on the tourist
market, which is why the partnership and cooperation of the educational sphere with
employers, decision-makers and tourism planners is crucial. We did this as soon as possible, so
we can really offer a quality education and prepare youth for the contemporary tourism sector
challenges.

Research and the views of prominent representative international institutions show that the
answer to today's challenges will come from learning and research, data management and the
sustainable development of tourism.

In any case, this is about the connection of necessary competences with current tourism trends.

3. Has the program been running for more than 3 years and are there already some
examples of students who have successfully completed this program? Please
indicate the approximate number of such students.

In the 2022/2023 academic year, the renewed “CTP” program will be fully implemented in all
three years for the first time. Thus, the first graduates will complete this program in the current
academic year (in 2023).

4. Do you think that the change of the program was necessary for the successful
management and management of the tourism sector in Slovenia?

Changes in the environment, society, the crisis caused by the Covid-19 measures, do you think
that these are the reasons that need to be taken into account for the quality education of new
profiles?

Of course, the study programs address the current needs and challenges of the tourism sector.
However, preparations are already underway for the renewal of the programs. So, there is a
constant process of adapting to current and pressing challenges.

Covid-19 also brings certain changes and challenges that must also be taken into account when
preparing and/or renewing study programs.

5. What key skills, competences and knowledge do you develop in young people
with the help of this new study program (e.g. digital skills, so-called "soft skills",
sustainable orientation, ability to lead or participate in projects)?

Graduates of the 1st-level professional study program Contemporary tourism practices will
acquire the following subject-specific competencies within the study program:
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e general knowledge of tourism as a special service activity at the national and
international level,

e knowledge of Slovenia as a tourist destination and the most important tourist regions
in the world,

e understanding of the basic categories of management and the economy of the
company,

e understanding of the basic principles of planning, management and management of
tourist destinations and tourist structures,

e the basics of dealing with people at work,

e mastering the basic rules and skills of intercultural and digital communication in
tourism,

e communicative competence in three foreign languages, in-depth linguistic knowledge
and terminology in the field of tourism,

e the use of the basis of information technologies and the specifics of information
solutions in tourism,

e practical knowledge of various forms of tourist products, separating their mission and

purpose,

the ability to design creative tourism products in various fields,

knowledge of trends in tourism,

understanding the importance of safety in the contemporary tourist environment,

practical knowledge of the operations of hotels, tourist establishments, food

establishments and destination organizations,

e knowledge of the fundamental organizational and legal characteristics of Slovenian
and international tourism,

e knowledge of the concept, process and content of marketing in a tourist organization,

e demonstrating values in accordance with the principles of sustainable tourism and
ethical standards,

e evaluation of the quality of services and experiences in tourism.

Thank you very much for taking the time to answer my questions. | would also like to thank your
faculty for agreeing to participate.

We are conducting an analysis of the needs of the labor market in tourism, and your faculty will be
an example of good practice in Slovenian.
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9. Appendix 3: Analysis of the documents in the desk research

How sustainability,
tourism labour market,
skills and training, and

project management are
reflected in the document

The research using a
combination of qualitative
and quantitative methods
have been conducted to
define the level of digital
maturity of tourism
stakeholders and tourism
organisation in Slovenia. The
strategy builds on the results
of this research, providing an
understanding of the state of
the art in terms of
equipment and human
resources, information
systems and solutions,
organisation and the climate
needed for digital
transformation.

Sl Co-funded by
AN the European Union

Topic Areas of Analysis

Key trends

The strategy identifies the

key priority areas:

- strengthening and
reorganization of the
Slovenian tourism
organisation;

- national information
centre,

- establishment of the
Slovenian tourist
marketplace;

- tourist voucher for
increasing digital
competencies;

- smart solutions for
companies.

Actions to take

- Introduce digital
competencies in the
programmes of formal
education (prepare content for
mandatory credit points in the
field of digital competencies at
the level of vocational,
secondary and higher
education programs in
tourism; implement digital
content at the level of
professional, secondary and
higher education programs in
tourism);

- Promote the future digital
professions in tourism
(promotional materials,
promotion on digital and
traditional networks)

- Tourism industry
representatives should be
added to the State
Digitalisation Council

Emerging themes

key to improving the
added value of the
industry, and its
sustainability

- vision of Slovenia as an

example of a smart

destination that supports

sustainable, boutique,
personalised and
innovative experiences

- digital transformation is

Final considerations

The strategy presents the
vision and the action plan for
Slovenian tourism to become a
leader in smart and
sustainable tourism offers. It
has measures aimed directly at
employees' competencies,
however, the whole action
plan requires improvement of
digital and sustainability
competencies as well as new
levels of cooperation and data
sharing.

The key digital competencies
are listed based on OECD
suggestion:

* General ICT user knowledge
+ Online communication
*Processing and management
of electronic sales points and
other digital purchasing
systems.

+ Data literacy

* "Big data" and analytics

+ Content creation

+ Data and system security

* Travel and reservation
management software
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How sustainability,
tourism labour market,
skills and training, and

project management are
reflected in the document

The document lists an
overview of all qualifications
in tourism in Slovenia.
Sustainability is directly
mentioned in 10 out of 49
reviewed qualifications, and
in 27 qualifications some
aspects related to
sustainability have been
mentioned.

Project management skills
are mentioned in 5, and
some related aspects - in 41
tourism and hospitality
qualifications.

Digital skills are mentioned
in 29 out of 49 reviewed
qualifications, mostly in the
form of »use of the modern
information-
communicational
technology«, without specific
details for any of the
qualifications.

PR Co-funded by
LS the European Union

Topic Areas of Analysis

Key trends

Tourism companies lack a
qualified workforce. In the
next years, the issue will
only increase.

Seventy-five per cent of all
jobs in the hospitality fall
under the category of
secondary vocational
education

Actions to take

Implement apprenticeship
programme to align the formal
vocational education with the
needs of the industry; develop
an efficient training system in
companies to improve the
quality of the vocational
education

D2.1 Labour Market Needs Report

Emerging themes Final considerations

Human resources are one of
the most important underused
resources in Slovenian
tourism. This challenge should
be addressed on all levels of
formal and informal training,
which should include also
employers' initiatives for skills
utilisation

The document aligns with
the Slovenian tourism
development strategy and
points out the need to
align the qualifications
with the trends:

- Sustainable development
- Digitalization in tourism

- De-seasonality

- New luxury and 5-star
experiences
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How sustainability,
tourism labour market,
skills and training, and

project management are
reflected in the document

the most those areas, where
the lockdown limited
activities: hospitality, tourism
and related activities, sports,
recreation, entertainment,
cultural activities, and other
personal services.

PR Co-funded by
LS the European Union

The COVID-19 crisis impacted

Topic Areas of Analysis

Key trends

- negative demographic
trends, ageing population;
- youth prefers higher
education, and less
vocational;

- secondary, vocational and
higher education do not
reflect the market needs;
0 lack of employees is
partly covered by
foreigners;

- while youth is more
flexible in terms of
employment they were
also more impacted by the
Covid-19 crisis;

- youth is better educated
and despite a lack of
experience have better
prospects for employment
than older workers;

- unemployment rates
were decreasing steadily
before the Covid-19 crisis.

Actions to take

-Lifelong career orientation
services should be improved;

- Promotion of STEM
professions;

- Revival of the apprenticeship
system can efficiently link the
needs of employers with the
education of young people;

- Improve practical experience
during studies and systemically
organise internships;

- Improve work with long-term
unemployed youth;

- Personalized and coordinated
measures for different
subgroups;

- Need for career counselling
for returning to education;

- promotion with the modern
tools that young people use,
such as social media.

Emerging themes

There is a risk of losing
youth as potential
employees if they are
offered jobs below their
qualification level,
unstable employment, and
experience an
unsuccessful job search

D2.1 Labour Market Needs Report

Final considerations

Youth is a critical group for
employment in tourism. The
report (2015-2020) shows that
several hospitality-related,
mostly low-skilled jobs are
listed among the problematic
unemployment qualifications -
in terms of duration of the job
search and number of
unemployed (waiters,
salespersons, cleaners, kitchen
assistants, cooks, drivers). At
the same time, there is a huge
demand for these employees.
The gap might suggest that
there is a mismatch between
what the employers and
employees expect and offer to
each other.
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Topic Areas of Analysis

How sustainability,
tourism labour market,
skills and training, and Key trends
project management are
reflected in the document

The report evaluates the Youth workers are

project for optimisation of characterised by:
the work with the youth of On average, they are more
the Institute of motivated for employment;

Unemployment. Through the = Promotion opportunities
multiple research methods, it = are more important to
covers the perspective of the = them;
consultants and job seekers. = They need experience;
It offers insights on work They are interested in
with unemployed youth and entrepreneurship;
several recommendationsto = They need guidance.
improve the situation. The key obstacles are:
A lack of experience;
Transport problems;
Child care.

PR Co-funded by
LS the European Union

Actions to take

On-the-job training
Encouraging entrepreneurship
Reimbursement for first
employment

Non-formal education and
training

Development of similar
programmes for the work with
the other groups (older
workers, those who have been
unemployed for a longer time)

D2.1 Labour Market Needs Report

Emerging themes Final considerations

- The report emphasizes Accounting for the perspective

the need for enabling of training providers, trainees,
opportunities for job and potential employers is
seekers to gain work crucial for improvement of the
experience and connect employment opportunities for
with potential employers; youth as well as for other

- it also stresses the vulnerable groups.

importance of including
employers in the work of
educational and job-search
assisting institutions;

- counsellors needed more
knowledge in ICT,
psychology, and sociology
to work with young job
seekers.
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How sustainability,
tourism labour market,
skills and training, and

project management are
reflected in the document

S5 includes 5 development
areas for Slovenia:

1. Green Transition

2. Digital transformation

3. Smart, sustainable,
inclusive growth

4. Healthcare and social
security.

The staff training is
addressed under area 3 with
"improving the
competencies, in particular,
digital and those required by
new qualifications and green
transition"

The strategy includes an
analysis of the human
resources in tourism in
Slovenia. It points out that
the situation and
development dynamics in
the broader tourism sector
in Slovenia are at the lower
end of the satisfactory range,
mostly due to the high

PR Co-funded by
LS the European Union

Topic Areas of Analysis

Key trends

- introducing SRIPs
(strategic research and
innovation partnerships),
in particular, for tourism
- building and upgrading
value chains domestically
and linking them
internationally,

- preparing complex joint
R&D projects

- opening the door to
international R&D and
innovation platforms.

The lack of emphasis on
training and education for
the success of Slovenian
tourism by key decision-
makers in Slovenian
tourism, the lack of
highlighting the
importance of this area in

the tourism system and the

resulting decrease in

Actions to take

Reforming higher education
for a green and resilient
transition to Society 5.0 (a
system that is responsive to
environmental needs and
creates a highly skilled
workforce for the jobs of the
future)

A comprehensive
transformation (sustainability
and resilience) of green and
digital education
Implementation of pilot
projects, the results of which
will be the basis for the
preparation of a platform for
the reform of higher education
for a green and resilient
transition to Society 5.0
Strengthening cooperation
between the education system
and the labour market

Through educational
awareness and motivational
and financial incentives,
interest in green business
models should be
strengthened throughout the
tourism industry.

Address both short-term
attracting and integration of
personnel into the industry as

Emerging themes

10 priority areas identified
as:

Smart cities and
communities,

Horizontal network of
information and
communication
technologies,

Health and healthcare,
Smart buildings and
houses with a wooden
chains,

Sustainable food
production,

Networks for the transition
to a circular economy,
Sustainable tourism,
Mobility,

Factories of the future,
Materials as final products.

The success of the tourism
industry will depend on its
ability to adopt the digital
technologies

Openness and data
sharing

Digitalization is not a
replacement, but support
for the hospitality

D2.1 Labour Market Needs Report

Final considerations

A big stress is put on the need
for the digital and green
transition. This strategy put
the participatory approach and
cooperation with actors at the
centre, allowing countries to
identify their specialization
areas, based on competitive
advantages and offering
mechanisms to finance them.
Investments in people's
knowledge and skills are the
prerequisite for efficient
investments in research and
development, new
technologies, products and
processes, and digitization, as
well as in promoting
entrepreneurial and innovative
activities and competitiveness
of companies.
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How sustainability,
tourism labour market,
skills and training, and

project management are
reflected in the document

seasonality and increasing
pressure on the destinations,
short stay duration,
consequences of Covid-19
crisis and lack of tourism
employees.

Human resources are one of
the six strategic directions
defined by this strategy.
Besides the general focus on
sustainability, the part
dedicated to human
resources specifically
highlights the need to create
added value for the
employees, development of
the innovative, sustainable
and holistic tourism products
and the critical role of
cooperation between state
institutions and businesses.

PR Co-funded by
LS the European Union

Topic Areas of Analysis

Key trends

competencies and trust in
educational institutions in
the field of tourism and
hospitality

Tourism businesses are
lacking professional staff;
the demand for
vocationally trained staff is
expected to rise in the
coming years.

Over the last ten years,
companies have not
systematically invested in
the training of their own
employees.

Rewards, promotions and
other forms of incentives
for staff in the hospitality
and tourism sector are
insufficient.

The vocational standards
at the level of vocational
education are too general
and do not express the
needs of the economy.

At the level of tertiary

Actions to take

well as long-term planning and
career guidance, further
updating of curricula and
accelerated strengthening of
competencies.
Transformation of human
resources management and
the creation of more balanced
working conditions.

The strategy defines the
following priorities for human
resources development:

- Vocational education in
hospitality and tourism (new
hotel schools, modernisation
of standards and specialisation
of vocational education),

- Tertiary education
programmes (establishing a
hotel business programme,
strengthening middle-
management programmes in
tourism, improving the data
collection system for tourism),
- Promotion of vocational
training in tourism (improving
the image of the professions in
tourism and hospitality),

- On-the-job training
(establishment of a national
centre for on-the-job training
in tourism, training for small

D2.1 Labour Market Needs Report

Emerging themes Final considerations

Digital tools for the
decarbonisation process

Sustainable Tourism: a
focus on minimizing the
negative impacts of
tourism on the
environment and local
communities; promote
responsible tourism
practices, including the use
of eco-friendly
transportation, energy-
efficient buildings, and
waste reduction.

The strategy recognizes the
role of professional education
for tourism and suggests the
areas where improvement
should be made to overcome
the employees' crisis.

Tourism Product
Development: a need to
diversify Slovenia's tourism
offerings beyond its
natural and cultural
attractions, and to develop
new tourism products that
cater to specific market
segments; promote niche
tourism products, such as
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Topic Areas of Analysis

How sustainability,
tourism labour market,
skills and training, and Key trends Actions to take Emerging themes Final considerations
project management are
reflected in the document

education, there is no specialised hotels, training in wellness, gastronomy, and

program in the field of information and adventure tourism, that
hotel management communication technologies, can help to attract higher-
(suitable for middle and - Development of a model for spending visitors.
senior hotel management) promoting an appropriate

human resources policy. Digitalization and

Innovation: Leveraging
technology to enhance the
visitor experience, improve
operational efficiency, and
increase competitiveness.

Destination Branding and
Promotion: strengthen
Slovenia's tourism brand
identity and enhance its
visibility in key source
markets through targeted
marketing campaigns,
events, and partnerships.

Human Resource
Development: promote
lifelong learning, provide
training and development
opportunities, and
improve working
conditions and
remuneration in the
tourism sector.
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Topic Areas of Analysis

How sustainability,
tourism labour market,
skills and training, and Key trends Actions to take Emerging themes Final considerations
project management are
reflected in the document

The report briefly Slovenia is facing problems | The promotion of The teaching The report highlights the lack

summarises the current with the ageing teaching (in VET) profession. of teachers, lack of students
state of VET teachingin force, in upper secondary Create appropriate systemic and lack of efficient schemes
Slovenia, with references to education, the share of starting points for changes in of collaboration between

the legislation and other teachers below 30 years of = The education system, that will schools and businesses for the
projects focusing on the age is below 5% (2018 allow for a better continuation organisation of work-based
digital skills for remote and data), compared to 2005 of educational practices that learning.

blended teaching, green data the share has have been altered as a

skills and preventing early decreased by consequence of health and

leaving from VET. The approximately 5%. The other longer-lasting social and

overview is focused on work- | reason for the situation is environmental crises.

based learning. that firstly that generation

of students is smaller and
secondly that during the
last economic crisis
employment of young
teachers was limited.
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MNapdptnua ©: ZuvoAilka AtoteAecpata Epguvag

Annex |. Total Survey Results

Frequencies per country per survey question.

Answers Collected

Country Abbreviation

Croatia
Greece EL 55
Hungary HU 51
Italy IT 51
Portugal PT 87
Slovenia Sl 51
6 6 364

Private sector (including trade NGO/ Not-for-profit

Public sector Educational

associations) organization

209 63 33 44 15 364
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D2.1 Labour Market Needs Report
18 ‘ 57 ‘ 190 ‘ 82 16 1 364

32 22 0 0 0 1 0 55
28 22 0 0 1 0 0 51
21 30 0 0 0 0 0 51
48 38 0 0 0 1 0 87
39 12 0 0 0 0 0 51
216 145 0 0 1 2 0 364

R . . Actions to Actions to
Biodiversity Actions to develop . . . . -
. . . . Actions to improve improve people's promote social
. conservation actions Actions to the circular economy . . .
Q1: Sustainable " . Lo governance and well-being and inclusion (e.g.
. (e.g. better tackle/mitigate climate (e.g. prioritize N
tourism . . finance (e.g. steer health (e.g. support and
. management of change (e.g. improve sustainable food - A
practices . recovery funds connect hygiene involve
scarce natural the energy efficiency) approaches for . X
i X towards tourism) with vulnerable
resources) circularity) . -
sustainability) groups)
‘ 38 39 43 27 20 18 1 186
‘ 22 27 26 20 19 15 2 131
‘ 16 17 18 24 22 13 0 110
‘ 15 28 20 22 16 19 4 124
‘ 54 59 46 25 26 26 2 238
‘ 28 24 13 19 7 10 21 122
‘ 173 194 166 137 110 101 30 9211
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Q2: Reasons to Align with Meets Attract, _Bum.i, o
. Develop new Response to Improve maintain or Comply with
address our goals, consumer/ motivate and L. X .
. - - . growth competitive operational improve regulatory Other
sustainability mission and customer retain o . . A
. . opportunities pressure efficiency corporate requirements
issues values expectations employees X
reputation
‘ 43 33 17 38 7 14 21 12 1 186
‘ 22 27 18 22 6 18 15 5 2 135
‘ 19 19 10 19 11 21 13 11 0 123
‘ 21 19 14 31 0 19 13 10 3 130
‘ 66 46 14 32 3 41 33 6 2 243
‘ 28 24 13 19 7 10 21 6 2 130
‘ 199 168 86 161 34 123 116 50 10 947

. Measures that . . Promotion of a general
Lo Promotion of . Inclusion of Integration .
Q3: Priorities on facilitate the . S environment of zero
. youth L. workers with of migrants . Ensure Ensure
social transition of s . tolerance of violence . .
T employment, disabilities in in the safety in the maternity
sustainability - workers from the . . and harassment, X
. particularly for . the tourism tourism . . workplace protection
actions informal to the including gender-based
young women labour force labour force .
formal economy violence
‘ 41 21 28 14 37 40 26 1 208
‘ 32 22 31 9 20 34 15 0 163
25 24 20 11 13 20 20 0 133
‘ 40 15 17 18 24 25 17 0 156
‘ 23 28 28 20 66 55 19 2 241
‘ 35 22 15 15 27 30 14 4 162
‘ 196 132 139 87 187 204 111 7 1063
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Q4: Actions
to Green
revitalize transition
tourism

Safeguard of the
health of residents
and visitors

Digital transition
and smart
technologies (e.g.
open data)

and training

Skills,
education

Public
administration
and
governance

D2.1 Labour Market Needs Report

Financial
sector and
access to
finance

Involvement
of local
communities

Competitiveness

49 26 34 45 13 24 11 45 2 249
‘ 29 29 31 41 10 13 14 31 2 200
‘ 20 6 19 22 24 18 15 14 0 138
20 14 28 33 18 11 16 30 0 170
58 24 23 58 13 21 24 57 1 279
‘ 34 5 21 32 6 13 15 32 3 161
‘ 210 104 156 231 84 100 95 209 8 1197

Q5: Skills / Focus on the

Technological and

Creativity and

Flexibility and

Ability to work in a Commitment

Abilities client digital capabilities innovation adaptability team to work Other Total
‘ 46 30 50 56 39 34 2 257

42 34 32 45 38 29 2 222

‘ 39 1M 26 36 27 18 0 157

‘ 43 25 19 27 23 23 0 160

‘ 65 20 89 69 56 44 0 343

‘ 34 18 36 43 37 26 2 196

‘ 269 138 252 276 220 174 6 1335

PR Co-funded by
LS the European Union
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D2.1 Labour Market Needs Report

Ability to minimize
use and maximize
energy and water

Q6: Environmental Promotion of Promotion of
skills to improve environmentally | sustainable forms of Knowledge of
competitiveness of | friendly activities transport (e.g. climate change efficiency water, recycling of biodiversity
tourism systems and products public transport) : and composting
consumption

Ability to manage

waste, waste Conservation
Other Total

Q7: Digital skills Operating skills for Online Desktop publishing . : Data analytics, Artificial
to improve system usage . . . - L Website Social . . o
.. implementing marketing and skills (for designing . business intelligence
competitiveness and computer . Lo developme media . . .
. . online safety communication brochures, . . intelligence, and robotics
of tourism programming . nt skills skills . . .
procedures skills catalogues, etc.) big data skills skills
systems
‘ 20 24 61 17 26 44 36 1 0 239
‘ 21 18 39 16 12 36 21 5 2 170
‘ 10 12 34 18 27 28 11 8 0 148
‘ 20 12 43 11 15 37 22 4 0 164
‘ 27 11 72 21 35 39 36 11 1 253
‘ 10 15 45 18 6 16 30 3 2 145
‘ 108 92 294 101 121 200 156 42 5 1119
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D2.1 Labour Market Needs Report

Design thinking
methodology for developing
customer-centred products/

services/ experiences

Business Business Branding Marketing Corporate
strategy model strategy strategy social Other Total
development | development development development responsibility

Q8: Skills Creativity
improvement and
(entrepreneurship) innovation

U % ()]
c c S > (%]
e} o > C c - e c o—
- S| =2 = o = S5 S 20 3 w36 Qo 2
Qo: skills s g 2= g 2 £ 5 ¥ = k- 8 £8958 g
. [~ ) b % o g’o 2 ‘c c v - — ‘6‘ .= c 3 -
improvement ] 1) 2 8 = o S o o ) 80 29 =28 o
. 2 = ) % o °c = S 3 S5 2 S = EE8 =X £
(soft skills) S £ c 2 ® =] I S 2 o ] & c epSwmo 5
F © = T W e [ £ 5 = () = a o a3 &
o [ < < - © (=) b4 © > c = 7]
E (=] o P (@) ) = 5
= S = a O

‘ 24 27 31 16 30 20 22 25 13 28 10 16 4 0 266

‘ 10 16 22 16 12 23 20 26 8 14 14 16 10 1 208

‘ 11 12 18 21 14 20 20 12 12 17 11 7 6 0 181

‘ 7 4 19 13 10 15 16 13 7 16 4 16 8 0 148

‘ 19 25 28 19 18 22 30 22 7 25 8 13 23 1 260

‘ 21 18 23 11 22 23 18 23 9 17 11 13 4 1 214

‘ 92 102 141 96 106 123 126 121 56 117 58 81 55 3 1277
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Q10: Effective training forms

Q11: Practices
used to perform
daily tasks

D2.1 Labour Market Needs Report

Through face-to-face training Through online training | Through tutors at work Learning-by-doing

Project management
platforms (e.g. MS

Specific project management
templates (e.g. project charter,

Key performance indicators for

| do not implement any of

Project, Basecamp, stakeholders register, status report, measuring 232::;'"1““ and these practices Other Total
Jira etc) meeting agenda/minutes etc.)
‘ 9 18 1 29 3 70
‘ 12 8 8 28 0 56
‘ 9 19 18 21 0 67
‘ 4 17 25 53 0 29
‘ 11 18 16 17 3 65
‘ 49 102 105 179 6 441
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D2.1 Labour Market Needs Report

Q12A: Extend of using processes to implement projects and/or daily ,
. - L I don’t know / | am not
tasks: Project Integration Management (coordinating all elements of a Not at all To some extent Greatly o . Total
. . . . familiar with these terms
project, including tasks, resources, stakeholders and deliverables)

Q12B: Extend of using processes to implement projects and/or daily
tasks: Project Scope Management (defines and outlines all of the work I don't know / | am not
that is included within a project, including objectives, tasks, outputs
and deadlines)

Not at all To some extent Greatly familiar with these terms Total
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D2.1 Labour Market Needs Report

Q12C: Extend of using processes to implement projects and/or daily ,
. . . . I don’t know / | am not
tasks: Project Time Management (processes required for the on-time Not at all To some extent Greatly o . Total
. . familiar with these terms
completion of the project)

Q12D: Extend of using processes to implement projects and/or daily
tasks: Project Cost Management (processes involved in planning, Not at all To some extent Greatly Total
estimating, budgeting and controlling costs)

I don’t know / | am not
familiar with these terms
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D2.1 Labour Market Needs Report

Q12E: Extend of using processes to implement projects and/or daily ,
. . . P . I don’t know / | am not
tasks: Project Risk Management (the process of identifying, analysing Not at all To some extent Greatly o . Total
. . . familiar with these terms
and responding to any risks that arise)

Q12F: Extend of using processes to implement projects and/or daily
tasks: Project Quality Management (the process of continually I don't know / | am not
measuring the quality of all activities and taking corrective actions to
achieve the desired quality)

Not at all To some extent Greatly familiar with these terms Total
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Q12G: Extend of using processes to implement projects and/or daily
tasks: Project Procurement Management (processes required to I don’t know / | am not
) . 8 . P 9 Not at all To some extent Greatly o . Total
purchase or acquire the products, services or results needed from familiar with these terms
outside the project team)

Q12H: Extend of using processes to implement projects and/or daily
tasks: Project Human Resource Management (includes the organization I don't know / | am not
and management of the project team - assigning roles and
responsibilities)

Not at all To some extent Greatly familiar with these terms Total
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Q12I: Extend of using processes to implement projects and/or daily
tasks: Project Communications Management (processes required to I don’t know / | am not
.J . & . (P . . q . Not at all To some extent Greatly o . Total
ensure timely and appropriate generation, collection, distribution, familiar with these terms
storage, retrieval and ultimate disposal of project information

Q13: Flexibility and

manage change or

medium-long term
planning?

Strongly Agree 1 don't know Disagree Strongly Disagree
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. . Flexible and innovative, . . Holistic, i.e.
Traditional, i.e. based on . Primarily
able to adapt quickly to
change with versatile
strategies and targeted
interventions (‘agile’

approach)

combines some or I don't think my I don't know /|
all of the previous | organization deals am not
approaches with project familiar with
(‘hybrid' management these terms
approach)

focused on
user/customer
satisfaction
('lean’ approach)

Q14: Project the breakdown of project
Management activities into linear
Approach sequential phases
(‘waterfall' approach)

Other Total

‘ 57 92 60 95 33 27 0 364

Q15A: Extend of Project Management Not at all Ty — Greatl I don't know / | am not
methodologies used: Waterfall Methodology y familiar with these terms
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Q15B: Extend of Project Management I don't know / | am not
. . Not at all To some extent Greatly - -
methodologies used: Agile Methodology familiar with these terms

Q15C: Extend of Project Management I don’t know / | am not

Not at all To some extent Greatly

methodologies used: Hybrid Methodology familiar with these terms
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Q15D: Extend of Project Management Not at all To some extent Greatl I don't know / | am not
methodologies used: Green PM Methodology y familiar with these terms

Q15E: Extend of Project Management I don’t know / | am not
methodologies used: Scrum Methodology

Not at all To some extent Greatly familiar with these terms
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Q15F: Extend of Project Management Not at all Tolsome extent Greatl I don't know / | am not
methodologies used: PMBOK Methodology y familiar with these terms

Q15G: Extend of Project Management I don’t know / | am not

Not at all To some extent Greatly

methodologies used: CPM Methodology familiar with these terms
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Q15H: Extend of Project Management Not at all To some extent Greatl I don't know / | am not
methodologies used: CCPM Methodology y familiar with these terms

Q15I: Extend of Project Management I don’t know / | am not
methodologies used: Kanban Methodology

Not at all To some extent Greatly familiar with these terms
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Q15): Extend of Project Management I don't know / | am not
R . Not at all To some extent Greatly o .
methodologies used: Extreme Programming familiar with these terms

Q15K: Extend of Project Management I don’t know / | am not
methodologies used: Lean Methodology

Not at all To some extent Greatly familiar with these terms

Page 355 of 359

Ara Co-funded by 5 'I'Ipoypgppa Eryaslngus P[us, K;\ 2: ZUV,SPVI?OLG psrq&u
" the European Union PYQVLOPWV Kal Oeopkwy [§pupdtwy Zuppayieg Kawvotoptiag

101056300-HyPro4ST-ERASMUS-EDU-2021-PI-ALL-INNO



D2.1 Labour Market Needs Report

Q15L: Extend of Project Management Not at all To some extent Greatl I don't know / | am not
methodologies used: Six Sigma y familiar with these terms

Q15M: Extend of Project Management I don’t know / | am not
methodologies used: PRINCE2

Not at all To some extent Greatly familiar with these terms
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Q16: Project Manager as a
competitive resource for Strongly Agree |1 don't know Disagree Strongly Disagree Total
tourism businesses

Q17: Project Manager in organisational chart I don't know
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Q18: “My Project
Management skills are Strongly Agree I don't know Disagree Strongly Disagree Total
satisfactory”

Q19: Certification in Project Management
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Q20: HyPro4ST course attendance

Q21: HyPro4ST course Itis free of I want to improve my existing I want to learn something

| have spare time

attendance: reason why charge knowledge new
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